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Certificate in Professional Marketing

Mandatory Module: Integrated Communications

Through the CIM website you have free access to a large range of journals and reports.

This document signposts articles, journals, web pages and a range of other material that is
relevant to this module. We have divided it into the different learning outcomes to help you on
your learning journey.

Unit 1: Internal marketing
Learning outcome 1: Know how to build cross-functional relationships

Learning outcome 2: Understanding how to harness resources to deliver effective marketing
solutions

Unit 2: Value proposition
Learning outcome 3: Create effective communications to deliver value to customers
Learning outcome 4: Understand product and brand management

Unit 3: Marketing communications
Learning outcome 5: Understand the components of the marketing communications mix

Learning outcome 6: Develop integrated marketing communications
The official module guide

Your module guide is available to access via My CIM under the Your ebook tile.

The links were all checked as of August 2018. If any are broken please e-mail the details
knowledge@cim.co.uk for resolution or alternatives. These resources are designed to be updated
on a regular basis; there is a version number in the footer.
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Access to resources

This resource guide is designed to help you access pertinent material suitable for your studies. The
material is available to you via the CIM website and the wider internet. The CIM website not only
has a wealth of material within the Content Hub but via MyCIM, the member only area, there are
links to Ebsco, Emerald, Ebook Central and Marketing Expert that are databases of journals,
reports, templates, fact sheets and books on many topics relevant to your studies and your
working life. You may also find online access to CIM’s quarterly award-winning publication Catalyst
with exclusive content written by thought-leaders on a wide range of contemporary challenges and
topics. All of this is included in your membership subscription for your study and personal use.

When logged into MyCIM you will find links to the full range of resources.

NB if you are accessing MyCIM from a university or college you may find the CIM collections are unavailable and
you will only be able to access your own colleges selection of material. All our collections will have a CIM logo
present and to access you may need to find an alternate IP address.

To access links in this file:

Articles and reports

There are links to material in both the Emerald and Ebsco collections. Open the relevant database from the MyCIM
Studying tab and leave open in the background. In most cases there will be a direct link to the item given, but
occasionally publishers on Ebsco do not allow this and instead we will mark with ~. The best alternate route of
access is to navigate via the publication, then choosing the year, the volume and browsing for the article.

CIM website

Our website is packed with a range of articles and webinars available via the Content Hub as well as practical
guides, topic guides and templates within our newly refurbished Marketing Expert. Where material is exclusive to
CIM members, you will be asked to log in.

Ebook Central

Ebook Central, previously called MyiLibrary, is filled with fantastic books that are pivotal to excelling in your
studies. You can access Ebook Central from MyCIM and leave open in the background to enable links to books or
directly to relevant chapters, to open. To enable additional services from Ebook Central (downloading, printing,
borrowing) you will need to set up a personal account on the platform.

Journals

Alerts can be set up on Ebsco and Emerald to advise when a new edition has been added to the collection. The
user guide (link below) will give further instructions on setting up the alerts.

General websites

Where we have found other relevant material, we will link to it and we will indicate if you need to register. All
registrations in this case would be free but we cannot take responsibility regarding the registration.

Our user guide for accessing online electronic resources is available on the Marketing Library Resources page.
Alternatively, please contact the Knowledge Services Team on knowledge@cim.co.uk or call +44 (0)1628 427333.

2 | CIM V6.4 © CIM 2018


https://www.cim.co.uk/more/marketing-library/
mailto:knowledge@cim.co.uk

@ H ‘M Integrated Communications

Study Resources

Unit 1: Internal marketing

Learning outcome 1: Know how to build cross-functional relationships

ARTICLES

Moore, A. (2017) Building dream teams. 7D: Talent Development, December, Vol71(12), p10. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=126543175&site=ehost-live

Kinor, L. and Francis, E. (2016) Navigating matrix management. Leadership Excellence Essentials. Debruary,
VolI33(2), pp23-24. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=112819561&site=ehost-live

Vaughan, T. (2018) How to take the fear out of measurement and prove your internal communication value.
Communication World, June, ppl-3. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=130721870&site=ehost-live

McGinnis, K. (2016) Internal comms: and unexpected path to insight. PRWeek (US Edition), September/October,
Vil19(9), p21. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=119049488&site=ehost-live

Destafano, C. (2014) Take charge of your internal communications. Business Journal (Central New York), 22
August, Vol28(3), p14B. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=977233508&site=ehost-live

Kinsey Goman, C. (2015) Your collaboration strategy. Leadership Excellence, March, Vol2(3), pp19-20. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101432570&site=ehost-live

Bremen, J.M and Davenport, T.0. (2014) Treat your employees like consumers. Conference Board Review,
Spring, pp13-19. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=98941444&site=ehost-live

Garrett, A. (2013) Crash course in...employer branding. Management Today, May, Issue 5, p20. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=87441218&site=ehost-live

Joseph LePla, F. (2013) The impact of internal branding on employee motivation and competitive advantage.
Employment Relations Today, Spring, Vol40(1), pp19-24. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=87018262&site=ehost-live

GOk, O. and Hacioglu, G. (2010) The organizational role of marketing and marketing managers. Marketing
Intelligence & Planning, Vol28(3), pp291-309. Emerald
http://dx.doi.org/10.1108/02634501011041435

Ferdous, A. (2008) Integrated internal marketing communication (IIMC).
Marketing Review, Vol8(3), pp223-235. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=34160953&site=ehost-live

Mishra, K., Boynton, L. and Mishra, A (2014) Driving employee engagement: the expanded role of internal
communication. Journal of Business Communication. Apr, Vol51(2), pp183-202. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=95068909&site=ehost-live

Edwards, H. (2013) Whatever organisational hierarchy, CEOs prove their worth when it comes to internal

communications, where ‘top-down marketing’ truly matters. Marketing, 16 January, p29. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=85129450&site=ehost-live
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Benady, D. (2012) Employees come first, customers first. Marketing, 25 July, pp26-28. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=78285938&site=ehost-live

Gooding, J. (2011) Dos and don'ts: internal communications. Marketing, 27 July, p15. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=69710841&site=ehost-live

Laurie, S. and Mortimer, K. (2012) Integration demands effort from everyone. Campaign, 7 December, p13. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=84402063&site=ehost-live

Anon (2013) Insight: marketing employee branding — fight the talent war with total engagement. Campaign Asia-
Pacific, July, p41. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=89074042&site=ehost-live

Edwards, H. (2010) In with the in-crowd. Marketing, 14 July, p14. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=52587206&site=ehost-live

Togna, G. (2014) Does internal communication to generate trust always increase commitment? A study at Micron
technology. Corporate Communications: An International Journal, Vol19(1), pp64-81. Emerald
http://dx.doi.org/10.1108/CCIJ-07-2012-0046

Thomson, K. and Hecker, L. (2000) Value-adding communication: innovation in employee communication and
internal marketing. Journal of Communication Management, Vol5(1), pp48-58. Emerald
http://dx.doi.org/10.1108/13632540110806668

CIM WEBSITE

Goldsbrough, A. (2018) Building an internal communications strategy. Practical Insights Webinar.
https://exchange.cim.co.uk/webinar/practical-insights-building-an-internal-communications-strategy/

Bewick, M. (2017) How to get your point heard. CIM Content Hub, 1 December.
https://exchange.cim.co.uk/editorial/how-to-get-your-point-heard/

CIM (2017) Internal marketing. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1250

CIM (2017) Communicating with stakeholders. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1259

CIM (2016) How to build your brand from the inside out. Practical Insights Webinar.
https://exchange.cim.co.uk/webinar/practical-insights-how-to-build-your-brand-from-the-inside-out/

CIM (2016) Three ways to create a mobile-first culture. Content Hub, 11 October.
https://exchange.cim.co.uk/blog/three-ways-to-create-a-mobile-first-culture/

CIM (2016) Chief culture officer: a new role for the CMO. Content Hub, 26 October.
https://exchange.cim.co.uk/editorial/chief-culture-officer-a-new-role-for-the-cmo/

EBOOK CENTRAL

Smith, P.R., Zook, Z. and Taylor, J. (2011) Marketing communications: integrating offline and online with social
media. London, Kogan Page.

https://ebookcentral.proquest.com/lib/cim/detail.action?docID=692440

Although a little old now is a useful starting point

JOURNALS

Journal of Business Communication — published by Sage available on Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&jid=BCN&site=ehost-live
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Journal of Communication Management — published by Emerald
http://www.emeraldinsight.com/rss/1363-254X.xml (RSS feed)

Campaign - published by Haymarket available on Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&jid=1JZ&site=ehost-live

Campaign Asia-Pacific - published by Haymarket available on Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&jid=BEX1&site=ehost-live

Journal of Integrated Marketing Communications
http://jimc.medill.northwestern.edu/archives/

GENERAL WEBSITES

Anon (n.d.) Communication strategies to engage a variety of stakeholders. Business Case Study
http://businesscasestudies.co.uk/enterprise-rent-a-car/communication-strategies-to-engage-a-variety-of-
stakeholders/internal-communications.html#axzz35k2DZnLZ

Anon (n.d.) Internal marketing. University of Alaska.
http://www.uaf.edu/marketing/internal/

CIPD (2017) Employer brand. CIPD.
https://www.cipd.co.uk/knowledge/fundamentals/people/recruitment/brand-factsheet

van Bakel, T. (2016) The importance of internal comms and employer branding at BG Group during the merger
with Shell. 21 November, Ortec Communications.
https://www.orteccommunications.com/weblog/the-importance-internal-comms-and-employer-branding-at-bg-
group-during-the-merger-with-shell-interview/
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Unit 1: Internal marketing

Learning outcome 2: Understanding how to harness resources to
deliver effective marketing solutions

ARTICLES

Frederick, D. (2016) Hershey uses confusion to stir buzz, excitement. PR Week (US Edition), September/October,
Vol19(9), pp42-43. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=119049499&site=ehost-live

Britt, P. (2018) Oracle provides marketers with new capabilities: as companies get more data, marketers have
greater opportunities to increase revenue, Oracle’s Marketing Cloud leader says. CRM Magazines, June, Vol22(5),
p24. Ebsco

http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=129879922&site=ehost-live

Singh, S. (2017) 6 steps to transform your marketing and sales capabilities. Guif Marketing Revoew, 22 August,
p2. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=124773191&site=ehost-live

Chalamish, E. (2017) Zero-based budgeting is popular again. Global Finance, October, Vol31, p80. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=126547127&site=ehost-live

Oh, A. (2018) The skills marketers need to thrice in the era of Al. Marketing News, August, Vol52(7), pp46-47.
Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=131039625&site=ehost-live

Barta, T. and Barwise, P. (2016) How to get the marketing skills mix right. Sales & Services Excellence Essentials,
September, Vol15(9), pp7-8. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=118205342&site=ehost-live

Anon (2015) Tackling change head-on. New Zealand Management, Mar, Vol62(2), pp35-36. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101162416&site=ehost-live

Messier, Z. (2015) Three prerequisites to addressing change. KM World, Jan supplement, pS8. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=100241973&site=ehost-live

Rockland, D.B. (2014) Amid increasing change, a new era of communications research. Public Relations Tactics,
November, Vol21(11), p7. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101636756&site=ehost-live

Jackson, B. (1985) Build customer relationships that last, Harvard Business Review, Vol63(6), pp120—-128.
Ebsco via MyCIM

Ritson, M. (2014) Are you a smart or a SOOMA budget setter? Marketing Week, 5 June, p9. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=96400718&site=ehost-live

Moorman, C. (2014) From marketing spend to marketing accountability. Marketing News, May, Vol48(5), pp24-25.
Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=95933259&site=ehost-live

Kraus, E. (2014) A marketing promotion: forward thinking: communications — becoming a champion in a time of
change. Marketing, 1 January, pl. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=93455776&site=ehost-live

Frank, J.N. and Wyner, G. (2010) Now is the time for marketing to embrace change. Marketing Management,

Mar/Apr, Vol19(1), pp4-9. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=48999588&site=ehost-live
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Pascale, R. and Sternin, J. (2005) Your company’s secret change agents. Harvard Business Review. May, Vol83(5),
pp72-81. Ebsco www.cim.co.uk/elibrary

CIM WEBSITE

CIM (2017) Managing marketing resources. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #1266

CIM (2017) Budgets. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1237

CIM (2017) Making the most of reduced budgets. CIM Content Hub, 29 September.
https://exchange.cim.co.uk/editorial/making-the-most-of-reduced-budgets/

CIM (2017) Measuring return on investment in communications. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #1267

CIM (2017) Measuring return on communication spend. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1239

GENERAL WEBSITES

Anon (2005) Customer led innovation in a competitive market. Business Case Study.
http://businesscasestudies.co.uk/abbey/customer-led-innovation-in-a-competitive-market/communicating-with-
the-internal-audience.html#axzz35k2DZnLZ

Anon (n.d.) How do we create a budget for communications? Notforprofit answer guide.
http://nonprofitanswerguide.org/faq/marketing-communications/how-do-we-create-a-budget-for-communications/

Anon (n.d.) How good are your skills for the management of change? Mindtools.
http://www.mindtools.com/pages/article/newPPM_56.htm

Anon (2016) Hays UK salary & recruiting trends 2017. Hays.
https://www.hays.co.uk/cs/groups/hays_common/@uk/@content/documents/webassets/hays_1788278.pdf
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Unit 2: Value proposition

Learning outcome 3: Created effective communications to deliver value
to customers

DEFINITIONS

UGC — User generated content
CVP — Customer value proposition

ARTICLES

Del Rowe, S. (2018) Tapping into social’s sphere of influence. CRM Magazine, January/February, Vol22(1), pp26-
30. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=127363436&site=ehost-live

Secor, W. (2016) Determining value for your customer and communicating it. Agri Marketing,
November/December, Vol54(9), p44. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=120370297&site=ehost-live

Anon (2016) Multilingual user generated content expands your global reach. MultiLingual, December, Vol27(8),
pp24-27. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=119343218&site=ehost-live

Cassidy, F. and Hull, J. (2018) The sift from post-rationalisation to evidence-based decision-making. Market
Leader, March, Q2, pp51-53. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=128449837&site=ehost-live

Laidi, A. (2017) Exchange innovation equity exchanges, big and small, are reaching back and reaching forward to
created new value propositions for customers. Modern Trader, April, pp36-43. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=122851764&site=ehost-live

Triplett, T. (2015) How customer engagement bolsters your value proposition. ABA Bank Marketing & Sales,
March, Vol47(2), p42. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101464426&site=ehost-live

Tyson, R. (2014) Whether new or established, all companies need strong business model. Enterprise/Salt Lake
City, 1/12, Vol44(7), p7. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=999677228&site=ehost-live

Aarts, D. (2014) Make angry customers love you. Canadian Business, Summer, Vol87(5/6), p18. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=95983104&site=ehost-live

Millar, R. (2012) Interconnected, not integrated. Campaign, 7 December, p9. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=84402061&site=ehost-live

Anon (2011) The true path of ownership. Marketing, 17 August, p19. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=69710968&site=ehost-live

Anderson, J.C., Narus, J.A. and van Rossum, W. (2006) Customer value propositions in business markets. Harvard
Business Review, March, Vol84(3), pp90-99. ~
Ebsco www.cim.co.uk/elibrary

Anderson, J.C. and Narus, J.A (1998) Business marketing: understand what customer want. Harvard Business

Review, November/December, Vol76(6), pp53-65. ~
Ebsco www.cim.co.uk/elibrary
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Smith, E. (2014) Social media tempts us to fixate on numbers — but it’s all too easy to forget what rally counts.
New Statesman, 13 June, Vol143(24), p40. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=964235358&site=ehost-live

Johnson, L. (2014) Waving the user-gen flag. Adweek, 9 June, Vol55(23), p11. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=964544618&site=ehost-live
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http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=939827448&site=ehost-live

Maddox, K. (2012) Marketers get down to business when selecting agency partners. B to B, 17 September,
Vol97(8), p13. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=80230961&site=ehost-live
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CIM (2018) Connecting brand with business strategy. Content Hub, 5 January.
https://exchange.cim.co.uk/editorial/connecting-brand-with-business-strategy/

McDonald, M. and Oliver, G. (2018) Six steps to creating a quantified value proposition. Key Insights Webinar.
https://exchange.cim.co.uk/webinar/key-insights-six-steps-to-creating-a-quantified-value-proposition/

CIM (2017) Managing the customer experience. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/

CIM (2017) Communications planning. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/

CIM (2017) Agency selection. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/

CIM (2017) Agency selection: the shortlist and writing the brief. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/
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Litwin, L. (n.d.) Writing creative briefs. Larry Litwin.
http://www.larrylitwin.com/handouts/51%20-%20Creative%?20Briefs. pdf

Anon (n.d.) Best practice guides. Institute of Practitioners in Advertising.
http://www.ipa.co.uk/page/best-practice-guide#.U6WECLGNGQI

Shewan, D. (2018) 7 of the best value proposition examples we've seen. Wordstream, 13 April.
https://www.wordstream.com/blog/ws/2016/04/27/value-proposition-examples
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Unit 2: Value propositions

Learning outcome 4: Understand product and brand management

ARTICLES

Henken, D. and Watenpaugh, N. (2018) Build, buy, partner: the challenges of product management. HCM Sales,
Marketing & Alliances Excellence Essentials, January, Vol17(1), pp5-6. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=127358988&site=ehost-live

Aaker, D. (2018) Signature stories as a research tool. Marketing News, June/July, Vol52(6), pp20-21. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=130041878&site=ehost-live

Kharat, M.G. and Kharat, M.G. (2017) Revisiting brand experience: a research review, conceptual framework and
an agenda for future research. Marketing Review, Winter, Vol17(4), pp469-493. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=129650829&site=ehost-live

Kearon, J. (2017) Marketing from the heart for growth. Market Leader, March, Q2, pp36-39. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=122146904&site=ehost-live

Aaker, D. (2015) Brand personalities are like snowflakes. Marketing News, Jul, Vol49(7), pp20-21. Ebsco.
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=108315966&site=ehost-live

Aaker, D. (2014) he first step in building a brand. Marketing News, October, Vol48(10),pp20-21. Ebsco
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Lewis, A. (2015) Closing the loop. NZ Marketing Magazine, Jan/Feb, P62. Ebsco
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Aaker, D. (2014) The five biggest ideas of the branding era. Marketing News, July, Vol48(7), pp22-23. Ebsco
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King, A.M. and Newman, U. (2015) Brand value ‘hidden’ asset in plain view. Strategic Finance, July, Vol97(7),
pp22-29. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=103619912&site=ehost-live

Wyner, G. (2015) Brand decline or evolution? Marketing News, April, Vol49(4), p22-23. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=102029448&site=ehost-live

Geffen, C. (2015) Firm branding — it might get you in the room but it's up to you after that. Lawyer, 16 Feb, p1.
Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101051585&site=ehost-live

Gupta, P. (2015) Trends in management. Quality, August, Vol54(8), pp36-39. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=108528558&site=ehost-live
Covers ISO 9000, Six Sigma and Malcolm Baldridge National Award Guidelines.

Jankovic. M.(2012) Integrated marketing communications and brand identity development. Management, Issue
63, pp91-100. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=83926216&site=ehost-live
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Brown, T. (2012) Merging promise and experience: the branded customer experience benchmark. Cookham, CIM.
https://www.cim.co.uk/media/4973/merging-promise-and-experience.pdf

CIM (2017) Product management — developing new products. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1708
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CIM (2017) Product life cycle. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #3045

CIM (2017) Brand building. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #1698

EBOOK CENTRAL

Chapter 2: Branding. In: Smith, P.R., Zook, Z. and Taylor, J. (2011) Marketing communications: integrating offline
and online with social media. London, Kogan Page.
https://ebookcentral.proquest.com/lib/cim/reader.action?ppg=49&docID=692440&tm=1535456663128

JOURNALS

Journal of Communication Management — published by Emerald
http://www.emeraldinsight.com/rss/1363-254X.xml (RSS feed)

Journal of Product and Brand Management — published by Emerald
http://www.emeraldinsight.com/rss/1061-0421.xml (RSS feed)

GENERAL WEBSITES

Superbrands UK
http://www.superbrands.uk.com/

Superbrands worldwide
http://www.superbrands.com/

Anon (2013) The power of branding. Design Council
http://www.designcouncil.org.uk/news-opinion/power-branding

Anon (n.d.) Reclaiming the identity of a brand. Business Case Studies.
http://businesscasestudies.co.uk/levis/reclaiming-the-identity-of-a-brand/introduction.html#axzz35k6p3KIi

Anon (2017) BrandZ™. Kantar Millward Brown.
http://www.millwardbrown.com/brandz/brandz

Anon (2017) Interbrand best global brands. Interbrand.
http://interbrand.com/

Anon (2017) The Brand Finance Global 500. Brand Finance.
http://brandirectory.com/

Atsmon Y., Kuentz J-F, and Seong J.(2012) Building brands in emerging market. September, McKinsey Quarterly.
http://www.mckinsey.com/insights/winning_in_emerging_markets/building_brands_in_emerging_markets

11 | CIM V6.4 © CIM 2018


https://marketingexpert.cim.co.uk/topic-guides/#3045
https://marketingexpert.cim.co.uk/topic-guides/#1698
https://ebookcentral.proquest.com/lib/cim/reader.action?ppg=49&docID=692440&tm=1535456663128
http://www.emeraldinsight.com/rss/1363-254X.xml
http://www.emeraldinsight.com/rss/1061-0421.xml
http://www.superbrands.uk.com/
http://www.superbrands.com/
http://www.designcouncil.org.uk/news-opinion/power-branding
http://businesscasestudies.co.uk/levis/reclaiming-the-identity-of-a-brand/introduction.html#axzz35k6p3KIi
http://www.millwardbrown.com/brandz/brandz
http://interbrand.com/
http://brandirectory.com/
http://www.mckinsey.com/insights/winning_in_emerging_markets/building_brands_in_emerging_markets

@ H ‘M Integrated Communications

Study Resources

Unit 3: Marketing communications

Learning outcome 5: Understand the components of the marketing
communications mix

ARTICLES

Kitchen, P.J. (2016) ‘On’line or ‘off'line...does the ‘line’ or the ‘communications’ matter most? Journal of Marketing
Communications, August, Vol22(4), pp347-348. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=117449919&site=ehost-live

Banyai, E. (2016) The integration of social media into corporate processes. Society & Economy, June, Vol38(2),
pp239-259. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=117369710&site=ehost-live

Krouse, T. (2016) Open your sleepy eyes — fast. Smart Business Columbus, November, Vol25(2), p10. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=120449793&site=ehost-live

Anon (2016) Corporate reputation management. N.Z Business + Management, April, Vol30(3), M6. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=113772985&site=ehost-live

Diermeier, D. (2018) Reputation management and the board. Corporate Board, May/June, Vol3(230), pp18-22.
Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=129388700&site=ehost-live

Kim, S. (2013) Does corporate advertising work in a crisis? An examination of inoculation theory. Journal of
Marketing Communications, Spring, Vol 19(4), pp293-305. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=90091639&site=ehost-live

Anon (2014) How social measures up in the marketing mix. Marketing, December, pp108-110. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=999092488&site=ehost-live

Yubo Chen and Jinhong Xie (2008) Online consumer review: word-of-mouth as a new element of marketing
communication mix. Management Science, March, Vol54(3), pp477-491. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=31229092&site=ehost-live

Hughes, G. and Fill, C. (2007) Redefining the nature and format of the marketing communications mix. Marketing
Review, Spring, Vol7(1), pp45-57. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=24871686&site=ehost-live

Shelton, D. (2015) Image is everything. Money Marketing, 23 April, Issue 1482, p45. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=102710861&site=ehost-live

Peterson, K (2014) Guard your reputation with your life. Kitchen & Bathroom Design News, December, Vol2(12),
p18. Ebsco

http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=100060585&site=ehost-live

Example of retaining your reputation

Dunnett, R. (2014) Reputation matters. Director, November, Vol68(3), pp68-70. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=101154305&site=ehost-live

Meredith, B.H. (2014) What is your reputation worth. N.Z Business, October, Vol28(9), p60. Ebsco.
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=98545590&site=ehost-live
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CIM WEBSITE

CIM (2017) Communications planning. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1260

CIM (2017) Effective communication. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #1965

CIM (2017) Catalyst issue six. Catalyst.
https://www.cim.co.uk/catalyst/issue6/
There is a range of articles covering the idea of globalisation, glocalisation and partnerships.

GENERAL WEBSITES

Institute of Practitioners in Advertising
www.ipa.co.uk

Advertising Association — Advertising Pays 2
http://www.adassoc.org.uk/advertising-pays

Direct Marketing Association — Browse the toolkits
http://www.dma.org.uk/toolkit-search-result

Anon (n.d.) Communicating through the world game for brand and corporate reputation. Business Case Studies.
http://businesscasestudies.co.uk/coca-cola-great-britain/communicating-through-the-world-game-for-brand-and-
corporate-reputation/introduction.html#axzz35k6p3KIi

Diaz, A., Magni, M. and Poh, F. (2012) From oxcart to Wal-Mart: Four keys to reaching emerging-market
consumers. McKinsey Quarterly.
http://www.mckinsey.com/insights/winning_in_emerging_markets/from_oxcart_to_wal-
mart_four_keys_to_reaching_emerging-market_consumers

Jacobs J., Jain P. and Surana K.(2014) Is sports sponsorship worth it? June, McKinsey & Company.
http://www.mckinsey.com/insights/marketing_sales/is_sports_sponsorship_worth_it
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Unit 3: Marketing communications

Learning outcome 6: Develop integrated marketing communications
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Lei Wang (2017) Abandon your SMART goals: 6 reasons why SMART goal-setting does not work. Canadian
Manager, Summer, Vol42(2), pp31-33. Ebsco
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Communication World, November, pp1-4. Ebsco
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January, p56. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=899306648&site=ehost-live

Laurie, S. and Mortimer, K. (2010) Integration demands effort from everyone. Campaign, 7 December, p13. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=84402063&site=ehost-live

Christensen, L.T, Fuat Firat, A. and Torp, S. (2008) The organisation of integrated communications: toward
flexible integration. European Journal of Marketing, Vol42(3/4), pp423-452. Emerald
http://dx.doi.org/10.1108/03090560810853002

Kitchen, P.J., et a/ (2004) Will agencies ever ‘get’ (or understand) IMC? European Journal of Marketing,
VolI38(11/12), pp1147-1436. Emerald
http://dx.doi.org/10.1108/03090560410560173

Reinhold, T and Tropp, J. (2012) Integrated marketing communications: How can we measure its effectiveness?

Journal of Marketing Communications, Vol18(2), pp113-132. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=73325346&site=ehost-live

14 | CIM V6.4 © CIM 2018


http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=126628036&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=124094925&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=116802582&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=126118365&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=123287508&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=95749556&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=100823384&site=ehost-liveol49(2)
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=100823384&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=98014847&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=102029436&site=ehost-live
javascript:__doLinkPostBack('','mdb~~plh%7C%7Cjdb~~plhjnh%7C%7Css~~JN%20%22Marketing%20(00253650)%22%7C%7Csl~~jh','');
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=89930664&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=84402063&site=ehost-live
http://dx.doi.org/10.1108/03090560810853002
http://dx.doi.org/10.1108/03090560810853002
http://dx.doi.org/10.1108/03090560410560173
http://dx.doi.org/10.1108/03090560410560173
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=73325346&site=ehost-live

@ H ‘M Integrated Communications

Study Resources

Jankovic, M. (2012) Integrated marketing communications and brand identity development. Management, Vol63,
pp91-100.
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=83926216&site=ehost-live

Einwiller, A.A. and Boenigk, M. (2012) Examining the link between integrated communication management and
communication effectiveness in medium-sized companies. Journal of Marketing Communications, December,
Vol18(5), pp335-361. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=82575502&site=ehost-live

Finne, A. and Gronroos, C. (2009) Rethinking marketing communication: from integrated communication to
relationship communication. Journal of Marketing Communications, April, Vol15(2/3), pp179-195. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=42411095&site=ehost-live

Schultz, D.E. (2012) IMC: who's doing it right? Marketing News, 29 February, Vol46(2), p14. Ebsco
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=71765725&site=ehost-live

CIM WEBSITE
CIM (2017) Measuring return on investment in communications. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/ #1267

CIM (2017) What contributes to an organisation’s reputation. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#2179

CIM (2017) Measuring the return on communication spend. Marketing Expert Topic Guide.
https://marketingexpert.cim.co.uk/topic-guides/#1239

CIM (2016) Managing your brand and reputation. CIM Content Hub, 13 April.
https://exchange.cim.co.uk/blog/managing-your-brand-and-reputation-risks/

CIM (2017) Partnership marketing — is this the eight P? Practical Insight Webinar.
https://exchange.cim.co.uk/webinar/practical-insights-partnership-marketing-is-this-the-eighth-p/

GENERAL WEBSITES

Anon (n.d.) Roche developing a communication strategy. Business Case Studies.
http://businesscasestudies.co.uk/roche/developing-a-communications-strategy/introduction.html#axzz35k6p3KIi

IPA (n.d.) Good practice guides http://www.ipa.co.uk/page/best-practice-guide#.U6wFPbGNGQI

Kennaugh, C. (n.d.) Develop a marketing communications plan. Microsoft.
http://office.microsoft.com/en-gb/word-help/develop-a-marketing-communications-plan-HA001171113.aspx

Lake, L. (2018) Learn about integrated marketing communication. 7he Balance Small Business.
https://www.thebalancesmb.com/integrated-marketing-communication-imc-2295501

15 | CIM V6.4 © CIM 2018


http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=83926216&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=82575502&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=42411095&site=ehost-live
http://search.ebscohost.com/login.aspx?direct=true&db=plh&AN=71765725&site=ehost-live
https://marketingexpert.cim.co.uk/topic-guides/
https://marketingexpert.cim.co.uk/topic-guides/
https://marketingexpert.cim.co.uk/topic-guides/
https://exchange.cim.co.uk/blog/managing-your-brand-and-reputation-risks/
https://exchange.cim.co.uk/webinar/practical-insights-partnership-marketing-is-this-the-eighth-p/
http://businesscasestudies.co.uk/roche/developing-a-communications-strategy/introduction.html#axzz35k6p3KIi
http://www.ipa.co.uk/page/best-practice-guide#.U6wFPbGNGQI
http://office.microsoft.com/en-gb/word-help/develop-a-marketing-communications-plan-HA001171113.aspx
https://www.thebalancesmb.com/integrated-marketing-communication-imc-2295501

