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[bookmark: _Toc26715]Abstract 
This report will find and critically evaluate two articles from two different one star journals in 2021 Academic Journal Guide (AJG). Both of these articles will have related topics and focus on cultural areas with quantitative research.  

In detail: firstly, this report will have an introduction to the whole content; secondly, it will provide a rationale for the choice of the cultural research area articles. Thirdly, this report will present a serious analysis of the research design and methodology in the two articles, including an analysis whether they use parametric or non-parametric data analysis methods, and then evaluate the quantitative research methods used by the respective authors. Then, the researcher in this report will draw a conclusion including a discussion of alternative methods and predicting the changing of the result. Finally, relevant recommendations regarding the shortcomings or potential limitations will be provided.  












[bookmark: _Toc3537]Introduction 
In recent years, culture and its related areas, such as cultural differences and cultural diversity have started to play an important role in international business areas. Sebenius (2002) suggests that culture will not only influence the negotiation in international business, but also different cultures will influence the expectations in international negotiations. Lu (2012) also agrees that because of the influence of cultural difference, MNEs’ sellers have to face cross-cultural challenges when they communicate with local customers. Therefore, with the research areas between cross-culture and international business, two articles will be found based on the 2021 Academic Journal Guide (AJG), which is a guide in business and management journals and adopted by most UK business schools (Walker et al., 2019). Based on the platform of AJG, and focused on International Business and Areas Studies, this research will choose two journals, one from the Journal of Asia Business Studies, which provided the researcher with an article called “Contribution of cultural intelligence to adaptive selling and customer-oriented selling of salespeople at international trade shows: does cultural similarity matter” (Pandey and Charoensukmongko, 2019). The other one is the journal of Foreign Trade Review, which provided an article called: “An Analysis of Cross-Cultural Negotiations in Textile and Clothing Exporting Units” (Kaur et al., 2009). From the topics of the two articles, it is clear that they are narrowing the research into two different areas. What Pandey and Charoensukmongko (2019) did is find out whether and how cultural intelligence contributes to the sellers’ customer-oriented and adaptive selling behaviour. And what Kaur et al. (2009) did is doing research on the roles of textile and clothing export negotiation in foreign trade. However, both of these articles have the same background in cross-culture and international business. Pandey and Charoensukmongko (2019) did research on CQ to find out whether culture and cultural factors such as cultural intelligence will enhance a good improvement for sellers to have a good behavior when selling in different countries. And Kaur et al. (2009) did research in the area of cross-culture negotiation in foreign trade companies. Therefore, both of these two articles will show how culture and cross-culture play a role in the international business area. This fits into the researcher request in this report. Therefore, the researcher firstly will provide a Rationale for the choice of articles to provide the reason why the researcher would like to choose these two articles with related topics. Secondly, this report will analyze these two articles’ analytical approaches to identify whether these two articles use parametric or non-parametric data analysis, and provide a reason why this analytical approach is appropriate or not to be used in these two articles. Thirdly, this report will critically discuss and compare the different research design, methodology and findings in the two articles, including discussions on whether using an alternative method will bring a different result. Finally, this report will conclude with the two articles’ shortcomings and then based on these shortcomings, discuss whether and how to change the research design, research method or methodology which will improve the results.  


















[bookmark: _Toc11028]Rationale for choice of articles
The first reason for choosing these two articles is related to the research interest area: culture influence in international business. International business plays a role in trading goods, technology, capital and knowledge on a global scale, which increases the service between different countries and furthers the co-operation between different countries (Joshi, 2009). The roles that culture plays in international business has been debated by many researchers (Yeganeh, 2011), because in the traditional international business area, authors and practitioners may be more concerned about economic, market, local, legal factors (Leung et al., 2005) and not so much culture. However, culture and its related research area have been found to have an effect in business even in the international business area, for instance, different national cultures will bring different influence in a business activity, such as the influence in group performance and capital structure (Gibson, 1999; Chui et al., 2002). Moreover, other related cultural areas such as cultural distance has also been proved that it has built an internal focus, institutional and widely used framework in the areas of international business, which will influence the decision making strategies in different organizations or MNEs, such as entry mode choice, investment in the foreign countries and foreign branch performance policy (Shenkar, 2012; Srivastava et al., 2020). Although the two selected articles did their study in different cultural research areas: one is focused on the CQ influence in international selling and the other one is focused on the importance of cross-culture international negotiation, they still show how culturally related areas influence the relevant international business areas, which fits into the researcher’s aim in this report. 

The second reason is for the definition of culture itself and the methodology selected by the authors of the two articles. For the definition of culture, different investigators will have different descriptions. For instance, Spencer-Oatey (2012) concludes that, due to fact that different people are living in different organizations in this world, different people may have different thinking on culture and it will be difficult to have a common accepted definition (Schein 1990). Therefore, because of this different descriptive with different performance, the definition of culture still needs to be rethought because of different influence factors (Hofstede, 1991; Popescu, 2019). Therefore, it seems that the way a descriptive method is used in cultural research areas is more appropriate because of different understandings. However, quantitative research with statistical findings offer a conclusion of trends and behaviour which is also important in academic research (Goertzen, 2017), and evaluating the two articles will bring a new thinking for the researcher to build his own dissertation in the future. Therefore, because both of the two selected articles did their research based on quantitative research, analyzing these two articles will not only make the researcher enhance the understanding of the research method, advantages and limitations of using quantitative research, but will also allow the researcher to know more about the basics of using quantitative research in the area of cross-culture and international business, which will engender an improvement for the researcher to know how to use quantitative research into relevant research areas in the future. 

















[bookmark: _Toc27661]Discussion of methodology and research design
[bookmark: _Toc22987]Parametric and Non-Parametric Discussion 

Holskin (2012) presents a table that indicates the metrics for comparing parametric and non-parametric studies see Appendix 3), and in this assignment the comparative procedures described in Holskin (2012) are used.

In that table, when comparing the means between two different or independent groups, the Parametric will use the two-sample t-test and the Non-parametric will use the method of the Wilcoxon rank-sum test. When comparing two different quantitative measurements from one individual, the Parametric will use Paired t-test and the Non-parametric will use Wilcoxon signed-rank test. When comparing means between equal or over three different or independent groups, the parametric will use the analysis of variance (ANOVA), and Non-parametric will use the Kruskal-Wallis test. And when calculating the connection between two quantitative variables, the parametric will use Pearson coefficient or correlation and Non-parametric will use Spearman’s Rank Correlation. Furthermore, there are some simple characteristics that will show whether this article use Parametric or Non-parametric analysis approaches: the types of SEMs. Concerning PLS-SEM and CB-SEM, if one article claims that it uses the PLS-SEM as its statistic analysis approach, it means that this article is using the Non-parametric because the approaches such as PLS-SEM or VB-SEM belong to the Non-parametric but one Parametric method like CB-SEM (Mohamad et al., 2019). This information will be used as the basic evaluation for the Parametric or Non-parametric analysis in the two selected articles. 

[bookmark: _Toc19905]First selected article’s Parametric or Non-parametric discussion (Pandey and Charoensukmongko, 2019) 

Pandey and Charoensukmongko (2019) used Partial Least Square and Structural Equation Modeling (PLE-SEM) in analysing their data. Because they think they have a small sample in their article they propose that they have found most of their data do not show a normal distribution, and using PLE-SEM will not require normal distribution and large sample such as SEM (Chin, 1988). Moreover, another reason why they use PLE-SEM is that it also allows them to use different statistical methods to choose (Hammer et al., 1978). Overall, from what the researcher found in this article, data not showing a normal distribution and using PLS-SEM as their statistic analysis approach will prove that they used Non-parametric in their research such as mentioned before (Cox, 2006; Mohamad et al., 2019). From the researcher’s point of view in relation to the advantages of Non-parametric they can be subsumed as the following: they will not ask the people to have a normal distribution data structure (Frost, 2017), and are appropriate to be used in a small simple, and can be used for solving the problems that result from outlying observation or are unexpected in the research (Whitley et al., 2002). The researcher hold the view that the Non-parametric is suitable in this research due to the fact that the authors in the first article meet the requirements that data do not show the normal distribution and they think they use a small simple in their research. However, the authors also need to consider some limitations from Non-parametrics such that small simple questions and P-value may not obvious (Whitley et al., 2002). 

[bookmark: _Toc3257]Second selected article’s Parametric or Non-parametric discussion (Kaur et al., 2009) 
From the second selected article (Kaur et al., 2009), there is obvious evidence to prove that the Parametric approach was used. This evidence comes from the research methodology that the authors would like to use: statistic tools such as percentage mean scores and t-test to do data analysis. In detail, they used these tools to analyze different sections such as factors that influence cross-cultural negotiation preparation, the result preparation, and different information that participants may obtain from other places before the negotiation and over 30 tables. Therefore according to what the authors did in their research, using t-test and analysis the group means can be thought of as evidence of using Parametric, such as Kim (2015) proposed that t-test belongs to a Parametric analysis approach, and Parametric also focuses on the analysis of the group means (Frost, 2017). The researcher holds the view that what makes researchers concerned about using Parametric in this article is the size of the sample. The sample used by the authors of this research is 40 exporters, which includes 5 large-scale exporters and 35 small exporters. 40 samples seem insufficient to use the t-test in parametric. De Winter (2013) proposed that some meteorologists suggest not to use a t-test when the sample is small. Of course, the sample in this article is not as small as the meteorologist said. Otherwise, if the authors can use more samples, it will avoid the potential risk, for instance being less precise (Frost, 2018) and make it more appropriate in this article. 

[bookmark: _Toc18419][bookmark: OLE_LINK10]Methodology or research method discussion in the first picked article (Pandey and Charoensukmongko, 2019) 
Pandey and Charoensukmongko (2019) proposed that they wish to analyze whether CQ will bring a positivist influence to sellers in cross-cultural international business selling. The first advantage in their methodology is that they evaluate the samples that are selected by the two authors. To find out whether Japan and Vietnam are appropriate samples in this research, the authors did their analysis and evaluation of Thailand, Vietnam and Japan. Although it is well-known that they are located in Asia, all of these three countries have different cultural characteristics, especially Japan, which has a larger difference in national characteristics compared to the other two countries and this entails serious challenges to international business (Hubbard and Burgoon et al., 2019). For instance, Japanese clients rely heavily on implicit, nonverbal cues rather than verbally explicit expression and this means a complicated situation for a Thai seller to have their business there compared to Thai sellers in Vietnam (Taylor and Okazaki, 2015). Moreover, the authors also use data from Hofstede’s cultural scores (Hofstede, 2001) to prove that the three countries have different cultural distances. With the analysis of different cultural dimensions such as consumers who live in a high culture of uncertainty avoidance, an organization may focus more on the product performance, quality and utility (Kacen and Lee, 2002; Leng and Botelholl, 2010). For customers who live in a high culture of feminine and collective form, an organization may think high of sellers’ service quality because interpersonal relationship is important in the collectivism and feminine organization (Chang, 2006) and customers who lived in the culture of high power distance organization may expect superior service from sellers because power status is important in these organization (Jung and Kau, 2004; Dash et al., 2009; Furrer et al., 2000). It seems the authors did a long analysis to study their samples; however, not only this evaluation provides evidence to prove that Japan, Thailand and Vietnam have their cultural distance and appropriate in this research, but also the analysis from Hofstede also helps the authors to build their hypotheses that they can use in their quantitative research (Pandey and Charoensukmongko, 2009). The second advantage is the high response rate. The authors used questionnaires to collect information from Thai sellers who did their selling in two different trade exhibitions: Japan and Vietnam. Both Japan and Vietnam trade exhibition participants have been sent 120 questionnaires and the Japan trade exhibition received 110 feedback, which means 92% response rate, and Vietnam also received 100 feedback, which is an 83% response rate. These response rates are high because usually the response rate will change around 33% (Lindemann, 2019), and the two response rates are much higher than 33%, which means the two authors have good control for their data collection process. Although the two authors think their data is a small sample, a higher response rate such as over 80% is better than a low response rate in a large sample (SJ, 1991). High response will bring a positive effect to the final results. The second obvious advantage in this article is the use of the Jarque-Bera test to confirm and find that most of their research’s variables are not normally distributed, therefore, what they decided to do is use the analysis tool of Partial Least Squares Structural Equation Modeling (PLS-SEM), which belongs to Non-parametric (Mohamad et al., 2019). The third obvious advantage of this article’s methodology is the two authors did confirm the importance of validity and reliability in this article. For the validity of the data, the two authors used factor loadings to do the test of convergence validity, and the result is all factor loadings all over 0.5 and support the convergent validity (Hair et al., 2006). The two authors also used the comparison between the squared correlation coefficient to average variance extracted (AVE), to evaluate and confirm discriminant validity by analyzing whether the square root of AVE is larger than the correlation between the constructs (Fornell and Larcker, 1981), and the result shows that all AVEs meet the request of confirming the discriminant validity. For reliability, the authors used the composite reliability coefficient and Cronbach’s alpha coefficient to test construct reliability, and the result from the test showed that all two coefficients are higher than 0.7, which fits into the situations all constructs’ coefficients meet the requirement of confirming the construct readability (Nunnally, 1978). 

According to the analysis before, the researcher in this report can confirm that the research methodology and the research design is a fine example in quantitative research because it covers many factors of quantitative research, such as confirming the data structure, using a special tool to analyze the validity and reliability of this article and choose the right statistical analysis tool to find the result. However, there are also limitations of this article such as the sample size. This limitation is also admitted by the two authors, the article only reports on research in the area of Asia and not globally, therefore the results are only limited to a small scale. A large scale, however, will be a appropriate for international sellers to confirm that the result can be applied in a country like Japan and Vietnam but it is not clear if the result is also useful in other countries, especially countries that not local in Asia. 

[bookmark: _Toc5076]Methodology or research method discussion in the second selected article (Kaur et al., 2009) 
From what the authors did in the second selected article (Kaur et al., 2009) it becomes clear that it is quantitative research. The authors use descriptive research design with applying a structured questionnaire and closed questions, which will assist them to describe the pattern or correlation between different factors or variables, and guide them to find the reason and purpose in this research (VOXCO, 2021). The authors have concluded many comparisons between different factors by using t-test with finding whether t-value or two-tail t-value is significant (Bliese and Wang, 2020), so that they can find out significant factors from five negotiation steps: negotiation preparation, building of relationship, exchange of related information, persuasion and concession and agreement (Kaur, 2007), to evaluate to different negotiation parts of Textile and Clothing Exporting Units and finding out these participants’ awareness of cross-cultural international business (Kaur et al., 2009). Compared to the first selected article, the second article did more (over 30) data analysis tables to prove the findings, and using a tool such as t-test, and mean numbers comparison also proves that this article is using the parametric approach. And using different kinds of data comparison also supports the final result conclude by the research method picked by the authors. 

However, perhaps because of the characteristics of descriptive research design such as no treatment or intervention during the whole relevant steps with data, no need to have hypotheses or test hypotheses (Baker, 2017), the authors did not provide clear evidence that they set up a hypothesis and only provide two research targets. Moreover, although there are several pieces of evidence that the authors use parametric (Kim, 2015; Frost, 2017), there is no clear evidence to prove that the authors confirm the normal distribution of the data, and this may make the readers dubious as to whether using Parametric is the good choice here because Parametric usually will be used in normal distribution data (Vickers, 2005). Furthermore, compared to the first selected article there is no clear evidence to prove that the authors did a test of the validity or reliability by using a statistical tool (Pandey and Charoensukmongko, 2019). There is no clear evidence to prove that the second selected article’s authors did their validity and reliability test, and this may cause this article to be considered unscientific by some researchers (Shuttleworth, 2008). 












[bookmark: _Toc17847]Conclusion and recommendations
Overall, analyzing two interesting quantitative research articles brings a new insight for the researcher to do further study of research methodology. The first elected article (Pandey and Charoensukmongko, 2019) shows the researcher the different methods to test hypotheses, test data structure, test validity and test reliability in the cultural research area, therefore, which can help the researcher to know more approaches to build his thinking in cultural research areas in the future. In the second selected article (Kaur et al., 2009) the authors provide another different method to do quantitative research in the cross-cultural research area, which offers another aspect for the researcher. Although descriptive research design is different from normal quantitative research methods, this is still an option that can be adopted by the researcher, especially when the researcher would like to combine the qualitative research approach and quantitative research approach and wishes to focus on description in the future.  

For the first selected article (Pandey and Charoensukmongko, 2019), the quantitative research method is a good option for them to continue their study, but they can increase their sample size and extend their research area from Asia to Europe, even extend their research to the global area in the future. CQ is one of the important theories in cross-culture area research. If the authors can extend their research scale perhaps they can conclude a series of comparisons between different countries such as Hofstede’s (2001) work on comparing cultural distances between different countries. For the second selected article (Kaur et al., 2009), not only can the authors try to provide some validity or a reliability test in their article, but also can include some limitations, such as the structured interview may contribute to the fragmentary information because there is no exploration of full individual opinion (Weiss, 1994), no flexibility because of the limited questions, and different vocabularies from different participants may have caused different explanations and descriptions (Merriam and Tisdell, 2015), and this should be a concern by the authors. Moreover, if the authors wish to focus on the description of a situation, they can consider the possibility of using the Mix-method or only using the qualitative research method in their study. Because qualitative research may bring a deep insight for the study (Creswell et al., 2007), which means that once use qualitative research is used, not only the authors will find out whether T&C export have a good understanding of cross-cultural negotiation, but also the authors may find the reason why they have this situation so that they can provide a detail recommendations for that situation in their research. 
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