
This rationale will support the accompanying leaflet and aim to explain the reasons for the design elements used, including; the reason for the chosen colour scheme and information provided. This rationale will also explore the target audience of looked after children in care and why they are labelled as a vulnerable group and why their mental health and wellbeing could be affected in an adverse way. This rationale will conclude with the advantages and disadvantages of using leaflets as a method of portraying information.
[bookmark: _GoBack]Looked after children in care are often seen as one of the most vulnerable groups in society in terms of their mental health and wellbeing. Young people who are coming into a local authority care system have often witnessed a number of difficulties not experienced by their peers or have experienced some form of trauma related to abuse, neglect, bereavement, serious illness or disability in one or both of their parents, and many come to the local authority from disadvantaged backgrounds. The stigma that follows, and the unhappiness that young people may feel because they have had to leave their family home – in some instances may prevent them asking for help or wanting to use any facilities or services that are on offer to them. (The Mental Health Foundation, 2002) Research shows that more looked-after children have problems with their mental health compared to others in the same age range, and that the mental health needs of looked after children are frequently unnoticed and unmet, (McCann et al, 1996). There are also several variations in the services that are available for looked after children. In recent years, the Government has attempted to address the number of services available by introducing initiatives aimed at bringing all services up to national standards. However, it could be argued that there are still a number of different factors effecting the improvement to services for looked after children in care. The language used by professionals and the stigmatisation of being a looked after child can aid in a young person feeling labelled by the diagnosis of a mental health condition, with the result being a negative effect overall on their general wellbeing. A lack of funding can also play a crucial role in the services that are available to young people in the care system. Many services are under resourced, and it is argued that the only way for there to be major change is with a large investment, but it is also argued that the costs of not improving the mental health and wellbeing of children who are looked after can also be significant, and not just in individual or social terms (The Mental Health Foundation, 2002).
A lack of formal advocacy or the absence of someone constant to confide in can also contribute to negative mental health and wellbeing in looked after children. Not feeling as if their needs, wants, and wishes are being listened to or taken seriously can have a detrimental effect, and lead to a young person feeling isolated and cut of from their society and community, (House of Commons, 2015-16) The accompanying leaflet is aimed at children who are entering local authority care, with the aim of the leaflet being distributed upon their first meeting with their social worker. The leaflet aims to emphasize the importance of the young person being listened to and having a part to play in the decisions that are being made about them. Advocacy is an important way of ensuring that this need is met, supported by the United Nations Convention on the Rights of a Child (1989, Article 12) as well as more local polices such as the Social Services and Wellbeing Act (Wales, 2014), advocacy can play a crucial role in making sure that young people in care are adequately supported, and getting the help that they feel they need. The importance of young people playing a “meaningful part” in decisions was reinforced in evidence produced by YoungMinds (2015 - 16) who stated:
‘Our own experience has demonstrated that children must play a meaningful part in decisions making, which is also reflected in the new statutory guidance. […] It is essential to young people’s psychological and emotional development and significantly contributes to building the resilience they will need for the remainder of their childhood and adult lives.’
The leaflet also draws on resources from the charity MIND, promoting the simple and easy ways that the young person can take care of their own wellbeing. The Five Steps to Wellbeing endorsed by the MIND charity gives a clear and easy to read step by step guide for suggesting the small things a person can do to protect their wellbeing and therefore promote their own independence and help with them maintaining control. The Five Ways to Wellbeing is  based upon evidence-based mental health messages which are aimed at improving the mental health and wellbeing of the whole population, regardless of age and circumstance and was developed by The New Economics Foundation, (NEF) as the result of a commission by the UK governments think-tank, as part of the Foresight Project on Mental Capital and Wellbeing. Social psychologists have stated that the different approaches to changing the way in which people behave can be referred to as downstream and upstream, (Verplanken and Wood, 2006) Downstream interventions are those where the point of intervention lies solely with the individual; they rely principally on motivating individuals to make changes on their own terms. Upstream interventions, by contrast, “focus on changing the environment in which … behaviour occurs and on promoting alternatives” An organisation  such as the social services department of a local authority , with a significant public-facing element, – could examine its processes and look for ways to increase opportunities for promoting wellbeing in the way that it deals with clients, such as looked after children, (NEF, 2011). This can be seen in the accompanying leaflet with the reference to wellbeing and also why mental health is important.

The accompanying leaflet makes use of a wide spectrum of colours. There is a wealth of research to show how people respond to colour and how colour can affect or be chosen by a persons mood. The psychology of colour as explored by Przybyla (2019) states that the colour red for example, resembles energy, passion and action, whereas the colour yellow promotes optimism and happiness, and the colour blue has a calming effect and is associated with trust. It is important to consider the many different moods and emotions that a young person between the age of eleven and seventeen may feel on a daily basis, combined with   the fact that they are in care and being looked after by a local authority, and are therefore in an unfamiliar and alien surrounding, whilst already struggling with their identity and self image, (Lyness, 2015). As a result of the emotional rollercoaster that is experienced by young people, it could be argued that by using a wide variety of colours the leaflet is more likely to appeal to more young people as the colours cover more mood sets through its spectrum, therefore addressing a wider range of emotions.

In conclusion, there are many advantages and disadvantages to using leaflets as a method of distributing information. The accompanying leaflet leaves space for the young person to add details specific to them, their advocates name and the name of their social worker. This is done in a deliberate way to ensure retention of the leaflet, as one of the largest disadvantages of using leaflets for promotion of services and advertising is that people do not keep them. Society is very much in the grasp of a digital age, and with social media and the internet available at young people’s fingertips, it can be difficult to relay information in which they will keep, use and refer to at a later date. As referred to at the beginning of this rationale, a lack of funding can be detrimental to promoting the services needed to aid with the wellbeing and mental health of a looked after child in care, one of the advantages of using leaflets as opposed to a digital media campaign is that it is considered as being more cost effective, and easier to distribute on a personal level, (B and B Press, 2017) It may also be the case that if the young person comes from a disadvantaged background they may not essentially have access to technology straight away, this is also the reason for displaying within the contents of the leaflet, both telephone numbers and websites that could be useful to a young person in care. Leaflets have been used to as a way of promotion for businesses and services for a number of years, and as long at the design is carried out with the target audience in mind and is relevant to the cause they are promoting there is no reason why the use of a leaflet would not be successful.
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