
What is the main aim of my research?

To analyse the impact of implementing artificial intelligence (AI) in marketing. 

1. To determine how artificial intelligence will affect the consumer's experience
2. Investigate how artificial intelligence will revolutionise marketing in the future 
3. To determine the potential negatives of implementing artificial intelligence in marketing 

Background 	

The reasons behind my decision to choose this specific topic are because, firstly, marketing is an area in which I have an interest and would potentially be an area I would look at building a career. The reason behind looking into the AI side of marketing is largely down to the technological change we are facing, and AI is at the forefront of this technological revolution. Secondly, if I am to pursue a career in marketing it would be hugely beneficial to get an understanding of what the future of marketing may be after the introduction of AI and how this will affect me as a potential marketer.  I believe that AI will be pivotal in future of marketing. This research will allow me to determine what effect artificial intelligence will have on marketing from both the corporate and consumer side as. AI is still in the early stages of being implemented in the marketing world, and I am intrigued to see how this implementation will coincide with the current marketing strategies, how it will affect productivity, return on investment (ROI) and how it will affect the consumer. I will be intrigued as to how AI can be utilised, and this will be largely down to machine learning. 

Literature review 

It is thought that AI will be able to drastically improve productivity in the workplace with a professor of computer science from the University of California, Professor Domingos saying that algorithms and machine learning will not need to be reprogrammed continuously to conduct different tasks they will simply be able to adapt to whatever data is inputted and (Conick, 2017). Professor Domingos also states that AI is a subset of computer science and can make common-sense decisions and reasoning (Conick, 2017), tasks that required these skills were only previously able to be completed by humans however, with the introduction of AI these decisions can now be made by algorithms rather than humans which may change the landscape of marketing as we know it. AI refers to the simulation of human intelligence in machines (Stefanski, 2022), and this technology is being embraced across every business sector all over the world with the number of businesses adopting artificial intelligence increasing exponentially, by 270% in the past four years and it is estimated that the global AI market is set to reach $267 billion dollars by 2027 (Stefanski, 2022). It is also estimated that by the end of 2022, AI will replace roughly 33% of data analysts in marketing (What is AI Marketing? A Complete Guide | Marketing Evolution, 2022). Based on this limited research I believe that there are more than enough secondary data sources available to me to conduct my research effectively. 

Methodology 

Primary and secondary data 

In terms of collecting secondary data, I will use articles on the web, e-books as well as other academic materials on the web. For my primary research, the method that I have decided upon interviews, the type of interviews I plan on conducting is semi-structured interviews and to analyse the data I plan on using the thematic analysis approach. I plan on interviewing consumers to gain their thoughts on the implementation of AI in marketing as well as marketers/aspiring marketers to gain their thoughts on the implementation of AI and how might it positively or negatively affect them. The type of sampling I plan on using is purpose sampling. For example, the samples I will be identifying and selecting will be consumers as well as marketers and or aspiring marketers. 
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