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Introduction


The hotel business is an integral part of international tourism and an integral part of it worldwide. Over the years, international tourism has increased not only for business but also for leisure. And so, the hotel staff need to be trained and aware of the cultural differences of international guests. And the better service the hotel offers to its customers and guarantees them a good time, whether it be on business or vacation, it will prove to be the preferred place for them, and they will come back again. And in this way, every single satisfied customer will bring more. For this, staff must be well trained to handle any situation in order to be able to handle and serve international tourists well. Through this document, we will help the hotel staff manage and provide the hotel services well to the guests.





Need for understanding and impact on culture



A considerable part of the visitors from the tourism industry is foreigners. Their behavior is subordinated to their "national character". The language training the staff should have will be of benefit to them and will help them in removing the barrier of communication, it is also necessary for him to be familiar with the psychology of foreign guests. The national characteristics and character are due to the differences between the guests/tourists and these are different territories, languages, cultures, religions, traditions, customs, and beliefs, morals and cuisine.


Germany

It must be known that German tourists are disciplined, restrained they do not like to have, they are correct, they keep the word they love to travel and sports, they are noisy sometimes (when in a group) and they are the followers of traditional cuisine.


England


The British who are the first true tourists in the world is distinguished for their conciseness, emotional restraint, honesty and traditionalism. Mostly middle-aged people travel, and over the past years the number of young families and young people, as well as adults, has increased. They are interested in the country or region's sights of lifestyle and destination. As young families and young people, they prefer hotels that offer more entertainment for children. They prefer short distances, seaside resorts, sports facilities, small and clean hotels with good service.


Austria
Austrian tourists have a national character that brings them many positive features: intelligence, culture, tact, and upbringing. These tourists are polite, attentive and reasonable. They love order, cleanliness, beauty, and fun, they travel a lot, they are quiet, they are educated, they behave naturally, and they are not arrogant. They have high standards in terms of tourist services and quality of service. And this explains the developed tourism in the country and their rich experience as tourists. They keep order and purity, correct and not conflicting.


Scandinavia


Scandinavian tourists are mostly looking for places with medical treatments and spa resorts. They are mainly attracted to balneal hotels, mud baths and places with warm but not hot climates. They are interested in the lifestyles and lives of people in the destination visited. They usually spend a long time at their chosen destination.


South Europe


Unlike the nationalities mentioned above, tourists from southern Europe are more emotional and noisier. This group includes Spain, Greece, Italy, the French, South Americans, and Cubans.
This type of tourist prefers entertainment, dance and entertainment venues. They love the sea and seafood. They are interested in historical and cultural heritage and good food.


Arabia


Arab tourists typically travel with many women and children as well as escorts.
They have certain requirements as to where they will be accommodated (they prefer single-family houses with a yard) for the kitchen (without pork). They visit balneological resorts or places with cultural and historical resources and most importantly, they do not like to walk.



Russia


Russian tourists are very diverse, and it is difficult to make them national in nature. Some are very capricious about the services they offer and do nothing while others prefer to merge with the local population. They are not conflicted and love places with good cuisine and food.


Asians

[bookmark: _GoBack]
China

Many Chinese tourists are traveling for the first time because their departure from their country has been restricted. For the first time, they went out to large tourist groups and now they love to practice it because it brings them more comfort and convenience. They shop a lot because access to products in their country is either impossible to shop for or has very high taxes. Western etiquette and custom are new and interesting to most of them. But those who have travelled once continue to study Western culture themselves.



India

Tourists from India are well known for speaking highly in public and love to drink a lot, especially when it's free. They like to shoot a lot, are curious and do not know other cultures and customs, like the etiquette of behaviour.



Japan


These tourists are always well dressed, tidy in everything and very polite or in a nutshell, do everything in an orderly manner. It is a pleasure for them to shoot many cultural monuments. In the beginning, they moved in groups but now they travel independently. They always have a list of destinations they want to visit and see. Whenever they travel, they are exploring the places to visit beforehand. They like to shop because they always bring souvenirs and gifts to friends. They are highly regarded in all places where they have visited because they do not like to raise their tone, wait for their tails quietly and do things that are not permissible.















	Ensure that the appointed person has the necessary skills and knowledge to properly fulfil the client's wishes. Creating a Qualified Employee Database along with location information at the time of shift.
	Do not leave the request or desire of the client dissatisfied. A problem must not be left unsolved, it must be prioritized in order to find a quick solution to its solution.

	In order to guarantee special preferences and information related to international guests, they must be listed on the profile and access to this information should be made available to all staff to avoid problems.
	Information about international guests should not be kept secret as hotel staff should be aware of their preferences for what they like and dislike in order to avoid awkward situations.

	The staff must be well informed and with the necessary facilities so that guests are well served.
	Do not limit guests to the amenities they will require. They enjoy a pleasant experience and any delay or lack of comfort can leave them frustrated.

	The hotel system must incorporate the latest technologies in order for the hotel's customers to control for example:
- electronic accounts
- buttons for digital room
- free WI-FI
- Chat via mobile option
	It is not a good idea to maintain the old ways of managing a hotel that is against the introduction of new technologies and innovations. Because with the introduction of new management technologies, more guests are earned. Many guests do not like to queue, prefer to control their choices with the mobile app.

	Provide personal services to guests according to their preferences, which have been mentioned or noticed by what they prefer during their stay. will make them very happy and thus the hotel can win.
	We should not focus on stereotypes when serving international guests. Each guest at the hotel is different and unique.

	Good deals or rewards should be made to encourage guests to repeat their visit to the hotel. This will motivate them to come and choose this hotel and promote it to their business partners or friends.
	Do not offer the same service to those guests who have returned and preferred your hotel again. You have to assure them that any further arrival will be better than the previous one.

	
	

	
	



What "YES" and What "NO" we do



		YES
	NOT


















What should be the attitude of service towards international tourists




- You should start contacting much earlier than the arrival of guests through positive emails containing interesting similarities and offers for their stay.
And they must be so given that they cannot wait to reach. Always greet guests with your name and smile because this way guests are relaxed when greeted with a smile.

- You need to know the location of the hotel well because most guests want information from you about meat, landmarks, or inside information that will be half of them.
- Leaving fresh flowers in the room or a well-decorated room will entice guests' attention and make them feel special.

- The provision of modern amenities that are offered during their stay will be highly appreciated by the guest.

- When listening to a guest who is not satisfied or a problem, find a way to solve it in the fastest way so that the guest can understand that he is not being ignored.

- Taking into account guest tips or recommendations for service will help you improve the services and standard of service offered in the future.

- You have to ensure that the guests are comfortably accommodated and if you need to take care of their amenities and needs because they are far from home and thus offer them security.







Conclusion


There are five dimensions to the quality of service through which hotel service is measured and they are:
- reliability
- material characteristics as physical installations
- equipment
- staff type of winch
- responsiveness
- confidence and more.
Tourist satisfaction is related to their loyalty to the hotel. Tourists who are satisfied are ready to visit again or recommend to friends who wish to visit this place. Culture has always played an important role in the marketing of services, although the personalized service is available in most hotels, customers prefer an individual cultural orientation and thus satisfy these needs. And for that, hotels that welcome international tourists must always have studied intercultural studies and be ready to welcome their guests.
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