Task One: Semiotic Analysis
Looking at semiotics being all communication being the result of interplay between representamen (a thing serving to represent something), interpretant (the effect of a sign on the person who encounters it) and and idea (the concept). Definition by David Macey, 2000.

 Chandler 2007, stated that semiotics are the study of signs and that semiotics imply that every aspect of a product is there for a purpose and holds a meaning. Through signs it allows semiotics to be a powerful aspect of decoding and analysing images or texts to gather the meaning and representation of the semiotics through advertising, art and texts. Chandler also believes that there is no direct correlation between a name and a physical object or individual, instead naming things are a humanitarian way of categorising objects in the study of society as an attempt to make sense of the world. Along with this idea, names are used as an attempt for humans to build and identifying for an individual. This allows people to become there individual selves, they are also used as a form of signs which contribute to other identities. Signs suggest that content analysis allows readers to identify and understand the main meaning and themes in text and images, whereas semiotics delve deeper into providing the meaning of the overall image or text whilst also giving the reader a reason for decisions made in the creation process of the outcome. 

[image: ]The next writer I analysed was Gillian Rose who states that many writers would argue that the meaning of things go so deep as the state the technologies used to create certain pieces themselves add to the meaning of the piece. For example, an artists creating a piece will chose there technique used dependant on effect they want to achieve in there outcome. Like an artists will chose an acrylic paint to create a more solid look in contrast to a water colour or oil pastel to create a more textured outcome. Or for a photographer in an advert for example, when analysing it would be important to understand the type of camera, film and developing process used to create that certain outcome and why it was done. 

In 2017, Dior released the advertisement for Dior Sauvage with the main feature being Johnny Depp. The advertisement focuses on Johnny Depp and his dark features which could be seen as a representation of the scent itself as a form of advertisement. One example of a semiotic shown in this advert is the stance that Dior placed Depp in, this having its own meaning being it’s shown in a Z shape that allows viewers to follow his stance from the lower part of the image to the top and across to the writing itself. 

Semiotics can be used to analysis a image or art piece to a deeper meaning. Through adverts specially as it allows the viewer to understand the meaning as to why certain aspects have been using through any features, hair and makeup, backgrounds, props e.c.t. 
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