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DISSERTATION PROPOSAL
Title
An investigation into How the Media Influences Young Adult’s Perception of the Police and how this Impacts Their Willingness to interact with the Police in England and Wales.

Introduction & Research Rationale
The media’s portrayal of the police is a combination of both negative and positive representations and “as a result of this a complex relationship exists between media consumption and public attitudes towards the police” (Dowler & Zawilski, 2007). Research proclaims that the media has varying effects on the public's opinion of the police but the media's portrayal of an incident may not be a true reflection of events (Mullis, 2009). Stoltzfus (2020) defines the media as the plural form of medium, which is essentially the means of communication that can reach or influence people widely. The public is reliant upon the media to inform them of what is happening in the world and has become an essential part of everyday life (Happer & Philoa, 2013). But does the media present a fair and balanced version of events?
Devereux (2013) stated that “the media saturation that shapes all our lives is increasingly colonized by commercial interests that are not driven by altruism but by profit”, suggesting that the media only focuses on reporting stories that meet their criteria of a ‘news worth story’ (Mullis, 2009). This questions the true intentions of the media when they are reporting matters involving the police. The media and policing’s unstable relationship has been emphasized in recent matters, including the murder of Sarah Everad, where the media has scrutinised the Metropolitan police for systematic failures (Bowden, 2021) but has failed to highlight the praise officers received for the quality investigation they carried out to identify and apprehend Cozens.
The media has “evolved rapidly over the past three decades” (Owen, 2021) and the Attest third annual U.S. Media Consumption Report 2021, found that young adults aged 18 to 24, generally consume, view and use media more so than older adults (Adgate, 2021). With an increased use and accessibility of the media, one could argue that young adults’ perception and opinions of the police is constantly changing, depending on what trends and opinions may be viral at that given time (Browning & Sparks, 2011). This is something intended to be examined during this research project with the aim of identifying what influence the media has on young adult’s perception of the police and whether this has an impact on their willingness to interact and engage with the police in England and Wales.

Literature Review
Research conducted by Mullis (2009), on the impact the media has on the public’s opinion of the police in the United States (US), found that the media’s desire of wanting a larger audience can influence them to dramatize events involving the police and confirmed that the combination of little public knowledge of the police and the media’s inability to present the full story, allows the media to influence public opinion. Controversially, Mullis discusses that his research demonstrated that the media can have both a positive or negative effect on the publics opinion of the police, explaining that a number of positive outcomes have arisen in US law enforcement as a result of negative media reports. However, overall Mullis’ research found that the media does not typically present a fair and balanced story of the police. Mullis suggested that going forward, researchers should look at how the media affects policing both positively and negatively.
Research conducted by Callanan & Rosenberger (2011) found that those who had dealt with police first hand were not affected by police related media consumption, suggesting that those members of the public who have had interactions with the police, shape their opinion based on the interaction they have had as oppose to what the media portrays. This research however, was also conducted in the US and results may differ for research that is carried out in England and Wales. There is limited research surrounding this topic area that has been conducted in the United Kingdom and therefore it is intended in this research project to explore whether these findings are similar in England and Wales and establish overall whether the media’s portrayal of the police affects young adult’s perception of the police and their willingness to interact with the police in England and Wales.

Research Aims & Key Objectives
The focus of this research project is to analyse the impact the media has on young adult’s perception of the police and how this influences their willingness to interact with the police in England and Wales. The aim of this research project is to identify how much influence the media has over young adult’s perception and whether the media’s portrayal of the police affects young adult’s willingness to interact with the police in England and Wales
The objectives to this research are to:
1. Explore the role of the media and investigate the impact it has on human behaviour and interaction
2. Examine young adults’ perception of the police based on the media’s portrayal of the police in England and Wales
3. Identify how the media’s portrayal of the police affects young adult’s interaction with the police in England and Wales

Methodology
Research can be defined as the structured and systemised process of examining a particular topic with the overall intention to increase knowledge (Collis & Hussey, 2013) and data collection is the process of accumulating information to answer research questions, examine hypotheses and assess outcomes. Data collection can be categorised into primary data and secondary data (Dudovskiy, 2021). Hox and Boeije (2005) defines primary data as research that is collected for the specific research problem, whilst adding to the existing knowledge surrounding that topic area and Allen (2017) describes secondary data as data which has already been collected by other researchers for another purpose.
Research data can also be categorised into one of two types of data; quantitative and qualitative data. Quantitative research is the process of gathering and examining numerical data to define and predict controlled variables, with the intention of generalizing the results from a wider population (McLeod, 2019) and qualitative research is the process of acquiring an in-depth understanding of an individual’s experiences, opinions and thoughts and allows researchers to understand how a participant genuinely perceives (Farnsworth, 2019).
In this study, the researcher intends to carry out a mixed method approach, using both quantitative and qualitative research. A mixed method approach proved to be the best approach for this research topic as it will reflect the participants’ point of view with minimal bias (Wisdom & Creswell, 2013).
The research for this study will be gathered by administering online questionnaires to young adults aged 18 years old to 25 years old, using a series of both closed and open-ended questions. Personal information will be collected using a series of closed questions, including age, to serve as a means of describing the sample and the rest of the survey will be made up of open ended questions concerning the participant’s opinions and ideas, which will generate qualitative data. The survey will be shared with young adults on social media and the participants will complete the survey through a secure web database. All the secondary data for this research will be gathered by researching and reviewing previous literature and all the primary data for this research will be provided by the results of the survey. The literature review should assist in identifying gaps within previous research, surrounding this topic area and provide the basis for the survey questions.

Ethics, Reliability & Validity
For this research to be successful potential ethical issues will be taken into consideration. Within this study I will follow the University of Wales Trinity St David’s Research Ethics and Integrity Code of Practice, as well as using the BERA (2018) ethical guidelines to guide me with the ethics side of my research. McLeod (2015) defines ethics as the “rules of conduct necessary when carrying out research and the moral responsibility to respect research participants from harm.”
Following the BERA (2018) guidelines I will ensure consent is obtained from all participants as it would be unethical to collect data from participants without their informed consent. McLeod (2015) discusses that for consent to be informed consent, participants must be provided with an information sheet detailing all the information regarding the proposed study prior to participating with any research activity. I will therefore make sure that all participants are informed the purpose of the research, what the findings will be used for and their right to withdraw from the study at any time.
Within this study, I intend to keep the questionnaire anonymous. This means that data will be collected without obtaining any of the participant’s personal information or identifiable information. Anonymity is important when considering the ethics of a research project as it protects participant’s right to privacy (Allen, 2017). Questionnaires “are a valuable method of collecting a wide range of information from a large number of individuals” (Roopa & Rani, 2012) however, can be biased based on the way questions are designed or written (Choi & Pak, 2005). Therefore, I will ensure that questions within the survey are non-leading, to eliminate the possibility of bias.

Time Scale
The time to carry out this research will be limited due to work and other commitments, therefore it is necessary that an approximate timescale is completed to ensure that the research is carried out efficiently. A table (Figure 1) has been devised to track and adhere to this timescale.
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Three months have been allocated for the data collection stage however, the researcher plans to have the questionnaire compiled before this period to ensure there is ample time to gather the relevant data. Although this is only a plan of the research project, devising a time management strategy will assist in remaining organised and focused throughout. Britton & Tesser (1991) concluded that effective time-management can influence quality of work and achievement and Claessens et al. (2007) discussed that effective time management can help reduce stress when carrying out research.
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