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	Observation
	During today's interview with Participant #10 (65-year-old male, retired state worker), I noticed a recurring theme of social influence on travel decisions, particularly from friends and family members.

	Key Quote
	"I mean my friends, people I know at work, or family members who have visited the place."

	Initial Thoughts
	The influence of social identity, especially through close social connections, seems to be a significant factor in senior Chinese tourists' decision-making process. This aligns with the concept of social identity theory but appears to have unique characteristics in the Chinese cultural context.

	Potential Codes
	- Social influence on travel decisions- Friend and family recommendations- Word-of-mouth influence- Cultural aspects of decision-making

	Questions to Explore
	- How does the influence of friends and family compare to that of social media for senior Chinese tourists?- Are there differences in the weight given to different social connections (e.g., family vs. friends vs. colleagues)?- How does this social influence interact with other factors like cost and destination attributes?

	Reflexivity Note
	As a researcher from a different cultural background, I need to be cautious about interpreting these social influences through my own cultural lens. I should continue to probe for the nuanced meanings of social connections in Chinese culture.

	Next Steps
	- Review previous interviews for similar themes of social influence- Incorporate more specific questions about the nature of social influences in future interviews- Explore literature on social influence in Chinese consumer behaviour

	Theoretical Note
	This theme might connect to broader concepts of collectivism in Chinese culture and how it manifests in consumer behavior. Need to explore how social identity theory may need to be adapted for the Chinese context.

	NVivo Coding Note
	Created a new node for "Social Influence on Travel Decisions" with child nodes for different types of social connections. Will use NVivo's matrix coding query to explore relationships between social influence and other factors like age and travel experience.



