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Introduction
The recent growth of online shoppers sees the growth of online retailers while the traditional businesses are seemingly experiencing a slow pace of growth within the economy. The fast-paced growth of internet has created an attractive destination of choice for the shoppers causing high street businesses to struggle for their survival. As a result, escalating pressure is mounting consistently on bricks and mortar retailers, who are struggling to keep up with their online competitors. As per the article published by the Telegraph, UK, online fashion sellers are expected to grow by 40 percent within the next four months to the end of December. The particular increase is largely contributed by growing numbers of consumers turning to internet while keeping away from high street for their Christmas shopping. Additionally, it is also reported about the continued decline of high street footfall over the holiday season, falling by 7 percent on Boxing Day and 6 percent in the two days before Christmas. As part of the process, a report prepared by HSBC reflected that shopping malls are the worst affected by the decline in sales led by the changing customer buying behaviour. For example, Intu, a company listed in the FTSE and owning shopping centres across the United Kingdom, reported an increase of just 1.1 percent in its high street footfall sales during the festive period. The report informed that the footfall sales experienced a growth of only 3 percent between Boxing Day and New Year’s Day. Such scenario led analysts at HSBC to predict online retailing as the primary driver of consistently increasing like-for-like sales while confirming the structuring shift in buying behaviour away from brick and mortar retailing, which entails a large amount of fixed cost for the business. Therefore, the scenario largely depicts that online sales across the retail sector, excluding food, have been outpacing the sales growth of in-store merchandising for quite some time now. Such scenario is further confirmed by figures and analysis of BDO, an accountancy firm, which measured the growth of online sales by 18 percent and 27 percent in last year and over the past two years respectively. Conversely, the analysis revealed that the brick and mortar stores failed to keep up with such pace in sales regarding both periods.
Based on the reference obtained from retail statistics of Office for National Statistics (ONS), high street retail figures have experienced their biggest slump this December for over four years while online sales have recorded a rise by 21.3 percent. The particular body also supported the findings of a new report that growing precedence of home shopping is expected to wipe out 50% of high street stores by 2030. December is the most vital period for the retail businesses in UK to maximise sales and promote revenues. Based on the report of NetImperative, high street sales in UK had collapsed by nearly 2 percent in December of the previous year compared to the November’s figures. On the other hand, online sales grew by 21.3% in December 2016 against the previous month. Such situation led David Jinks, the Head of Consumer Research in ParcelHero, to prepare his new report, named 2030: The Death of the High Street. The findings of the report revealed that half of today’s town centre stores would be taken over by home deliveries within 13 years of the emergence of online shopping.
[bookmark: _Toc501708532]Research Question
Based on the introductory discussion, it is observed that growing prominence of online shopping is outperforming high street sales throughout the country. Therefore, the following question should be raised for researching the appropriate answer:
· Will constantly online shopping sales result in the closure of high street stores across the country?
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Based on the article of The Telegraph, UK, major retailers such as M&S, Next and Debenhams are still enjoying the rising sales in terms of their online business. For example, internet sales of Debenhams had increased by 9 percent last year, and it represented almost 15 percent of the company’s total revenues. However, such result has come at a huge cost for these retailers resulting in eating away a large portion of profit margin of the business. These traditional retailers already have their big store estates while the recent trend enabled them to develop online presence of the business. As a result, their operating expenditures have been increased twice compared to the previous business model for serving customers at both platforms. Furthermore, the analysts at Liberum stated that they long believed the particular move of the matured retailers would come at the price of spending more to reach and attract customers who used to spend less. The analysts do not think that the domestic retailers are doing significantly more than shifting customers from their physical stores to online shopping platform, as these retailers need to pay for both channels to ensuring proper marketing. The analysts also revealed that pure play online retailers across the country like ASOS and Boohoo are the clear winners by extracting most of the benefits from capitalising the trend.
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Considering the analysis of the success of these retailers, Danny Cox of Hargreaves Lansdown had signified the online-only platform of ASOS and Boohoo to achieve the maximum benefits from the contemporary retail industry. While traditional retailers like M&S and Next are facing the problem to revamp their large, costly and inflexible store estates to counter declining number of high street sales, the pure play online retailers have developed their exclusive online presence to avoid the particular issue.
Moreover, majority of the business of ASOS is stretched outside the United Kingdom to extract benefit in the form of currency boost from its overseas sales, as these are worth more in sterling terms. The result can be observed in escalating sales value of ASOS in the current operating year by 20 to 25 percent to £1.75 billion. From the press release of the company, it is expecting to generate annual revenues of £2/5bn by 2019. On the other hand, Boohoo is majorly expected to increase its sales from £195 million in 2016 to £265 million this year. It is further expected that the company would achieve annual revenues worth more than £1bn over the next five years of operations.
The emerging trend related to Omni channel retail strategy has largely affected the non-store shopping on the high streets of UK. eBay Inc. provides technology solutions to all the retailers across the country while emphasising on the preparation of a ground-breaking econometric study of the current Omni channel retail trend. Omni channel suggests the 36-degree integrated approach to retail shopping environment that highly influence customer shopping behaviour. The strategy incorporates a blend of stores, ecommerce and third-party shopping sites using mobile, tablets and desktop devices while capitalising on the rising trend, ‘Click & Connect’. As part of the process, eBay conducted a study by analysing sales data from 21 leading European retailers alongside gathering responses from 2000 adults in UK and Germany about their spending on online, non-store shopping against the high street sales. The finding of study reflects more than 90 percent of non-store sales of leading retailers using multiple channels in UK are additional to high street sales. It means that only £5 would have been spent in their high street shops for every £100 spent with these retailers beyond the store.
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The study of eBay Inc. has conducted an analysis of UK dress market based on 17 of the top 30 retailers having both online and physical stores across the country. The study prioritised figures of a five-year period from 2009 to 2013 to find that these retailers had 54% of the total dress market while holding 40% of the online market in 2013. The conclusion of this study has observed some of the important factors driving the success of these retailers in the dress market. The success is largely attributed to the benefits provided to shoppers to switch between different channels and using easy payment options via mobile or Click & Connect to make shopping more personal and convenient. As a result, some of the common issues experienced by the traditional customers such as un-stocked shelves or queries at the till are mitigated effectively by the emergence of online shopping, which offers customers a wide range of collection, alternative purchase and payment options. The study further noted that almost EU 9bn retail sales last year in UK were driven significantly by the use of Omni channel retail strategy.
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Based on the overall assessment, it is clear that high street sales are crumbling down due to the consistent transformation of a nation consisting of technophiles who prefer to use their mobile devices to turn to a plethora of online outlets. This particular assessment considers some of the leading retailers of UK to find that their online sales continue to grow at a pace that traditional high street shops can only dream. Therefore, it creates a rising impact on the mind-set of these retailers regarding opening physical shops with huge overheads and increased operating costs. It is no doubt that the evolution will continue leaving high street with the only option regarding adoption of internet technologies.
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