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[bookmark: _Toc530067553]Introduction
The digital age is expanding rapidly into all aspects of our lives. Nowadays, the people working in information technology sector are not only in need of digital skills but also the people working in different sectors in the UK need to have the digital skill necessary for the specific sector to become efficient and successful in their workplace. However, the development of old jobs is not the only reason that makes digital skill so important in the workplace, but the creation of new jobs increased its importance rapidly. The boom in the digital economy in recent years creates a genuine fear of skill gap, as the number of people who are trained to work in it is insufficient. UK needs around more 75000 more employees with the digital skill to capitalize on the jobs that can boost the UK economy by around 12 billion pounds within the next few years (Budig, 2002). This is why House of Lords has proposed to make digital skills to be taught as the third core subject beside numeracy and literacy.

[bookmark: _Toc530067554]Evaluation of the effectiveness of the use of modern technology within the workplace
Digital technology in the 21st century is so effective that it has become an integral part of the workplace and any business without expected level of technical intelligence is like fail. Digital technology helps the business to make the business more efficient and also ensure computational accuracy. Nowadays, digital skill is necessary to be competitive in the market. The most effective part of using digital skills at the workplace is to communicate more effectively both within the workplace and outside of the workplace (Cohen and Zaidi, 2002). The discussions on the effectiveness of using digital technology at the workplace are explained below:
	Technologies 
	Brief description 
	Effectiveness 

	Automated operations 
	
Automated operation refers to the set of software,  hardware and network system that allow the organization to function its regular operations like creating, collecting, recording and analyzing information needed to administer and operational decision-making process. Some of the widely used automated operation tools are Iterable, community Elf, drumup, Hubspot, Evernote etc.
	The first effectiveness of using automated operation is that it ensures higher production and increased the productivity of the organization. It also ensures more efficient use of raw materials, increased product quality, the safety of the information and an efficient inventory system that can reduce factory lead time (Richardson and Bissell, 2017). Moreover, it performs with less variability than human labor which eventually resulting in great control and consistent product quality.

	Database management system
	It refers to a software package that is designed to define, manipulate, retrieve and manage data in a database so that the user can easily find and analyze the information needed from the database. 
	Database management system is used to make the information more useful, easy to access and projected.  It also allows the user of the information to perform multiple tasks at a time on the software and that is also in ease.

	Inventory management system
	It is management system software which job is to track the goods through the entire supply chain that covers everything from purchasing raw materials to production to retail, warehouse shipping and all the movements in between (Richardson and Bissell, 2017).
	Inventory management system is necessary to manage the inventory and stock items of the business and keeping track of the inventory and their market worth. It also allows the organization ion to maintain an optimized inventory level that can ensure cost reduction which eventually resulting in improved business operation and increasing profits.

	Electronic data interchange
	Electronic data interchange refers to the concept of businesses electronically communicate the important information and documents among the partners of the business.
	It improves service to end users, increase the productivity of the resources, also ensures minimizing document errors
By 30 to 40%,  ensures slashing response time. It can also help to automate the whole operation process and cut the cost of transferring information and documents . Finally, providing information process status, it can integrate all business and trading partners.



So the use of modern technology can effectively ensures the efficiency of operation, use of information effectively, ensures proper inventory management and fast and low cost communication to its partners and consumers which eventually results in increased profitability.


[bookmark: _Toc523772893][bookmark: _Toc530067555]Exploration of social media as a tool for marketing, information collecting, and communication
[bookmark: _Toc530067556]Social media as a marketing tool: 
Around 90% of business entrepreneurs of UK believe that social media presence can increase their business exposure. Almost 66% of the marketers of UK use 4 hours in a day for social media marketing. no matter what and whom the business is selling its product to, using social media as a marketing tool is a must nowadays to increase sales and grow as a brand. The main reason is that regardless of the industry, segment and consumer, a major portion of the consumer are using their time on social media. It has been found that 68% of UK adults are using Facebook. And 78% of people between 18 to 24 years use Instagram and 45% are on social media (Correll, 2007). So this is the place where a business can get the highest exposure from their consumer. Social media marketing can help the business to understand the need of the consumer, it also helps to maintain a relationship with the customer. Today social media is also been used in providing customer service. Finally, a strong social media presence can build the brand loyalty and it’s the perfect addition to the business’s public relation strategy. 
[image: See the source image]
Figure 1 social media marketing
Source: (Park, Curtice and Thomson, 2008)

[bookmark: _Toc523772895][bookmark: _Toc530067557]Social media as information collecting tool:
Social media is publicly sourced information that offers a completely new reference of data researchers and marketers never had in the past. With every post, conversation and site or app visit, a user leaves behind pieces of information about themselves. This data goes beyond simple demographic information to robust details like preferences, intent, sentiment, activities and social networks.  In the past, customer/personal data was, well, in the past. This data was historical because it required a person to input the information into a system of record where it could be referenced at any time. Social media data offers not only this historical view but also an up-to-the-second, streaming view. When this data is combined, organizations have a complete picture of their audience and can even use some of the data to predict future behavior (Dahl, 2015). Social media data is likely the best representation of a user because it is a streaming record of their beliefs, attitudes and actions. No other source of data offers the same kind of granular detail into a person’s life. Organizations can use this data to get to know a person on an individual level.
[image: Snaptrends location-based social media data collection]
Figure 2 social media data collection
Source: (Silverstone, 1999)
[bookmark: _Toc523772896][bookmark: _Toc530067558]Social media as an internal communication tool
The reason behind using social media is to get connected with the people and having a platform to share the personal views, opinions and activities. Internal communication means the communication among the stuffs and the managers of the organization. Effective communication is important among the stuffs and managers to transfer the information required for the operation and decision making process. Informal internal communication can also be useful to create an healthy working environment which eventually results in increasing employee retention rate (Stevenson, 2002). For both the formal and informal internal communication social media like Facebook, WhatsApp, are of great use. Social media for internal communication can reduce the cost and formality regarding the transfer of information. Nowadays, every team if the organization has a Facebook or WhatsApp group through which the senior one are advising the juniors, the juniors are taking help from the supervisors and doing informal discussion which eventually creates a healthy relationship between office stuffs and also doing the job of formal communication effectively and efficiently (May and Warr, 2011). It has also some disadvantage like wasting important office hour in using social media but that can be avoided through professional training to the employees about the use of social media as a tool of internal communication. So, many organizations around the world are using social media as their internal communication tool.  
[image: Image result for  social media as aninternal communication tool]
Figure 3 social media in internal communication
Source:  (May and Warr, 2011)
[bookmark: _Toc523772897][bookmark: _Toc530067559]Creation of professional online presence:
The target of the professional online presence is to express one’s career objective, skills, activities through sharing in the social media to build a professional image and get exposure from the professionals around the world. Nowadays, professional online presence is so important that organizations are recruiting people through professional social media like LinkedIn and evaluating them through their professional online presence and activities (Elad, 2018). 
[image: See the source image]
Figure 4 recruiting through professional online site
Source: (Vick and Walsh, 2006)
The process of creating a professional online presence are discussed below
[bookmark: _Toc530067560]Establish an online identity
This is the critical first step in determining how one will brand himself. In many instances, one may simply decide to use his name. However, individuals with common names might need to differentiate themselves.
[bookmark: _Toc530067561]Create social media accounts with personalized URL’s
The next step is to develop professional social media accounts on leading social media sites such as Facebook, LinkedIn, or Twitter (eBizMBA, cited in Edmiston, 2014). Be certain to feature a professional photo, and use the same photo across all accounts to reinforce the identity Keeping in mind that all public social media accounts need to be professional in nature (Bakker, Neergaard and Crowther, 2013).
[bookmark: _Toc530067562]Develop content
This is an important point that individuals often overlook when developing a professional online presence. Online and traditional marketing channels should reinforce each other, so include a personalized URL on business cards and resumes as well as in the signature block of e-mails.
[bookmark: _Toc530067563]Engage the audience
It is not enough to simply build an online presence; one must engage with its audiences and build relationships with them. Contribute new topics to LinkedIn Group discussions, ask thoughtful questions, create polls, and respond to postings in a timely manner.
[bookmark: _Toc530067564]Consistently update various profiles and social media networks
It takes a substantial commitment to frequently and consistently update various profiles and social media networks. However, dedicating such time to building and sustaining a professional online presence is one of the most promising investments one can make for the success (Schepp and Schepp, 2010).
 

[bookmark: _Toc530067565]Conclusion
After all the discussion regarding the effectiveness of digital skills, it can be totally understandable that digital skill is necessary  to ensure efficiency of operation, use of information effectively, ensures proper inventory management and fast and low cost communication to its partners and consumers which eventually results in increased profitability. Social media is not only for amusement, it is an important tool for the market to promote its product and services through social media to get highest possible exposure in low cost. It is also a source of information about the customer for the organizations (Dahl, 2015). Organizations around the world can also use social media as their internal communication media. Finally, online presence is important for every professional to become updated and successful nowadays. 
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