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Skill of an entrepreneur defines the way success of the entrepreneur business can acquire. Entrepreneurship is the practise that influences innovation and concept of starting or managing a business from its core for creating value while generating profits. In the 21st century many entrepreneurs are operating successfully with capturing larger context of the business areas that is suitable for future efficiency. The aim of the study is to identify the range of entrepreneurial threats and motivations that suits the characteristics of an entrepreneur. In support to the content of the entrepreneurship this study will identify the key areas of theoretical practises that can provide skills of an entrepreneur to engage long term efficiency. 
[bookmark: _Toc165999895]Discussion 
[bookmark: _Toc165999896]Range of entrepreneurial traits
Entrepreneurship is the ability to start a new business and manage a business from its core to grow. Entrepreneurs are the individuals who involve new products and services to meet the market demand. However, entrepreneurship is also applied to the other types of self-employment concepts who provides consults and online content creating method. The basic concept of entrepreneurship is starting the new and own business that supports and fosters innovation. An entrepreneur is an individual who are filled with different types of skills that suits their ability to perform a good and contextual business management process. The search by Diandra and Azmy (2020), identified that entrepreneurship is a natural phenomenon in a business that supports skill development and innovation techniques with having the context of management process. An individual with the entrepreneurship treats can have the mostly innovative context that manages their ability to identify the flow of starting a business or completing it.
Defining the entrepreneurial trait among a person who is an entrepreneur can align different perspective that is mostly aligned with influencing the business growth. In this context trade theory of entrepreneurship can suggest the significant qualities among an entrepreneur that have created a personality in a blink new idea and the businesses. According to trait theory the activities of an entrepreneur or trait includes creativity, self-confidence, risk taking and imagination (Osanyinlusi et al., 2023). This theory identifies the scalability of an entrepreneur to develop their business core competence which is suitable for a long-term efficiency in the business practise. However, the traits are being provided as the key concept for increasing the reliability of our business development that suits character development as well. Entrepreneurship is the practise which should have a long-term efficiency and providing the new idea generation to be aligned individually. However, the perspective of entrepreneurs is suitable for having a strategic decision that is efficient for management of the existing businesses. The mention traits according to the theory should be present to encourage the growth and innovative perspective that are required for having a success factor to increase the reliability of what the business concept.
Common traits of entrepreneurs provide creativity concept. Creativity is the ability to think outside the box that consider problem solving from all sides and coming with a potential solution (Treffinger et al., 2023). This makes the creativity concept to be aligned with having a long-term efficiency in identifying the potential solution for complications inside the operation of organisation. As an entrepreneur Creativity can have a good and exempted level of success as it provides being different from the existing businesses in the market. Creativity is the truth that provides a person to do different things that is not usually done by the other businesses. Using this trait the entrepreneur gets into the successful process of enhancing their business ability from its core. One of the leading examples of creative entrepreneurship practises present among the skills of Mark Zuckerberg. In the earlier 21st century Mark Zuckerberg has invented Facebook which was the social interactive platform that was not presented in front of the market by any other company (Valente, 2021). This has made him a good and successful entrepreneur to catch the creative aspects to promote his business efficiency by catering choices of scalability traits.
The other skill that is provided by fostering a good skill by the entrepreneurs is self-confidence. The research by Yusoff et al. (2021), identified that self-confidence is a driving force for being an entrepreneur as it shows the amount of confidence and entrepreneur has over his business idea. As an individual self-confidence is important before providing the confidence in the technical knowledge and entrepreneurs abilities that make the business ideas to be different from the other business.  Research done by Turro et al. (2020), found that entrepreneurship is the common concept in this era as every business is tend to follow the ideal process that provides independence. The confidence showcases the vision and pursuit of others to join the entrepreneurial journey that motivates people to act accordingly with the concept of providing a basic knowledge and perspective that suits the ability to perform a well efficient and structured entrepreneurial practise. Mark Cuban who is a hustler has started his business at a young age selling the newspaper and trash bags. The confidence upon him has led to a gold mine that Yahoo acquired (CNBC, 2024). This shows the ability of an individual after having the captivity of new business ideas and engages the skill of entrepreneur. 
An Individual entrepreneur the people starting from individual perspective have idealised the context of risk-taking opportunity. Entrepreneurs need to develop the risk-taking facilities as it is important for providing individual Perspective to analyse the potential issues that ascertains the impact on taking calculated risk for offering a good ratio of business analytics. In accordance with the research by Dondi et al. (2021), risk taking is the ability where businesses thrive individually with the skill of having a good and faster growth opportunities. Risk taking entrepreneurship was to the willingness and ability of entrepreneurship skill for making decision to take action involving uncertainty. However, the listing ability often makes the entrepreneur to face issues as this has the chances for having potential losses (Croteau et al. 2021). Although the factor of risk taking is important as it can have the ability to increase the business growth within a shorter time and making a smart move that is usually avoided by the existing businesses in the entrepreneur section. One of the best examples of risk-taking ability present among leader is Elon Musk. His smart moves to make Tesla an ecofriendly car and presenting SpaceX for completing astronomical activities has made him a strong entrepreneur who can capture the ability to perform well (Spacex, 2024). This ability is making him to expand his businesses while generating a high level of growth and opportunity by investing in different sections and making him the CEO of Twitter.
Entrepreneur imagination is the ability to envision possibility that works beyond the current boundaries and think beyond the conventional wisdom. Allowance of an entrepreneur is to imagine new way for solving problems while meeting customer needs while generating the idea which are unique. According to the research by Wijngaarden et al. (2021), entrepreneurial traits are engaged with the imagination as it can have the good idea of source and complete the efficiency of the individual entrepreneur foster positive growth. Imagination is the source of innovation that makes an entrepreneur to think out of the box while creating a significant units of business idea that makes it different from existing entrepreneur. Skill of Jeff Bezos can be one of the examples of being imaginative as the business he has started was to solve the daily issues of people (CNBC, 2024). Starting Amazon and gradually expanding it over different services such as pay and others have made him a different individual who has met the eligibility of imagination as an entrepreneur. The skill of entrepreneurs therefore has the suitable aspect that fosters innovation and making it different from every other organisation existing in the market.
[bookmark: _Toc165999897]Entrepreneurial motivations and characteristics 
Entrepreneurial motivations and characteristics are a driver of presenting a good entrepreneurial aspect that suits the eligibility of an individual to start a new business. As an individual entrepreneur there should be different motivations that might align for encouraging more efficient new business idea making. One of the significant skills that should be present in the entrepreneur is desire to do something new and becoming independent. The research by Van Ness et al. (2020), identified that entrepreneurs are the person who tends to have the motivation to work independently rather than working under any company. This skill makes the entrepreneurs to act differently without having any kind of complications in understanding the viewpoint of starting a new business. Every individual entrepreneur including Mark Zuckerberg, Elon Musk or Jeff Bezos have thought out of the box and had the desire to start something new rather than acting under any company (Raz, 2020). The skill therefore has the significant perspective to start a new business while operating successfully as an individual entrepreneur.
Another comparativeness that is provided by entrepreneurial skills is to achieve the way of serving people rather than focusing upon their own profit. Based on the research by Shir and Ryff (2022), an entrepreneur is an individual who has the motive for solving the social issues and rather than focusing on their own wellbeing. The basic motivations and characteristics that makes an entrepreneur different from working in a company is finding out the social issue on rationale and running forward to solve them. The example of Steve Jobs can be provided in this context as acquiring a luxury phone in the of earlier 21st century was dream of different people (HBR, 2024). However, this has been solved by him with presenting the brand Apple providing the extreme support to have a significant context of individual working perspective that encourages new ideas and innovation. 
The other entrepreneur motivation and characteristics that should be present among an individual starting a new business is desire to recognise the passion and behaviour towards starting a new business idea. As an individual entrepreneur there should be a huge relevance and efficiency that makes a person more creative while aligning their vision. However, the perspective of being passionate is playing an important role upon the business creation process to have a good and precise outcome (Newman et al. 2021). Embracing the innovation and seeking the change to make the society a fortunate place for living with the new business ideas entrepreneurs make it easier to motivate people for perspectives which supports a long-term eligibility for having a new business idea that can suit the social change. The basic acquisition therefore is having a good and effective process that makes a person more eligible and foster innovative culture that can make businesses to control the social activities as well. As the passionate entrepreneur the examples of Brandon Stanton can be given (Entrepreneur, 2024). His passion about writing and photography shows doing the social causes rather than running behind the profits. Engagement with the passion therefore is the other motivation factor that should be present upon an individual entrepreneur. An entrepreneur should be filled with the ability to be optimistic rather than being sophisticated. As an entrepreneur there should be different abilities present which can foster more eligible ideas that might have good influence over acting individuality to cater more scalability (Shahid et al. 2023). Entrepreneurs therefore should have the significant aspects of skills that supports the business growth rather than individual focuses. However, as an entrepreneur business idea and defining the traits by their own is quite complicated and yet to be achieved.
[bookmark: _Toc165999898]Conclusion 
Entrepreneurs are the future of business who with the innovative approach and ideas facilitate different opportunities for the global business area to cater social changes. Having a long-term efficiency and acting as an individual person entrepreneurs provide examples to the new commerce and generation for having their own relevance to gain competitive source of the business idea. However, with the motivation to make something bigger building new businesses entrepreneur sets a good example for the society to develop the skills such as being critical and optimistic while considering a business influence. The entrepreneurs therefore are not only the business contributors however are also considered as a social contributor.
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