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[bookmark: _heading=h.gjdgxs][bookmark: _Toc136861226]Introduction 
This is a report and this topic is destination magnate in Sustainable Hospitality and tourism management industry. It is going to highlight the principles of sustainable tourism and its impact on economic, sociocultural and environmental sustainability. Identify principles are evaluated and analysed with the general development principles. Some of the significant practices of the hospitality and tourism sector are also identified to outline the regulation and organisations responsible for the implementation. Travelling aspects of hospitality and tourism determined to analyse the selected destination are going through and current situations. The overall evaluation supports the report to put future development recommendations for the destinations. 
[bookmark: _heading=h.30j0zll][bookmark: _Toc136861227]Overview of the destination 
Wiltshire is one of the historical destinations which are located in Southwest England (Pereira et al., 2021). This destination is famous for many historical arts, structures and natural aspects. approximately 1.15 million unique visitors visit Wiltshire to gather quality travel and tourism experience. To explain all of the principles and practices for the hospitality and tourism sectors the destination examples are going to be used in this report. 
[bookmark: _heading=h.1fob9te][bookmark: _Toc136861228]Evaluation of the principles of sustainable tourism
Businesses and individuals require principles to drive their regular activities. So does the hospitality and tourism business sector (Dluzewska, 2018). This business sector is directly related to the economic, sociocultural, and environmental aspects and plays important roles in ensuring sustainability. The major sustainable tourism principles are Economic Viability, Employment Quality and Resource Efficiency. This principle is evaluated through triple bottom line modules below: 
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Figure 1: Sustainable development.
Source: (Agbedahin, 2019).
Economic:  Economic sustainability is the practice of preserving financial resources to make long-standing financial stability. Economic viability is the most important economic principle to making economically feasible destinations (Klitgaard, 2020). Economic sustainability ensures that the targeted destination economy is stable to operate tourism-related activists accordingly and without facing any economic scarcity. So the local economy plays a potential role to control and manage the cash flow to establish a sustainable economy for the tourism destinations.
Sociocultural: Employment quality is a principle that has effects on sociocultural developments and sustainability (Puhakka et al., 2021). Tourism is the most dynamic because it operates businesses in different destinations. So, it tries to follow the employment quality principles in job creation. This helps the local economy to reduce the unemployment rates and increase their employment rate to develop socio-cultural sustainability. Sociocultural sustainability protects natural resources by reducing landfill waste, energy consumption, and pollution.
Environmental: Environmental sustainability states the capability to sustain an ecological balance in the natural environment and preserve natural resources to provide the well-being of present and future generations. Resource efficiency is the tourism principle that helps the business industry to develop environmental sustainability (Arora, 2018). Though it knows that the tourism business is responsible for using environmental resources and sometimes impacts negatively environmental factors. By adopting this environmental principle, the tourism business industry allocates and distributes environmental resources efficiently and appropriately through payback systems to environments. 
[bookmark: _heading=h.3znysh7][bookmark: _Toc136861229]Evaluation and analysis of the extent these principles are closely associated with the general principles of development 
General principles of development are appropriate for growth and development (Okafor, Adeola and Folarin, 2022). It can be applied by individuals and organisations for personal and professional development purposes. 
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Figure 2: General principles of development.
Source: (Decleris, 2020).
Six important general principles of development can be associated with tourism sustainable principles (Lillie and Juhn, 2021). General development is continuous and sequential principles are supported by the foursome’s economic viability principles. Those principles of collaboration and contribution to economic sustainability ensure economic stability and development. 
Another two general principles are development can be predicted and specific which is associated with the tourism socio-cultural principles of employment quality (Sloan and Simons-Kaufmann, 2021). Increasing population and social imbalance is the cause of employment and discrimination. Therefore, tourism adopts the general principles of job creation and opportunity. So, tourism can equally provide job opportunities to both genders in located destinations to develop socio-cultural developments. 
General principles vary from person to person and it is more gradual than other tourism principles (Bocco and Winklerprins, 2021). It is known that the environment has so many natural resources used by businesses and individuals. Tourism Resource efficiency principles are associated with these two general principles of development to protect and reproduce such natural resources for establishing environmental sustainability in tourism destinations. This general principle association benefits hospitality and tourism business growth and development. 
[bookmark: _heading=h.2et92p0][bookmark: _Toc136861230]Identified regulations and organisations responsible for the implementation within the hospitality and tourism sector
Tourism sector practices: The hospitality and tourism business sectors are experiencing different types of tourists and their preferences. In Wiltshire hospitality and tourism business, industries follow four important practices to ensure and improve their business industry is sustainable (Ross, 2021). Wiltshire hospitality and tourism business practices efficient transportation for their tourists to visit the whole destination. These practices are effective in growing a green environment for tourists. Community development is another major practice of Wiltshire tourists and tourism professionals to build good relationships and reduce the unemployment rate after Brexit and covid-19 situation. Though the nearby area of Wiltshire is getting polluted by tourists (Okafor, Adeola and Folarin, 2022). To reduce the waste from Wiltshire the Uk hospitality and tourism sector contributes to collaboration on the waste reduction and recycling process to develop a sustainable environment for the next generations. From the online journal, it has been found that those practices help Wiltshire tourists 75% to increase their sustainable turnovers. 
Tourism sector regulations: Tourism sectors also follow and implement different business regulations to operate business diverse operations (Moura, Eusebio, and Devile, 2022). Implementing the Consumer Rights Act 2015 in Wiltshire hospitality and tourism business is beneficial to implementing community development practices. According to these regulations, tortes can take legal action against any local tourists for unethical and harassment. Implementing the GDPR 2018 regulations helps to protect their customers' profiles who are also influencing efficient transportation. So Wiltshire arranges Green Transport for their trust to provide them with better tourism experiences. As well as practising waste reduction and recycling practices implemented under the CSR regulations. So, all the employees and tourists need to follow the regulation to protect the environment. From interviewing 50 tourism businesses it has been identified that 40 of them are implementing Consumer Rights Act 2015 and GDPR 2018 which helps them to develop business growth and efficiency. 
Organisations are responsible: Operating activities in society and business environments have some responsibilities. Business human resources responsibilities play effective roles in creating awareness about the hospitality and tourism sector Practices. From the 150 interviews, Goodwin (2019), classified that 100 business professionals are aware of those practices and play their responsibilities in business sustainable c development. The hospitality and tourism business in Wiltshire arrange social programmes to create awareness about waste and carbon footprints. So, the local tourists can communicate and contribute with them to reducing pollution and environmentally affected issues. 
[bookmark: _heading=h.tyjcwt][bookmark: _Toc136861231]Analysis of the travelling aspect of the tourism industry and determining Wiltshire’s past and current stages
The travel aspect states the preferences of the travellers in specific destinations. Soi as the tourist industry in Wiltshire aspects to provide a green travel experience to the tourists. 
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Figure 3: Butler’s life cycle model.
Source: (Guttentag, 2020)
Exploration is a secret spot that helps Wiltshire discover the travel aspect for the first time which has no amenities and must "go feral". In the Involvement stage, Wiltshire can observe A few local-run travel camps and a few concessions established with new travel aspects to influence the tourists (Boley, 2021). The development stage provides Wiltshire with a well-defined and established tourism industry. The UK travel and tourism report shows that during this stage Wiltshire experienced 0.5 million visitors and this supports them to increase the green travel aspects. The consolidation stage impacts Wiltshire’s tourism to become a dominant feature of the local economy with its green tourism aspects. After that Stagnation stage in Wiltshire’s tourism growth face slows and the carrying capacity is reached, the area is no longer a new hot spot, maybe it's overbuilt. Decline or Rejuvenation stage Wiltshire experienced declining results as tourists choose other destinations because of different travel aspects, rejuvenation typically requires attracting a different kind of tourist (Harland, 2019). Wiltshire Hospitality going through these ups and downs from the industry information period because of following only green travel aspects. It is high time to adopt more trendy travel aspects for Wiltshire hospitality and tourism to attract tourists and develop sustainable tourism in the UK. The above scenario shows that Wiltshire hospitality and tourism are going through dec living situations because of their traditional travel aspect.
Currently, Wiltshire’s hospitality and tourism include the best safety and security aspects, local food, adventure, and cultural aspects to boost the developments to rise from the declining positions. 
[image: What is Doxey's Irritation Index]
Figure 4: Doxey’s irridex model.
Source: (Alegre, Pou and Sard, 2018).
In euphoria, level Wiltshire tourists are thrilled by tourism development (Bardgett, 2020). They welcome the stranger and there is a mutual feeling of satisfaction. This creates opportunities for locals, and money flows in along with the tourists. This helps Wiltshire's hospitality and tourism industry to improve the local economy. The apathy-level industry expands with new travel aspects, so tourists begin to take the tourist for granted. Irritation levels will begin when the Wiltshire hospitality and tourism industry is nearing the saturation point to handle the numbers without the expansion of facilities (Alegre, Pou and Sard, 2018). Antagonism-level business Irritation has become more overt. Tourists now see the tourist as the harbinger of all that is bad in Wiltshire hospitality and tourism business taxation. So, Wiltshire hospitality and tourism are currently at the Apathy level with their currently regulated travel aspects and that helps them to achieve 60% of Wiltshire's economy (Harland, 2019). 
[bookmark: _heading=h.3dy6vkm][bookmark: _Toc136861232]Conclusion 
The business sector is now embracing sustainability as a widespread trend. For the tourism industry to be sustainable, it must also grow its economic, social, and environmental duties and responsibilities. This essay does a good job of outlining the ideas and ideas of sustainable tourism. Therefore, the tourism industry must uphold societal issues including offering all visitors equitable service and treating tourists and animals with respect. because forestry and natural regions are where tourism is found. Additionally, tourism makes advantage of cultural and natural resources. Fairness in the appraisal of the internal and external environments is crucial for the tourism industry. They will benefit commercially, socially, and environmentally from this, and it will help the company expand over time and to new destinations.
[bookmark: _heading=h.1t3h5sf][bookmark: _Toc136861233]Recommendations
· To become a sustainable hospitality and tourism industry Wiltshire government needs to implement new rules and regulations to boost the economy. 
· The Wiltshire hospitality and tourism business should imply trendy CSR practices to increase their environmental contribution to developing environmental sustainability.
· To ensure social sustainability Wiltshire needs to build up social infrastructures and resources (Alarcon and Cole, 2019). This will benefit the hospitality and tourism business industry to increase its growth and reputation as a sustainable business industry in the UK. 
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