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Origins and history
  Nike, the American sporstwear company recognized throughout the world, was founded in 1964 by University of Oregon track athlete Phil Night and his coach, Bill Bowerman. First, the brand was named “Blue Ribbon Sports” and was operating as a distributor of the Japanese shoe maker “Onitsuka Tiger”.
[image: ]
   In the first year of the business, Blue Ribbon Sports sold 1.300 pairs of Japanese running shoes, getting an income of $8.000. By 1965, sales went up to $20.000 and, in 1966, Bowerman and Night opened the first shop in Santa Monica, California. Due to good sales, other stores were opened in Massachusetts next year. In 1971, Blue Ribbon Sports ended the collaboration with Onitsuka Tiger and rebranded his name in today’s well-known “Nike”.
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  Throughout the years, Nike has expanded and diversified its production by launching the famous slogan “Just do it”, by opening the first retail store Niketown and reaching 50% of the USA athletic market share. Nowadays, the big Nike brand has shops and distributors in more than 170 countries. The company, headquartered in Beaverton, Oregon, USA, has about 76.000 employers and it is the world’s largest supplier of sport equipment and apparel, with a 2020 year revenue of about $37.4 billion. 


 Logo evolution of Nike:
1964-1971 
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1971-1978
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1978-1995
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1995-present
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Nike products
[image: ]Nike is a leader in manufacturing a wide range of sportswear clothing, but shoes are the flagship product. The brand provides different sport activities trainers, such as football, golf, soccer, basketball, tennis, snowboarding, volleyball and hockey. Nike also sells flip-flops and consumer fashion shoes, such as Mary Janes. 


[image: ]Some of the apparel Nike products include clothes for sport, yoga and even dance, collections as Livestrong, Nike Pro, Nike Free and SPARQ. 




[image: ]Nike sells sport equipment, such as balls, swimming caps, baseball bats, golf clubs and rackets. Gloves, yoga mats, knee pads, wrap sleeves also can be bought in Nike stores.
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Aside these, Nike designs accessories: watches, rubber bracelets, bags, socks, training belts and Nike+ supplement for the iPod. 



Prices 
   The competition in apparel and clothing industry is very high, as different brands and companies want to sell the best products at a competitive price for customers. 
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  Having a look on Nike web site, we can see that the prices on, for example, women trainers vary from about 40 pounds to 295, the most expensive ones. As Nike website says, the brand “uses value based pricing, which means that the price is set according to the value the customer places on the product”. They believe that, in comparison to the majority of businesses, that tend to sell products at the cheapest price to get more sales, Nike is focused on delivering the best customer value, “that will never mean the cheapest product.  It will mean the highest quality, most beautifully crafted, most innovative product at the right price."  
  The strategy Nike uses is to promote its products in a lot of ads and advertising platform. Also they use segmentation of the prices. It means to have different prices for different category of a similar product. For example, according to the web site, the Nike Air Max shoes for adults and children are produced at the same cost prices, but the selling prices are drastically different. The same pair of older children shoes Air Max 270 (the size which doesn’t differ a lot from an adult size) can be bought for 86 pounds, when and an adult one costs around 135 pounds. (Nike, 2021)






Nike Distribution
Nike has been increasing its sales through 3 major distribution channels:
1. By selling products to wholesalers in US and international markets

  Nike collaborates with distributors and subsidiaries like Jordan, Hurley, Converse to sell its products on the international market. In the UK, customers can find Nike apparel in independent stores as JD Sports, Foot Locker, Schuh, Sports Direct etc. [image: ]

2. By Direct-to-Consumer, which include in line and factory retail outlets 

   Nike operates a total of 1048 retail throughout the entire world, in about 200 countries like US, United Kingdom, Hong Kong, Germany, France, Japan etc. The number of Nike shops has doubled in 2021, in comparison to 2009, when the brand was operating 674 shops only. 
[image: ]
There are 40 big Nike in line shops around the UK, with 9 locations in London. 
[image: ]
Nike Town

The largest Nike department store in the world covers approximately 42 000 square feet over 4 floors.

Address: 236, Oxford Street, London, WC1 1DE

Contact number: 020 7612 0800




[image: ]London Design Outlet

Address:42-45,Wembley Park Boulevard, London HA9 0TG

Contact number: 020 8903 1696
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Nike Central

Address: Zone B, Pancras Square, London N1C 4AG

Contact number: 020 3005 2805






   More information about locations and stores around the world is available on the official website – www.nike.com.


[bookmark: _GoBack]
3. E-commerce sales through the official website - www.nike.com
   Nike sells all its products online, providing free shipping when buying over £50. A standard delivery, which is 2 to 4 business days, it is also free for Nike members and £4.50 for guest orders. Students has 10% discount on some products. A Next Day delivery costs £8 and takes 1-2 business days. There are different methods of payment, including Credit/Debit cards, PayPal or Gift cards. 
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    Nike offers the possibility to design and customize your own pair of shoes, equipment and apparel. The company also promotes its products on online platforms like Amazon.com, Flipkart.com, Myntra.com etc. 
  Nike mobile applications gets quick access to all brand’s products and make the purchasing process easier for users. 






Nike Promotion
  Celebrities branding is a form of marketing strategy used by companies and brands to promote its products or to raise awareness about an issue. Stars and famous people have the potential to reach a large numbers of prospective customers and to influence their decisions to purchase a certain product, a brand recognition, recall or differentiation. Celebrities can supply information which is focused on the benefits and remarkable features of the product in an unbiased and standard form, with a great effect on the business revenue. (Wikipedia, 2021)
   Nike is very well known for using the celebrity endorsement to promote the brand. Michael Jordan has been one of the most successful collaboration of Nike, launching a new shoes brand variant called Air Jordan. 
[image: ]
   Another successful promotion of the brand’s products has been gotten by a lifetime deal with the portugal soccer star Cristiano Ronaldo. According to The Sun, Nike pays £147 million to the one of the most marketable people in the world to represent the brand. The Ronaldo-Nike partnership launched in 2003, the same year Ronaldo joined Manchester United where he starred for six seasons before moving to Spanish powerhouse Real Madrid in 2009. Ronaldo has worn 60 different kinds of Nike cleats over 13 years. 
[image: ]
  The golf category of its brand was entered by the collaboration with the ace golfer Tiger Woods, as Nike had no experience in golf before. 
  Current Nike endorsements also include stars such as Carmelo Anthony, Derek Jeter, Ray Allen, Chris Paul, Jason Taylor, DJ Augustin etc. 
  Nike promotes its brands and products as well as events through the several accounts and regularly tweets to its fans and followers. It publishes its photos and videos of its products and events through the Twitter account, Facebook and Instagram. With an astonishing 92 million followers, Nike is the second most followed brand on Instagram. The sports giant is also the 19th most popular account on Instagram, the only brand other than Instagram and National Geographic to make it to the top 20 list. (Unmetric, 2021)
   Campaigns also form a major part of Nike’s YouTube strategy. In 2017, Nike promoted ‘Breaking2’ on YouTube as well. They released 8 short videos of less than 2 minutes showcasing behind-the-scene preparations of the event. Nike’s “Dream Crazier” campaign was well-received on its YouTube channel as well. The brand’s YouTube channel has over 30 videos under this campaign and the one below has over 5 million views. 
   Nike declared 2019 its year for women. To kickstart the year, the brand launched the “Dream Crazier” campaign—an extension of the 2018 “Dream Crazy” campaign—which performed phenomenally across all their social media profiles (excluding Facebook). The campaign shed light on women empowerment and the challenges women athletes face in their career and was well-received by spectators across the world. (Unmetric, 2021)
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Total Nike retail stores worldwide from 2009 to 2021

250 182

1152
1096

1142
1045
931
4 5 858
756 753
| | I I

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Additional Information:





image18.jpeg
pifi
WOl

i el
10; 9 e | o




image19.jpg




image20.jpg




image21.jpg
™ My Cart: oitemes)

Inicio Nike Air Jordan  Nike Air Max  Nike Air VaporMax  Nike Dunk SB  Nike Fiyknit Nike Foamposite Nike Free  Nike Hyperdunk Nike KD Nike Kobe ~ Nike Kyrie

Nike Lebron  Nike Lunar Nike PG Nike Roshe Run  Nike Shoes  Nike Soldier 10

Categories Productos Nuevos Para Noviembre

IVED]]
» Nike Air Jordan
» Nike Alr Ma

» Nike AIr Vapos





image22.jpg




image23.png
PR





image24.jpg




image1.jpg
Prifysgol Cymru
Y Drindod Dewi Sant

University of Wales
Trinity Saint David




image2.jpg




image3.jpg
oy




image4.jpg




image5.png
BLUE RIBBON SPORTS




