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Introduction
The financial management approaches used by Hilton and Best Western are contrasted in this study. Revenue, market position, development forecasts, and financial commitment to CSR will all be examined in the report. Each company will receive recommendations based on its potential and strengths. The researcher looks at Hilton and Best Western's overall revenue as well as their business model and revenue sources (Jia et al., 2022). Then, it will look at their competitive advantages and market positioning. The inquiry will look at the market penetration strategies and growth goals of both companies. This will also look at the CSR money from Hilton and Best Western. Hilton manages upscale and upscale hotels all around the world. The premium brand is well-known in the marketplace. However, Best Western rules the low-cost and mid-scale hotel sectors (Daniella, Eric and Lindy, 2019). Best Western offers reliable, reasonable lodging all over the world. These companies offer fascinating contrasts because of their different market positions and business approaches.















Compare approaches of financial management of Hilton and Best Western
Total revenue 
In terms of overall revenue, Hilton outperforms Best Western. In contrast to Best Western, which made $6.1 billion last year, Hilton made $9.14 billion (Spanou, 2020). There are many reasons why Hilton's revenue has increased. In 119 nations and territories, Hilton has 6,500 properties (Deng, 2022). Through hotel reservations, sales of food and beverages, and other services, Hilton's extensive network draws in more clients and increases income. Revenue is increased by Hilton's diverse brand portfolio. Hilton offers brands such as Hilton Hotels & Resorts, Waldorf Astoria, Conrad, and DoubleTree by Hilton to wealthy and upscale tourists. Higher hotel prices charged by premium brands boost RevPAR and revenue (Hua, DeFranco and Abbott, 2020).
Despite being less than Hilton, Best Westerns nevertheless makes a sizable amount of money from the hospitality industry. Globally, Best Western operates 4,700 low-cost and mid-range hotels (Michael et al., 2020). With this strategy, Best Western draws in niche markets and tourists on a tight budget. Despite serving different markets and employing various business strategies, Hilton makes more income than Best Western. While Best Western generates more money from its mid-scale and budget options, Hilton generates more from its luxury and premium offerings (Karaman and SAYIN, 2021). The sum of a company's revenues does not always indicate its success or profitability. Profitability margins, return on investment, and market share should all be taken into account when assessing an organization's financial performance.
Best Western earns more revenue than Hilton, however, it is important to take into account their respective market niches and business strategies (Alameri et al., 2021). Both businesses are big participants in the hospitality industry, catering to a variety of customer segments and doing well financially.
Market Position
In the market, Hilton performs better than Best Western. This assessment is impacted by various factors. With its extensive global presence and a well-known brand, Hilton rules the hotel industry. The hotel chain has 6,500 hotels throughout 119 nations and territories (Mekhruza et al., 2022). With this extensive network, Hilton offers services to vacationers, business travellers, and event planners. Hilton Hotels & Resorts, Waldorf Astoria, Conrad, and DoubleTree by Hilton are some of Hilton's well-known brands (Kusuma et al., 2023). These names stand for class, sophistication, and top-notch customer service. Hilton's high room prices, upscale clientele, and profitable partnerships with significant businesses and organisations show how dominant the company is in the industry (Dewi et al., 2022).
Best Western, however, rules the mid-scale and low-cost hotel segments. The company runs more than 4,700 trustworthy hotels that are reasonably priced (McCune, 2020). Budget-conscious guests looking for cosy and economical hotels are drawn to Best Western by its dependable service and value. Despite Hilton's superior strength, Best Western competes in its target markets (Odilovich and Najmiddin, 2021). By providing inexpensive, easily accessible motels, Best Western has amassed a loyal following of customers. Its extensive hotel network and popularity among tourists on a midrange and low budget reflect its position in the market.
Hilton outperforms Best Western in the market thanks to its extensive worldwide network and an array of luxury brands. Market position, however, is influenced by geography and market industry. In contrast to Hilton, Best Western offers consistent prices that appeal to mid-scale and budget travellers (Adikusuma, Darlina and Sutarma, 2022). Hilton dominates the industry thanks to its extensive client base, strong brand reputation, and global reach. Best Western draws vacationers on a tight budget with its inexpensive lodgings.
Growth Potential 
One of the biggest hotel corporations in the world, Hilton, has development potential because of its presence around the world and variety of brands. The organization's growth has been aided by new properties and developing markets. According to Hilton, 2,570 hotels are under construction. With this strategy, Hilton may enter new areas and increase its market share. Additionally, Hilton pursues strategic acquisitions and brand diversity (Fu, 2023). By acquiring or collaborating with other hotel chains, Hilton can increase the size of its customer base. Revenue and market position are boosted by this.
But Best Western has been making efforts to grow because it understands the value of expansion. The company opens new hotels and renovates existing ones to increase its client base and brand recognition (Spanou, 2020). To diversify its offerings and cater to a wide range of market preferences, Best Western has identified the niche growth potential in boutique hotels and long-term accommodations.
Due to its extensive brand diversification and global presence, Hilton has a more rapid growth trajectory. The company may profit from growing travel trends and shifting consumer tastes thanks to its extensive network and presence in important countries (Ricca, 2021). The potential for expansion of Hilton is increased by innovation, technological integration, and customized guest experiences. Market factors and each company's strategy affect growth potential. By focusing on market segment growth, Best Western takes advantage of special market opportunities. Customized offerings and targeted consumer groups aid Best Western's growth.
Hilton has a higher growth outlook than Best Western due to its extensive worldwide presence, diverse brand portfolio, and expansion goals. Best Western can expand in its targeted market locations thanks to its focused strategy and specialized growth opportunities. The best depends on the market segment and the requirements.
Financial Commitment to CSR 
Best Western and Hilton both make CSR investments, although they do so in various ways. Hilton is a pioneer in hospitality CSR. The Hilton Effect Foundation has made significant CSR investments. According to Hilton, the foundation has given more than $300 million to organisations and community initiatives around the world (Michael et al., 2020). These programmes emphasise the empowerment of young people, disaster relief, sustainability, and education. Environmental sustainability is a priority for Hilton. The business wants to cut back on waste, carbon emissions, water use, and material sourcing. These initiatives are carried out and monitored globally with the aid of Hilton's Light Stay sustainability programme (Tien, 2019).
However, Best Westerns also engage in certain limited CSR and sustainability activities. Best Western promotes water conservation, garbage reduction, and energy efficiency. Through philanthropy and ethical travel, the company helps the community where it operates (Odilovich and Najmiddin, 2021). Hilton is more dedicated to CSR than its rivals due to its financial support and extensive activities. The Hilton Effect Foundation's significant contributions to charity and community initiatives show its dedication to positive change. The LightStay project at Hilton exemplifies a comprehensive commitment to sustainability.
The amount of money invested in CSR should be related to the size and scope of the company. Hilton has more resources and a wider audience for CSR initiatives because it is a bigger and more well-known brand globally. Best Western, a minor participant, supports sustainability and involvement in the community. Due to its broad range of projects and larger financial commitment, Hilton is the CSR leader. Despite their small size, Best Western's CSR initiatives support sustainable practices within their sphere of influence (Mekhruza et al., 2022). The criteria and resources of each firm determine which one has the best CSR commitment.
Figure: Comparison basis
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Recommendations
A dedicated fund for CSR (Hilton) 
In light of the company's approach to financial management, overall income, market position, development potential, and monetary commitment to corporate social responsibility, Hilton ought to establish a CSR fund. The Hilton Effect Foundation and LightStay programmes are examples of Hilton's commitment to corporate social responsibility (Volodymyrivna, 2019). To broaden its sphere of impact and strengthen its position as the undisputed leader in the hospitality sector, Hilton should establish a CSR fund.
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Figure: CSR 
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A specific fund can be used to help Hilton in its corporate social responsibility efforts. This money might be put towards programmes that help the less fortunate, improve communities, protect the environment, and have a positive social impact (Tien, 2019). The consistent money provided by the fund would be beneficial to Hilton's Corporate Social Responsibility (CSR) initiatives, which would enable the corporation to have a greater influence in the areas in which it operates. Using the money, Hilton may make intelligent investments in various CSR activities. It can help with relief efforts after natural disasters, education, protecting the environment, and empowering local communities (Spanou, 2020). To ensure that Hilton's Corporate Social Responsibility (CSR) programmes have a significant and long-lasting impact, the company may use a designated fund to more effectively distribute the funds.
The CSR department at Hilton can be open and accountable with the money that has been given to them. It would make it possible for customers, employees, investors, and the general public to track the funding and results of CSR initiatives. Hilton's social responsibility would be improved with greater transparency (Sari, Sari and Aryana, 2022). A specialised fund could help Hilton improve their corporate social responsibility culture. The fund established by Hilton would demonstrate the company's commitment to the community over the long term. It would also make it possible for Hilton to work together with other groups that share similar values to tackle social and environmental problems.
Business Expansion (Best Western) 
The financial management approach, total revenue, market position, development potential, and financial commitment to CSR used by Best Western all point to the possibility of the company expanding its operations (Odilovich and Najmiddin, 2021). The Best Western brand is well-known for its affordable and moderately priced hotels. To make the most of its current market position and continue its expansion, Best Western should expand into further markets.
It is important that Best Western locate important expansion regions. It is feasible to target new markets or underserved areas that have a demand for accommodations in the mid-range and economy price ranges (Michael et al., 2020). Market research and feasibility studies allow for the evaluation of new markets, as well as the identification of potential expansion opportunities for Best Western. Best Western should diversify its product offerings and expand its regional footprint to cater to a more diversified range of customer groups. This may involve introducing eco-friendly properties, extended-stay hotels, or boutique hotels under different brand identities. By expanding its offering, Best Western will be able to attract a greater number of customers and increase its market share within its target categories.
Additionally, Best Westerns ought to take advantage of digital platforms to broaden both its distribution channels and its customer base. The company may increase its exposure and the number of bookings it receives by improving its online booking platform, participating in digital marketing, and forming partnerships with online travel agents and platforms (Mekhruza et al., 2022). By adopting digital transformation, Best Western can better compete in the rapidly evolving hotel sector and contact potential customers in a more timely and cost-effective manner. By growing its company, Best Western will have the opportunity to monetize its brand, its operational capabilities, and its network. By entering into new markets and increasing the variety of accommodations it provides, Best Western will evolve into a contemporary hotel brand.
























Conclusion 
Overall, Hilton and Best Western are not comparable in terms of their financial management, revenue, market position, growth potential, or CSR financial commitment. Hilton is the industry leader when it comes to CSR and sustainability. Hilton needs to establish a CSR fund so that it can contribute to various humanitarian and environmental causes. The impact, openness, and accountability of Hilton would all increase, which would further reinforce the company's commitment to social responsibility. However, Best Western is a reliable brand that falls somewhere in the middle in terms of price and quality. It would be beneficial for Best Western to broaden its offerings and grow its geographic footprint. By identifying growth areas and making use of technology, Best Western may be able to expand into new markets and reach a greater number of customers. Both Hilton and Best Western have qualities that set them apart from one another. The implementation of the suggested strategies has the potential to enhance the competitiveness, profitability, and social impact of these companies, so ensuring their continued success in the competitive hospitality industry.
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