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Final Renders
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Figures 30 - 34. Murphy, I (2021) 
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Figures 30 - 34. Murphy, I (2021) 
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Figures 30 - 34. Murphy, I (2021) 
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Figures 30 - 34. Murphy, I (2021) 
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Figures 30 - 34. Murphy, I (2021) 



Physical Assets
Posters and Merchandise
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Promotional Locations

Creating a series of printed posters will allow for maximum coverage and potential reach for our target audience within the London areas, particularly the Kings Cross -  

St Pancras area, Camden Town and Highbury & Islington as they are all within maximum 30 minutes travel to the brewery using public transport.

Figures 35. Murphy, I (2021) 
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Promotional Poster: Image

Each of the three posters focuses on a different type of communication style: this poster is designed to highlight the use of the iconography and uses image to tell the story. 

Using the TILEYARD “plus” logo to create an equation meaning “Beer + Music + Art = QR Code” leading the audience to the Two Tribes website.

Figures 36 - 37.
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Promotional Posters: Text

Each of the three posters focuses on a different type of communication style: this typographic poster uses tone of voice and copy to inform the audience and the heirarchy 

of the type aims to grab the attention of the audience and invite them to “Join the Tribe” and make them feel welcomed by the brands.

Figures 38 - 39.
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Promotional Posters: Text and Image

Each of the three posters focuses on a different type of communication style: this combination poster includes both text and image as visualised to include all the icons 

and give a nod to the appearance of the can wallpaper but is designed for more on the go reading. Inclusion of a QR code will take you to the Two Tribes website. 

Figures 40 - 41. Murphy, I (2021)
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Promotional Posters: TILEYARD Edition

This version of the poster focuses more on TILEYARD, continuing the use of icons and replacing the Two Tribes typeface, OCR Tribute with TILEYARD’s GT America. This 

promotion would be situatied in and around the TILEYARD London and TILEYARD Education campus.

Figures 42 - 43. Murphy, I (2021)
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Merchandise

Following some feedback listed on Google Reviews, one customer suggested that he would like to see merchandise available. This review was posted recently and so 

clearly since the demand for some physical products are there, the following pages portray some merchandise mock ups.

Figure 44. Murphy, I (2021) 
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Figures 45. Murphy, I (2021) 
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Figure 46. Murphy, I (2021) 



Digital Assets
Motion and Website Design

Refer to digital assets folder in submission



End Notes
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This collaboration project between Two Tribes and TILEYARD showcases 
the development and product and packaging prototypes of Temptation, 

a special edition brew that encapsulates and visualises the values highly regarded 
by both brands. The project is united through a mutual love of music and aims to 

celebrates creativity, collaboration and community within the entertainment industry.

Isabel Murphy, isabelmurphydesign@outlook.co.uk



Isabel Murphy Foundation Assignment 58

Reference List

Figure References

Bauhaus Brew Labs. (Unknown date). Core Beers. Available at: http://bauhausbrewlabs.com/our-beer (Accessed 8th April 2021) 
Brown, P. (2020) Beer by Design: The Art of Good Beer Branding. 1st Edition. Slovenia: Latitude Press Ltd.
Cowan, K (2018) Alan Siegel on how to embrace simplicity in communication and build a distinctive brand voice [Article] Available at: https://www.creativeboom.com/features/
alan-siegel/ 
(Accessed 10th April 2021)
Davidson, J. (2019) 2018’s Best Craft Beer Label Design. Available at: https://medium.com/ca%C3%B1a-magazine/2018s-best-craft-beer-label-designs-2ea7c1df254f (Accessed 
13th March 2021) 
Edinburgh Beer Factory (Unknown date). Edinburgh Beer Factory. Available at: https://www.instagram.com/edbeerfactory/ (Accessed 12th March 2021)
Inglis, T. (2019) Mid-Century Modern Graphic Design. Available here: https://www.theoinglis.co.uk/MCMGD (Accessed 12th March 2021)
Laabs, T. (2019) Music to Your Beers: When Breweries and Bands Collaborate. Available from:https://www.craftbeer.com/craft-beer-muses/music-to-your-beers-when-breweries-
and-bands-collaborate (Accessed 31st March 2021)
Leonard, K (2018) “The Art & Science of Craft Beer Label Design” [Article] Available at: https://toky.com/journal/2018/12/12/the-art-science-of-craft-beer-label-design  (Accessed 
10th April 2021)
Magic Rock Brewing. (c.2021) High Wire Grapefruit. Available at: https://www.magicrockbrewing.com/beer/high-wire-grapefruit/?age-verified=314ba66dbe (Accessed 18th 
March 2021)
Nini, P (2004) In Search of Ethics in Graphic Design. [Article] Available from: https://www.aiga.org/in-search-of-ethics-in-graphic-design (Accessed 11th April 2021) 
Signature Brew (2021) Signature Brew. Available from: https://www.craftbeer.com/craft-beer-muses/music-to-your-beers-when-breweries-and-bands-collaborate (Accessed 18th 
March 2021)
Sparrow, S. (2018) Breakfast Included. Available at: https://www.shantisparrow.com/breakfast-included (Accessed 12th March 2021)
Two Tribes. (2020) Two Tribes. Available from: https://twotribes.co.uk/ (Accessed 1st March 2021)
Unknown author. (c. 2000) Vernon Panton: The Collected Works. Available at: https://www.design-museum.de/en/exhibitions/detailpages/verner-panton.html?desktop=916&-
cHash=7ad354c3cd1612b8b0283e8f378260da (Accessed 12th March 2021)
Wylam Brewery. (c. 2021) Wylam Brewery. Available at: https://www.wylambrewery.co.uk/ (Accessed 13th March 2021)

 
 
Figure 1. Bánáthy (2005) Design Council’s Double Diamond [diagram] 
Figure 2. Murphy, I (2021) Budgeting Spreadsheet [diagram] 
Figures 3 - 6. Stock Imagery via Unsplash.com 
Figure 7. Moodboard, Two Tribes (2021) All imagery taken from Two Tribes website or socials. 
Figure 8. Moodboard, TILEYARD (2021) All imagery taken from TILEYARD website or socials. 
Figure 9. Murphy, I (2021) Visual Identity Analysis [diagram] 
Figure 10. Inspiration Moodboard (alphabetical) 
Antonay. (c.2020) Character Design Vol.03 [Illustration] Available from: https://www.behance.net/gallery/100821633/Character-Design-Vol03 (Accessed 1st April 2021)
Burroughs, M. (2018) How Verner Panton Changed the Way the World Sees Furniture Design. [Interior Design] Available from: https://www.anothermag.com/design-living/11113/
how-verner-panton-changed-the-way-the-world-sees-furniture-design (Accessed 16th March 2021)
Dziubek, J (2020) Jiaxing City Branding [Design] Available from: https://www.behance.net/gallery/95953311/Jiaxing-City-branding (Accessed 4th April 2021)
Du, J. (2020) Untitled. [Illustration]. Available from: https://www.instagram.com/p/CHiiXffnuNG/?igshid=a3gfauxnsd59&epik=dj0yJnU9VVdub1dicmZhTUIwOXl0WDJmU1A5bU8zQX-
h1QzhYUG0mcD0wJm49amxlOGcwZWJBYkpwWkxKc0ZnLVVNZyZ0PUFBQUFBR0JvZHY0 (Accessed 3rd April 2021) 
Hahn, J. (2020) Camille Walala revives east London high street with community-funded artwork. [Photograph] Available from: https://www.dezeen.com/2020/09/03/ley-
ton-camille-walala-parade-community-mural/ (Accessed 3rd April 2021)
Inglis, T. (2019) Mid-Century Modern Graphic Design. Batsford Printing pp. 119, illustrated.
Mallalieu, A. (2018) For The People’s honest new brand identity for Tasmania’s West Coast [Illustration]. Available from: https://www.creativeboom.com/inspiration/for-the-peo-
ples-honest-new-brand-for-identity-for-tasmanias-west-coast/ (Accessed 3rd April 2021)
Pham, Y. (2018) Graphic Brutality: Posters of Italian Brutalist Architecture - In Pictures [Collage]. Available from: https://www.theguardian.com/artanddesign/gallery/2018/
mar/10/graphic-brutality-posters-of-italian-brutalist-architecture-in-pictures?page=with%3Aimg-1  (Accessed 3rd April 2021)
Smith, M. (Unknown date) This Way, That Way: BOK Building, Philadelphia [Graphic Design] Available from: https://dribbble.com/shots/3140849--this-way-that-way (Accessed 1st 
April 2021) 
Southwood, E. (2014) Barbican [Print]. Available from: https://www.greatbigcanvas.com/view/barbican-2014,2360362/?utm_content=buffer0ab52&utm_medium=softpost&utm_
source=pinterest&utm_campaign=buffer (Accessed 3rd April 2021)
Sparrow, S. (2020) Big Picture Gradshow Identity [Web Design] https://www.shantisparrow.com/big-picture (Accessed 31st March 2021)
Unknown artist. (2021) Brooklyn Beer Pulp Art [Product and Graphic Design] Available from: https://brooklynbrewery.com/brooklyn-beers/year-round/pulp-art-hazy-ipa/ (Accessed 
1st April 2021)

Unknown artist. (2019) Film Festival Directors Club [Branding] Available from: https://mindsparklemag.com/design/film-festival-directors-club/ (Accessed 25th March 2021)
Figure 11. Geometric Trends (alphabetical)
Bauhaus Brew Labs. (Unknown date). Core Beers. Available at: http://bauhausbrewlabs.com/our-beer (Accessed 8th April 2021) Büro, V. (Unknown date). Fritz-Kola Packag-
ing Design Concept by Vinille Büro [Product Design] Available from: https://weandthecolor.com/fritz-kola-packaging-design-concept-by-vinille-buro-2/115291 (Accessed 1st 
April 2021)
Doemland, C. (2019) Saywells Design Co. Created Over 50 Labels For Pueblo Vida Brewing [Packaging Design] Available from: https://thedieline.com/blog/2019/3/7/say-
wells-design-co-created-over-50-labels-for-pueblo-vida-brewing? (Accessed 25th March 2021) 
Doemland, C. (2018) JÜ Is All About Pops of Color [Packaging Design] Available from: https://thedieline.com/blog/ju-is-all-about-pops-of-color? (Accessed 3rd April 2021)
JAQK Cellars. (2008) JAQK Cellars [Packaging Design] Available from: http://lovelypackage.com/jaqk-cellars/ (Accessed 1st April 2021)
Landor & Fitch Australia (c.2019) Tinnies [Design] Available from: https://landoraustralia.blog/tinnies Accessed 23rd March 2021)
Lin, D. (2020) Momo Gift Box [Packaging Design] Available from: https://www.packagingoftheworld.com/2020/07/momo-gift-box.html (Accessed 25th March 2021) 
Magic Rock Brewery (2021) FREERIDE [Product Design] Available from: https://www.magicrockbrewing.com/product/free-ride-330ml-can/ (Accessed 12th March 2021)
Mouradian, N. (2017) This Greek Tea Has A Beautiful Modern Geometric Look. [Graphic Design] Available from: https://thedieline.com/blog/2017/6/15/grek? (Accessed 1st 
April 2021)
Paolozzi. (2020) @edbeerfactory April 9th 2020 [Instagram Post] Available from: https://www.instagram.com/p/B-wfOhVDv_-/ (Accessed 23rd March 2021)
Sanchez, R. (2020) Dalston’s Will Now Ship To You In A Boombox Or Record Player. Available from: https://thedieline.com/blog/2020/3/30/dalstons-will-now-ship-to-you-in-a-
boombox-or-record-player? (Accessed 15th March 2021) 
Sparrow, S. (2020) breakfast included [Design] Available from: https://www.shantisparrow.com/breakfast-included (Accessed 31st March 2021) 
Unknown artist. (2021) Brooklyn Beer Pulp Art [Product and Graphic Design] Available from: https://brooklynbrewery.com/brooklyn-beers/year-round/pulp-art-hazy-ipa/ 
(Accessed 1st April 2021)
Wylam Brewery (2021) Wylam Brewery [Product Design] Available from: https://www.wylambrewery.co.uk/ (Accessed 12th March 2021)
Unknown artist. (2021) Brooklyn Beer Pulp Art [Product and Graphic Design] Available from: https://brooklynbrewery.com/brooklyn-beers/year-round/pulp-art-hazy-ipa/ 
(Accessed 1st April 2021)
Figure 12 - 14. Signature Brew (2021) [Website Visuals] Available from: signaturebrew.co.uk
Figures 15 - 6. Murphy, I. (2021) Non Digital Hack Sketches [Drawing] 
Figure 17. Murphy, I (2021) Initial Wallpaper Design [Graphic]
Figure 18. Murphy, I (2021) Initial Wallpaper Mock Up [Graphic]
Figure 19. Murphy, I (2021) Icon Set [Graphic] 
Figure 20. Murphy, I (2021) Icon Can Mock Up [Graphic]
Figure 21. Murphy, I (2021) Physical Can Prototype [3D Product]
Figure 22. Murphy, I (2021) Temptation Wallpaper Patterned [Graphic]
Figure 23. Murphy, I (2021) Temptation Wallpaper Final [Graphic]
Figure 24. Murphy, I (2021) Supermarket Research [Photograph]
Figure 25. Murphy, I (2021) Overbox Analysis [Photograph]
Figure 26. Murphy, I (2021) Fridge Box Unboxing [Video] 
Figure 27 -28 . Murphy, I (2021) Overbox Digital Designs [Graphic]
Figure 29. Murphy, I (2021) Overbox Prototyping [3D Product] 
Figure 30 - 34. Murphy, I (2021) Blender Can and Box Visualisations [Graphic Renders] 
Figures 35. Murphy, I (2021) Kings Cross Map View [Google Maps Screenshot]
Figure 36. Murphy, I (2021) Image Poster [Graphic] 
Figure 37. Unknown Artist. (2020) Escalator Mock Up [Photograph] 
Available: https://www.monsteroutdoor.co/case-studies/talk-desk-london-underground-campaign/ 
Figure 38. Murphy, I (2021) Text Poster [Graphic] 
Figure 39. Unknown Artist (2020) Kings Cross Mock Up [Photograph] Available: https://www.arts.ac.uk/colleges/london-college-of-communication/stories/ma-advertising-stu-
dent-explores-lasting-behaviour-change-and-ageless-manifestos-with-cream-collective-and-advertising-week 
Figure 40. Murphy, I (2021) Image and Text Poster [Graphic]
Figure 41. Murphy, I (2021) Image and Text Poster Mock Up [Graphic] 
Figure 42. Murphy, I (2021) TILEYARD Edition Poster [Graphic]
Figure 43. Murphy, I (2021) TILEYARD Edition Poster Mock Up [Graphic]
Figure 44. Murphy, I (2021) Google Review [Screenshot]


