LCBB 4002
Community Engagement

Assignment 1
Submitted by: Mihai Mirita 

(ID -2109772)
Contents

3INTRODUCTION


3Discussion and analysis


3How Fujitsu uses both its human and material resources


4Key themes


4Service users


5Importance of the community engagement role


6Skills and knowledge needed


7How can they obtain the identified skills?


7CONCLUSION


8REFERENCES




INTRODUCTION 

Community engagement assignments have the main purpose to develop an understanding of community engagement, various types of community, engagement skills which are needed and how to develop a professional ability from community engagement that can support employability. This assignment is having the main purpose to develop an understanding of community engagement (Sharma, and Babu Battula, 2022). Further, it includes the theory of community engagement. It also discusses Fujitsu which is used in both material and human resources to improve life within a community. It identifies key themes as well as how a company carry out its community engagement activities and discusses the importance of community engagement role within the business. At last, it explains about skills and knowledge which is required to successfully carry out community engagement activities and how can they can identify new skills as well.
Discussion and analysis
How Fujitsu uses both its human and material resources
Fujitsu is regarded as a key player in UK, ICT landscape. It provides Technology that reinforces numerous of the services that UK customers use every day (About Fujitsu UK, 2022). Whether it is a retailer, Bank, manufacturer, or government association. They deliver behindhand the scenes technology that a person uses every day which can help them in managing finance, consuming energy, shopping in online or a Store or using government services. In Fujitsu, there are over 7,000 people who are working now and are passionate about delivering excellent customer service on an ordinary basis. The company is using both material and human resources to enhance customers’ live in a community (Mir, and Shaheen, 2022). The Fujitsu group’s main aim is to improve the positive health culture for their employees and to motivate them in enhancing growth in future. Further, the value importance of staff members and strive for them to enable success in their personal development. The company works with the private and public sectors and also Fujitsu’s partner is most valued among organisations and businesses which include customers, Centrica, the ministry of defence and the environmental agency. Further Fujitsu is a leader in the business services and also, and they support millions of staff members all around the world in all the industries with technology to make their job more relaxed. 

Social responsibility is one of the parts of Fujitsu or it can be said a part of a company’s DNA. It means delivering an outstanding result for the customers. Also, to look after concerning their suppliers and people and support the wider community in which they operate. It is long-standing and genuine and companies’ practices are been recognised externally in many indices and benchmarks. Further, the company is having a supportive policy which is most important because nowadays employee satisfaction and well-being is significant than ever before. Supporting employees in their difficult times help them return to work and also return to the organisation for a longer duration. It shows that the company cares more for their employees while providing support sensitive to their requirements (Steiber, 2022). This assist manager in attracting high skilled talent to the brand and also improve their community lifestyle.
Key themes
There are various key themes which are identified and these are carried out by Fujitsu for its community engagement activities. These key themes are digital inclusion, youth employment, STEM, voluntary charities, marketing & communication and social innovation. Starting with digital inclusion, it is to participate in 16 events which are mostly focusing on digital inclusion. The next is Youth employment in which a person has to complete 45 CVs and workshops related to interview skills with the prince trust (About Fujitsu UK, 2022). Further, they need to provide a recruitment team in enhancing new joiners from different backgrounds. Also, they provide one volunteer to the business and consultant network. The next theme is STEM will employ 20 ambassadors of STEM who are investing over 100 hours in a year. Volunteering targets to run 10 skills which share works with the charity partner. Charities, it has a target of 10% of the employees who use voluntary days each year. IOS to support 10 Charity regions per year. The next theme is social innovation which targets to implement the digital project across their Charity partnership (de Dhaem, and Sakai, 2022). The next is marketing and communication with targets to participate in a public CR index and they deliver award and benchmarking marketing.
Service users

Some of the users of Fujitsu are Businesses in the community, as Fujitsu is a member of BITC for 17 years and engage with several projects with them. BITC’s major role is to promote business practice among its 850 member associations. Further, it asks these members to come together to transform the community by solving issues in which a business can make a real difference. Business-class is the government-permitted program which is being provided as a systematic framework to the organisation to support their young adult who is facing social difficulties by having a long-term partnership with the school. Responsible business tracker, also Fujitsu has taken apart in new RBT that is a responsible business tracker that follows CR index. It is a tool which helps hundreds of Organisations in managing the progress that they are making to have responsible business practices at all levels. The next service user is Children in need which help in supporting difficult children in the UK. Its purpose is to empower their life choice. They need support from Fujitsu at the corporate level (Tallentire, 2022). Fujitsu has of Fantastic response from the employees who have come together to raise money from all across UK and Island. Also, they have helped Charity in raising young people by managing a call centre in Manchester to help process pledges. 
Prince trust is another user. Fujitsu is a long-standing shape of Prince’s trust and helps them to change their young lives through numerous community engagement activities. Their CV and interview skill workshop is provided as a key activity to support the Prince trust team program. Also volunteers from the business assist attendees to create their resumes and cover letter and work on interview techniques to improve their confidence, skill and knowledge for the younger people so that they can get jobs easily. Another service user is Charity partnership, Fujitsu employees vote for the charity partner who emphasises those where Technology expertise can be a game-changer for a charity (About Fujitsu UK, 2022). With each partnership, business set their clear objective for a joint 2-year strategy. This contains rising funds and transforms into a digital experience for the charity.
Importance of the community engagement role

Getting involved in a community is the most well-organized way for a company to build relationships and create brand awareness (Mead, Bevilacqua, and Williams, 2022). It can be done through sponsoring or taking part in community programs, allowing employee volunteers which aid the company is encouraging the environment within the community and even standing in front of their employees and competitors. This can result in creating happier staff members and even satisfied customers. About Fujitsu, the community engagement role is most important to create brand awareness in the business and even make a positive relationship with the community members or government. The company is working towards providing a sustainable and responsible business, providing career opportunities, channels and Alliance partners. It helps businesses in creating a growth opportunity for the future and even generating more revenue (Holroyd, 2022). 
Fujitsu uvance has worked towards building new potentials by connecting with more customers, ideas, and technology and creating a sustainable world in which anyone can advance their dreams. They are focusing on some key areas to achieve a sustainable world such as digital shift, customer experience, trusted society, sustainable manufacturing, healthy living, hybrid IT, and business applications. This has helped the company in engaging with the customers and building a loyal base. Further, community engagement role is important in Fujitsu’s local talent and local role, the best way for Fujitsu to support their community is to publish local employment demand and location is the big driver in this which can affect work-life balance (Boyle, Bollweg, and Jung, 2022). The next role it plays is team building and talent attraction towards Fujitsu as employee engagement programs allow managers to give back to the community with the resources and time and also result in building a great team by attracting new talent who want to be a volunteer for a company.
Skills and knowledge needed

Being a Fujitsu staff, it is vital to have certain skills and knowledge to carry out community engagement activities. In Fujitsu, they can build trust in the community through innovation if they will trust their people to bring a better solution which can provide lasting change. Then this organisation is for those employees. Skills which are obligatory to successfully carry out customer engagement activity are that a volunteer should have a proper set of communication skills, should have a capability to promote group efforts and build a healthy relationship with the members of the community. Further, it is required to speak at public forums so that a person could not hesitate between communicating in public places or front of customers. A volunteer should maintain self-discipline while conducting community engagement activities. They should own a sense of humility which could help them in maintaining a character in difficult situations. Also, they should be honest and consistent with a particular approach and not shift to another approach every time. It is needed to have the excellence of building a team and listen to everyone carefully (Short, Baucherel, and Arutyunyan, 2022). They should also have the skill of writing reports and researching ideas about the competitors.
How can they obtain the identified skills?

Skills such as team building, honesty, communication skills, promoting group effort, and speaking at public forums are needed to be a volunteer in the company as the company is having four core objectives which are people, result, customers and Society and they call it an end game. The main aim is to deliver good results by having the best employer or employee in the industry and providing a great service to their customers all over the world. These four objects are interrelated with each other and these require proper skills and expertise to perform in the business operations. These skills can be obtained through working on communication skills from starting. Being a graduate student can work on their communication skills and even have honesty and positivity with them so that they can be a part of this community which will help them in growing more opportunities for the future (Minh, 2022). Other skills like motivation and consistency are even required for this. They can gain it through a guide who can provide them with a proper direction. It is important to work on stress management which can be done through morning meditation programmes.
CONCLUSION 

From the above entire essay, it has been concluded that Fujitsu is one of the profitable and successful businesses which is focusing on making a sustainable community and creating community engagement activities to create growth opportunities. Further, they are working towards creating share value for the stakeholders. It helps the UK economy and supports various young people and works with small businesses as well. They work on solving social issues globally and locally by using core skills and capabilities so that people get benefited from Technology.
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