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	Student Number
	2507996
	Student Name
	JUVYLYN RIVERA

	

	Website Chosen 
	https://www.yogareading.co.uk

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Yes,it was quick and easy to load when I visited the website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains some sub-pages and customers can navigate them by scrolling down the screen or they can be found on the top right corner of the screen.

	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Customers can definitely make a booking in less than a minute by clicking the word BOOK NOW under any class they prefer.Package classes are available where customers can buy a 10-class pass, a 5-class pass or a beginner session for a good deal.A drop-in as class is also available.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:Keep everything simple and organise page with heading and sub-headings.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The webpage looks ok and convincing as there are smiles in the faces of people while doing yoga.I didn’t see any difference in appearance on a mobile phone versus a computer.
 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	
Answer:The website didn’t make use of an online chat tool however,there is a mobile number available that can be called or messaged for any inquiry a customer might have.

	Question 2d – How effective are the social media links on the website?


	Answer: According to KOTLER ET AL (2018), using social media as a source of direct marketing offers businesses and brands a range of advantages. Thru social media, the business will be known or spread faster, so social media links on the website is very effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The services were clearly elaborated with prices and the number of classes included.it was clearly stated in the page that booking can be made in advance and cancellation is allowed within a certain timeframe.
.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customers reviews are available as TESTIMONIALS, where everyone can write their experience or feedback.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are made very clear to customers, and they reflect the quality of service shown.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yogareading

	
	2.co

	
	3. uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes,as a matter of fact, it appears no.1 .

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes websites are definitely relevant in modern UK businesses specially now that we are already in the modern computer world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation about how to improve the website of my chosen company, I would copy the idea of JONGMANS ET AL (2022),
According to him, VISUAL DESIGN,USABILITY AND PLEASURE ARE THREE KEY ASPECTS OF USER EXPERIENCE ON A WEBSITE.The strategic use of color,spaceto create friendly experience is important.
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