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There is not only three factors with affect over the demand of the market .Factors such Price,Advertising,Seasonal demand,Incomes of consumers,Quality,Substitutes,Weather etc.The three factors which affecting the demand of the market and we will look deeply are – Income ,Substitutes and Advertising !
Income factor play important role in demand and customers buying power. Increasing the incomes from rising the wages or lower the taxes will enable customers to afford more goods
Substitutes – market with high level of competitors and substitute products give costumers equally good alternatives for some products .For example if price of the coffee increased  customers can choose tea as substitute.

Advertising affecting demand by creating desire for a brand or product. Right advertising strategy can increase number of the people desired to buy specific product,but also wrong strategy can have a controversial effect to the audiences.

2 Globalisation give opportunities to car manufactures to expand market and his customer base.The four main reasons for the companies to operate across borders are;
Market growth, increase  customers base and reach revenues which cant be possible in a smaller market
Operating cost decreasing -lower taxes locally, finding cheaper employees etc.
Boost competitiveness 
Risk diversification
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4 The car manufactures facing challenges to reduce CO2 emissions. Climate changes and global warming already create a new market segment for Low or even Zero emission cars. Toyota build probably the best Hybrid cars. Companies such an Tesla build history in fully electric cars segment but some companies just now began to enter this market. For example car manufacturer Volkswagen(VW) are just enter this segment with couple hybrid or electrical cars but they boost their investments fallowing the company strategy to became a market leader in a”green” car technologies.We see VW as company with small market share in electrical/low emission cars market whitin a market with a high growth rate.
Advertising – using VW great reputation for diesel and petrol cars they must build trust in their great electric cars as company with huge history in technologies and high quality.
Price – positioning their products in a lower price category they will attract customers which cannot afford Tesla or other expensive alternatives
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