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Let’s Play a Game:
Read what you see



Ca yu rea tis?



Wat ar ou reain?



What are you reading?



Perception is grounded
In our experience



We don’t see what is
actually there,

but what was useful to
see in the past.



Frog catching flies?



https://www.youtube.com/watch?v=sfSJP8avHWI

The brain can take
‘meaningless’
information and make
sense of it.
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Gestalt Principles

What does Gestalt mean?

Gestalt, loosely translated into
English, means “shape” or “form"”
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Gestalt in Design



https://www.youtube.com/watch?v=dk7cXdjX2Ys
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Gestalt refers to theories of visual
perception developed by German
psychologists in the 1920s.

These theories attempt to describe how
people tend to organize visual elements
into groups or unified wholes when
certain principles are applied.
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What do you see in this picture?
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What do you see now?
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SALVADOR DALL, ZN VOLUPTATE MORS, 1951. PHOTOGRAPH BY PHILIPPE HALSMAN

“The whole is greater than the sum of the parts”
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What do you perceive
in this picture?

“L'Amour de Peirrot” - Salvador Dali.
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"Galatea of the Spheres” - Bernard Pras.

That’s how we can

define the Gestalt

Principles, they are
a matter of
perception.
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Gestalt Principles are
about perception
and reality.

"La amistad de don Quijote", Octavio Ocampo.
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What do you see in this picture?
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Have you seen the letter X or four lines?

Surely everyone has seen the same:
the letter X
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Why?

Because our brain tends to see shapes as
simply as possible.

Gestalt principles help us understand the
way we see.
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Why are Gestalt Laws so important?

Creative

thought

Gestalt Principles can really help in
focusing attention and organizing visual
content in an effective way.
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The main Gestalt Laws are:
Law of Proximity
Law of Similarity
Law of Figure and Ground
Law of Continuity
Law of Closure

Law of Simplicity
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The Law of Proximity
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Law of Proximity

Elements that are placed close to each other
will often be perceived as one group.

The circles on the left appear to be grouped in
vertical columns while those on the right appear
to be in horizontal rows.




Law of Proximity

Elements that are placed close to each
other will often be perceived as one group.
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Law of Proximity

Foodmobile
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The Law of Similarity

HOCA
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Objects that look alike, with similar
components or attributes, are more likely
to be organised together.

HANANA
HANANA
HANANA

The objects above are viewed in vertical
rows because of their similar attributes.




Gestalt A Law of Similarity
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The example above (containing 10
distinct shapes) is perceived as a single
item because the shapes have similarity.



What do you see here?



Law of Similarity

Attention is drawn to the different element
in this composition because it breaks the
pattern of similarity.

A particular element can be emphasized
when it's dissimilar, breaking the pattern of
similarity. This is called an anomaly.



Law of Similarity

21t june, happiest day of 2013




Gestalt Law of Similarity

BIG CHEESE TASTE IN EVERY BITE.

CAUTION: EXTREME CHEESE

~IT. T G CHEESE.
st el CHEEZ-IT. THE BIG CHEESE®
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The Law of Continuity
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Objects will be grouped as a whole if they
are co-linear, or follow a direction.

JNaN

This... looks like this... not this.



Gestalt Law of Continuity
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Gestalt Law of Continuity




Law of Continuity




Gestalt

The Law of Figure and Ground
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Viewers will perceive an object (figure) and
a surface (ground).




Gestalt Law of Figure and Ground




Gestalt Law of Figure and Ground

Dirty Harry




Gestalt Law of Figure and Ground

traffic




Gestalt Law of Figure and Ground

SINOW/
WHITE

AND THE SEVEN DWARVES
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IT's CALLED,

‘ ’ Groceries
| now shop

for people.

= rr Using data analytics and optimization, IBM
h helps Conad del Tirreno calculate attractive

prices for over 10,000 products, and
implement them in 3 days instead of 18.

AND ? THE ibm.com/smarterplanet

HAiF-BrLoop PRINCE
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Gestalt Law of Figure and Ground
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“Sky and Water” - MIC Escher, 1938
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The Law of Closure
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Law of Closure

In perception there is the tendency to
complete unfinished objects. We tend to
ignore gaps and complete contour lines.
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Gestalt Law of Closure




Gestalt Law of Closure

L
O_Q
WEAREONE. S

WWF



Advertising Environment KL Law Of ClOSU re




Gestalt

The Law of Pragnanz or Simplicity




cestat  Law of Pragnanz or Simplicity

Figures are seen as their simple elements
instead of complicated shapes.




cestalt  Law of Pragnanz or Simplicity

Reality is organised or reduced to the
simplest form possible.



cestat  Law of Pragnanz or Simplicity

XXVII « V « MMIX. HISTORY IS MADE IN ROME.

HEINEKEN - OFFICIAL SPONSOR OF THE UEFA CHAMPIONS LEAGUE FINAL.




cestalt  Law of Pragnanz or Simplicity
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“The Sun Sets Sail” - Rob Gonsalves, 2001
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“The Dancing Wind” - Rob Gonsal, 2007



https://www.robgonsalves.live/
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“Beyond the Reef” - Rob Gonsalves, 2014



https://www.robgonsalves.live/
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So in summary Gestalt means 'unified
whole', which is a good way of describing
the over-arching theme behind the
Gestalt principles.
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These refer to the way in which humans,
when looking at a group of objects, will
see the whole before we see the
individual parts.
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If you collect together your design
elements in a visual arrangement using
one, or more, of the Gestalt principles
your design will feel more connected,

coherent and complete.
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The Writing's on the Wall - OK Go



https://www.youtube.com/watch?v=m86ae_e_ptU

