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This essay is about two multinational hotel chains Marriot Hotel International and Premier inn. This essay will be about two hotels and the difference between them comparison the marketing methods. The essay will be about the difference and how each hotel varies from one another and how the two hotels are marketing their brands. Hilton hotel is one of the largest hotel brands in the world, as for premier inn it’s the largest hotel chain in the UK. Both hotels have different operation standards. These two hotels operate differently from one another. The essay will be talking about the difference on how the use resources and how they process ways to achieve hotel standards.
Marriot international hotel it was founded by J. Willard Marriott in 1927. The Marriott company started as a root beer stand opened by J.W. and Alice S. Marriott in 1927. The first hotel was the Twin Bridges Motor Hotel, which opened in Arlington, Virginia, in 1957. Now, there are more than 3,000 hotels worldwide. {USA Today} Cata Julia, Leaf Group. Marriot hotel has history of being recognised as one of the prestige hotels all around the world. over the years they made huge improvements and is a well-known recognised hotel, they have a huge hotel chain. J. Willard Marriott says” It’s the little things that make the big things possible. Only close attention to the fine details of any operation makes the operation first class.” 
Premier inn is owned by Whitbread founded the Premier Travel Inn chain in 1987 the - brand, initially under the Travel Inn name. The largely new-build, no-frills hotels were often co-located with pub-restaurants such as Beefeater and Brewers Fayre. The estate received a big boost in numbers (plus a name change to Premier Travel Inn) after Whitbread bought 142 Premier Lodge hotels along with 19 adjoining pub-restaurants. [The caterer 2007] Whitbread is the owner of Premier Inn, the UK’s biggest hotel brand, and with a growing presence in Germany offering quality accommodation at affordable prices. With over 800 hotels in the UK and over 78,500 rooms in great locations, you’ll never be far from a Premier Inn. Employing almost 30,000 people in over 1,200 Premier Inn hotels and restaurants across the UK, and serving over five million customers every month, people are at the heart of our business. [ Whitbread]
Marriott hotel has used about 80% of social media to promote their hotel and to make decisions on what else they should to make more people go to their hotel. It reaches out of Snapchat to YouTube, Facebook sharing, and other channels to capture the attention of other demographics. The content is good and barely resembles advertising. [By social Tables] There are many different online platforms available for companies to successfully track and manage their social media activity, engagement and revenue. Marriott has decided to use a platform called HYP3R. This platform allows them to analyse social media activity globally, engage with customers globally and analyse customer data. This platform allows Marriott to track customer interaction, activity and return metrics. The only posts that they can engage with are publicly published posts. For an example, on a mobile if a customer has their location settings turn on Marriott can view where the post came from, and they can also act up on it and generate for customer engagement. [social media matrix 2018]
Premier Inn embraced Google Hotel Ads to reach new customers and capture high-quality traffic while increasing direct bookings on its website. Hotel Ads appear wherever people are shopping for hotels _ on desktop, tablet and mobile devices. Within a search, they can easily customise travel dates, examine hotel reviews and photos, and compare available rates. Once they've decided on a hotel, they can proceed directly to the advertiser's website to complete the booking. New digital channels like social and mobile are becoming increasingly important for travellers' to purchase decisions, making it challenging for hotels to keep pace with changing digital consumer behaviour. For Premier Inn, securing presence across new and emerging digital channels is of great importance. [The think with google 2015.]
As for Premier Inn, they really care about you, our teams, our communities and our planet. That’s why being a Force for Good is at the heart of everything we do, from donating surplus food to communities and helping raise over £17 million for the incredible causes at GOSH, to responsibly sourcing our cotton for all our comfy bedding, and more.As the UK’s largest hotel chain, we’re proud to be setting industry-leading goals for sustainability, so you can rest easy knowing we’re all about making positive changes in a big way and doing our bit for the world we live in. Sustainable hotels are businesses that significantly reduce their environmental impact through green best-practices in maintenance, services, logistics, products, and supplies. The core elements revolve around reducing waste, saving energy, and cutting down on water usage. Under Sorenson’s leadership, Marriott has set a goal of reducing energy and water consumption by 20 percent per room compared with a 2007 baseline. To that end, the company has deployed a slew of advanced technologies in its hotels to “monitor, control and optimize how we effectively operate equipment to reduce consumption,” according to Lenny Jachimowicz, who leads the company’s engineering team. [ Words by Stevens H].  Hotels are now going greener because it isn’t just a trend, it’s something a lot of travellers put an emphasis on nowadays. Their choices now see them make more eco-friendly choices than ever. it saves the environment. 
As for premier Inn the global pandemic effects The Premier Inn owner Whitbread has reported a £1bn annual loss as sales fell by almost three-quarters as a result of Covid-19 lockdowns, but premier inn has said bookings to seaside and mountain resorts had surged. As the pandemic forced the closure of venues across the group, which also includes the Beefeater and Brewers Fayre pub-restaurant chains, revenues plunged 71% to £589m in what was “one of the most challenging years” in its 279-year history, according to the chief executive, Alison Brittain. The lack of business led to a pre-tax loss of more than £1bn for the year to 25 February, compared with a £280m profit the year before. It includes a £348m charge as Whitbread was forced to write down the value of German acquisitions, property, equipment and other assets, because of the Covid-19 situation and its impact on current and future growth rates. [The Guardian 2021]

Marriott CEO tony Capuano [ Strauss C Lawarence 2021} says that there are two areas where some of the evolution that we’ve
experienced through the pandemic will likely continue, even when the virus is behind us. Marriott has really ramp up its efforts on contactless elements to the guest experience. So, whether that is booking through the Marriott Bonvoy app, checking in online, using mobile keys, or using the chat functionality, as opposed to picking up the phone or walking down to the front desk, guests have gotten increasingly comfortable with that technology. The efficiency of those technological advances will likely endure even beyond the pandemic. He says that enormously optimistic about the long-term prospects for travel and tourism. In the short term, there is an important and obvious relationship between the rollout of the vaccines, and the ability of certain governments to start to get their arms around the virus, and the impact that has on traveller confidence and related demand growth. Marriott International’s first-quarter 2020 results were dramatically impacted by the COVID‐19 global pandemic and efforts to contain it, according to the company. “The resilience of travel demand is evident in the improving trends we see in Greater China. Occupancy at our hotels in the region reached 25 percent in April, up from less than 10 percent in mid‐February 2020.” [By Simon E May 2020]. In the end, there are a variety of ways how to overcome these unexpected and challenging times and recover. Taking the actions above may help you return to doing business as usual.
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