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[bookmark: _Toc6522210]Introduction 
The current report is mainly based on providing an understanding of the importance of social media and technologies in the organizations. The report will help in understanding the contribution of technologies and social media in the context of marketing in an organization. However, it is important to mention that digital skills play a vital role in running a business in an effective manner. The current report will mainly provide a discussion on the effectiveness of the utilization of modern technologies in the workplace. It will also provide a discussion on the contribution of social media in terms of marketing within the workplace. Lastly, the report will provide an understanding of how social media platform helps a company to have their presence online and this in turn helps in meeting the goals and objectives of the company.    
[bookmark: _Toc6522211]Effectiveness of the use of modern technologies within the workplace
Technology is considered as an integral part of a workplace in the 21st century. It is said that the businesses in 21st century that are not technical savvy do have a tendency to fail. It is important for the businesses to access internet so that they are able to run their business in an efficient manner. However, at the most basic level, technology mainly allows the employees of an organization to be more efficient and productive towards their work. It helps in enhancing efficiency and productivity within the workplace (Stephen, 2016). 
On the other hand, it is important to mention that there needs to be effective communication or a good flow of communication within the workplace. However, the modern technologies that are used in the workplaces in the 21st century are discussed below-
[bookmark: _Toc6522212]Web Conferencing
The organizations generally use web conferencing in a number of different ways. The organizations mainly use this for the purpose of saving more time and money as well. On the other hand, it even helps in the process of boosting communication within the workplace and enhancing the productivity of the company (Alalwan et al. 2017).  
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Figure 1: Use of Web Conferencing by business function
(Source- Guesalaga, 2016)
The organizations use several modes or channels of web conferencing, which helps in enhancing their efficiency and productivity as well. For instance, Zoho meeting, TeamViewer, GoToMeeting and more (Sajid, 2016). 
Features of Zoho meeting
Zoho meeting is said to be a well-known communications software application. The application helps in conducting online meetings in an efficient manner and it even helps in cutting the travel cost. Embedding Zoho meeting in the website of the company will enable to reach a wider range of audience. The company may also rebrand it with different scheme and logo. 
The Zoho meeting application is mainly designed for the companies where there are a number of teams in different places. The application helps them in collaborating (Kim et al. 2015). 
Features of TeamViewer
TeamViewer is a well-known piece of software that is mainly used for the purpose of Internet-based remote access and support. It may be connected to any PC or server. This enables to remote control the partner’s PC. This application helps to access the system of the partner. This actually shares the desktop and also helps in file transferring between the computers (Ngai et al. 2015). 
Features of GoToMeeting
GoToMeeting is also similar to TeamViewer. It is a web-hosted services and it is said to be marketed by LogMeIn. It is said to help in the conduction of the online meetings that generally saves time and money for the organizations (Felix et al. 2017). 
[bookmark: _Toc6522213]The Internet of Things (IoT) 
The Internet of Things (IoT) is said to be the concept of connecting the appliances and the objects of Internet that are required daily. IoT mainly examines that how the regular objects like cars, bike helmets or kitchen appliances may be designed for the purpose of sending and receiving data. However, in the workplace, such objects are said to have the potential of enhancing the data analysis procedure and efficiency within the workplace. On the other hand, it is important to mention that IoT enables more seamless procedures between the office technology and employees (Agnihotri et al. 2016). 
[bookmark: _Toc6522214]Cloud-based Collaboration tools
In order to enhance internal communication in the workplace there are several tools that are designed. These tools assist in the promotion of real time collaborations and also helps in the simplification of the procedure of project management by providing the small teams with chat rooms. These tools again help in providing a place to share the documents and even store them. It also enables integration with the other applications in the workplace. In addition, it is important to note that there is an added bonus as it helps in the process of decluttering the inboxes of the employees by enabling the promotion of instant communication in terms of requests or simple questions (Niedermeier et al. 2016).    
[bookmark: _Toc6522215]Exploring social media as a tool for marketing, information gathering and communication within the workplace
Role of social media in marketing
One of the major advantages of using social media in businesses is that it helps in the process of interaction with the customers. A social media presence generally helps the companies to understand the requirements and the needs of the customers. It enables the organization to understand what the customers actually expect from them. This is very useful for the companies as it helps them in formulating new marketing strategies that mainly addresses the needs of the target customers. 
On the other hand, a specific amount of social media activity is said to be carried out by the mobile devices. However, it is important to ensure that the social media strategies are compatible with the mobile devices in order to guarantee a positive user experience. The social media sites are gradually becoming popular and it is also important for the growing and the small businesses to use social media as their marketing tool so that they are able to use them to market or advertise the products or the services that they offer.
In addition to this, social media eases the procedure involved in receiving and providing feedback. If a customer is not satisfied with any of the products or services then they will be able to let the company know about that. Social media provides the customers a convenient way for expressing their feelings and opinions and it also gives the company a chance to respond to their issues. This in turn helps the companies to deal with the issues that the consumers are experiencing and hence, help in the growth of the business (Zolkepli and Kamarulzaman, 2015). 
Role of social media in information gathering
Social media plays a vital role in exchanging information between the audiences and the company. It helps in creating a quick collaborative platform and thus it requires information in an organized manner so that it can be distributed easily. It is important to mention that social media grows on connection.  
In the context of competitive intelligence, social media is a hot topic. Social media assist in gathering more information regarding their target customers. It helps them in understanding their needs, requirements and most importantly the current trend in the market. Social media plays a significant role in understanding the recent trend in the market that helps them to create new market strategies along with implementation of innovation in their products and services. The market strategies help the companies to attract new customers in order to increase their revenue. On the other hand, the feedback from the customers are said to be the most important information for them in understanding the needs of the customers. It helps in the decision-making procedure of the companies and makes changes in an appropriate manner that will benefit the business. It is important for the businesses to understand what actually motivates the customers. In addition, the feedback from the customers helps in the future planning for the business. It helps them to understand that what the customers actually expect from them (Stephen, 2016). There are several tools help the companies to gather information, for instance, Feedly, Google Trends and BuzzSumo. 
Role of social media in enhancing communication within the workplace
Social media is considered as a communication tool and it is mainly important for the team members who are working from different places, may be from the other side of the office or other side of the planet. It is important to mention that social media made it easier for a team to work collaboratively and stay in touch. It also becomes easier for them to coordinate with the team members. It even helps in sharing the messages from one end to the other very easily and quickly. It also provides the facility of creating a group as it saves more time. If a team member is required to inform something to the other team members then they can also leave a message in that group so that everyone will be able to see that message. It enables the employees to share ideas and knowledge regarding work with their colleagues through social media. It helps in avoiding misunderstanding and conflicts between the team members within an organization. A strong interaction level among a team generally helps them to achieve their goals and objectives (Sajid, 2016).  
[bookmark: _Toc6522216]Social media as a tool for professional online presence
Facebook
In my opinion, Facebook is the most well-known and widely used social networking site. Thus, I prefer using Facebook more for promoting the new products or the services that my company offers. I have a business of furniture and I use the social media platform for promoting my products so that it catches the attention of the consumers as in the recent times, people are mostly active on social media. Hence, I think it is the best way to reach them. 
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Twitter
Another social media tool on which I can rely after Facebook is Twitter. This site is mostly used for meeting the purpose of marketing and it also helps me to stay in touch with the consumers. I even take personalized orders from the consumers and provide them with a satisfactory service. Twitter enables me to get their feedback regarding the product they have received. Their feedback helps me in improving the quality of my products and the business as well. 
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LinkedIn
The professionals or the students generally use LinkedIn more. LinkedIn is generally used for the purpose of increasing business connections. It enables the professionals to create a network through a professional group. They are able to get information on different jobs. LinkedIn also provides job listings. The recruiters of the companies mainly use this site. The recruiters mainly view the profiles of the people who are in LinkedIn and are interested in related job field. The Human resources mainly use LinkedIn for recruiting employees for their company. Therefore, it is important to provide enough information on the abilities, skills and achievements in the profiles so that it catches the attention of the recruiter. The students who are fresher and searching for a job are also active on LinkedIn. It helps them to gain knowledge regarding several job roles and where it will be better for them to apply. 
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[bookmark: _Toc6522217]Conclusion 
From the above illustration, it may be concluded that the current report mainly focuses on the role and importance of social media and technologies in the organization. The report has provided a brief discussion on how the role of social media benefits the organizations. It has also discussed the effectiveness of the use of modern technologies within the workplace and how it benefits the business. On the other hand, it has also discussed the role of social media in the context of gathering information on target consumers, marketing and enhancing communication within the workplace. Lastly, the report has provided a discussion on the importance of online presence of the companies and how it helps in the growth and development of the businesses. The report has provided an understanding on the use of social media in the context of businesses.
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Dean Pascoe BishopsLC - 13 May 2015
@OFLoakfurniture At 4.6seconds into your newest advert, a background

extra can be seen with an exposed left testicle

Dean Pascoe @HaroldBishopsLC - 28 Mar 2015
@OFLoakfumiture Hello. At approx 9 seconds into your newest advert,

there's a crudely carved phallus on the side of a wardrobe.





