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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website demonstrates a relatively fast load time, typically completing within 2-3 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website features five sub-pages, all clearly positioned in the top-right corner of the interface. Each is displayed in uppercase letters and enclosed within a boarded box, ensuring easy navigation for users.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, one of the sub-page headings is labelled ‘CONTACT’. When clicked, it directs users to the company’s contact information, including a ‘WhatsApp Us’ and a ‘Call Us’ option. For users who prefer not to call, there is a short questionnaire located at the bottom of the contact page, allowing individuals to request a quote by submitting their contact details, vehicle registration number, and any comments/questions they may have.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Providing transparent pricing ranges and estimated booking availability (online booking system/online calendar) would improve user trust and convenience. Lastly including interactive tools such as live chat support or vehicle wrap visualiser (where users/clients can upload a picture of their vehicle and preview different wrap designs/colours) would increase visitor engagement and reduce response time.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website features a visually modern design with a clean and crisp aesthetic. It’s well organised layout and clearly structured navigation, the website offers an accessible user/client experience. The only difference I observed is that the ‘Call Us’ link functions differently depending on the device. On a phone, it directly opens a contact number to call, whereas on a laptop it prompts the user/client to choose an application, such as Microsoft Teams and Microsoft Edge.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images to showcase the vehicle wraps and detailing work. While the website lacks video content, adding short clips showing the before and after work could boost engagement. The colour scheme is clean and modern, using neutral tones to create a professional layout.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Unfortunately, the website does not feature a live chat service as mentioned previously. The website would benefit from this feature as visitors/users would be able get answers immediately, rather than waiting for an email response. Although, the website does offer an enquiry service by submitting your details and ‘Comment’ on the contact page however, this is not particularly useful for users/clients with urgent or complex inquires/questions. 

	Question 2d – How effective are the social media links on the website?


	Answer: Although social media links are not clearly displayed at the top of the home page, nor have their own sub-page, they are easily accessible with a single click once you have scrolled to the bottom of the home page, where icons Facebook and Instagram are provided.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The homepage showcases key services such as vehicle wrapping, other company services are easily accessible through the ‘Services’ sub-page. The ‘Service’ page offers a description of each service available alongside visual examples to help customers understand the services they provide.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website features a selection of reviews listed at the bottom of the homepage, however these are company selected reviews, and they do not provide dates which makes it difficult to determine if they are up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website includes high-resolution photos of completed work and zoomed in photos to show their attention to detail. They have displayed a selection of positive reviews to highlight customer satisfaction, and their modern/clean aesthetic/layout creates a high-quality and professional look.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: In my opinion, the company has chosen not to list their prices because their services are customised to each client and will vary depending on the vehicle type/size and the client’s requirements. Instead, to ensure client satisfaction they have provided a tailored quote service based on the individuals’ requirements. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping services Birmingham

	
	2. Customised car services Birmingham

	
	3. Dechroming car services Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it is listed as number 5 on the list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, as this generation has an increasing demand for vehicle customisation/personalisation services such as car wrapping and detailing, this company aligns well with current trends for example, the website has a modern aesthetic and uses social media marketing including Facebook and Instagram.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation to improve the website would be to include before and after videos, which would showcase the quality and impact of their work.
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