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1.0 Introduction
After globalisation, the business environment of all the business industries is changing rapidly. Because of this rapid change in the environmental factors, the business in each industry is trying to implement new strategies in order to gain a competitive advantage in the overall business market. Additionally, the pandemic of Covid-19 has also left a great lasting impact on the business industry and the business industry has faced great difficulties to overcome this pandemic situation. This current study will focus on finding out the impact of the Covid-19 pandemic on the automobile industry. Additionally, the survival and success factors of the industry will also be developed for the automobile industry with consideration of the megatrends. Finally, some recommendations for the industry will also be given based on the overall environmental analysis of the automobile industry. 
[bookmark: _Toc101017422]2.0 Overview of the Automobile Industry 
The automobile industry has gained rapid importance in modern times because of the changing lifestyle after globalisation. According to the study by Haque et al. (2021), the automobile industry has a  great contribution to global economic growth. Even though in the past the automobile industry was not much developed, with the introduction of modernisation the industry has seen massive growth. With globalisation, because of the changing needs, the industry has developed modern strategies in order to gain a competitive advantage in the modern market. The automobile industry is mainly related to manufacturing motor vehicles and different parts of it that include engines, bodies and other important parts of a vehicle. In the year 2017, the global sales of automobiles were around 80 million units (Statista, 2021). However, because of the pandemic situation, the automobile industry has faced a difficult situation and global sales falls to around 70 million units in the year 2021 (Statista, 2021). The overall size of the global automobile manufacturing industry was at 2.7 trillion dollars in the year 2021 and the market is predicted to grow more in the future years because of the great demand in the current market (Statista, 2022).  
[bookmark: _Toc101017423]3.0 Impact of the pandemic on the automobile industry
As mentioned before, the pandemic of Covid-19 has left a great impact on the automobile industry. In different countries, the impact of the pandemic was different in this particular but it is clear that the overall industry has faced great difficulties to cope with this situation. In the modern era of the great demand for the automobile industry, the impact of the Covid-19 pandemic on the automobile industry can be regarded as swift and powerful. Because of the several lockdowns in different countries, the supply chain of the overall business industry has been greatly interrupted and the businesses related to the automobile industry have faced great difficulties regarding their productivity and sales. Additionally, various long term impacts of the Covid-19 pandemic on the automobile industry can be found. Firstly, because of the several lockdowns, the demand has been greatly reduced and because this reason, the industry has faced a great loss (deloitte, 2022). For example, according to the study by Susairaj et al. (2021), the automobile industry in India has seen a great crisis as the pandemic situation has left a great negative impact on the economy of the county and the demand for cars reduces greatly. Additionally, the study of Kufelová and Raková (2020), suggests that in several countries, because of the operational and hygienic reasons, the manufacturers, as well as the suppliers, closed their production altogether and that has created a negative impact on the economy of these countries. Additionally, because of the pandemic and the lockdowns, the supply of the raw materials has also been interrupted and the cost of the raw materials also rises to a great level. This situation has also created a negative impact on the business growth of this industry and the revenue of this particular industry has also fallen during this time. Furthermore, because of the great crisis created by the pandemic, the automobile companies are forced to divert capital in order to continue their operation in this critical time and this causes them to use all their findings for the process. 
However, the pandemic of the covid 19 not only left negative effects on the industry but there are some positive impacts of this situation as well which can help the industry in the long run. Because of this situation, the automobile industry may implement effective strategies in order to recover from this situation which can also contribute to the future growth of the industry. Additionally, after the crisis regarding the pandemic finally ended, the demand for cars may increase because of the concern and panic among people in using public transport. Therefore, it can be said that even if the pandemic situation has caused the industry to face a great loss, the industry is able to recover it steadily. 
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Megatrend can be regarded as a major trend or pattern that emerges from the macro environment and has a significant impact on consumer behaviour regarding buying different kinds of products. According to the study by Malik and Janowska (2018), megatrends largely depend on economic and social changes and that it has the ability to influence the whole world for a certain period of time. In 2022, some of the important megatrends include digital development, climate change crisis, various economic and demographic shifts, shortage of labour in the business industry, various civil and equality movements and many others (pmi, 2022). The study of Pęciak (2016), suggests that a megatrend is basically a macroeconomic power that shapes the world according to its needs and brings significant long-lasting changes to human life. Therefore, it can be said that the megatrend is a powerful tool to change the world and it has significant impacts on the growth and the success of the whole business industry. 
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In order to understand the survival and success factors of the automobile industry, its macro and micro environmental analysis are important. Additionally, to analyse the success factors of this industry it is also important to understand the competitive advantage of the industry. 
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In order to understand the impact of the macroeconomic factors on the automobile analysis, a PESTLE analysis is needed to be performed. 

	Factors
	Discussion 
	Impact on the business 

	Political Factors
	Political factors have a significant impact on the growth and success of the business industry. As the aftereffect of the pandemic situation, it is expected that the global political instability has a significant chance to rise because of the economic crisis during the pandemic situation (fdiintelligence, 2022). Several countries are already facing difficulties regarding political instability. Additionally, the Brexit situation has also impacted the automobile business greatly as the supply chain regarding this business is greatly disrupted because of this situation. 
	It can be said that the global political factors have somewhat a negative impact on the automobile industry. 

	Economic Factors 
	The global economic growth has been disrupted hugely because of the pandemic situation in the past years and in the post-pandemic situation the world economy is going through a slow but steady growth (worldbank, 2022). The first world countries are already recovering rapidly from the economic crisis the pandemic has created. 
	Therefore, it can be said that in the post-pandemic years the automobile industry can be affected positively because of the steady growth of the world economy. 

	Social Factors
	The pandemic has weakened the economic condition of most the countries, some of them are still struggling to recover from this situation.  Therefore, the overall demand for cars has greatly decreased. However in the post-pandemic situation even though the demand is slowly rising it is not huge. 
	Therefore, it can be said that social factors have a negative impact on the automobile industry. 

	Technological Factors
	Because of the rapid digitalisation, massive technological growth can be seen in the past few years. The sudden occurrence of the pandemic has accelerated this growth as well because at this time the business industry has seen the need to go digital to continue its business operations (deloitte, 2022). 
	Therefore it can be said that technological factors can affect the automobile industry positively.  

	Legal Factors 
	Several new legal enforcements can be seen because of the Covid-19 and also the Brexit situation. The business industries including the automobile industry of each country need to follow all the important policies and legislations that are implemented by the respective government in order to ensure success. 
	Therefore, it can be said that if the industry follows the important rules it can ensure success.  

	Environmental Factors 
	Global warming has brought a negative impact on the overall business industry. Because of the factors of global warming and climate change all the countries of the world are facing a great crisis. Additionally, air pollution has also become a crucial factor globally (earth, 2022). 
	Therefore, it can be said that environmental factors can affect the automobile industry negatively. 


 Table 1: PESTLE analysis of the automobile industry
(Created by the learner)
In order to understand the impact of the microenvironmental factors on the automobile industry, a SWOT analysis is needed to be performed on the industry. 

	Strengths 
	· In modern times the automobile industry has seen rapid growth because of the increasing demand for modern vehicles in the current market. 
· The manufacturing facility has also improved in Asian countries and caused the industry to thrive (Statista, 2022). 

	Weaknesses
	The pandemic situation has caused revenue of the industry to fall significantly and the recovery process of this industry is comparatively slower than the other industries.  

	Opportunities
	The Industry has the opportunity to introduce modern technologies in business aspects as the new generation of customers is more attracted to the modern technologies.  

	Threats 
	The rising price of fuel in different countries is the greatest threat in this industry. And the pandemic situation has also contributed to the negative situation by making the economic condition weak. 


Table 2: SWOT analysis of the automobile industry 
(Created by the learner)
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From the macro and micro environmental analysis of the automobile industry, several success and survival factors of the industry can be developed and they are largely related to the modern megatrends. Firstly, the most important factor regarding the success of the automobile industry is the introduction of modern technologies to its business aspects which also goes along with the modern megatrend. From the PESTLE analysis, it is found that technological factors have a positive impact on the industry. Modern technology also poses a great opportunity for the growth of this industry. Another important factor in this context is the factor of environmental change. Even if the environmental factors can negatively affect the growth of the industry, by implementing several sustainable strategies the company can reduce the negative impact and ensure success. Other important factors that can contribute to the success of the industry include maintaining all the legal policies and understanding the needs of the customers and others. 
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From the above analysis, several recommendations can be given to the automobile industry.
· Firstly, the industry needs to implement more advanced technologies in its business aspects in order to attract the attention of the new generation of customers. 
· The industry also needs to implement various strategies to ensure sustainability that can contribute to the improvement of the environmental crisis. 
· The industry needs to follow modern macro trends to understand the needs of the customers.  
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The main purpose of this study is to find out the impact of the pandemic of Covid-19 on the automobile industry. Additionally, this study also focuses on developing the survival and success factors for the mentioned industry with consideration of modern megatrends. In order to develop the survival and success factors of the industry, a PESTLE and SWOT analysis is performed on the industry which has also helped in finding out the impact of the macro and the microenvironmental factors on this industry. Finally, some recommendations are also given to the industry regarding its future success.  
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