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In this article, the advertising strategies of two big hotel chains operating all over the globe are compared and contrasted (Taşkıran and Yılmaz, 2021). When it comes to the hotel industry, Groups A and B are respectively represented by the Crown Plaza and Premier Inn brands of accommodations. The market study will include a comparison of several aspects of these two hotels. This will need writing about the various companies and the role that segmentation and targeting play in the marketing efforts that each company makes for the people they are trying to reach. The use of digital marketing and social media as alternatives to more conventional forms of advertising and marketing is one of the topics that will be investigated as part of this research.
[bookmark: _Toc107877886]Crowne Plaza
British hotel chain Crowne Plaza has its headquarters in the United Kingdom and operates a worldwide network of luxury hotels (Vuong Thi Van, 2020). It caters to business travellerandas events such as conventions and seminars.
[bookmark: _Toc107877887]Premier Inn 
Premier Inn is the largest hotel chain in the United Kingdom, with more than 72,000 rooms spread over 800 sites. It competes with Travelodge and Ibis hotels by operating hotels in numerous locations, including city centres, suburbs, and airports.
[bookmark: _Toc107877888]A comparison of the hotels
Customers choose. Flex allows visitors to modify or cancel until 1 p.m. Hotel price emphasises value. Fridays, Saturdays, and Sundays are the cheapest. Premier Inn has 800 hotels in the U.K., Ireland, UAE, and Qatar. Websites and apps can book hotel rooms. Booking.com and Lastminute.com are options. Premier Inn prefers online but accepts phone bookings. 325,000 Facebook users like Premier Inn. 22,000 people follow Instagram. Hotel social media must be improved. The hotel actively advertises using billboards, radio, newspaper, internet, and social media. The corporation will spend £20 million on digital marketing in 2022. Premier Inn UK hotels and restaurants serve 5 million people monthly and employ 35,000. The firm gives thousands of internships to demonstrate CSR (Reeher and Mariani, 2020). Booking at Premier Inn is easy. Website or app visitors may find their destination. Then click "Book Now." Booking a room offers check-in information. Online or phone booking is available. Email is required for 10+ room bookings. Premier Inn has king-sized Hypnos beds, broad workstations, adjustable seats, and comfortable sofas. Choice Hotels Europe seeks to enhance franchisees' online bookings. Example: search engines and digital media. Choice Hotels Europe doesn't compete directly with established rivals and well-funded OTAs due to the high cost and low ROI of generic search terms like "Hotel London." Choice Hotels Europe allows only brand advertisements (Lehu, 2020). Choice Hotels Europe used a Connected Strategy for marketing. Choice Hotels Europe will extend franchisee Internet bookings. Example: search engines and digital media. Choice Hotels Europe doesn't want to bid on generic search terms like "Hotel London" since it's too expensive. Choice Hotels Europe allows only brand advertisements. Choice Hotels Europe made marketing choices using its Connected Strategy and Travel centre (Magda, 2020). Choice Hotels Europe seeks to enhance franchisees' online bookings. Example: search engines and digital media. Choice Hotels Europe doesn't compete directly with established rivals and well-funded OTAs due to the high cost and low ROI of generic search terms like "Hotel London." Choice Hotels Europe allows only brand advertisements. Choice Hotels Europe used Connected Strategy data.
[bookmark: _Toc107877889]Comparative target audiences
In September, Think Tank events will be held throughout Europe as part of an integrated marketing effort to debate new ideas (Etzel, Walker and Stanton, 2021). During these events, Crowne Plaza Mavericks will bring together forward-thinking business people. We chose a collection of noteworthy individuals for their inventive, forward-thinking ideas and the success of their enterprises to help business travellers stay ahead of the competition. Think Tank events will be the campaign's centrepiece, with subcomponents. All Crowne Plaza locations will provide Priority Club Rewards members point-of-sale materials and promotional aid via newsletters. Crowne Plaza is a premier brand that understands the needs of business customers and seeks to help guests stay ahead of the competition. Create a campaign that highlights the Crowne Plaza Think Tank brand's innovation and specialness." The company's target market must be clearly defined in the business strategy (Yip, 2021). This portion of your business plan should describe your target market and how your products or services meet their demands. Identifying new customers is key to a company's marketing and sales tactics, but it's also important to do so in-depth. Despite the fact that many customers may profit from the company's service or product, the purpose is to shrink the customer base. Crowne Plaza hotels are designed for business travellers after conducting a study to determine their needs. Think Tank aims to boost the brand's reputation among European business travellers. Premier Inn's premium services are cheaper. Premier Inn's weekend ads drew middle-class families. Lenny Henry, a well-known British comedian and actor, is the brand's spokesman, hence the product is popular. Premier Weekend saves low-income families money. International travellers may book Premier Weekend at discounted prices at Premier Inn (Report of the International Narcotics Control Board for 2012, 2020). Corporate travellers may benefit from Premier Inn. Premier Inn's large hotel network and great customer service make it ideal for business travellers (Burke, 2019). Premier Weekend offers double the savings of similar hotels. Business travellers would save money with this.
[bookmark: _Toc107877890]Social media, digital marketing, and conventional advertising and marketing have various generational approaches.
There are various methods to assist and a timeline. Determine whether the campaign's aim is brand recognition or leads. Check your finances. If a corporation has a marketing plan and an understanding of its resources, it may make decisions. Below are some general tools. A good media campaign requires knowledge and skill. TV as a promotional tool reaches a big audience. TV ads are a kind of mass media that successfully grabs viewers' attention, raises their awareness, and influences their buying patterns. TV commercials promote companies by combining pictures, music, and motion to engage viewers (Jenkins, 2020). Home TV viewing is extensive. Providing a pain treatment might get their attention and business. Premier Inn's weekend marketing uses well-known TV comedians to attract customers. With the internet, you can promote globally. Crowne Plaza Parramatta's website provides several items and services. The hotel's website advertises its presidential suite, deluxe, superior, and standard rooms. This is on the hotel's website. Customers and prospective customers are provided information about the room's main features to assist them to decide whether to book. The hotel also has a presence on other well-known hospitality websites. Website areas include restaurants, bars, and gatherings. Anyone may find a company's goods and services worldwide. Premier Inn reservations are made online by two-thirds. This makes booking and obtaining details easy. When customers don't know where to stay, most seek online. Premier Inn is one of the first hotels listed on Google and Yahoo. Social media networks assist both individuals and businesses if used to advertise goods and services (Ramzan, 2021). Social networking sites provide marketers with a lot of member data to target certain groups. A corporation that wants to sell a new product or service to a specific group might buy ad space on a social media platform that would only display the ad to that population. It's more powerful. According to data, more individuals use and spend time on social networking sites. Visitors will see the ad and click the link. Many organisations and companies utilise social media to market their goods and services. Include Facebook and Twitter. Online booking at Premier Inn involves social media engagement. The hotel uses aggressive event marketing to attract more customers. The hotel’s 2007 events marketing campaign targeted European business travellers (Atkinson and Pareit, 2021). Hotel executives educated business travellers on various business tactics for promotion. The hotel's connections with numerous stakeholders, including the media, helped promote its goods and services.
[bookmark: _Toc107877891]Impact of pandemic or other market shifts
Atrium residents have been asked if their safety measures are sufficient. Bloomfield was asked about the facility's security Tuesday. The news media have focused on the Covid-19 epidemic's negative impact on hotel performance (Zhao, 2020). In a pandemic, the government must implement quarantine, lockdown, stay-at-home orders, and social isolation. The three themes show how hotels react to government regulations. Hoteliers are proactive about economic recovery and post-pandemic growth. To better manage emerging crises, existing paradigms must be refined. The study identified three ways to improve and expand crisis management in tourism and hospitality (Alvintzi and Eder, 2021). Our top priority has always been guest and employee safety. Our hotel guests deserve a safe, clean environment. Premier Inn CleanProtect is a daily cleaning programme used in all of our UK and Ireland hotels in response to COVID-19's emphasis on hygiene. Check-in is at 3 p.m. to give us enough time to clean and prepare your room. Our guarantee was developed with Diversey, the world's largest cleaning and hygiene product supplier to the healthcare and hospitality industries.
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Both hotel visitors and proprietors benefit greatly from online reviews. It serves as a useful guide for those who are planning to spend the night. Guest satisfaction is also enhanced as a result of the hotelier's efforts to raise visibility and increase customer involvement. marketers may target a certain audience by looking for similarities and distinctions in the groups they are trying to connect to. Generational marketing can only be successful if it is based on an understanding of the preferences of the various generations (Weber, 2021). Developing greater respect for one another will be made possible by gaining a better understanding of one another's viewpoints and values across generations. With enhanced communication and collaboration, people will now communicate from a position of mutual respect and recognition. Because social media networks are open to the public, businesses may monitor the online activities of current and potential clients. In order to better target their customers, marketers may get a better knowledge of their customers' preferences by analysing their likes, dislikes, and interests.
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