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Abstract 
This study aimed to explore the extent to which Corporate Social Responsibility expenditures impact firms' financial performance. For this, a case study of Lloyd's Bank is considered. The researcher has used a Boolean Operator as a search strategy for finding evident data on the topic. The findings revealed that CSR expenditure includes all the expenditures that involve the influence on the corpus for the projects or the programs related to CSR activities. The CSR and financial performance link has a virtuous circle since greater CSR disclosure is expected to help drive the performance upward. It is a good social practice of the banks that helps in reducing the financial risks that strengthen their level of commitment to the engagement of CSR. Furthermore, UK banks apply CSR models, which tend to use the international markets for conducting social responsibilities, even in the case of a monetary crisis. The findings revealed that CSR is the decisive solution that tends to resolve environmental degradation, the gap of poverty on the international standard, as well as social exclusion. In addition, this study would be valued and carries a suitable potential in terms of future scope. 
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[bookmark: _Toc118148867]Chapter 1: Introduction 
[bookmark: _Toc118148868]1.1 Background
The concept of corporate social responsibility is becoming essential for firms to involve in socially responsible functions to support business growth and enhance the firm's performance. Following this, an apprehension about corporate social performance came to light. In a study by Akben-Selcuk, (2019), the notion of CSR was described in several ways by numerous investigators to incorporate the dimensions of an environment, societal relationships, voluntary dimensions, ethical dimensions, socio-economic dimensions, as well as relationships with multiple stakeholders. Carroll and Brown (2018) stated that the focus on the performance aspect was mainly intended to propose that what matters in firms is mainly a combination of what firms believe they are indebted to society. A firm's responsiveness to these responsibilities is particularly the outcomes they can attain in the sense of performance. From this point forward, the notion of CSR expenditures as compressing these numerous dimensions mainly focuses on what is being attained, which became an indirect consideration when this concept of CSR practices is used. 
In a study by Barauskaite, and Streimikiene (2021), CSR mainly defines that firms must not primarily pursue their major purpose, i.e. to maximise profits but also add to society's well-being through various voluntary efforts. In a study by Resmi, Begum, and Hassan (2018), organisations carry out business operations within a socially responsible environment. The activities for corporate business generate interactions between the environment and corporations within which they mainly operate. Therefore, a business or a firm requires healthy, sustainable resources, an educated workforce, and professional management to compete effectively. Building on this notion, Carroll projected a CSP model which mainly embraced three major dimensions, i.e. a basic description of CSR, a declaration of an organisation's philosophical responsiveness as well as an identification of the societal problems (discrimination, environment, and consumers, etc.) in which these dimensions would implement or carried out (Carroll and Brown, 2018). 
[bookmark: _Toc118148869]1.2 Aim and objectives
The study aims at exploring the extent as per which the Corporate Social Responsibility expenditures have an impact on the financial performance of firms. For being specific, a case study of Lloyd’s Bank is taken into consideration. The key objectives of the study are as follows,
· To conceptualize the term Corporate Social Responsibility
· To study the present CSR model in the UK banks that have a significant impact on the financial performance of a company
· To evaluate the relationship between CSR and the financial performance of Lloyd’s Bank
· To recommend ways for improving the financial performance of Lloyd’s Bank through CSR expenditure.
[bookmark: _Toc118148870]1.3 Research questions
The main research question of the study is,
To what extent does corporate social responsibility expenditures impact on financial performance of a Lloyd’s Bank?
The secondary research questions of the study are as follows,
· What is Corporate Social Responsibility?
· What is the present CSR model in the UK banks that has a significant impact on the financial performance of a company?
· What is the relationship between CSR and the financial performance of Lloyd’s Bank?
· What are the recommended ways for improving the financial performance of Lloyd’s Bank through CSR expenditure?

[bookmark: _Toc118148871]1.4 Rationale of the study
This research's key objective is to determine the CSR disclosure while finding the link between CSR and the financial performance of UK banks, specifically Lloyd's Bank. A CSR-based strategy creates a good corporate image and adds value to the firm through financial assistance (Sameer, 2021). Some managers are included in CSR activities to satisfy the requirements of many stakeholders: customers, workers, and shareholders (Ashraf et al., 2017). The reporting of CSR may help in providing welfare for both banks as well as econometric models. This suggests that the socially responsible banks of the UK do not only attract significant numbers of customers but even have an increased level of the profitability.
[bookmark: _Toc118148872]1.5 Problem Statement 
Even though a large number of studies concerning the concept of corporate social responsibility are in academic literature, the association between CSR expenditures and financial performance has primarily received considerable attention; however, there is no agreement on the outcomes of these studies. On the other hand, a study by Ali, Danish, and Asrar‐ul‐Haq, (2020) stated that several investigators had interrogated the influence of FP and CSR, and all of them mainly testified mixed, i.e. negative, positive and neutral outcomes. As a result, the literature on financial performance and CSR is still inconclusive. According to Resmi, Begum, and Hassan (2018), it is identified that previously conducted research has mainly emphasised developed countries, and there are fewer studies examining the influence of CSR on financial performance. 
Another problem connected with the research is that very few variables have been recognised in various studies; therefore, this has caused the study to be very limited by the banking sector and has further negatively influenced the study scope. Many initiatives have been reserved by the banking sector in the unrecognised state. Therefore, this research is intended to discuss the extent of CSR expenditures in an in-depth manner.  
[bookmark: _Toc118148873]1.6 Significance of the study
This study is significant as it has focused on discussing the impact of CSR expenditure on the financial performance of Lloyd’s Bank. It is one of the largest British retail and commercial banks having branches in England and Wales, too (Lloyd’s Bank, 2022). Considering it as a case study will help in conducting a critical analysis. Moreover, not much research has been conducted on this bank. Thus, it will be a great experience for the researcher to explore much about Lloyd’s Bank. The potential users of the study will be managers of banks and other stakeholders, including investors, who will learn much about CSR and FP of the bank and may plan projections accordingly.
[bookmark: _Toc118148874]1.7 Key terms
[bookmark: _Toc118148875]1.7.1 Corporate Social Responsibility
CSR refers to the configuration regards to the principles in a business organization relating to social responsibility, procedures of social receptiveness, as well as policies, agendas, and noticeable outcomes which they relate to the social relationships of the company (Agudelo et al., 2019).
[bookmark: _Toc118148876]1.7.2 Financial performance
It refers to an individual measure of how well a company can utilize the assets from its principal mode of the business with the generation of the revenues (Okafor et al., 2021).


[bookmark: _Toc118148877]Chapter 2: Literature review 
[bookmark: _Toc115350504][bookmark: _Toc118148878]Search strategy 
Search strategy refers to the ordered structure of the key terms used for searching a database (Cooper et al., 2018). It combines the key concepts of the search question to retrieve the exact results (Stansfield, 2018). The researcher has used a Boolean Operator as a search strategy for finding evident data on the topic. Boolean Operator uses simple words, including AND, OR, NOT, or AND NOT (Spry and Mierzwinski‐Urban, 2018). They are used like conjunctions for combining or excluding the keywords in a search. This tends to result in concentrated as well as productive outcomes. It has helped in saving time and effort through the elimination of the unsuitable hits which were scanned before removal. Apart from these, the keywords include financial performance, CSR, banks, and future returns. The researcher has searched data from various databases that include Google Scholar, Science Direct, and Financial Times. 
[bookmark: _Toc115350505][bookmark: _Toc118148879]Inclusion and exclusion criteria 
The researcher has used inclusion and exclusion criteria in this study to get evident literature on the topic. The inclusion process took place while reading the abstract and conclusion of selected research to get to the crux of the study (Patino and Ferreira, 2018). Then, considering the keywords, the researcher skimmed the literature to get in-depth insights on the topic. When the researcher found relevancy in the data, that research was short-listed to be incorporated in this study. As per the inclusion criteria, the incorporated researches were only in English. The research that dated from 2012 onwards was considered to have an updated data. Considering the exclusion criteria, the research having vague information was not considered. The studies that did not have many statistical data were excluded. Outdated research work was also left out. The researchers who have not provided a clear understanding of the link between CSR and FP were also not a part of this study.
[bookmark: _Toc115350506][bookmark: _Toc118148880]Limitations encountered
The study's limitations included inadequate data on the impact of CSR on the FP of Lloyd’s Bank. However, the researchers had extensive information on the relationship between CSR and FP, which was challenging to narrow down relating to the topic of the study. It required much time and effort as well. Furthermore, the prior studies have not used theories to justify their arguments which lacked coherence. Statistical data in most of the studies were misleading. On triangulating it, authenticity was not obtained, and subjective findings did not support this study (Sun et al., 2019). The graphical representation in the considered research was not attractive to be added to this study. Moreover, most recent studies have discussed the impact of COVID-19 extensively on the financial performance of banks. This is not the focus point of the researcher; thus, more time was invested in getting the exact details relating to the specifications of the study. 

[bookmark: _Toc115350507][bookmark: _Toc118148881]Literature review 
[bookmark: _Toc115350508][bookmark: _Toc118148882]CSR
Corporate Social Responsibility (CSR) refers to the idea that a company must have a constructive role in the community while considering the environmental and social effects of the business decisions (Sharma, 2019). 
[bookmark: _Toc115350509][bookmark: _Toc118148883]Carroll’s Pyramid of CSR
Archie B. Carroll has discussed much on CSR. He is known as the developer of many significant theories regarding CSR (Carroll, 2016). A Three-Dimensional Conceptual Model of Corporate Performance is proposed by Carroll that defines CSR as,
The social accountability of the business includes the economic, lawful, ethical, as well as discretionary prospects that the society has of companies at a particular point in the time (Carroll, 2016).
In the pyramid of CSR, Carroll has explained the significance of CSR while discussing why companies get involved in CSR. It helps explain the reasons for CSR. It made the foundation for most of the various fields in the research of CSR. The pyramid is grounded on the four various parts of companies' responsibilities. Such four responsibilities include the philanthropic, ethical, legal, and economic aspects (Masoud, 2017). These tend to make up the complete package of the CSR efforts of CSR.
Below the pyramid includes the economic responsibilities. Other responsibilities are based upon such economic responsibilities. It tends to originate from the traditional role of the business in society, for creating profit through producing goods and services that the customers want. The businesses must sustain themselves to be profitable. The businesses that are not lucrative do not get success and are not responsible in terms of legality, ethical ways, and philanthropic matters (Lee et al., 2019). Above the economic responsibilities are the legal responsibilities. It is linked to the economic responsibility, as a business needs to get profit; however, they must attain this through law implementation.
[image: Diagram

Description automatically generated]
Figure 1: Carroll’s Pyramid of CSR
Source: (Carroll, 2016)
Moreover, ethical responsibilities are in the third rank. They are not linked with economics or law but are based on behaving ethically and morally. The companies must go beyond the law's wants to respect their stakeholders. Ethical responsibility is not needed but is instead a social norm. The companies must avoid or minimalize harm to the stakeholders (Baden, 2016). Lastly is philanthropic responsibility. The businesses are predictable to be better corporate citizens. They must contribute resources to the community while helping them improve their quality of life.
Moreover, philanthropic responsibilities are not predictable, similarly to the other responsibilities (Ehie, 2016). They are, to a higher level, voluntary. Such various responsibilities are reliant on each other, whereas the achievement of CSR depends upon the ways the responsibilities are fulfilled. The emphasis of a company must be on the pyramid overall.
[bookmark: _Toc115350510][bookmark: _Toc118148884]Financial performance
CSR Expenditure includes all the expenditures involving the influence on the amount for the projects or the programs related to CSR activities (Bhattacharyya and Rahman, 2019). This is assumed to have a significant impact on financial performance of a business. How and why? Because, financial performance of a business refers to the willingness and the ability of a company for meeting the long-term monetary obligations, as well as an indicator of the financial health of the company. Moreover, it is the extent to which a business has achieved its financial objectives (Kim et al., 2018). One of the reasons for measuring a business’s financial performance is to evaluate the extent to which it has been able to achieve its goals and objectives.
Hence, there are numerous ways in which the financial performance of a business could be measured. They can be grouped into two wide groups, namely: investor returns and accounting returns. With the investor returns, the bankers measure the returns from the viewpoint of the shareholder (Cho et al., 2019). This is the change in terms of share price, as well as the dividend income. The most common ones are accounting returns, which take into consideration the company's earnings as they relate to various decision-making strategies.
The highly utilized accounting measures with regard to the financial performance include the Return on Assets (ROA), Return on Equity (ROE) as well as Return on Investment (ROI) (Ashraf et al., 2017). Such indicators tend to capture the internal efficiency of the company and are helpful in measuring the entire financial health of the firm. A limitation of the accounting measures refers that they do not redirect the external market reactions to the organizations (Weygandt, Kimmel and Kieso, 2019). Besides that, the accounting returns are an improved forecaster for the financial performance instead of the investor returns. The fundamental question then is – Is there a relationship between the CSR expenditures and financial performance of a firm?
[bookmark: _Toc115350511][bookmark: _Toc118148885]Relationship between CSR and FP 
 Corporate Social Responsibility (CSR) is one of the highly contentious and noteworthy topics from the 1950s (Abou Fayad et al., 2017). The CSR activities are notable in the context of business ethics and are also discovered to have a positive, productive attitude toward the ethical financial performance of the organizations. CSR frequently offers insurance such as an effect on the company's financial performance in opposition to adverse circumstances. Moreover, the initiatives of CSR may help in enhancing the organizational commitment of the workers to the overall organizational performance. According to Sia Partners (2021) employee creativity in other areas, such as original thinking and creative problem solving, may increase as a result of greater employee involvement in CSR projects. When employees are free to pursue hobbies outside of work, they are more productive. Studies have confirmed that organizations that actively pursue CSR agenda as part of their business strategies have been found to attract quality working labor force and good reputation as a socially responsible business (Han et al., 2016). 
In pursuing the sustainable development goals, many firms now make an obligation to publish   their CSR activities in their financial reports.
Some studies have found that there is a positive relationship between CSR implementation and financial performance of firms as consumers and the public general are becoming conscious of the need for firms to be socially responsible as well as conforming to environmental and ethical standards (Yeon et al., 2021). The company is unable to survive while not having any of the encouraging alignment with the society. Moreover, the implementation of CSR is crucial to the achievement of the goals of building good corporate image, exploitation of opportunities, protection from external threats and increased profitability (Karyawati et al., 2020). CSR, owed to be the crucial part of the functions of the banking sector (regardless of the financial ones) and is an important factor for evaluating the financial performance of a business. CSR tends to make the company highly appealing to the investments while consequently leading towards a greater level of financial performance (Sinha et al., 2018). However, it is important that the investors have awareness of the significance of social, environmental, as well as economic matters. In that way, according to Patel (2022) investors can have a holistic view about the risks and rewards of growth and improvement of the organization. 
[bookmark: _Toc115350512][bookmark: _Toc118148886]Impact of Corporate Social Responsibility expenditures on the financial performance of banks
CSR is a crucial concept in both the commercial and societal relations worlds. As time goes on, it is now regarded as a traditional and genuine topic of study to comprehend the link between firms and the majority of their stakeholders in a social environment. According to Patel (2022) most of the investors, companies, and consumers, have anticipated and assessed the decision of businesses for engaging in the social duties. CSR refers to a way for the firms for ensuring the mutual benefits among themselves as well as the overall society. It can function as a balanced strategy for the corporate legality as well as social control (Dhanesh, 2021). All of the corporate decisions are characteristically contradictory to the financial probity being an evidence of its rationalization. 
Corporate policies along with the practices are not possible while not having a social significance. In fact, the corporations are vigorous centers of the power as well as the decision that they make and have consequences since it has an impact on the lives of most of the people. Hence, responsibilities are there that the businesses are sensibly predictable to assume (Lu et al., 2019). The CSR practices tend to reflect the values of the company while painting an image in the minds of the stakeholders - an insight regarding the top management of the companies that are well aware of (Nguyen, Kecskés and Mansi, 2020). CSR practices are evidently significant in the industries which are highly consumer-centric like banking, retailing, telecom, and so on. These tend to have a higher level of the tendency for engaging in the corporate philanthropy.
The corporate philanthropy has a significant influence on the market return. Basically, CSR helps in leveraging a profitability of the banks with its market returns (Arco-Castro et al., 2020).  The investment made in almost all aspects of CSR has, however, reduced the financial risk. The positive reputation of the banks leads to a larger return to the market, according to a recognised positive association between CSR and FP in developing economies.
The socially responsible banks tend to attain a competitive edge since the investors believe in investing in such banks that have a higher level of the social engagement (Ruiz and García, 2021). More investors are today paying attention to the fiduciary practices as well as CSR being their business goals. Moreover, a higher level of involvement in the corporate philanthropy is exploited considering it as a corporate advantage as evidenced by Porter and Kramer (2002). According to Marom (2006) the CSR-CFP link can be considered a ‘virtuous circle’ since it is expected that greater CSR disclosure will help in driving the performance upward since a good social practice of the banks helps in reducing the financial risk that in turn strengthens its level of commitment to the engagement of CSR.
[bookmark: _Toc115350513][bookmark: _Toc118148887]Present CSR model in the UK banks having a significant impact on the financial performance of a company
As per the approach to the model of CSR in banks, no pure form is there since it is dependent upon various historic aspects of the countries, their theoretical structure, procedural tools as well as decision-making implication (Ruiz and Garcia, 2021). As per comparison, CSR’s constituency model pays attention to the corporation having a number of various groups of people. Moreover, the corporate social performance model proposes that the social responsibility refers to the number of various problems like the safety of the product, discrimination, as well as the environment (Baden, 2016). Such models tend to imply the differences in their fundamental expectations, a conceptual framework, procedural tools, as well as decision-making implications which contribute towards many CSR models.
There are three documented CSR models; Carroll’s CSR pyramid, intersecting circles (IC) model, and concentric circle (CON) model.  
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Figure 2: Models of CSR
Source: (Geva, 2008)
One of the key differences among the pyramid model as well as IC model is that the IC model discards the hierarchical arrangement in the pyramid model. Also, the IC model suggests the diverse domains of CSR are unified and correspondingly important. Though, it is even the drawback of the IC model, as per which it tends to leave the managers for facing the competing duties as it is highly difficult for them for making decisions.
Comparing the pyramid, the CON model considers the economic role of the business to be its key responsibility. Though, it has the considerations of the external restraints that tend to emphasize on the concurrent executions of an extensive range of distinct responsibilities which are all importantly measured for the social betterment. Various CSR models in the banks are applied which differ. For instance, US banks do not pay attention to the benefits of main stakeholders however consider the interests of the community. They actually think that the charity as well as philanthropy are the main instruments for CSR and even is the major feature of the US model of CSR. Comparatively, in the banking sector of the UK, CSR practice has even been impacted through the key stakeholders like the government, core competitors as well as consumers. The banks in the UK even have a tendency of using the international markets for conducting the social responsibilities though under the case of the monetary crisis.
[bookmark: _Toc115350514][bookmark: _Toc118148888]Ways for improving the financial performance of UK Bank by CSR expenditure
CSR initiatives through the UK banks can result in better financial performance if they follow some of the key recommendations. In this regard, ecological, moral, charitable, as well as the gender-mainstreaming approaches can be applied. The banks can have an improved level of the performance which may result in the better corporate image through engagement in the responsible environmental as well as moral activities. The investors tend to prefer the corporations that have a good corporate image. The financial institutions struggle for maintaining their customers (Muchiri et al., 2022). In fact, the modern customers are highly aware of the activities which are conducted by the firms. Banks that tend to demonstrate their readiness, as well as the level of commitment to participate in solving the societal problems which occur from the environmental degradation, can retain their consumers while attracting the investors, whose preference is inclined toward the well-established corporate image of the firms.
[bookmark: _Toc115350515][bookmark: _Toc118148889]Ethical Activities
 The ethical behavior of banks is critical. Such organizations tend to exhibit the moral traits involving the level of honesty, justice, dependability, suitable punishments or rewards, as well as accountability (Muchiri et al., 2022). In fact, it is integral to sustain and build the good terms with the other stakeholders for achieving the major objective of the business. The philanthropic, as well as ethical initiatives positively, affect the banking sector’s overall functioning. The link between CSR as well as the ethical leadership is reinforced through the stakeholder theory that pays attention to the values along with the morals which guide the management of the company.
The ethical leadership considers the demonstration of suitable behavior through the appropriate interpersonal connections, the personal actions, two-way interaction, decision making, as well as reinforcement. The society, as well as corporate stakeholders, suppose that the banks must pursue the responsibilities of being ethical, legal, economic, and philanthropic (Kalkavan, 2020). The corporations have duties regardless of the legal as well as economic requirements. In fact, the discretionary, as well as the ethical responsibilities, are a part of the obligations apart from the lawful and economic ones (Barauskaite and Streimikiene, 2021). Thus, the ethical activities positively relate to the financial performance of banks and should be a part of their key approaches.
[bookmark: _Toc115350516][bookmark: _Toc118148890]Charitable Activities
Charitable activities by a company are apparent as an indication that the corporate is socially responsible, which maximizes its overall value. The corporate philanthropy entails the ethical advantages, like a good social status, as well as the extrinsic value which tends to arise from helping others in need. In fact, CSR as well as intellectual capital has a significant link between stakeholders as well as their enterprises (Muchiri et al., 2022). Banks that take part in the philanthropic activities attain loyalty from the customers since they tend to serve the societal needs which contribute to the higher level of the financial performance.
[bookmark: _Toc115350517][bookmark: _Toc118148891]Gender-Mainstreaming Approaches
The banks that involve more females in the position of leadership tend to outperform the companies having the lowest women representation. The presence of the people having disabilities in the workforce of the company is an obvious indication that the monetary institution has faith in the rule of the equality as well as gender mainstreaming. It tends to demonstrate to the society that the banks are committed to promote the justice as well as equality which are significant virtues in the society. Thus, the members of society may reward the banks while being their core stakeholders. The youth employment is even linked with a higher level of the performance (Muchiri et al., 2022). In fact, the young people are very energetic as well as well-versed in terms of the technology. Thus, the firms that have the young people turn out to be competitive in their industry. Moreover, the female leaders are linked with the higher financial performance of banks as per their exclusive managerial tactics.
[bookmark: _Toc115350518][bookmark: _Toc118148892]Theoretical framework 
[bookmark: _Toc115350519][bookmark: _Toc118148893]Resource Based View theory
Based on the Resource Based View (RBV) theory, the researcher states that the companies tend to have the resources that are necessarily valuable (Khurshid et al., 2016). However, they are not easy to be imitated, are rare, or have no alternates in the market. As per such non-imitable, non-interchangeable as well as valued resources, the company tends to engage in many activities. Through the allocation of such resources as well as investment in any of the social cause, the actions or social programs, these activities or the programs enhance the level of reputation of the company amongst the public while improving the brand image.
In fact, the intangible assets are irreplaceable in the sense that they bring improvement in the level of creativity of the workers, enhancing the process of the value creation and leading towards the new ideas as well as innovativeness (Bolibok, 2021). This collectively has an impact on the corporate performance. Most of the studies have discussed that CSR activities bring enhancement to the intangible assets of the firms, specifically the intellectual capital (IC). Such intangible asset is comprised of three major aspects that consist of the capital used, human capital as well as structural capital competencies.
CSR is helpful for the organizations in developing Intellectual Capital (IC) (Khurshid et al., 2016). It strengthens the relationship of the companies with the internal workers. Such translates into their augmented level of efficiency and better performance through the enhancement of their knowledge as well as the level of expertise that eventually enhances the performance of the company while having an increased level of the profitability. IC affects the CFP which is reliable with the resource-based view theory that encourages the idea that a company must discover and manage the tangible as well as intangible resources sufficiently for achieving the better performance.
[bookmark: _Toc115350520][bookmark: _Toc118148894]Stakeholder theory
CSR is a paradigm that is in the state of appearance. It refers to the responsibilities of a business towards the society, There are three areas of conceptualization with regards to CSR that define its fundamentals, involving the economic, legal, as well as ethical responsibilities (Wang et al., 2016). These tend to collapse the fourth aspect of the philanthropy into the ethical constituent. The business case regarding CSR contends that sincere reasons are there for a corporation to be invested in the CSR activities. 
Considering the economic position, a theoretical logic is there which tends to engage in the socially responsible activities while reducing the costs as well as risks to the banks, building a competitive advantage, enhancing the level of reputation with legitimacy, and creating the synergies. Though, such approaches are definitely positivist in terms of the nature, they tend to affect the relationships which even serve for fitting into the economic theory of the company (Mocan et al., 2015). Such business case tends to reconcile to the stakeholder viewpoint which the legitimate reasons for investing in CSR activities should encompass a defendable normative core while even supporting as well as creating an economic value. Some of the stakeholder theorists contend that the business case from an instrumentalist viewpoint stating that to manage the firm-based stakeholder link is good for the value-addition of the bottom line to the firm. Though, as per the stakeholder theory, CSR exacerbates the problem with regard to the capitalism as well as ethics, being added to the monetary commitments as well as responsibilities of a company (Hinze and Sump, 2019).
As the stakeholder theorists admit a blend with regards to the financial as well as moral significances of CSR, the emphasis is on the creation of value as well as trade by the stakeholder relations that require trade-offs in the decision-making issues which are faced through the practitioners (Oyewumi et al., 2018). The applied mixing of CSR, as well as the stakeholder theories, are arguably entrenched in the instrumentalist method to the stakeholder theory which postulates that CSR practices result in the financial gains (Khatib et al., 2021). Moreover, CSR tends to integrate the moral as well as economic aspects through a comprehensive analysis of the connectedness of companies to the public discourses with the encouragement of the CSR practices. These tend to respond to the political co-responsibility (Brown and Forster, 2013). As per the thoughtful approach towards CSR, the ethical components are even political, regarding the corporate citizenship while considering the responsibility for the actions which have an impact on others having a level of transparency as well as accountability.
[bookmark: _Toc115350521][bookmark: _Toc118148895]Drucker on Social Responsibility
As per Drucker, the first responsibility of the company should always be to its individual mission irrespective of the other aspects. The foremost social responsibility with regards to the business is based on making a profit adequate for covering the operational costs in the forthcoming. Peter Drucker has generously and fervently termed “The Age of Social Transformation,” that recognized the increasing potential as well as the level of creativity of both of the nonprofit as well as for-profit private sector companies (Karoff, 2012). He even distinguished between two kinds of the corporate social responsibility that is one dealing with the social effects and the other is related to managing the social problems.
A business which does not denote a turnover that is equal to the cost of capital is negligent. In fact, it is considered to be a waste of the resources in society (Patience, 2019). The economic profit performance is considered as the base not having which, the business cannot release any of the other responsibilities, and cannot be a better employer, or a citizen. However, the economic performance is not the just responsibility of the business. Every company must undertake the responsibility for its effects on the employees, the overall environment, and consumers. It is a social responsibility. However, the society will progressively look to key organizations, for-profit as well as non-profit similar, for tackling the key social ills. It is bad for an organization accepting – letting be alone to pursuing – the responsibilities which may impede its capability of performing its major task as well as the mission, or acting where it has no capability.
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Figure 3 Drucker Social Responsibility Model
Source: Karoff, (2012)
[bookmark: _Toc115350522][bookmark: _Toc118148896]Empirical studies 
Up-to-date trends propose a definite growth trend in the returns of the organizations that are owed to the acceptance and execution of CSR. Such firms that tend to undertake CSR, get a value augmentation in the short or long term relating to the corporate image. CSR has a positive link with the financial performance referring to the Return on Assets, Return on Equity, Net Interest Income as well as non-interest income (Akhtar et al., 2020). In fact, there is a constructive correlation between CSR as well as the financial performance pointers of the banks. The incorporation of the CSR initiatives in terms of the business policies has a positive contribution towards enhancing the financial performance that fetches a competitive advantage to the companies.
CSR as well as the financial performance have been demonstrated to be directly relational referring to the upward as well as downward trends. Such companies that tend to focus on the financial performance conceding on the CSR initiatives are not able of maintaining their image as well as the level of reputation in the perception of the public while the companies having the financial performance tend to go down, are actually not much willing to pay a contribution towards CSR since they will be in times of healthier financial performance (Chaturvedi et al., 2021). The results that are derived from an inspection of the link between the CSR, as well as financial performance, are that a few indicators represent a significant link whereas others have insignificance.
A study was conducted in Ghana for investigating the relationship between the CSR, viable operational activities as well as comprehensive company performance with the use of Structural Equation Modeling (SEM) (Famiyeh, 2017). When the company has contributed to the aspect of CSR, it was found that the Return on Investment, sales volume as well as market share even showed a concurrent increase. In fact, there was a negative link between the CSR as well as financial performance.
Another study was conducted by Batra and Bahri (2018) based on 20 BSE-listed banks for studying the effect of the financial indicators on the CSR expenditure with the use of correlation as well as multiple regressions. It was found that PAT that is Profit after taxes has a significant impact on the CSR. It suggests that the upsurge in terms of the profits significantly leads towards a concurrent growth in CSR. The Indian banks observe CSR as a medium to not just promote the kindness of the banks however even help to fetch the augmented level of customer satisfaction, and devotion on the part of the investors while fostering the financial growth. The researches even show that the public sector banks are much behind the private sector banks in their individual attempts for meeting the obligatory CSR that spends 2 percent and they even differ in their method to contribute towards CSR (Chaturvedi et al., 2021).
[bookmark: _Toc115350523][bookmark: _Toc118148897]Hypothesis development 
This research has aimed at adding much information on the impact of CSR expenditure on the financial performance of banks. Precisely stating, the aspects of CSR need to be tested for determining the kind of impact it has on the long run overall performance of accounting as well as financial performance. This research has much information for the managers, investors, as well as future studies. The upsurge in the initiatives of CSR recommends that the managers consider that it has value addition. Thus, this research has investigated the impact of CSR expenditure on financial performance which may provide the manager's information that they can use in the business strategies of banks. This research has divided the financial performance into two kinds of measures, one is the accounting whereas the other is the market-related. In fact, the sign of the link of such financial measures is tested linking to CSR. The sign tends to suggest positive, negative, or the neutral relations. Considering the findings discussed in the literature review, a constructive link between CSR as well as financial performance is found. As per this aspect, the hypothesize of the study is as follows,
H1 The factor of financial performance increases with improved CSR performance
H1 (a) The return on assets (ROA) upsurges when the performance of CSR gets improved.
H1 (b) The return on equity (ROE) upsurges when the performance of CSR gets improved.
H2 The future returns get improved when the performance of CSR enhances.
[bookmark: _Toc115350524][bookmark: _Toc118148898]Overview of Lloyd’s Bank
Lloyds Banking Group refers to a foremost UK based monetary services group that provides a broad range of the banking as well as financial services. It is focused on the individual as well as commercial clients (Lloyd’s Bank, 2022). The purpose of this bank is inclined on helping the overall Britain while attaining prosperity. For this, the bank creates a highly sustainable as well as inclusive forthcoming for the people as well as businesses. This is helpful to shape the finance being a driving force for good (Lloyd’s Bank, 2022). Moreover, Lloyds Banking Group is highly known for the portfolio with regards to the financial services brands which feature various best-known brands in the UK. This bank focuses on the factor of trust, giving people priority, being inclusive, and have innovative thinking. The business activities of this bank are retail and commercial banking, enduring savings, protection, as well as investment.
This bank is focused on building a highly inclusive society. For this, it pays attention to enhancing the level of accessibility to the quality housing, encouraging the monetary inclusion as well as education, letting the regional development and having a highly inclusive organisation as well as overall society. All these are the CSR practices of the company that significantly affect its financial performance and brand reputation. Lloyd’s Bank has set ambitions for increasing the representation of the female colleagues up to 50 percent in the senior roles (Lloyd’s Bank, 2022). In fact, Black, Asian, as well as Minority Ethnic colleagues, are about 13 percent which is highly an appreciable aspect. It shows that the bank is practicing gender mainstreaming approaches as well (Lloyd’s Bank, 2022). Apart from this, Lloyd’s Bank supports the transition toward the low carbon economy. Basically, climate change is the core issue that the society is facing. Lloyd’s Bank plays a vital role to support the transition to have a low carbon economy. For this, it has emphasized on decreasing the carbon emissions through finance >50% till the year 2030, so as to have a net zero by the year 2050 or earlier (Lloyd’s Bank, 2022).

[bookmark: _Toc118148899]Chapter 3: Methodology
[bookmark: _Toc118148900]3.1 Introduction 
This dissertation is designed systematically to identify the answers to the proposed research questions of the dissertation. After the literature review section, the research methodology is considered, which is the study's most significant and essential part. In addition, the methodology is mainly described as diverse methods, techniques and procedures that are utilized to conduct a scientific study based on in-depth evidence and research. A methodological approach involves several types of non-statistical or statistical ways of executing the research (Flick, 2015). On the other hand, Cresswell (2013) discoursed that since the research methodology generates an important position in an organization, it is the investigator's utmost responsibility to keep it structured and systematic. The significant elements of any methodology involve inclusion and exclusion criteria, search strategies, limitations encountered, key ethical issues in the literature, and ethical considerations. Hence, this respective study has also involved all the major elements of the dissertation that are needed for attaining the objectives and aims of the research.    
[bookmark: _Toc118148901]3.2 Search strategy 
Search strategy refers to the ordered structure of the key terms used for searching a database (Cooper et al., 2018). It combines the key concepts of the search question to retrieve the exact results (Stansfield, 2018). The researcher has used a Boolean Operator as a search strategy for finding evident data on the topic. Boolean Operator uses simple words, including AND, OR, NOT, or AND NOT (Spry and Mierzwinski‐Urban, 2018). They are used like conjunctions for combining or excluding the keywords in a search. This tends to result in concentrated as well as productive outcomes. It has helped in saving time and effort through the elimination of the unsuitable hits which were scanned before removal. Apart from these, the keywords include financial performance, CSR, banks, and future returns. The researcher has searched data from various databases that include Google Scholar, Science Direct, and Financial Times. 
[bookmark: _Toc118148902]3.3 Inclusion and exclusion criteria 
The researcher has used inclusion and exclusion criteria in this study to get evident literature on the topic. The inclusion process took place while reading the abstract and conclusion of the considered research (Patino and Ferreira, 2018). This helped in getting the crux of the study. Then, considering the keywords, the researcher skimmed the literature to get in-depth insights on the topic. When the researcher found relevancy in the data, that research was short-listed to be incorporated in this study. As per the inclusion criteria, the incorporated researches were only in English. The research that dated from 2012 onwards was considered to have an updated data. Considering the exclusion criteria, the research having vague information was not considered. The studies that did not have many statistical data were excluded. Outdated research work was also left out. The researchers who have not provided a clear understanding of the link between CSR and FP were also not a part of this study.
[bookmark: _Toc118148903]3.4 Sourcing the Literature
The following stage was to design a well data-collection strategy for research which is a critical phase in upholding the reliability of the intended search project. Moreover, bibliographic databases are easy to get digital literature compilations, which encompass journal articles, journals, and other expert publications. Moreover, to explore the extent to which corporate social responsibility expenditures impact the financial performance of firms, various databases utilised by the investigator, involving Google Scholar, Science Direct, SAGE Journal, Financial Times and all other relevant sources were measured appropriate for usage, are peer-reviewed articles, with qualified specialist observing the validity of a journal for publication. 
[bookmark: _Toc118148904]3.5 Ethical considerations 
The data or information obtained from this research was primarily reliant on the available literature hence ethical considerations has to be measured by following the chosen criteria.  Therefore, any harm or damage to the subject or safeguarding the informed approval was not related to this research (Gajjar, 2013). Though, it is also important to ensure that every article used in the study was following the major ethical guidelines and issues. In addition, ethical consideration has been measured while avoiding plagiarism which primarily confirms that all the results and findings that were included are precisely referenced.  
[bookmark: _Toc118148905]3.6 Limitations encountered
The study's limitations included inadequate data on the impact of CSR on the FP of Lloyd’s Bank. However, the researchers had extensive information on the relationship between CSR and FP, which was challenging to narrow down relating to the topic of the study. It required much time and effort as well. Furthermore, the prior studies have not used theories to justify their arguments which lacked coherence. Statistical data in most of the studies were misleading. On triangulating it, authenticity was not obtained, and subjective findings did not support this study (Sun et al., 2019). The graphical representation in the considered research was not attractive to be added to this study. Moreover, most recent studies have discussed the impact of COVID-19 extensively on the financial performance of banks. This is not the focus point of the researcher; thus, more time was invested in getting the exact details relating to the specifications of the study. 

[bookmark: _Toc115880068][bookmark: _Toc118148906]3.7 Ethical considerations 
[bookmark: _Toc115880069][bookmark: _Toc118148907]3.7.1 Ethics and their significance 
Research ethics refers to the moral principles which help in guiding the researchers in conducting and reporting the research while not having the deception or intention of harming the key participants of the research or the members of the society, either knowingly or mistakenly (Gajjar, 2013). Such principles are used for shaping the research regulations that are agreed through the groups involved in the study. All of the researchers must follow any of such regulations which apply to the work. The significance of conducting such ethical consideration includes promoting the aims of the research, like the knowledge, and facts, as well as ignoring any of the errors (Kaewkungwal and Adams, 2019). For instance, prohibitions in contradiction of fabricating, misrepresenting, or sharing biased data in research encourage the aspect of truth with the minimization of the error.
Research ethics are helpful in guiding the researcher to conduct the study with molarity. Practicing the ethical strategies while reporting the research is vital for the establishment of the rationality of the research (Skills You Need, 2020). The researcher should follow the ethical guidelines that are issued through the regulatory committees for ensuring the safety of the respondents of the study, the overall public, as well as of the researcher too. While following the ethical guidelines, the researcher tends to make sure that the research is conducted in an authentic as well as error-free way (Qamar, 2018). This even let them have credibility while getting support from the general people. One should adhere to the ethical guidelines even while showing the findings in the manuscript (George, 2016). It will make sure that the written information is plagiarism-free and even no unendorsed data may reach the readers of the research. Moreover, the research ethics tend to fill in a sense of the responsibility amongst the researchers while making it easy for fixing the responsibility in case of any misconduct. 
Many reasons are there for adhering to the ethical norms in the research. The norms should encourage the aims of the study, like the knowledge, fact, as well as anticipation of the error. For instance, the prohibitions in contradiction of fabricating, misrepresenting, or distorting research data may encourage the truth and minimizes the error (Dooly et al., 2017). Secondly, as the research even includes a big deal of the cooperation as well as coordination amongst most of the various people in dissimilar disciplines or institutions, the ethical standards stimulate the values which are vital to the collaborative work, like the trust, level of accountability, shared respect, as well as justice (Resnik, 2020). For instance, most of the ethical norms in the research, like the strategies for authorship, copyright or the policies of patenting, data sharing tactics, as well as confidentiality instructions in the peer review, are intended for protecting the interests of the intellectual property while inspiring collaboration (Roth and Von Unger, 2018). Many researchers aim at receiving the credit for the efforts and do not think of having their thoughts to be stolen or unveiled impulsively.
In fact, the ethical norms make sure that the researchers can be considered accountable to the people. The federal policies based on the misconduct of the research, conflicts of the interest, the protection of the human subjects, as well as animal care and usage are needed for making sure that the researchers who are subsidized with the public money can be considered accountable to the public (Barrow et al., 2021). Such norms even build the public support for the research. The individuals are much probable of funding the research project when they have trust in the quality as well as the level of integrity of the research.
Thus, the norms of research endorse many significant moral as well as social values, like the social responsibility, human rights, acquiescence to the law, as well as the public health or safety (Convery and Cox, 2012). Moral lapses in the research can suggestively harm the subjects of the human as well as animals. For instance, a researcher who tends to fabricate the data in a clinical experiment may harm or kill the patients, and an investigator who tends to fail from abiding through the regulations or guidelines with regard to the radiation or the biological safety may endanger the health as well as safety of the staff as well as the students.
[bookmark: _Toc115880070][bookmark: _Toc118148908]3.7.2 Key ethical issues in the literature
The conducted literature for the study had some of the ethical issues. First of all, the researcher had faced problems in getting the accurate findings that relate to the topic. However, most of the data was misleading. The reason was that some researches lacked authenticity. This resulted in gathering fake information which was later removed by the researcher. Another ethical issue was the improper cited information in those researches. As mentioned earlier, the researcher wanted data from 2012 onwards. However, the citations were lacking legitimacy. Information in some of the researches was vague. It did not have the ambiguity thus, the researcher had to spare more time to search for authentic researches for the study.
[bookmark: _Toc115880071][bookmark: _Toc118148909]3.7.3 Possible benefits and risks of research
This research is beneficial for many managers of the banks who could get much extensive information on applying CSR and witnessing its impacts on the financial performance of their firms. Moreover, the readers may get to know much about the ways through which the financial performance of the banks can positively or negatively get affected by the CSR expenditure (Ogunmokun and Timur, 2022). There are no such risks of this study except for the ones who may think of changing their management approaches in banks after getting much awareness on the new effective CSR practices which prove to be helpful in gaining better financial performance.
[bookmark: _Toc115880072][bookmark: _Toc118148910]3.7.4 Power relations present in the research reviewed
The power relations in the reviewed researches showed balance as the discussion involved relevant cases of many countries which provided evidence and accuracy. Moreover, few of the studies had the statistical information in them which helped in justifying the laid arguments and supported through theoretical evidence (Tulcanaza-Prieto et al., 2020). The power relations in the consulted researches had been significantly supportive for the researcher as this study got much strong points and comprehensive information through it.
[bookmark: _Toc115880073][bookmark: _Toc118148911]3.7.5 Reflexivity 
Being a researcher of the study, I was able to put forward my opinion and all the evident information in such a way that was quite convincing. I have used easy language so as to make readers understand the overall study findings. In fact, I have ethically conducted this study which showed my dutifulness and moral values being a researcher that has worked as a strength of my research work. I have been critical in discussing every finding which makes my work more authentic and convincing for the readers. I have not used any jargon or added vague information. In fact, I was inclined on discussing the topic of the study while relating the findings to only one industry which is banks. To be critical in terms of findings, I planned to conduct quantitative analysis on Lloyd’s Bank and prove my claims through supporting primary data.








[bookmark: _Toc118148912]Chapter 4: Findings and Analysis 
[bookmark: _Toc118148913]4.1 Introduction
The primary purpose of this research is to determine the extent to which corporate social responsibility expenditures have an impact on the financial performance of firms, particularly in the case of Lloyd’s Bank. For this purpose, the study collected relevant data, and sorted it into themes. This chapter contains the findings of this research. At the completion of this section, all the prepared themes were analysed as per the obtained data. Thematic analysis is utilised in the qualitative study that mainly contains the data or information obtained from secondary sources. The chapter mainly explored the articles relevant to CSR and financial performance. Based on the study’s findings from the secondary sources as well as the research questions, the investigator mainly categorises the information or data under four major themes. 
[bookmark: _Toc118148914]4.2 Theme 1: Concepts of Corporate Social Responsibility 
The first theme is a clear indication that CSR is the key answer that aims to address environmental degradation, the worldwide poverty gap, and social exclusion (Maqbool and Zameer, 2018). For the purpose of gaining a competitive advantage, all businesses may attempt to demonstrate that they prioritise activities that give value to society over profits. The European Commission has defined CSR as social responsibility. In addition, the World Business Council for Sustainable Development defines CSR as an ongoing commitment by a business to behave ethically while making a substantial contribution to economic development and enhancing the quality of life for employees, their families, and the local community or society at large (Sharma, 2019).
Carroll explains CSR as the social responsibility of the business that tends to encompass the economic, legal, ethical as well as discretionary prospects that the society has of the company at an assumed point in time (Carroll, 2016). The sector of banking has got substantial growth in just a couple of years. Regardless of making many improvements in the monetary feasibility, level of profitability, as well as competitiveness, some of the concerns are that the banks have needed for ensuring socially responsible behaviour in a highly organized way. Banks tend to pay much attention to the social as well as environmental welfare factors in their functions for achieving sustainable development. CSR has turned out to be a vigorous part of the banking system. The performance of banks must be judged apart from their financial factors. 
The business role has progressed from a conventional view related to the maximization of profit to a modern view with regard to social responsibility over the previous few years. In fact. CSR has got much attention in the environment of the business and has turned out to be an essential part of practising business (Poudel, 2015). CSR refers to a form of self-regulation. It is accepted through an organization being a part of the model of business. This tends to make a firm socially liable to itself, the key stakeholders as well as the public. Moreover, a socially responsible business is predictable to act in such a way that is highly ethical and contributes anciently to the minimization of the harms of the operations of the business (Upadhyay-Dhungel and Dhungel, 2013). It even is helpful in gaining the thoroughgoing advantage that is linked with socially liable products as well as services. 
CSR-based activities involve the participation of the firm in terms of marketing, donations as well as charity, welfare tasks, relief of disasters, controlling pollution as well as transparency. All this tends to benefit the company while adding to the long-term survival of the firm in the marketplace. According to the European Commission (Barnett, 2016), corporate social responsibility refers to a concept in which firms tend to integrate social as well as environmental concerns in the operations of the business and in their interface with the key stakeholders on the voluntary foundation. With regards to the Commission of the European Communities, Green Paper 2001 (Choongo, 2017), CSR is structured in the internal as well as external magnitudes. In fact, the internal dimension is comprised of four factors that include the HRM, concerns related to health and safety, variation towards change as well as management of the environmental effects, including the natural resources. Correspondingly the external element is even comprised of four factors: that are the local communities, partners in business involving the suppliers as well as consumers, human rights, along with concerns over the global environment (Awan and Akhtar, 2014). 
From the viewpoint of reputation, the communication of a company with external parties regarding its level of CSR is helpful for building a constructive image with the customers, key investors, bankers, as well as suppliers. Organizations should be liable for the actions they do and their impacts on the environment. Moreover, the economic domain that is followed through the philanthropic, ethical along with legal areas of CSR is very active (TRAN et al., 2020). In preceding times, the aim of the companies was based on raising the value of the stakeholders while earning a profit, however, at the moment, the companies cannot reject the overall community from their functions. 
Whereas, a study by Barauskaite and Streimikiene (2021) identified that CSR is mainly referred an important condition for business sustainable development from rapid profits and returns to long-term, balanced prosperity because sustainable business is considered a socially responsible phenomenon that is systematically shaped by balancing social humanistic, ethical values, economic achievement, ecological encounters as well as ecological trends. To attain CSR to be fully applied, it is essential to follow these components in parallel to balance and harmonise them i.e. to attain economic objectives while making sure that the sustainable development of the social and ecological environment. 

[bookmark: _Toc118148915]4.3 Theme 2: Present the CSR model in the UK banks that have a significant impact on the financial performance of a company
As per the approach to the model of CSR in banks, no pure form is there since it is dependent upon various historic aspects of the countries, their theoretical structure, procedural tools as well as decision-making implication. Similarly, the research of Lentner, Szegedi and Tatay (2015) primarily emphasises upon the banking areas such as investment, operations of asset management and lending. Hence, the inclusion of CSR practices in a banking organisation may increase efficiency in decision making, voluntary code of ethics and philanthropic aspect. The long-term economic advantage positions the model of sustainability of CSR. As per comparison, CSR’s constituency model pays heed to the corporation having a number of various groups of people. Moreover, the social performance model proposes that social responsibility refers to the number of various problems like the safety of the product, discrimination, as well as the environment (Baden, 2016). Such models tend to imply differences in their fundamental expectations, conceptual framework, procedural tools, as well as decision-making implications which contribute towards many CSR models.
There are three documented CSR models that contain a pyramid, intersecting circles (IC), as well as concentric circles. One of the key differences between the pyramid model as well as IC model is that the IC model discards the hierarchical arrangement in the pyramid model (Chikkaveerayyanavar and Kallimath, 2021). Also, the IC model suggests the diverse domains of CSR are unified and correspondingly important. Though, it is even the drawback of the IC model, as per which it tends to leave the managers facing competing duties as it is highly difficult for them for making decisions. The highly utilized accounting measures with regard to financial performance include the Return on Assets (ROA), Return on Equity (ROE) as well as Return on Investment (ROI) (Ashraf et al., 2017). Such indicators tend to capture the internal efficiency of the company and are helpful in measuring the entire financial health of the firm. A limitation of the accounting measures refers that they do not redirect the external market reactions to the organizations. Besides that, the accounting returns are an improved forecaster of the financial performance instead of the investor returns.
Corporate philanthropy has a significant influence on market return. Basically, CSR helps in leveraging the profitability of the banks with its market returns. However, a reduction is there in the financial risk because of the investment in nearly every dimension of CSR. A constructive correlation between CSR and FP is known in the growing economies as per which the affirmative reputation of the banks results in a higher return to the market (Dewi et al., 2014). The socially responsible banks tend to attain a competitive edge since the investors believe in investing in such banks that have a higher level of social engagement. More investors are today paying heed to fiduciary practices as well as CSR being their business goals (Famiyeh, 2017). Moreover, a higher level of involvement in corporate philanthropy is exploited considering it as a corporate advantage. The CSR-CFP link can be considered a ‘virtuous circle’ since it is expected that greater CSR disclosure will help in driving the performance upward since a good social practice of the banks helps in reducing the financial risk that in turn strengthens its level of commitment to the engagement of CSR (Dimson et al., 2012).
Comparing the pyramid, the CON model considers the economic role of the business to be its key responsibility. Though, although it has considerations of the external restraints that tend to emphasize the concurrent executions of an extensive range of distinct responsibilities which are all importantly measured for the social betterment. Various CSR models in the banks are applied which differ (Chowdhury and Rasid, 2016). For instance, US banks do not pay heed to the benefits of main stakeholders but consider the interests of the community. They actually think that charity as well as philanthropy are the main instruments for CSR and even is the major feature of the US model of CSR (Curak et al., 2016). Comparatively, in the banking sector of the UK, CSR practice has even been impacted by key stakeholders like the government, core competitors as well as consumers. The banks in the UK even have a tendency of using the international markets for conducting social responsibilities though under the case of a monetary crisis.
[bookmark: _Toc118148916]4.4 Theme 3: Relationship between CSR and the financial performance of Lloyd’s Bank
CSR which is corporate social responsibility is one of the highly contentious as well as noteworthy topics from the 1950s (Abou Fayad et al., 2017). The initiatives of CSR are noteworthy in the case of business ethics as well as are found to have a healthy effective attitude toward the ethical financial performance of the companies. CSR tends to provide insurance such as an impact on the financial performance in contradiction of opposing events of the company. Moreover, the initiatives of CSR may help in enhancing the organizational commitment of the workers to the overall organizational performance. In fact, many employees like to work as well as attract greater potential employees for the organization which tend to have an outstanding reputation to be socially responsible (Han et al., 2016). Thus, presently, for pursuing sustainable development while having enhanced goodwill, the companies have started publishing CSR disclosures in the yearly company report or in their CSR reports.
Socially responsible economic organizations are known to have a constructive impact on financial performance. In fact, this tends to have a positive effect on their reputation as per the desires as well as expectations on the part of the consumers or public overall, for behaving in an ethical and social way (Yeon et al., 2021). The company is unable to survive while not having any of the encouraging alignment with society referring to the influence of the former to the latter. Moreover, the execution of CSR is helpful for organizations to build the corporate image, exploit the number of opportunities, protect themselves from external impulsive threats or challenges and increase the level of profits (Karyawati et al., 2020). CSR, owed to be the crucial part of the functions of the banking sector, must even turn out to be one of the factors (regardless of the financial ones) to be adjudicated for examining the entire performance of the company. Verily, much heed given to CSR tends to make the company highly appealing to investments while consequently leading towards a greater level of financial performance (Sinha et al., 2018). However, it is important that the investors have awareness of the significance of social, environmental, as well as economic matters.
This bank is focused on building a highly inclusive society. For this, it pays to heed to enhance the level of accessibility to quality housing, encouraging monetary inclusion as well as education, letting regional development and having a highly inclusive organisation as well as overall society. All these are the CSR practices of the company that significantly affect its financial performance and brand reputation. Lloyd’s Bank has set ambitions for increasing the representation of female colleagues by up to 50 per cent in senior roles (Lloyd’s Bank, 2022). In fact, Black, Asian, as well as Minority Ethnic colleagues, are about 13 per cent which is highly an appreciable aspect. It shows that the bank is practising gender mainstreaming approaches as well (Lloyd’s Bank, 2022). Apart from this, Lloyd’s Bank supports the transition toward the low carbon economy. Basically, climate change is the core issue that society is facing. Lloyd’s Bank plays a vital role to support the transition to a low-carbon economy. For this, it has emphasized decreasing the carbon emissions through finance by>50% till the year 2030, so as to have a net zero by the year 2050 or earlier (Lloyd’s Bank, 2022).
The economic institutions that are socially responsible are demanded to have a constructive impact on financial performance. Thus, their level of reputation increases as per the desires as well as the expectations of the customers or the overall public for behaving ethically as well as socially (Chaturvedi and Sharma, 2012). The company cannot sustain itself while not having any of the constructive orientation with the society as per the contribution of the previous to the latter. The execution of CSR is helpful for companies in the development of the corporate image, exploitation of the opportunities that shield themselves from external impulsive threats as well as challenges with the maximization the profits (Brooks, 2019). CSR, owed to be a vital part of the functions of the banking sector, must even turn out to be one of the constraints, regardless of the financial parameters, that must be judged for examining the entire performance of the companies. There is a positive link between CSR as well as the financial performance of companies. In fact, the higher investment in terms of CSR may lead towards extra costs that put the company at a point of disadvantage in contradiction to its competitors. Such an argument may favour the standard view of CSR (Sheehy, 2014). Moreover, CSR does not have a significant effect on financial performance. In fact, the financial statements and the annual reports with regard to the banking sector designates that, the banking sector of the UK are even including various dimensions of CSR activities. 
A study by Khan, and Tariq, (2017) identified that few financial indicators are mainly utilised for examining the bank’s performance. But, the ratios play an essential role in the bank’s financial performance. In addition, Laskar and Maji (2017) designed research on CSR expenditure disclosures as well as financial performance evidenced from India. Moreover, the findings and outcomes of the research mainly describe a positive and significant impact of CSR on the overall performance of firms. On the other hand, another study by Yusoff and Adamu (2016) observes the relationship between CSR activities as well as the financial performance of various publicly listed firms in Malaysia and the study gathered data from the annual reports for the time period of 2009 to 2013. Moreover, the investigator also describes with the help of the results that Malaysian firms are identified as involved and supported in the initiatives of CSR and further exhibits that CSR practices play a crucial role to improve the financial performances of listed firms. Whereas, another study by Al-Samman (2016) explains that the impact of CSR on non-financial organisations' performance is evidenced in Yemeni. The study utilised different statistical results and tools to indicate three major aspects of CSR such as legal, economic, as well as ethical that have a significant and positive relationship with each other. In addition, after analysis, the investigator found that there was no significant difference between the state-owned firms and private firms regarding the level of implementing periodically CSR activities. 
[bookmark: _Toc118148917]4.5 Theme 4: Ways for improving the financial performance of Lloyd’s Bank through CSR expenditure
CSR initiatives through UK banks can result in better financial performance if they follow some of the key recommendations. In this regard, ecological, moral, charitable, as well as gender-mainstreaming approaches can be applied. The banks can have an improved level of performance which may result in a better corporate image through engagement in responsible environmental as well as moral activities. Investors tend to prefer corporations that have a good corporate image. Financial institutions struggle for maintaining their customers (Muchiri et al., 2022). In fact, modern customers are highly aware of the activities which are conducted by the firms. Banks that tend to demonstrate their readiness, as well as the level of commitment to participate in solving the societal problems which occur from environmental degradation, can retain their consumers while attracting investors, whose preference is inclined toward the well-established corporate image of the firms. A broad range of financial performance measures is there. Many measures are divided into two wide groups, one is the investor returns whereas the other is the accounting returns. With the investor returns, the bankers measure the returns from the viewpoint of the shareholder (Cho et al., 2019). Pointers for investor returns refer to the change in terms of share price, as well as the dividend income. Common ones include the accounting returns, that pay heed to the earnings of the company that respond to various decision-making policies. Corporate policies along with the practices are not possible while not having a social significance. In fact, the corporations are vigorous centers of the power as well as the decision that they make and have consequences since it has an impact on the lives of most of the people. Hence, responsibilities are there that the businesses are sensibly predictable to assume. The CSR practices tend to reflect the values of the company while painting an image in the minds of the stakeholders - an insight regarding the top management of the companies that are well aware of. It is evident in the industries which are highly consumer-centric like banking, retailing, telecom, and so on (Hastalona, 2020). These tend to have a higher level of the tendency for engaging in the corporate philanthropy.
 The ethical behavior of banks is critical. Such organizations tend to exhibit the moral traits involving the level of honesty, justice, dependability, suitable punishments or rewards, as well as accountability (Muchiri et al., 2022). In fact, it is integral to sustain and build the good terms with the other stakeholders for achieving the major objective of the business. The philanthropic, as well as ethical initiatives positively, affect the banking sector’s overall functioning. The link between CSR as well as the ethical leadership is reinforced through the stakeholder theory that pays heed to the values along with the morals which guide the management of the company.
The ethical leadership considers the demonstration of suitable behavior through the appropriate interpersonal connections, the personal actions, two-way interaction, decision making, as well as reinforcement. The society, as well as corporate stakeholders, suppose that the banks must pursue the responsibilities of being ethical, legal, economic, and philanthropic (Kalkavan, 2020). The corporations have duties regardless of the legal as well as economic requirements. In fact, the discretionary, as well as the ethical responsibilities, are a part of the obligations apart from the lawful and economic ones (Barauskaite and Streimikiene, 2021). Thus, the ethical activities positively relate to the financial performance of banks and should be a part of their key approaches.
Charitable activities by a company are apparent as an indication that the corporate is socially responsible, which maximizes its overall value. The corporate philanthropy entails the ethical advantages, like a good social status, as well as the extrinsic value which tends to arise from helping others in need. In fact, CSR as well as intellectual capital has a significant link between stakeholders as well as their enterprises 
(Muchiri et al., 2022). Banks that take part in the philanthropic activities attain loyalty from the customers since they tend to serve the societal needs which contribute to the higher level of the financial performance.
The banks that involve more females in the position of leadership tend to outperform the companies having the lowest women representation. The presence of the people having disabilities in the workforce of the company is an obvious indication that the monetary institution has faith in the rule of the equality as well as gender mainstreaming. It tends to demonstrate to the society that the banks are committed to promote the justice as well as equality which are significant virtues in the society. Thus, the members of society may reward the banks while being their core stakeholders. The youth employment is even linked with a higher level of the performance (Muchiri et al., 2022). In fact, the young people are very energetic as well as well-versed in terms of the technology. Thus, the firms that have the young people turn out to be competitive in their industry. Moreover, the female leaders are linked with the higher financial performance of banks as per their exclusive managerial tactics.

[bookmark: _Toc118148918]Chapter 5: Conclusion Recommendations, and Reflection 
[bookmark: _Toc118148919]5.1 Conclusion 
This study has explored the extent to which the Corporate Social Responsibility expenditures have impacted the financial performance of firms. To have an in-depth analysis of the crux of the discourse, Lloyds Bank was used as a case study as it became imperative to quantify the impact of CSR on financial performance of the company.
The study found that there exist a relationship between CSR and financial performance of the case study institutions. This finding is consistent with notable studies on CSR (Carroll (1991); Friedman (1970), and Visser (2005).
The researcher has used a Boolean Operator as a search strategy for finding evident data on the topic. Moreover, the keywords used for searching include financial performance, CSR, banks, and future returns. The researcher has searched data from various databases that include Google Scholar, Science Direct, and Financial Times. The researcher has used inclusion and exclusion criteria in this study for getting evident literature on the topic as per which abstract and conclusion of the considered were read to get the crux of the discourse analysis.
The findings through the literature review revealed that CSR expenditure is about including all of the expenditures which involve the influence on the corpus, for the projects or the programs that relate to CSR activities. CSR is the decisive solution that tends to resolve the environmental degradation, the gap of poverty on the international standard, as well as the social exclusion. The World Business Council for Sustainable Development infers that CSR is an ongoing commitment through the business for behaving ethically while having a significant contribution to the economic development and bringing improvement in the quality of life of the employees including their families and the local community or the society by large. 
[bookmark: _Toc118148920]5.2 Summary 
According to the Carrol pyramid model of CSR, there are four responsibilities: philanthropic, ethical, legal, and economic. The financial performance refers to the company's desire and capacity to satisfy its long-term financial responsibilities and serves as an indicator of the company's financial health. The relationship between CSR and CFP may be viewed as a 'virtuous loop,' as it is anticipated that increased CSR disclosure would aid in boosting performance, since banks' positive social practises reduce their financial risk, which in turn enhances their commitment to CSR.
There is a better indication of the link between CSR and financial performance-related accounting indicators. In contrast to a firm that does not employ CSR activities, Lloyd's Bank may embrace CSR activities, which may help it acquire a competitive edge. A company with a favourable reputation has the potential to attract both loyal consumers and investment. Moreover, CSR has additional effect on employees. In terms of expanding CSR activities, it is the morale, productivity, and improved performance of employees that may be a contributing factor.
It is expected that economically responsible institutions would have a positive effect on financial performance. Consequently, their reputation improves in accordance with the wants and expectations of clients and the general public about ethical and social behaviour. As a result of the contribution of the former to the latter, the corporation cannot survive without a positive orientation towards the community.
Three reported CSR models are a pyramid, intersecting circles (IC), and concentric circles. CSR practises in the UK banking sector are influenced by important stakeholders such as the government, primary rivals, and customers. In the event of a financial crisis, however, British banks have a tendency to use overseas markets to execute their social duties. In this regard, the researcher has utilised resource based view theory, stakeholder theory, and Drucker's perspective on CSR and FP to support the ideas presented.
CSR is organised on both internal and external dimensions. In actuality, the internal dimension is comprised of four components, namely HRM, health and safety issues, variance toward change, and management of environmental consequences, including natural resources. Similarly, the external aspect consists of four components: local communities, business partners including suppliers and customers, human rights, and environmental issues. The implementation of CSR aids businesses in the development of their corporate image, the exploitation of possibilities that protect them from external impulsive dangers, and the overcoming of obstacles associated with the maximising of revenues. Due to the fact that CSR is an integral aspect of the banking industry's operations, it must become a criterion for evaluating the overall performance of businesses, independent of financial metrics.
[bookmark: _Toc118148921]5.3 Recommendations 
Regarding the relationship between Employee engagement and CSR in the banking sector of the UK, it is recommended that more work and research must be required concerning the research. According to the disclosure of the expenditure of CSR, the more significant role of the board of directors encourages the interests of the stakeholders and other shareholders. According to Resmi, Begum and Hassan (2018), it is also recommended that the government develop various CSR initiatives and policies that enable the banking sector to engage a particular percentage or return to social activities. 
A study by Mujahid and Abdullah (2014) revealed that an organisation’s stock and bond prices might produce effects like insurance by involving their activities following the concepts of CSR. These impacts also remain for a longer relationship. In addition, as per the study performed by Flammer (2015), it is convinced that the probability for effective changes in the environment mainly rises when the firms assimilate the CSR procedures or sustainability into the fundamental business functions, for instance, organisational management, financial management or human resource management. Thus the bank managers are required to determine whether the practices of financial management are associated with the values and vision of the business or firms. A study by Resmi, Begum and Hassan (2018) recommends and encourages an adequate amount of investment in CSR expenditures because CSR expenditure improves the firm’s value. 
[bookmark: _Toc118148922]5.4 Reflection 
Regarding this study, I studied various research approaches, utilised qualitative studies and generated themes as a method of secondary result, and examined research from different past studies on the similar domain of CSR and financial performance of firms. While working on this study, I explored that in the present decade of globalisation and modernisation, expanding on CSR activities has become essential for organisations to gain a competitive advantage. However, this strategy is the most suitable strategy for the firms in the prompt success procedures. Moreover, I collected the data or information from articles dated from 2012 onwards, with a major emphasis on firms' CSR and financial performance. I relate the stakeholder's theory, resource-based view theory and Ducker on Social Responsibility in this subject which may help bank managers to choose the possible strategies for enhancing the financial performance of firms. However, these theories help to dodge bad decisions in the banking sector. 
When it comes to challenges, the study has provided empirical evidence regarding the relationship between CSR and Corporate Financial Performance (CFP), but the research horizon is limited to the selected organisation that is Lloyd’s Bank. Moreover, I was able to demonstrate the impact of CSR expenditure in terms of banking sector. It is important to justify such relationship across a range of different sectors. This topic requires additional study since other factors, including reputation, may act as mediators between CSR and CFP. The research might be expanded to include industrialised nations, and future work in this direction could be guided by the model utilised here. Future research should look for more CSR alternatives. Further empirical study is necessary to confirm the mediating or moderating influences of elements that have been disregarded in prior studies since the relationship between CSR and CFP is probably indirect. In addition, this type of mediation may be useful in a variety of contexts, including the Pakistani financial industry, other developing countries, and developed ones.
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