For my final poster my intention was to represent the organisation of PETA. PETA is a UK based charity which stands for “People for the Ethical Treatment of Animals” PETA believe there are plenty of more ethical methods that can be used instead of testing on animals. Their research proves not only are these methods more humane, that they can also potentially cheaper, faster and more relevant to humans. Although some of the experimentation conducted on animals today is require by law for example where Dior perfume is sold in China but for the majority this is not the case. As a matter of fact numerous countries have now put a law into effect that there is a on the testing of certain types of consumer goods on animals (PETA, 2017).                         
[bookmark: _GoBack]The first theory I have looked at in relation to my poster and the testing of consumer goods on animals is the pyramid of corporate social responsibility by Archie Carroll. The pyramid of corporate social responsibility is made up of four main components; the first component is Economic responsibilities, the second is legal responsibilities, the third is ethical responsibilities, the fourth and last component is philanthropic responsibilities. According to Carroll (1983:608), “corporate social responsibility involves the conduct of a business so that it is economically profitable, law abiding, ethical and socially supportive. To be socially responsible then means that profitability and obedience to the law are foremost conditions when discussing the firm’s ethics and the extent to which it supports the society in which it exists with contributions of money, time and talent” (Dudovskiy, 2012).

