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The purpose of this chapter is to review the current academic literature on how celebrities of sina Weibo make profits, especially focusing on how Sina Weibo develops celebrity strategy.

The following literature review includes the views of some relevant experts and scholars and the materials obtained from the online library of Trinity St David's University in Wales. These sources include academic journals and previous preliminary studies in the subject area. The main search terms are: marketing mode of sina Weibo, advertising communication mode of sina Weibo, profit mode of sina Weibo.

Research on the characteristics and communication characteristics of microblog Media

Sun Weihua and Zhang Qingyong believe that the characteristics of microblog are text fragmentation, semi broadcast and semi real-time interaction, we media and grassroots are more prominent, and more personalized and private narrative features. At the same time, the fragmentation of microblog text will lead the public into the context of pondering meaningless information, and even indulge in it, which has an impact on normal life (Sun Weihua, 2008).

Yin Jun and Meng Yuyao analyzed the characteristics of microblog communication, and pointed out the text restrictions and low threshold information transmission
The mechanism of sending leads to some problems, which makes the microblog communication structure present the characteristics of both one-way and two-way communication, and the self-organization structure formed by users is relatively loose (Meng Yuyao, 2013).

Yu Guoming believes that the core function of microblog is to release and obtain information, the extension function is to build and maintain the interpersonal network, and the additional function is to diversify the network applications (Yu Guoming, 2014). Zhou Xuan focuses on expounding the characteristics of microblog new media from the aspects of the disseminator, the receiver, the content, the way, the speed, the mode and the effect of the communication process, and concludes that microblog is not only an Internet form, but also a new media leading the communication revolution (Zhou Xuan, 2012).

According to Zhang Li, microblog includes fragmented text, short writing, quick release, real-time interactive communication, socialization of microblog, and more prominent features of we media. With the continuous development of wireless technology and network technology, and the deepening and expansion of media convergence, single communication path and platform have mostly developed into a composite communication mode, So as to achieve a more rich and diverse form of communication among the communicator, media and audience, to meet people's real-time information dissemination, but also to achieve the dissemination of comprehensive information (Zhang Li, 2017).

Yang Xiaoru, from the perspective of communication, analyzes the communication mode, characteristics, problems and solutions of microblog, so as to provide a theoretical basis for the better development of microblog. In addition, Zhao Zhanhua and Lai Xiangwu believe that the emergence of micro blog has had a huge impact on the information dissemination of traditional media, and micro blog is becoming an increasingly important news source. They also foresee that micro blog is becoming another new media in news dissemination, which has a profound impact on journalism (Yang Xiaoru, 2014).

Alexandre passant believes that in the era of microblog 2.0, microblog has gradually aroused people's interest. At the same time, he has also fully studied the characteristics, methods and architecture of the blog system (Alexandre, 2008).

San Jose believes that users tend to group contact, which is based on his research on the topological and geographical attributes of microblog social network;. At the same time, he also analyzed how people with similar interests connect with each other (San Jose, 2007).

Based on the analysis of the characteristics and communication characteristics of microblog we media, the main points are that microblog text is short, fast, easy to use, instant, interactive, personalized and so on. At the same time, it also thinks that microblog has some defects in the aspects of information content redundancy, authenticity and ideological profundity.

Research on the forecast of microblog development prospect

Yu Guoming, Wang Bin and others are optimistic about the development prospect of microblog. This paper comprehensively analyzes the competitive environment and market performance of microblog localization from the aspects of development strategy, user growth, technology management and marketing route. It is believed that the current domestic microblog market is developing rapidly, but the maturity is not high, and the rapid growth will lead to fierce competition. It is pointed out that the interaction of the bargaining power of suppliers and buyers, the threat of new entrants, the threat of substitutes and the competition among industries restricts the competition in the domestic microblog market. At the same time, from the audience demand, network technology, market competition and social environment, this paper analyzes the technology and competitive environment of micro blog development in China, and puts forward that the current micro blog should focus on good products, improve user experience, and rely on the market cultivation of micro blog website to achieve the purpose of development (Yu Guoming, Wang Bin, 2016).

Wang Jing is worried about the development prospect of microblog. This paper analyzes the phenomenon that microblog is highly praised by virtue of its novel information dissemination form, and points out that it has many shortcomings, such as lack of profit model, information flooding, server downtime, more imitators, and may be replaced by better products (Wang Jing, 2015).

Cui Gezhao pointed out that the main survival path of microblog in China is the portal, and the micro Blog websites that survive between the cracks of the portal must be the websites that target the subdivided audience (Cui Gezhao, 2018).

By analyzing the development characteristics and current situation of microblog, Wang Weiwei summarized several ways of media integration, such as technology integration, integration with traditional media, integration of social activities, enterprise marketing, and integration of blog and Internet (Wang Weiwei, 2013). Yu jixin pointed out that micro blog's involvement in news reporting is a mutually beneficial result. Micro blog reports news content by virtue of its communication advantages, which in turn strengthens the value of micro blog (Yu jixin, 2017).

In addition, He Zhiyong believes that the unique communication characteristics of microblog make the development prospect of microblog very promising. Liu xingliangzhou believes that microblog has created a new form of news, promoted media integration, and created a new era of news communication. The prospect is optimistic (He Zhiyong, 2010).

According to Edward Mischaud, Sina Weibo, as a combination of instant messaging and SMS, is unique in that it can inform friends what it is doing at any time. Through the analysis of 60 users' Weibo information and related questionnaires, it is found that most users publish far more information than the number of answers (Edward Mischaud, 2007).

According to shrivan gaokar and romit Roy Choudhury, the new generation of network is sharing and interactive, and a greater wave is lurking and accumulating, which is emerging with the innovation of applications. Microblog will be the first step to achieve this goal (shrivan gaokar and romit Roy, 2008).

According to shrivan Gaonkar, the biggest impact of microblogging is the establishment of its waiting platform. By experimenting with iPhone text messages, he concluded that microblog can be called a tool for sharing, browsing and querying world information. At the same time, he believes that mobile phones can facilitate a large number of offline users to convey information, and it is very meaningful to study the behavior of adventure microblog customers (shrivan Gaonkar, 2007).

Research on traditional media's response to Huibo

Ying Jiqing believes that it is a new challenge for traditional media to discover and release news by virtue of the advantages and characteristics of microblog. Traditional media can find a lot of valuable news on microblog. Traditional media and microblog are interactive and complementary. They can achieve a win-win situation after media integration. Although the prospect of microblog is still uncertain, with the continuous improvement of microblog binding function, the mobile reporting function and the way of public opinion influence of microblog will bring profound changes to the access and release of news by traditional media (Ying Jiqing, 2012).

Duan Gang believes that at present, traditional media, especially newspapers, are challenged by we media, but in this competition, newspapers still have advantages in news authenticity, information screening and system guarantee, which become the foothold of newspapers. The author thinks that newspapers need to seek space in "seeking variety", form distinctive rules and comments, and open up new space in China's newspaper industry with serious homogenization of content (Duan gangjiao, 2010).

Chen Haiming believe that microblogging has changed the way of traditional media acquisition and writing, and accelerated the speed of media integration. Wang Shuhua thinks that microblog has opened up a wider new channel of information dissemination and a new mode of interpersonal communication, and has become a new network position for enterprise marketing (Chen Haiming,2016).

To sum up, the researchers believe that microblog will bring new influence to the news industry. Several researchers point out that the advantages of microblog can be used by traditional media to achieve media integration. But at the same time, some researchers are worried about this. They think that microblog still has defects in news authenticity and infringement. Therefore, traditional media should be cautious when using microblog.

Microblog brand competition and marketing research

Guo Quanzhong discussed the construction of microblog platform and the business model of network media from the characteristics of network economy, predicted the possible income stream of microblog, and believed that the primary factor restricting the development of traditional media and new media was concept, not technology. It is pointed out that traditional media need to pay more hardships, efforts and wisdom to really develop micro blog (Guo Quanzhong, 2011).

By analyzing the characteristics of the audience's acceptance of information, Zhang Baiming concluded that news gathering, editing, distribution and marketing strategies should make timely adjustments to adapt to the changes of the audience's behavior. At the same time, he proposed five values of microblog to news media, which are worth learning ( Zhang Baiming, 2010).

Lu Jinzhu believes that microblog is influencing and changing the current communication environment, and there is a huge space for its commercial value to develop. It is proposed that SMS, advertising, brand service, e-commerce and virtual products may be the feasible profit models of microblog (Lu Jinzhu, 2016).

In addition, Zhang Yang and Huang junlei analyzed the reasons for the rise of microblog, and believed that its network marketing value could take advantage of "microblog" to enhance personal reputation, enhance the company's popularity, and maintain customer relationship at a lower cost. "Microblog" could reduce the cost of website promotion, etc (Zhang Yang and Huang junlei, 2016).

In addition to the above four research directions, some researchers also focus on the application of micro blog in emergencies, such as government micro blog, micro blog
The influence of micro blog intervention in education, public security and other departments, as well as the sociological research of micro blog are involved. From the articles about microblog published by these scholars, we can see that the content of research mostly focuses on the characteristics of microblog itself and the expectation of future development trend, as well as some marketing analysis. But how is the birth of a new thing recognized and accepted by people? As the founder of microblog products, what strategies do people use to understand the characteristics and functions of this new microblog product, what are the promotion strategies, whether they can be used for reference for the promotion of similar products in the future, whether these strategies are correct, and what are the shortcomings, Although there are sporadic explanations in these articles, they are lack of depth and comprehensiveness. Therefore, it is of great practical significance to carry out the current domestic microblog strategy promotion research.
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