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Introduction of NVIDIA

*Founded: 1993

Industry: Semiconductors, Al and accelerated computing
*Core Products: GPUs, Al chips, data-centre systems,
RTX graphics, DGX, Omniverse, Jetson, autonomous
driving platforms

*Global Presence: More than 50 offices worldwide
=Customers/Ecosystem: Over 40,000 companies, 4+
million developers, and 15,000 startups in NVIDIA’s
ecosystem

*Employees: Large global workforce of tens of thousands
of employees

*Brand Outlook: Strong future growth expected as
NVIDIA expands as a global leader in Al infrastructure,
enterprise  ecosystems, and next-generation computing
(Kim, 2009; Nvidia News, 2026; Research and Markets,
2026; TIKR, 2026).

= Brand extension refers to using an established brand name
and its existing brand equity to introduce a new product or
service in a related or new market (Kim, 2009).

* OmniMind is NVIDIA’s related brand extension, expanding
the company from Al infrastructure into a consumer-facing
Al-powered personal cognitive assistant platform.

» It transforms NVIDIA’s core strengths in GPUs and Al into a
user-facing  digital service that supports productivity,
learning, and decision-making across devices.

= Its edge-to-cloud architecture enables real-time, personalised,
and low-latency assistance, creating a strong technological
and experiential advantage.

* Because the extension is closely aligned with NVIDIA’s
existing competencies, it demonstrates high strategic fit,
lowers brand stretch risk, and supports NVIDIA’s evolution
into a hybrid B2B-B2C Al ecosystem brand.

Strategic Fit of NVIDIA's OmniMind to current Market Trends

*OmniMind is a related brand extension, using NVIDIA's
strong Al and GPU brand equity to enter the fast-growing
personal Al assistant market (Kim, 2009).

sIt fits current trends toward Al ecosystems, integrated
platforms, and intelligent assistants, not just standalone
hardware (Nvidia News, 2026).

*This extension converts NVIDIA's Al infrastructure
leadership into a consumer-facing platform, strengthening
relevance in the next phase of Al adoption.

*Therefore, OmniMind is strategically aligned with
NVIDIA's shift from chip provider to Al ecosystem brand
(Kim, 2009; TIKR, 2026).

NVIDIA OmniMind Ecosystem Architecture

Relevance to Customer

*OmniMind matches the current trend toward Al-
powered personal support for productivity, learning,
and decision-making across devices (Fortune Business
Insights, 2026).

*Growth in the Al companion and personal Al assistant
markets shows rising demand for personalised, always-
available, context-aware Al tools (Fortune Business
Insights, 2026; Research and Markets, 2026).
=Customers increasingly ~ value  convenience,
automation, and cross-device intelligence, making
OmniMind more relevant than basic chatbot services.
*This makes OmniMind highly appealing to students,
professionals, creators, and digital-first users seeking
practical daily cognitive assistance (Fortune Business
Insights, 2026)
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Relevance to Investors

* OmniMind matches the current trend toward Al-powered
personal support for productivity, learning, and decision-
making across devices (Fortune Business Insights, 2026).

= Growth in the AI companion and personal Al assistant
markets shows rising demand for personalised, always-
available, context-aware Al tools (Fortune Business Insights,
2026; Research and Markets, 2026).

= Customers increasingly value convenience, automation, and
cross-device intelligence, making OmniMind more relevant
than basic chatbot services.

= This makes OmniMind highly appealing to students,
professionals, creators, and digital-first users seeking practical
daily cognitive assistance (Fortune Business Insights, 2026).

\ Conclusi

+ NVIDIA OmniMind represents a high-value strategic brand
extension

+ Strengthens transition from infrastructure provider to
consumerAl leader

+ Combines GPU innovation with trust-based ecosystem
similar to Alibaba TrustPass

+ Diversifies revenue and reduces reliance on volatile
enterprise markets

« Offers secure, private, and intelligent Al assistance for
everyday use

+ Positions NVIDIA as a long-term leader in human-
centered Al innovation
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Sust ity Alignment and ESG Integration

+ Aligns with NVIDIA Sustainability Report 2026 and ESG
priorities

Environmental Impact

+ Edge computing reduces reliance on energy-intensive cloud
infrastructure

« Blackwell architecture improves performance per watt
efficiency (Maiyam Group, 2025)

+ Lower carbon footprint through local processing

Circular Economy

+ Software-first model extends lifecycle of existing RTX GPUs

+ Reduces electronic waste through continuous updates

+ Promotes sustainable consumption of hardware

Social Impact

« Al-driven personalised education supports global access to
learning

+ Sustainable Learning module improves STEM accessibility
(NVIDIA News, 2026)

+ Reducesinequality in education resources

Governance and Trust

* Integration of TrustPass-inspired
transparency

+ Enhances ethical Al usage and reduces bias

+ Builds consumerand investor trust in Al systems

verification ~ ensures

Al Boost: Nvidia Surges
1,000% in 30 Months
Nvidia’s stock price since January 3, 2023*
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