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Abstract
According to McCombes, S. (2023, July 18) (12) Small clothing businesses in the UK are facing more and more pressure to reconsider their environmental impact and implement sustainable methods as worries about climate change grow. This dissertation explores strategies for small-scale clothing companies to achieve net zero carbon emissions, focusing on current practices, problems, and potential solutions to promote environmental consciousness in the fashion sector.
The study uses a mixed-methods approach that includes in-person qualitative interviews. The study uses theme analysis to identify the primary problems that small apparel companies face, such as budgetary constraints, sourcing practices, and client expectations, as stated by Villegas, F. (2023, September 12) (13). The study explores the potential of cooperative efforts, consumer awareness, and governmental regulations to enhance sustainability in the sector, with a public-distributed questionnaire being used for data collection and research.
The study emphasises the importance of energy-efficient production, sustainable procurement, and open consumer communication for small businesses striving for net zero carbon emissions. It also highlights the need for government support and customer demand for eco-friendly goods.
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Chapter 1: Introduction
How can small clothing Businesses within the UK achieve net zero carbon emissions? In this dissertation, small UK-based clothing businesses will be examined in detail and their efforts to become net zero organisations. George,
T. (2022, September 9) (11).  The fashion business is at a crossroads where it comes to creativity and accountability. Trends are appealing, but it's also vital that we address urgent environmental issues. The clothing industry is facing a growing need for sustainable practices as the conversation about climate change intensifies. To attain net zero carbon emissions, small clothing businesses in the United Kingdom must navigate the difficult landscape of their operations. This dissertation critically explores this subject.
Discovered by (Environmental Sustainability in the Fashion Industry, n.d.) (43) The fashion business has been the subject of increased attention in recent years because to its growing influence on resource depletion, waste generation, and carbon emissions. Although major organisations have made progress in the direction of sustainability, small clothing businesses—which make up a substantial fraction of the industry—face unique obstacles in their quest for carbon neutrality. Consumer tastes are evolving in favour of eco-conscious options, which emphasises how urgent it is to address these issues in addition to ethical ones.
This study will focus on finding out what the public thinks about a number of topics related to this chosen subject matter, such as whether they would be willing to pay more for environmentally friendly clothing, what small clothing businesses can do to achieve net zero emissions, and whether they feel this topic is being taught and educated others. 
Small clothing businesses are particularly important in today's industry explained by Cerruti, C., & Delbufalo, E. (2009) (4) where it is stated that small fashion businesses are the pioneers in sustainability. Large fashion brands and retailers are increasingly partnering with and sourcing from sustainable small businesses in various business sectors. In agreement with (Cernansky, 2022) (37) when it comes to waste, smaller clothing businesses also have an advantage because they use less material and produce fewer waste products, this is why they might perform better. 
It is believed that it is specifically important to focus on small clothing businesses in achieving net zero carbon emissions because indicated by (CO₂ Emissions from Textile Manufacturing in the United Kingdom 1990-2021, 2023)(38) carbon dioxide emissions from clothing manufacturing in the United Kingdom totalled 1.27 million metric tons in 2021, up by nearly 15 percent from the previous year. Since these covers both large and small clothing businesses in the UK, it shows that small clothing businesses do contribute to the carbon emissions which are produced, although at a slower rate. 
Small clothing businesses can significantly reduce global carbon emissions by reducing their emissions, as they produce fewer clothes, thereby reducing their environmental impact.


Purpose of the Research
This research explores the intricate operations of small clothing companies and their efforts to reduce carbon emissions. It aims to raise public awareness and understand personal perceptions of environmentally friendly clothing. The study explores the environmental impacts of clothing production methods and proposes strategies for consumers to help companies reduce their carbon footprint, identifying industrial processes and practices that cause negative environmental impacts.
The research aims to educate the public about the advantages of reducing carbon emissions in clothing production and encourage UK small clothing companies to adopt sustainable practices.
This dissertation aims to equip companies with the knowledge to become profitably carbon neutral, supporting global efforts in promoting sustainability in the fashion sector and combating climate change. According to Statista. (2023, August 1) (28) states that the production of clothing in the United Kingdom is estimated to have generated 425,000 metric tonnes of carbon dioxide emissions in 2021. This was a rise of more than 20% from the previous year, and that is precisely what I want to assist prevent from getting worse.
This dissertation examines the environmental impact of small clothing companies and their potential future consequences. It aims to promote collaboration in the UK to reduce daily carbon emissions from these companies, aiming to protect future generations.
The main issue
The study explores the relationship between environmental morals, style, and innovation in the fashion industry. The UK is a thriving microcosm with small fashion businesses striving to balance carbon emissions and fashion appeal. The fashion industry must reevaluate practices and align them with societal and ecological imperatives, as the conversation about environmental sustainability is growing across various fields. Reducing environmental impact is crucial.
Small clothing companies must collaborate to minimise their carbon footprint and embrace sustainable practices. By pooling resources, expertise, and innovative ideas, they can implement measures to mitigate environmental harm and curb the industry's adverse impact on the planet. This collaborative approach fosters greater accountability and enhances the effectiveness of sustainability initiatives. By adopting eco-friendly practices, small clothing companies can play a pivotal role in safeguarding the planet's health for future generations.



Aims of this Dissertation
1. To analyse the current carbon footprint of small clothing businesses across the UK and identify key sources of emissions. I will do this via online research and looking closely at the UK only.
2. To evaluate the existing sustainability practices and initiatives in small clothing businesses across the Uk and their effectiveness in reducing carbon emissions within the UK. I will carry out research online.
3. To assess the economic and environmental benefits of transitioning to a net-zero carbon emissions model for small clothing businesses within the UK using online resources.





Chosen subject area
"How can small clothing businesses within the UK achieve net zero carbon emissions?" is the issue which has been selected. There is an interest in this sector because carbon emissions have an impact on the environment we live in today, and that impact is becoming more apparent every day.  The topic was chosen due to the authors passion for learning more about this topic.
The fashion industry is facing increased scrutiny for its sustainability practices due to negative environmental impacts. This has led to a need for research on eco-friendly techniques to address the challenges faced by small clothing businesses. Research should focus on practical, cost-effective, and feasible eco-friendly solutions, empowering smaller players to participate effectively in the transition to a more sustainable future in the fashion sector.
Discovered by the (United Nations Climate Action n.d) (2) ‘Greenhouse gas emissions cover the Earth, trapping heat from the sun’. This has a significant impact on nature and the environment in addition to humanity. The author examines the UK's small clothing businesses' efforts to reduce their greenhouse gas emissions and explores ways they can further reduce their carbon footprint in their daily operations.
Small clothing business carbon emissions according to Kew, S. J. (2023, December 13) (3) states that ‘the environmental damage being done by the industry is so extreme that by 2050, when the industry is predicted to be three times its current size’. Clothing production annually releases hazardous chemicals into the air and water, causing environmental harm, waterways issues, and releasing pollutants and greenhouse gases during production and transportation.

This chapter highlights the collaboration between large fashion brands and sustainable small businesses to decrease carbon emissions. In the UK, clothing manufacturing emissions increased by 15% in 2021, with 1.27 million metric tons produced. This research aims to raise public awareness and equip companies with knowledge to become profitably carbon neutral, supporting global efforts in promoting sustainability and combating climate change. Reducing environmental impact is crucial for both nature and humanity. ￼


Chapter 2: Literature Review

The fashion industry, renowned for its creativity and innovation, stands at a pivotal crossroads according to (Goodland, 1998) (11) as the imperative for environmental sustainability grows increasingly urgent. Amidst mounting concerns about climate change and resource depletion, as explained by the (Clothing and Textile Businesses Show Progress on the Road to Net Zero, 2021) (45) small clothing businesses in the United Kingdom find themselves at the forefront of a transformative journey towards carbon neutrality. In the opinion of (Zanchetta, 2024) (46) Stakeholders are focusing on sustainable solutions to reduce carbon emissions while maintaining competitiveness and profitability.
This literature review explores strategies for UK small clothing businesses to achieve net zero carbon emissions. Drawing from various sources, it aims to identify best practices and innovative approaches to guide the sector's transition towards sustainability.


Book: The Path to Net Zero for the Fashion Industry Five strategies for Decarbonisation
According to Kew, S. J. (2023, December 13) (1) The fashion industry in the UK is currently among the world's most polluting industries, according to extensive research.
‘The Path to Net Zero for the Fashion Industry Five strategies for Decarbonisation’ is a book which educates individuals about the environmental damage which is being created by the clothing industry within the UK. According to this, the fashion business is "one of the planet's most polluting industries." This makes one realise the harm that clothing business causes to the environment.
Furthermore, it is discovered that by 2050, the apparel industry is expected to have tripled in size, release one of the highest amounts of greenhouse gases, and most likely be the world's greatest single source of microplastics and harmful chemicals. This information is relevant to my topic ‘How can small clothing businesses in the UK achieve net zero carbon emissions?’ demonstrating that the clothing industry's environmental impact is evident, emphasising the need for UK small businesses to transition to net zero carbon practices to mitigate its negative impact.
This novel shows just how damaging the production process of clothing has on the planet over the years. This has been clarified by looking at the detrimental effects that the clothing sector has on the environment throughout the manufacture of materials and the production of each item. 

Book: Accelerating Sustainability in Fashion, Clothing and Textiles
Provided by (Black, S.) (2023, September 25) (2), This innovative compilation of industry best practices and research aims to serve as a "one-stop shop" for investigating the various and interconnected subjects linked to sustainability in fashion, clothing, and textiles. 
To bring the UK textile industry into compliance with the climate change goals of the Paris Agreement and achieve net-zero emissions by 2050, the Waste and Resources Action Programme has set a target to reduce carbon emissions by 50%. Large amounts of clothing waste, primarily due to poor waste management, contribute to carbon emissions during production. The UK's recycling rate is only 1%, contributing to greenhouse gas emissions, and this is due to early policy discussions and less relevant discussions on textile waste.
The UK government's insufficient efforts to raise awareness about greenhouse gas emissions from the fashion industry may hinder small clothing businesses from achieving net-zero emissions. The government should enhance education on waste management and carbon emissions for small clothing business owners to minimise the need for new materials and mitigate the negative environmental impact of the industry.
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Found by Vella, H. (2021, October 11) (30) the Fortune 500-sized businesses may come under greater scrutiny from the net zero carbon lens. Small firms, comprising 99.9% of UK enterprises, are crucial in mitigating climate change. However, only 9% of small enterprises and 5% of microbusinesses are tracking their carbon footprint, indicating a lack of effort or awareness. Small firms should make every effort to reduce their carbon footprint, as their efforts contribute to larger companies with higher emissions. Small businesses may believe their size doesn't matter, but their size is not the only factor to consider.
The website is a valuable resource that highlights the lack of efforts by many clothing companies to reduce their carbon footprint, a problem that the public needs to be educated about. It explains how lowering carbon emissions from small clothing companies will benefit the environment and enhance the company's reputation. 
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In the opinion of, Millward-Hopkins, J., Purnell, P., & Baurley, S. (2023, September 1) (31) the United Kingdom exemplifies a typical wealthy, import-dependent Global North nation, with individual apparel consumption double the global average and most effects offshored. In 2019, the average person in the UK consumed around 20 kg of clothing, more than twice the global average of 9 kg. The UK's fashion industry is failing to meet its legally required net zero emissions targets, which aim to reduce CO2 emissions by 78% by 2035. The country's climate targets fail to address 98% of emissions linked to clothing use.
The UK fashion industry needs to transition from an extractive, linear, and growth-oriented structure to a circular economy. Small clothing businesses should use social and technical solutions to extend product life through fabric recycling, repair, and reuse. Consumers can reduce their carbon footprint by increasing the perceived worth and durability of used clothing, which in turn forces companies to manufacture fewer items.


The Waste Hierarchy UK Created by the European Union (Figure 1) [image: ]
Figure 1 above created by Defra.Gov (Accessed: 17 February 2024) (32) depicts the UK's waste hierarchy. The Waste Hierarchy framework is a systematic approach for UK small clothing businesses to reduce material waste. It outlines the process of waste production, from waste preparation for reuse to disposal. By prioritising prevention, minimisation, reuse, and recycling over disposal, businesses can reduce their environmental impact and promote a more sustainable and circular economy. This comprehensive methodology can significantly mitigate material waste in the industry.
The Waste Hierarchy principles help fashion companies combat environmental impacts from fashion waste. Small clothing businesses can reduce their ecological footprint by implementing recycling practices and repurposing existing materials. Small clothing businesses can promote sustainable practices by reducing carbon emissions and avoiding carbon-intensive manufacturing processes, ultimately reducing their ecological footprint and promoting sustainable practices within the industry.




Websites: Dr Kate Fletcher-Fashion Theorist to create sustainability in fashion
Discovered in the Biography. (2023, May 24) (33) Dr Kate Fletcher, a UK-based sustainability researcher and fashion industry consultant, has developed frameworks like "Local Wisdom" and "Craft of Use" to promote sustainability in fashion manufacturing and consumption. Fletcher, a renowned scholar in fashion and sustainability, has over 80 academic publications and 11 novels, including a revised Second Edition, which supports efforts to reduce emissions.
According to (Fletcher, K.) (n.d.) (34), a sustainability, design, and fashion teacher at the University of Arts London's Centre for Sustainable Fashion, has conceptualised and produced her work, Craft of Use.
It is renowned for serving as the intellectual and spiritual home of some of her other design work for the sustainable Wisdom project, which visualises, celebrates, and aims to magnify the concepts and behaviours of utilising things using a variety of ethnographic data and design processes.  
Fletcher has created frameworks for clothing businesses to reduce carbon footprints and promote sustainability. She suggests reusing materials and adopting a circular strategy instead of rapid fashion. Companies should embrace innovation, prioritise social and environmental concerns, and collaborate with customers to reduce their carbon footprint and contribute to sustainability.













What do customers want to see from clothing businesses in the UK?
[image: ]

("Sustainable Solutions for Fashion Design: Adjusting the Fashion Design Process for a More Sustainable Industry," 2020) (6), The study reveals that UK fashion online customers believe suppliers and retailers should adhere to ethical workplace practices, as evidenced by three assertions from one-on-one interviews with four individuals, consistent with an internet source.



The three choices of statements;
Statement 1.
‘I want retailers to have fair workplace practices and ensure the companies that supply them have high standards of staff and community welfare (86%).’

Statement 2. 
‘I want retailers to be ecologically sustainable (72%).’

Statement 3.
‘I would be willing to pay more for products if I knew they were produced and transported in a way that did not harm the environment (53%).’

What these statements imply
These comments were made to four hundred and fifty UK-based online shoppers of fashion apparel and accessories from June 2022 to June 2023, inclusive. "To what extent do you agree or disagree with the following statements?" was the question posed. Statement one obtained the greatest number of replies (86%), indicating that consumers want merchants to provide high standards for employee and community welfare in addition to fair workplaces. 
The second statement, expressing a desire for environmentally responsible clothing retailers, received the second-highest number of replies at 72%. Consumers in the UK express a strong passion for environmentally conscious clothing stores, considering suppliers and production processes for materials. This indicates a significant issue within the clothing industry.
The study reveals that 53% of consumers are willing to pay a premium for environmentally friendly clothing products, despite financial challenges. It also highlights the tendency of individuals to make statements in surveys.
The study highlights the importance of sustainability and employee wellbeing for clothing businesses, and consumer support is beneficial for these companies.
This chapter has recognised that The UK's small clothing businesses are transforming towards carbon neutrality, aiming to achieve net zero carbon emissions by 2050. The fashion industry is expected to triple in size and release high greenhouse gases, with the Waste and Resources Action Programme aiming to reduce carbon emissions by 50%. Small firms, comprising 99.9% of UK enterprises, are crucial in mitigating climate change, as the UK is a wealthy, import-dependent Global North nation.




Chapter 3: Methodology

This dissertation's methodology section carefully describes the wide range of research techniques used to answer the main research question: "How can small clothing businesses within the UK achieve net zero carbon emissions?" Drawing from insights provided by LibGuides@Southampton (22nd Feb 2014) (3), The research employs a comprehensive approach to gather data on the chosen subject, considering methodological choices and potential challenges.
The study employs both qualitative and quantitative methods to analyse the strategies of UK's small clothing businesses in achieving net zero carbon emissions. 
It has been demonstrated that mixed methods approach works well for both qualitative and quantitative research. Using quantitative methods such as interviews according to the (Mixed Methods Study, 2020) (49) it helps provide stronger evidence and more confidence findings. Qualitative methods such as interviews explained by (Why Mixed Methods? | Johns Hopkins Bloomberg School of Public Health, n.d.) (50) claims that it aids in the author's acquisition of a more thorough comprehension of the study question. 

The mixed method approach ensures methodological rigor, ethical considerations, and addresses potential constraints to enhance the robustness and trustworthiness of findings in complex research issues.



Questionnaire

Method and procedure of Quantitative Research 
The research method will utilise questionnaires to collect quantitative data from respondents for a survey or statistical analysis. According to (Bhat, 2023) (5) a research questionnaire consists of both open-ended and closed-ended questions. 
In this dissertation’s questionnaire there are nine questions and several methods to respond, such as selecting a box or using a statement. In agreement with (“Access NCBI Through the World Wide Web (WWW),” 1995) (12) By employing diverse response techniques, it is easier to comprehend each person's response more thoroughly.
(Appendix 5) contains participant questionnaire questions, displayed with checkboxes or multiple checkboxes, and their corresponding answers.


Boundaries
Most research methods have limitations. A boundary for questionnaires can be rigidity following public distribution of the questionnaire. In accordance with Cornell, J. (2023, November 9). (9) Survey fatigue, a significant issue where respondents become overwhelmed by numerous questions, can compromise data integrity and lead to inaccurate results.
Additionally, stated by Cornell, J. (2023, November 9) (10) Overly numerous questions can lead to respondents speeding through responses or randomly selecting, resulting in unreliable results for use.



Limitations
The questionnaire study method has limitations, including data collection difficulties due to busy browsing habits and potential ignoring of survey questions, potentially resulting in results gaps.
Many responses are needed for reliable results, and some individuals may ignore questions. The absence of direct communication is another problem which Choudhury, A. (2015, September 2) (29) stated how the lack of knowledge can lead to inaccurate findings due to limited explanations provided in questionnaires, limiting the accuracy of the results obtained in person.



Sample (Questionnaire)
The author selected participants for a qualitative dissertation questionnaire by allowing friends and social media connections to respond to the survey.  As a result, a diverse group of individuals answered the questionnaire. The study's outcomes were enhanced by maintaining participant anonymity, promoting a wider range of viewpoints, and ensuring honesty and privacy.





Methods and Procedure of Quantitative Data Analysis
Statistical tests were the method approach that I employed for this data. This is since quantitative research is done using questionnaires. According to (Sirisilla, S.) (2023, July 21) (36) A statistical test is a method used to assess the likelihood of identifying specific patterns, correlations, or differences in a dataset by chance alone. 
Statistical tests like regression analysis help researchers control confounding variables and determine individual contributions to desired outcomes by drawing inferences about the population from sample dates.



Key Questions which I will be asking in my Reseach?

Question 1
· How aware are small clothing businesses of their carbon footprint and environmental impact?




Question 2
· What challenges do small clothing businesses face in adopting sustainable and low-carbon practices?

Question 3
· How supportive are consumers of clothing to small clothing businesses who want to achieve net zero emissions?








Methods and Procedure of Qualitative Data Collection
Interviews
Interviews, in the words of (Bhat, A.) (2024, January 25) (15) Qualitative research employs interviews as the primary method for data collection, providing accurate and reliable information, enabling clearer conclusions and deeper understanding of outcomes. In agreement with, (Research Guides: Research Methods Guide: Interview Research.) (August.2023) (16). Research methodology, as suggested by Jamshed, S. Q. (2014, January 1) (17), involves asking specific questions to gather detailed information about participants' opinions and thoughts on a specific subject, thereby enhancing our comprehension of their perspectives.
The study investigates how people's perceptions of carbon emissions could impact the UK's small clothing businesses' goal of achieving net zero emissions.











Methods and Procedure of Qualitative Data Analysis

Why I chose Structured Interviews for one of my research methods?
The author plans to conduct individual interviews to understand their backgrounds, viewpoints, and behaviours, and analyse qualitative data through theme and content to minimise statistical tests. As indicated by (2023, November 20). Rev Blog. (21) thematic content analysis identifies recurring themes in data collection, while narrative analysis focuses on understanding unique narratives shared by each interviewee, aiding in clearer evaluation of findings.


Structured Interview’s
The interview’s which have been carried out with 4 interviewees consisted of 6 different questions which are relevant to the chosen topic ‘How can small clothing Businesses within the UK achieve net zero carbon emissions?’. Structured interviews are a great way to gain in-depth information according to (Interviews: Method, Types & Examples | StudySmarter, n.d.) (39).
According to (Classic Texts: Willmott and Young “the Symmetrical Family”, 1973, 3rd June 2020) (44) Young and Willmott conducted structured interviews in 1962 to study London extended families and small clothing businesses' strategies for achieving net zero carbon emissions in the UK.

The interviewer utilised questions from "Appendix 6" to gain valuable insights into each interviewee's perspectives.






How the Interviews are conducted Step-By-Step

Step 1.
The interviewer warmly greets the interviewee, creating a comfortable environment for open discussion, confidence, and full participation, aiming to ensure a productive and enjoyable experience. The interviewer must effectively communicate the purpose and study goals of the interview to boost the interviewee's confidence, prevent misunderstandings, and improve responses and data collection.

Step 2. 
The interviewer will ensure interviewees understand their participation and research goal, ensuring they comprehend the topic for more accurate findings. In compliance with the Data protection. (2015, September 16). GOV.UK (18) Participants must sign consent forms to comply with the Data Protection Act of 2018, which regulates personal data use by businesses, governments, and organisations.


Step 3. 
The interviewer will create questions that the interviewee understands and how they will contribute to the research, thereby motivating them to provide a more comprehensive response. Incompetent individuals may provide inaccurate information, leading to untrustworthy outcomes. Questions will be reviewed multiple times for complete understanding and accurate answers.



Step 4. 
The interviewer expresses gratitude to interviewees for their cooperation and time in gathering data on a significant topic, analysing responses individually to determine consistency or differences. The data analysis involves multiple readings of questions and answers to understand each person's sentiments, including their voice, enthusiasm, and confidence level, to gain insight into their responses.


Step 5.
For the final stage of the interview process, each person's interview will be listened to in turn and a transcript will be typed. In agreement with (nitiative, W.W.A.) (12th April 2021) (19) this will allow the interviewer to examine the responses easily. A transcript is a written or typed record of spoken and non-spoken audio, including text descriptions of visual details, crucial for understanding the subject matter. According to (Rajagopal, R.) (2023, November 16) (4) The analysis of interview transcripts helps identify significant themes, segment results, and connect recurring patterns. Explained in (2023, November 20). Rev Blog (20) this helps to establish facts in a logical manner.




How each Interview is transcribed

As mentioned by Streefkerk, R. (2022, May 9). (22) Word for word translation of speech to text is called transcription. Transcription is a common method for conducting interviews, ensuring accurate results by recording every word and storing it in a Word document for record-keeping.
The author meticulously listened to each interview audio tape multiple times to familiarise themselves with the topic, speakers' voices, and background noise, ensuring accurate transcription and recording of words, tone, and non-verbal cues.



Sample (Interviews)
Four individuals, all customers of small businesses, were interviewed to understand their perceptions and willingness to pay more for clothing produced by companies aiming for net zero carbon emissions.
The individuals' knowledge of small clothing companies, a valuable background, enhanced the accuracy of their findings.


Boundaries
Research methods like time-consuming interviews and ethical data management can compromise study security, integrity, and accuracy due to disinterested participants. Communication style and accuracy are crucial in conducting interviews, requiring consideration of all factors.
In result, which was mentioned by the StudySmarter. (n.d.) (6) poor interviewer communication can negatively impact outcomes. Encouraging and interested interviewees and interviewers are crucial for optimal results.




Limitations
The study's shortcomings, or limitations, are frequently beyond the researcher's control. As stated by Jansen, D. (2023, October 26) (7) this could 
include funds, tools, information, or people. Interviewers aim to gather extensive research information, but the length of the interview can limit results collection time. 
Selecting the right individuals is crucial to avoid longer research interviews. Based on what Bhat, A. (2023, October 12) (8) The study emphasises the importance of impartial interviews for obtaining accurate results, as group discussions, incomplete responses, and scheduling issues can hinder progress.
According to (Market Research Interviews: How to Avoid Bias & Leading Questions | MaRS) (2022) (47), Biased interviews can undermine study findings by disregarding responses that contradict the hypothesis, making it crucial for interviewers to maintain unbiased conduct.



Ethics in conducting a dissertation

To perform a dissertation, ethics must always be respected and should be the top priority. In align with (What Is Ethics in Research and Why Is It Important?2020) (48) Researchers must uphold ethical standards, including informed consent, participant rights, confidentiality, honesty, transparency, integrity, validity, reliability, accuracy, preventing plagiarism, and maintaining confidence in their research.





Each source which I will use to obtain my research data

Source 1: Websites
One of the primary research sources are websites of professional associations, such as small clothing businesses, that are relevant to this dissertation's topic. Based on what (LibGuides: Reading and making notes: Using and evaluating websites) (February 8, 2024) (23) The internet is a vital research tool, providing extensive information and facilitating communication, making it an excellent source for reliable materials, reports, and research papers.
As explained by (Evaluating Internet Resources | Georgetown University Library.) (n.d.) (24) Verifying the author and source of a website is crucial for its credibility and accuracy, as it provides reliable facts and opinions without technical jargon.
As explained by (LibGuides: Reading and Making Notes: Using and Evaluating Websites, n.d.) (40) Internet-based businesses like educational institutions, government agencies, research centres, and nonprofits are rapidly sharing essential information, ensuring accurate data for study purposes.


Source 2: Online Questionnaire
An online questionnaire will be created for the public to fill out, outlining the research objectives and identifying necessary participant information (25).
The author proposes an online survey method to ensure accurate and trustworthy responses by allowing respondents to complete the questionnaire at their own pace.


Source 3: Magazines and Journals
The last source for this dissertation research will be Magazines. Explained by (10 Advantages of Online Surveys - SmartSurvey.) (n.d.). (26) Magazines and trade journals offer industry-specific insights, trends, and case studies, bridging the academic-popular gap, while academic publications are preferred sources of academic information.
The Open University (January 2024) (27) states the peer review process, which involves subject-matter experts assessing submitted papers, provides a more up-to-date perspective and legitimacy to journal articles. Polanyi Resources (2010) (5) highlights the importance of regularly released magazines and journals as valuable study resources, providing up-to-date information on theories, products, research, and trends.

This chapter explores UK small clothing businesses' strategies for achieving net zero carbon emissions, ensuring data integrity, selecting suitable individuals, and maintaining honesty, transparency, and integrity.



Chapter 4: Findings

Results for Questionnaire


Question 1
[image: ]
The questionnaire primarily targeted respondents aged 18-24, with 18% from 55-64 and 9 from 55-64. The age group of 45-54 was the least popular, with only three respondents. Understanding an individual's age group significantly influences responses to questions, especially in the fashion sector, with 14% of the total respondents aged 35-44.
The study reveals that younger individuals, especially those aged 18-24, are more engaged in the fashion sector and sustainability, possibly due to generational differences in attitudes and behaviours. 18% of respondents are aged 55-64, indicating a strong interest in sustainability.
The survey, involving seven respondents aged 25-34 and 65+, provided valuable insights into sustainability's demographic profile and cross-generational relevance, but the 45-54 age group may need more engagement.



Question 2
[image: ]
The questionnaire included three options: Men, Women, or Prefer not to say, all respondents chose Male or Female, whilst there were no responses for the preference question.
Out of the 50 respondents, 12 were men, giving us a 24% rate. The study revealed a significant gender disparity in clothing purchases, with 38 women out of 76% of male respondents, possibly due to women's tendency to make more purchases.
The study found that respondents felt comfortable sharing their gender, with women being more involved in sustainability and clothes, with no "Prefer not to say" responses.



Question 3

[image: ]
The subsequent inquiry posed to the participants was: ‘How often do you purchase Clothing from small businesses in the UK?’ The pie chart above makes it evident that the most often selected response was "Occasionally". 
The Dissertations survey revealed that 48% of UK clothing sector respondents buy from small businesses, with 20% stating "rarely", 8% never buying, and 4% frequently doing so.

[image: ]
The study reveals that women shop more frequently at small clothing stores, while men visit well-known brands and street vendors selling generic goods, with 4% of respondents selecting "Frequently."



Question 4

[image: ]
'To what extent do you consider the environmental impact when purchasing clothing?' was the next question. This survey indicates that consumers are not fully aware of the environmental impact of clothing production, potentially leading to price hikes for uninformed customers. 20% of responses were "Often," with 10% being "Occasionally." 
The study revealed that only 4% of UK consumers were aware of the environmental impact of their purchases from small clothing businesses, indicating a potential lack of awareness.




Question 5
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Question 5 allowed participants to choose multiple responses, with 'Minimal Packaging' being the most popular response, with 74% of respondents responding. The second response, 'Recycling Programmes for Old Clothing', received the second-highest response, with 64% of participants responding.
 According to research found in Wiseman, D. (2023, April 30) (35), In 2019, 54% of clothing was disposed of in landfills, with 25% burned, 9% recycled, and 12% repurposed. The UK's clothing industry is inefficient in recycling and reuse, with a low percentage of recycled materials. Sustainable sourcing received 62% of votes, but energy-efficient production processes were discussed, with only two votes for "Other (Please Specify)".




Question 6
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A survey showed mixed consumer willingness to pay more for sustainable clothing made by companies aiming for net zero carbon emissions. 42% were neutral, 32% somewhat willing, and 12% were willing to pay more. The least common responses were "Somewhat unwilling" (10%) and "Very unwilling" (4%), indicating a higher willingness to pay.
The study's online 'Literature Review' found that only 53% of consumers are willing to pay a premium, contrasting with 42% in the dissertation, suggesting they are not ready or able to pay more.













Question 7
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This survey reveals that 42% of small clothing businesses prefer moderate regulations and incentives for environmentally friendly practices, with many participants believing that the government should use reasonable rules to encourage environmentally friendly practices. 
This survey revealed that only 30% of respondents considered strict laws, while 22% preferred limited regulations and incentives. Women prefer businesses to communicate their efforts towards net zero carbon emissions, while "neutral" suggests public communication and limited government involvement.






















Question 8
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"Would you prefer small clothing businesses to actively communicate their efforts towards achieving net zero carbon emissions?" was the eighth and final multiple-choice question on the questionnaire. Three possible answers were available. Three options: Yes, it’s important, Neutral, and No, it’s not necessary. It is encouraging to see that many respondents—52%—felt that small clothing companies should actively publicise their efforts to reach net zero carbon.
A survey found that 52% of respondents support small clothing businesses publicly announcing their efforts towards net zero carbon emissions, with neutral responses suggesting they could benefit from sharing their efforts and strong support for the initiative.











Question 9
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The survey asked an open-ended question, 'What other suggestions do you have for small clothing businesses aiming to reduce their environmental impact? Please state below', with only eleven responses, with the last question requiring a well-written response.
3% of respondents (27%) this indicates that small clothing businesses should adopt sustainable practices, such as using local materials and promoting 
organic production, to minimise their environmental impact. The debate on higher clothing prices for zero emissions businesses is divided, with suggestions including government tax assistance, environmental impact records, setting targets, upcycling second-hand clothing, trade prices, responsible material sourcing, and locally produced products.



Results for Interviews
Interviews were an essential source of information for this study, completing the data set that was gathered through other research techniques. During the interviews, four individuals with diverse viewpoints and ideas that were relevant to my dissertation which is "How can small clothing businesses achieve net zero carbon emissions?"
The author interviewed small clothing shop customers to explore strategies for achieving net zero carbon emissions, focusing on their unique experiences and challenges.


Question 1
"Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?" The interviewees were asked if businesses could implement sustainable practices or projects. 
Two respondents confidently answered "yes," while the other two were less certain. Four respondents suggested that small clothing businesses should adopt sustainable materials like cotton to reduce their carbon footprint and protect the environment, despite uncertainty about specific programs or practices.
Interviewees 1 and 3 indicated increased support for sustainable materials in small clothing businesses, with Interviewee 4 stating they would support and Interviewee 2 likely supporting. These findings suggest that investing in sustainable materials could boost consumer base and profit margins.



Question 2
Question 2 asked the interviewees ‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’.
The interviewees suggested that companies should set monthly carbon footprint reduction goals, use high-quality materials like organic cotton or recycled fibres, and switch to greener suppliers if their suppliers aren't sustainable. This approach can help businesses become more sustainable.
Finally, a novel idea was given to small clothing companies about implementing a "renting clothing" system. The proposed solution could enhance the company's sustainability by decreasing the production of clothing during the production process. 
The study provided valuable insights into small clothing companies' strategies for reducing environmental impact and achieving net zero carbon emissions, with each response contributing to a reduction in carbon emissions.


Question 3
The third question which was asked was ‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’.
The interviewees' insightful comments were instrumental in the research, emphasising the need for consumers to be more informed about the environmental impacts of the clothing production process. "I don't think that enough people are aware of the environmental impact of clothing production," said interviewee one in support of their statement. "I don't think that businesses and even schools don't educate individuals about the environmental impact which the clothing production has" The second interviewee found the comments of all interviewees insightful and beneficial, indicating a significant lack of knowledge about environmental effects.
Interviewees three and four disagreed on whether schools should teach students about the environmental impact of the clothing industry, stating that businesses and schools can educate individuals and consumers.

Question 4
The fourth question asked was ‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.
According to the first interviewee, "I don’t particularly think that it would make a difference to people’s actions even if they knew that the clothing, they have purchased has created a large percentage of carbon during the production process." that education of staff and students by companies and educational institutions would not be sufficient to change people's behaviour. 
The second interviewee said, "I'm not as aware as I probably should be," to convey how they felt. "I feel like I know a little regarding carbon emissions during the production of clothing," is what follows. The interview revealed that despite being aware of the environmental impact of small clothing businesses, respondents were not as knowledgeable as they should have been.
The third interviewee acknowledged the environmental impact of small clothing businesses but declined to provide specific figures stating, "I wouldn't be able to give any figures or anything", indicating a lack of knowledge compared to the first two interviews.
Finally, the reaction from the fourth interviewee was much more encouraging, saying, "I think I am aware of the environmental impacts." Once more, this person expressed the feeling that "I don't know as much as I maybe should," The study indicates that individuals are aware of some facts but not all in depth, as evidenced by the responses of the interviewees.

The study found that although most people are aware of the environmental impacts of small clothing businesses, particularly carbon emissions, their knowledge is insufficient to provide specific facts.


Question 5
‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’.
The interviewee discusses how sustainability influences their willingness to support businesses, particularly clothing brands. They prefer brands with a strong commitment to sustainability but acknowledge the challenges in finding companies that share their beliefs. 
Consumer dissatisfaction with environmentally conscious businesses stems from greenwashing and brand language contradictions, highlighting the importance of accountability and transparency in sustainable company practices.


Question 6
‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’
Interviewee 1 says she's prepared to spend a little bit more on eco-friendly clothing, but she has concerns about cost. Though they are aware of financial restrictions and would prefer not to pay a significant premium, they do appreciate the idea of paying more to support sustainable enterprises. 
Interviewee 2 values sustainability but prioritises affordability in purchasing, highlighting financial difficulties faced by customers, even when purchasing less expensive clothing from less ethical companies.
Interviewee 3 is committed to supporting environmentally conscious companies, willing to pay more for clothing made by companies aiming for net zero carbon emissions, emphasizing the importance of sustainability for future generations.
Interviewee 4 emphasise the importance of investing in sustainable practices and corporate responsibility in addressing environmental issues, expressing willingness to pay extra for clothing from companies committed to reducing carbon emissions.
The chapter has emphasised the importance of transparent communication and environmentally conscious pricing policies in guiding consumer values, affordability, and environmental factors in purchasing decisions.





Chapter 5: Discussion and Analysis

Questionnaire Findings

The questionnaire which was carried about by the author aimed to understand the perspectives of respondents across various age groups, particularly in sectors like fashion. Most respondents (36%) were aged 18-24, followed by 18% in the 55-64 age group. The remaining 14% were aged 25-34 and 65+. The 35-44 age group comprised 12% of responses, while the 45-54 age group represented the smallest at 6%. This diverse distribution allows for a comprehensive examination of perspectives on small clothing businesses' efforts to achieve net zero carbon emissions.
The questionnaire asked about gender, with 12 male respondents and 38 women, indicating a 24% male rate. This increase may be due to women making more clothing purchases than men.
The author's questionnaire revealed that 48% of respondents frequently buy clothing from small businesses, while 20% rarely do so. Interestingly, 8% never buy clothing from small businesses, while 4% frequently do so. Female respondents indicated more frequent shopping at small businesses, while men visit well-known brands.
The study revealed a significant lack of consumer awareness about the environmental impact of clothing purchases, with 32% of responses being "rarely" answered. Businesses aiming to reduce carbon footprints are influenced by this, with 20% of responses indicating concern for clothing production conditions, while 18% indicate occasional concern. Only 4% of respondents considered the environmental impact of their purchases from small UK clothing businesses, with the least common response being "Always."
The survey revealed that 74% of respondents preferred minimal packaging, 64% preferred recycling programs for old clothing, 62% preferred sustainable materials, and 62% preferred energy-efficient production processes for small firms. However, only 4% responded to "Other (Please Specify)," possibly due to participants being lazy or unsure of available practices.
The study found mixed consumer responses on their willingness to pay more for sustainable clothing. Most respondents were neutral, with 32% being somewhat willing and 12% very willing. The least common responses were "Somewhat unwilling" (10%) and "Very unwilling" (4%), suggesting more people are willing to pay a premium.
The survey revealed that 42% of respondents support the government's implementation of rules and incentives to encourage small clothing firms to adopt environmentally friendly practices, while 30% support this, citing limited laws and lack of government involvement.
A study reveals 52% of respondents believe small clothing businesses should publicly announce their efforts towards net zero carbon emissions, with 11 suggesting minimising environmental impact through local materials, organic production, lower prices, setting targets, and responsibly sourcing.



Questionnaire Interpretations
This dissertations questionnaire reveals 42% of the public is willing to pay more for clothing made by companies aiming for net zero carbon emissions, but affordability may be a concern. The questionnaire results showed that 'neutral' respondents scored 21 responses, indicating that people are willing to pay more for clothing made by companies committed to achieving net zero emissions. 
These results matched an online article ("Sustainable Solutions for Fashion Design: The (2020) study "Adjusting the Fashion Design Process for a More Sustainable Industry" (9) conducted a survey on 450 online shoppers of fashion clothing and accessories from June 2022 to June 2083. The results showed 53% of respondents were willing to pay more, indicating that the online survey results align with the actual survey results.
Another similar interpretation which was founded in a novel called ‘The Path to Net Zero for the Fashion Industry Five strategies for Decarbonisation’ written by Kew, S. J. (2023, December 13) (10). The novel highlights the environmental damage caused by the UK's clothing industry, claiming it is one of the world's most polluting industries, highlighting the need for public awareness and action. 
"Would you prefer small clothing businesses to actively communicate their efforts towards achieving net zero carbon emissions?" 52% of respondents believe small clothing companies should publicly announce their efforts to achieve net zero carbon, with 52% stating it's significant. The book "The Path to Net Zero for the Fashion Industry: Five Strategies for Decarbonisation" promotes net zero goals by raising public awareness and encouraging eco-friendly companies.
This dissertations survey aimed to determine the strategies small clothing businesses should adopt to reduce their carbon emissions. Four options were identified: minimal packaging (29%), energy-efficient production (21%), recycling programs (25%), and sustainable material sourcing (24%). These actions demonstrate the actions small businesses should take to reduce their carbon footprint.
These results shown comparisons to an online website by (Millward-Hopkins, J., Purnell, P., & Baurley, S.) (2023, September 1) (42) UK manufacturing improvements prioritise energy and resource efficiency, encouraging small clothing companies to recycle and reuse old clothes, reducing manufacturers' carbon footprint, and promoting a longer wardrobe for customers.



Interview Findings
The study suggests that small clothing businesses can increase consumer support by implementing sustainable practices like using sustainable materials, recycling, and renewable materials. Businesses should set monthly carbon footprint reduction goals, use high-quality materials, switch to greener suppliers, and implement a "renting clothing" system.
The study aimed to understand the need for increased consumer education on the environmental impact of clothing production. Interviewees agreed that consumers need better information, while others disagreed. Businesses and schools could educate, students learn about the industry, and social media is suggested.
The study investigates how a clothing brand's commitment to sustainability impacts consumer perception, despite most people's awareness of the environmental impact of small businesses in the clothing industry, particularly in small businesses.
The first interviewee expressed a preference for sustainability-focused brands, but finding companies that align with their beliefs can be challenging, with mixed opinions on companies that address issues like excessive packaging waste and reduced carbon footprints.
Interviewees 1 and 4 expressed willingness to pay a premium for clothing from small businesses with net zero carbon emissions, prioritising affordability. Interviewee 3 supports environmentally conscious companies, highlighting the importance of open communication and pricing policies for these companies.


Interview Interpretations
The results which I gathered from each interview shared some similarities to my research into my chosen topic ‘How can small clothing businesses in the UK achieve net zero carbon emissions?’. 
Three out of four interviewees expressed willingness to pay more for clothing produced by companies aiming for net zero carbon emissions. These answers were consistent with those from the survey ("Sustainable Solutions for Fashion Design: Adjusting the Fashion Design Process for a More Sustainable Industry," 2020) (7), which revealed that 53% of participants said they would be willing to pay more for a product if they knew it was manufactured and shipped in an environmentally friendly manner. 
The study indicates that consumers are willing to pay more for clothing produced by companies aiming for net zero carbon emissions, suggesting that small UK clothing businesses can achieve this by being environmentally conscious.
The article by Black (2023, September 25) (8) highlights the clothing industry's environmental impact is a significant concern, emphasising the need for efficient waste management. Small businesses can reduce carbon emissions by reducing material usage from scratch and enhance customer support by adopting sustainable practices like using recycled and renewable materials.

From figure one in the literature report of this study created by Defra.Gov (Accessed: 17 February 2024) (41) illustrates the waste hierarchy used in the UK, which encourages environmentally friendly methods in the clothing sector. Research suggests that small clothing companies can significantly reduce their carbon footprint by incorporating sustainable practices and using recycled materials, which respondents believe can lead to net zero carbon emissions.
Four clothing consumers suggested strategies to reduce their carbon footprint, including investing in eco-friendly materials, setting monthly reduction targets, using premium materials, switching to eco-friendly suppliers, and implementing clothes rental programs. 
The dissertation's Chapter Five survey of 18-24-year-olds revealed a lack of environmental awareness, preference for minimal packaging, recycling programs, sustainable materials, and energy-efficient production processes in small clothing businesses.
This chapter suggests that small clothing businesses can boost consumer support by adopting sustainable practices like using sustainable materials, recycling, and renewable materials. They should set monthly carbon footprint reduction goals, use high-quality materials, switch to greener suppliers, and implement a "renting clothing" system.
Interviews reveal that while most people are aware of the environmental impact of the clothing industry, particularly small businesses, their knowledge is insufficient to provide specific figures. Consumer perception of sustainability-focused brands is influenced by open communication and pricing policies, with mixed opinions on companies addressing issues like excessive packaging waste.
The authors analysis of primary research (Questionnaires and Interviews) generally agrees with the Secondary Reseach within the Literature Review chapter. 
Provided by (Black, S.) (2023, September 25) (13) advocated for government education on waste management and carbon emissions for small clothing businesses, aiming to reduce environmental impact. All interviewees also stressed the importance of boosting sustainability awareness among clothing consumers, indicating a notable consensus. 
 (Millward-Hopkins et al. 2023) (51) propose that consumers can lower their carbon footprint by valuing and prolonging the life of used clothing, prompting companies to produce fewer items. Additionally, primary research in this dissertation suggests implementing a rented clothing system by businesses and utilizing organic cotton and recycled fibres to further reduce manufacturing.
The suggestions made by (Fletcher, 2024) (51) were consistent with the primary research in suggesting that companies ought to embrace a circular economy and repurpose materials rather than focusing on fast fashion.
The author suggests that reusing materials and analysing clothing rental systems can help reduce material waste in the fashion industry. Comparing primary and secondary data can help. Raising public awareness about sustainability can help companies reduce carbon emissions, as consumers become more aware of the environmental impact of clothing manufacturing.



Chapter 6. Conclusion

This last chapter will include a detailed assessment and summary of the results obtained from the research and analysis conducted during this project. 
Analysis of data collected through a questionnaire as part of qualitative research indicates a distinct gender disparity in shopping behaviour within the UK's clothing market. Specifically, the findings reveal that women exhibit a higher inclination towards patronising small clothing stores compared to men. This observation suggests a broader consumer tendency wherein individuals, regardless of gender, tend to favour prominent, established companies over smaller counterparts, potentially due to a lack of awareness regarding the environmental consequences associated with large-scale clothing manufacturing. This insight underscores the importance of increasing public consciousness surrounding sustainability issues within the fashion industry, with the aim of fostering more informed consumer choices and encouraging support for environmentally responsible practices.
Furthermore, it was found that respondents preferred businesses to disclose their efforts to achieve net zero carbon emissions and that there aren't many rules. Additional recommendations included documenting environmental effects, establishing goals, repurposing used clothing, providing trade rates, sourcing ethically, and educating clients about the materials utilised. Consequently, there were recurring views that the best way to achieve a net zero outcome is to use locally made goods and keep an eye on the environmental impact. 
The study utilised qualitative data research, conducted through one-to-one interviews with four different clothing consumers who purchase clothing from
small clothing businesses. The interviews suggests that small clothing businesses can reduce their carbon footprint by investing in sustainable materials, setting monthly reduction goals, using high-quality materials like organic cotton or recycled fibres, switching to greener suppliers, and implementing a "renting clothing" system. 
Interviewees emphasise the importance for businesses to harness the power of social media platforms to broaden their audience reach. However, they contend that mere education isn't adequate; instead, they advocate for heightened advertising endeavours. While there's a general awareness among individuals regarding the environmental footprint of the clothing industry, concrete statistics are often elusive. People stress the significance of environmental stewardship but lament the prevalent neglect by companies in tackling concerns such as the proliferation of excessive packaging waste.
In this study, the first question posed was, ‘How aware are small clothing businesses of their carbon footprint and environmental impact?’ The clothing sector is actively working towards net zero carbon emissions by utilising sustainable materials and monitoring their goods' transportation to ensure ethical standards are met.
"What challenges do small clothing businesses face in adopting sustainable and low-carbon practices?" was the question that followed this one. Small clothing businesses often struggle to achieve sustainable goals due to the high investment and time required for sustainability and net zero emissions, despite the challenges they face in this industry.
How receptive are small businesses to implementing innovative technology to lessen their carbon footprint? was the final research question. 
[bookmark: _Int_n2Q6GUu5]Businesses have increasingly turned to technology to monitor and uphold sustainable practices, a trend that is expected to extend to small clothing companies in the UK soon. This utilization of technology allows for the precise tracking of sustainability metrics, ensuring greater accountability and transparency. Concurrently, social media platforms serve as powerful channels for advocating sustainable business practices. Through targeted campaigns and content, companies aim to educate consumers about the detrimental impacts of unsustainable practices, while also highlighting the numerous advantages associated with reducing carbon emissions. This concerted effort on social media not only fosters consumer awareness but also fosters a culture of sustainability within the industry.
The study explores the potential of UK small clothing businesses to achieve net zero carbon emissions by examining all factors affecting these organisational components. The research highlights the significance of sustainable practices for businesses and the challenges they face when they fail to reduce their carbon footprint, with public insights from UK small clothing shops enhancing the conclusions.
This chapter evokes a sense that the UK's women are more likely to patronise small clothing retailers, indicating a lack of awareness about the environmental impact of clothing manufacturing. To reduce their carbon footprint, businesses can invest in sustainable materials, set monthly reduction goals, and use high-quality materials. This not only enhances product durability but also reduces the need for frequent replacements. Additionally, adopting a "renting clothing" system offers a sustainable alternative to traditional ownership, promoting circular economy principles and minimizing resource consumption. These strategies align with sustainability objectives and address consumer preferences for environmentally conscious practices in the fashion industry.



Recommendations
There are suggestions that might be made to enhance the information presented in this dissertation. 

By concentrating on the global market instead of only the UK, more results with maybe higher accuracy could be obtained. It would be fascinating to examine whether companies outside of the UK are making more efforts to achieve net zero carbon by looking at companies around the globe. 

Since that larger clothing companies would produce higher carbon emissions than smaller clothing companies, it may be interesting to compare the two types of companies. 
To contribute to the growth of knowledge and innovation in the fashion business, this dissertation would benefit from further research. Through investigating new approaches that small clothing businesses might employ to lower their carbon footprints—such as circular economy models, renewable energy sources, and sustainable materials—this study may encourage creativity and advance the transition to a more environmentally friendly fashion sector. 
Therefore, this dissertation could improve by focusing on the global market, comparing larger and smaller clothing companies, and exploring new approaches like circular economy models and renewable energy sources to promote a more environmentally friendly fashion sector.
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Appendices

Appendix 1: Ethical form
https://uowtsd-my.sharepoint.com/:w:/r/personal/2105678_student_uwtsd_ac_uk/_layouts/15/Doc.aspx?sourcedoc=%7B7320F736-9E5C-46DC-A9AB-3A1BE9F12813%7D&file=Ethical%20Form%20for%20Research%20Proposal.docx&action=default&mobileredirect=true


Appendix 2: Information sheet sent via email for participants.
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Appendix 3: Interview Transcripts

Interview Responses
Interviewee 1.

Recording started at 00:00
Recording ended at 12 Minutes:56 Seconds.

	Interviewer (Me)
	Hi, today I am going to be asking you a few questions in relation to my dissertation topic ‘How can small clothing businesses in the UK achieve net zero carbon emissions?’ You have the option to end the interview at any moment, and the study will only use your response—not your name or identity—for anonymous reasons. I previously got in touch with you to tell you about the study and its goals. Before we get started, do you have any more questions?


	Interviewee 1
	No questions, I’m happy to proceed all sounds good.


	Interviewer (Me)
	Ok, thank you. The first question is ‘Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?’.


	Interviewee 1

	Yes. I feel there are several practices that I think small businesses can adopt which would make me want to give them more support. Their commitment to using recycled materials. This would be something which I would think highly of as in today’s modern world too much fabric is left to go to waste whereas it could be used to produce new clothing items.


	Interviewer (Me)

	That’s a great answer thank you. My next question is ‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’.


	Interviewee 1

	Ok, I would suggest that small clothing businesses set themselves goals to meet. For example, reducing their carbon footprint each month by 10% would be a great way for the businesses to keep track of their progress to becoming more sustainable. 


	Interviewer (Me)

	Yes, I agree with you I think setting goals would be a great way for small clothing businesses to achieve their net zero carbon emissions. This will allow them to know how much progress they are making. Ok, next is ‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’.


	Interviewee 1

	Yes, I don’t think that enough people are aware of the environmental impact of clothing production. It is something that businesses rarely raise awareness about therefore, not enough consumers support them when they are trying to reduce the impact they have on the environment.


	Interviewer (Me)

	Yes, maybe in schools and on websites businesses should raise awareness about this matter. The next question is ‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.


	Interviewee 1

	Umm, I wouldn’t say that I am very aware of the impacts the clothing industry has in terms of carbon emissions. However, I know the basics that they emit a lot of carbon emissions in the production process again, I'm not sure how much.


	Interviewer (Me)


	Fab, that's fine it is hard to know about the exact impacts the clothing industry has on the environment. Ok, ‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’.


	Interviewee 1

	I think that I would support and think more of a business if they were committed to sustainability. I think it is hard to find clothing businesses which put all their efforts into being sustainable. I find some businesses might try to be sustainable, yet they will send a parcel with loads of unnecessary packaging.


	Interviewer (Me)

	I always find that as well, that clothing from businesses always turns up with a lot of plastic and packaging which just isn’t needed. Right, the next question is the last one which is ‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’.


	Interviewee 1

	I would be willing to pay a little more for clothing which is from businesses that want to achieve net zero emissions. I don't think I would want to pay a large amount on top of the usual price only because I couldn’t afford expensive clothing. But yes, I would pay a little extra.


	Interviewer (Me)

	Great answer, thank you so much for answering those questions your responses will be valuable for my dissertation research. 




Interviewee 2

Recording started at 00:00
Recording ended at 14 Minutes:13 Seconds.

	Interviewer (Me)

	Hello, today I will be asking you a few questions to help me with my dissertation research about ‘How can small clothing businesses achieve net zero carbon emissions’. You have the option to end the interview at any moment, and the study will only use your response—not your name or identity—for anonymous reasons. I previously got in touch with you to tell you about the study and its goals. Before we get started, do you have any more questions?


	Interviewee 2

	Yes, go ahead I'm happy to carry on.

	Interviewer (Me)

	Ok, so the first question is ‘Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?’.


	Interviewee 2

	I'm not sure really. I would probably support a business a lot more if they cared more about sustainability in comparison to a business which was really unsustainable.  


	Interviewer (Me)

	Ok, thank you. Next is ‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’.


	Interviewee 2

	I think that small clothing businesses could look at using materials such as organic cotton or recycled fibres. I think this because these materials are a lot more sustainable, and they’re also good quality which is why I think it would work for these small clothing businesses which want to be more environmentally friendly and reduce their carbon footprint.


	Interviewer (Me)

	Yes, I agree with you, organic cotton is nice and soft so it would be comfortable as well for customers. The next question is ‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’.


	Interviewee 2

	Yes, I don’t think that businesses and even schools don’t educate individuals about the environmental impact which the clothing production has. So, yes, I believe they need to talk about this a lot more for people to support it.


	Interviewer (Me)

	Great, next is ‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.


	Interviewee 2

	Ah I'd say I'm not as aware as I probably should be. Although, I feel I know a little regarding carbon emissions during the production of clothing which is pretty high for most businesses.


	Interviewer (Me)

	Good answer, ok so ‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’.


	Interviewee 2

	Personally, purchasing from a small clothing business which is very unsustainable in comparison to another which is very sustainable would make me want to purchase more from the sustainable one. Although, I would still purchase from the least sustainable one if I preferred their clothing.


	Interviewer (Me)

	Yes, that’s interesting as I'm sure a lot would agree and still support unsustainable businesses which sell clothing. The last question today is ‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’


	Interviewee 2

	Ok, so I think if there were two businesses selling something which I wanted and one business was sustainable, and the other wasn’t as much yet the price was cheaper for the least sustainable one. I would probably purchase the cheaper piece of clothing from the least sustainable business. I just think it's hard to afford more expensive clothes today.


	Interviewer (Me)
	Thats a good answer thank you so much for answering all of those questions it’s interesting to see different opinions on each question, your answers will be really helpful for my dissertation research. 











Interviewee 3

Recording started at 00:00
Recording ended at 11 Minutes:43 Seconds.

	Interviewer (Me)

	Hi, today I will be asking you a few questions to help me with my dissertation research. You have the option to end the interview at any moment, and the study will only use your response—not your name or identity—for anonymous reasons. I previously got in touch with you to tell you about the study and its goals. Before we get started, do you have any more questions?


	Interviewee 3

	Yeah, all good. I'm ready. 

	Interviewer (Me)

	Fab. The first question for you is ‘Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?’.


	Interviewee 3

	I'd say there isn’t any specific practices, but I do think that if small businesses used sustainable materials for clothing, then I would probably be more willing to purchase them. 


	Interviewer (Me)

	Great. The next question is ‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’.


	Interviewee 3

	I think small clothing businesses should look at their suppliers of materials and if they aren’t sustainable, they should change to greener suppliers. This would reduce their carbon footprint massively.


	Interviewer (Me)

	That’s a really good suggestion thank you. So, the next question is ‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’. 


	Interviewee 3

	I don’t believe that children in schools need to be educated massively about this topic however, I think businesses could do more on their websites and social medias as this would reach a wide audience especially consumers. 


	Interviewer (Me)

	I agree with you, websites and social media as well would be an effective way for small clothing businesses to educate their consumers. The next question for you is ‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.


	Interviewee 3

	I would say I am fairly aware of the environmental impact that the clothing industry has. I wouldn’t be able to give any figures or anything though. 


	Interviewer (Me)

	Thats ok, not to worry. The next question is ‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’. 

	Interviewee 3

	So, the clothing brand’s commitment to sustainability I wouldn’t say it would have a massive influence on my perception, but I do think it would have some impact because I'd rather support a business which is sustainable rather than one which isn’t. 


	Interviewer (Me)

	Great answer thank you. Now for the final question ‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’.


	Interviewee 3

	Yes, I would be willing to pay a premium for businesses that want to achieve net zero carbon emissions. I think it is important that everyone supports this as these emissions can have an impact on our future and health. 


	Interviewer (Me)

	Great answer. Thank you so much for participating in my interview as part of my dissertation research. Your answers will be very valuable.





Interviewee 4
Recording started at 00:00
Recording ended at 17 Minutes:28 Seconds.

	Interviewer (Me)

	Hi, today I will be asking you questions in relation to my dissertation topic to help me with my qualitative research, which I have previously informed you about. 
You have the option to end the interview at any moment, and the study will only use your response—not your name or identity—for anonymous reasons. I previously got in touch with you to tell you about the study and its goals. Before we get started, do you have any more questions?


	Interviewee 4

	Yeah, that is all fine by me and I am happy to be a part of your research for a good purpose. 


	Interviewer (Me)

	That’s great. Ok, let's make a start. The first question is ‘Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?’.
 

	Interviewee 4

	Yes, I strongly believe that if they adopted more renewable sustainable fashion materials for example organic cotton would reduce the businesses carbon footprint which is what small businesses need to achieve today to help the environment. I would definitely support a lot more small businesses if they were sustainable rather than unsustainable. 


	Interviewer (Me)

	Yes, that’s a great answer thank you. So, the next question is ‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’.


	Interviewee 4

	Hmm I reckon that renting clothing is something which small clothing businesses could use, and I think it will be something that will become popular in the future. I think by renting clothing you will get more use out of the clothing, and they won’t go to waste. By reusing clothing small businesses won’t need to create as many in the production process. 


	Interviewer (Me)

	Yes, I agree I have already seen some clothing businesses which are well known rather than small businesses have their own rental of clothing online as an option. That was a good suggestion. Right, So, the next question is ‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’.


	Interviewee 4

	I think that businesses and schools could educate individuals and consumers about the environmental impact of the clothing production. However, I don’t particularly think that it would make a difference to people’s actions even if they knew that the clothing, they have purchased has created a large percentage of carbon during the production process. 


	Interviewer (Me)

	I totally agree with you because I think people choose to ignore the effects and not realise how much they can negatively impact the future generations which is a shame. Following the last question the next one for you is ‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.


	Interviewee 4

	Oo Ok, I think I am aware of the environmental impacts which clothing companies cause. I also think I don’t know as much as I maybe should. I know things such as in the production process some business emits a lot of carbon emissions which are exposed into our atmosphere which are harmful to our health. But in regards, to the in-depth facts I don't think I'm up to speed with it all. 


	Interviewer (Me)

	Ok, that's absolutely fine. The next question is ‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’.


	Interviewee 4

	Ok, so I would definitely always support a clothing brand which is committed to sustainability. I personally would think more of a business which is trying to look after the environment because so many businesses today don’t care or don’t try to reduce their carbon emissions and maybe things like the packaging which goes to waste is something which is often an on-going issue. 


	Interviewer (Me)

	Yes, I always find any clothing deliveries I receive have so much unnecessary packaging which I throw away. Right, we are at the last question now which is ‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’. 


	Interviewee 4

	Interesting, ok, so I would pay more for clothing which is from businesses which care about achieving net zero emissions. Yeah, I'd definitely be willing to pay that extra amount because I think businesses' reducing their carbon is important today and for the future. 


	Interviewer (Me)

	Yeah, I agree that's great. Ok, thank you for giving me detailed answers and taking part in my interview. They will be very useful for me to get to understand how people feel about this topic. 





Appendix 4: Analysation of interview answers
I duplicated all four interviewers' responses to every question to quickly evaluate the data I obtained from the interviews. I then colour-coded the parts of each interviewee's response that demonstrated similarities. This made it much simpler to determine whether the findings were consistent or if everyone's ideas were diametrically opposed. 

Question 1
‘Are there specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?’.

Responses
Interviewee 1
Yes. I feel there are several practices that I think small businesses can adopt which would make me want to give them more support. 
Their commitment to using recycled materials. 
This would be something which I would think highly of as in today’s modern world too much fabric is left to go to waste whereas it could be used to produce new clothing items.

Interviewee 2
I'm not sure really. I would probably support a business a lot more if they cared more about sustainability in comparison to a business which was really unsustainable.  

Interviewee 3
I'd say there isn’t any specific practices, but I do think that if small businesses used sustainable materials for clothing, then I would probably be more willing to purchase them.

Interviewee 4
Yes, 
I strongly believe that if they adopted more renewable sustainable fashion materials for example organic cotton would reduce the businesses carbon footprint which is what small businesses need to achieve today to help the environment. 
I would definitely support a lot more small businesses if they were sustainable rather than unsustainable.


Question 2
‘What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?’

Responses
Interviewee 1
Ok, I would suggest that small clothing businesses set themselves goals to meet. For example, reducing their carbon footprint each month by 10% would be a great way for the businesses to keep track of their progress to becoming more sustainable.

Interviewee 2
I think that small clothing businesses could look at using materials such as organic cotton or recycled fibres. I think this because these materials are a lot more sustainable, and they’re also good quality which is why I think it would work for these small clothing businesses which want to be more environmentally friendly and reduce their carbon footprint.

Interviewee 3
I think small clothing businesses should look at their suppliers of materials and if they aren’t sustainable, they should change to greener suppliers. This would reduce their carbon footprint massively.

Interviewee 4
Hmm I reckon that renting clothing is something which small clothing businesses could use, and I think it will be something that will become popular in the future. I think by renting clothing you will get more use out of the clothing, and they won’t go to waste. By reusing clothing small businesses won’t need to create as many in the production process.


Question 3
‘Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?’

Responses
Interviewee 1
Yes, 
I don’t think that enough people are aware of the environmental impact of clothing production. It is something that businesses rarely raise awareness about therefore, not enough consumers support them when they are trying to reduce the impact they have on the environment.

Interviewee 2
Yes, 
I don’t think that businesses and even schools don’t educate individuals about the environmental impact which the clothing production has.
So, yes, I believe they need to talk about this a lot more for people to support it.

Interviewee 3
I don’t believe that children in schools need to be educated massively about this topic however, 
I think businesses could do more on their websites and social medias as this would reach a wide audience especially consumers.

Interviewee 4
I think that businesses and schools could educate individuals and consumers about the environmental impact of the clothing production. However, 
I don’t particularly think that it would make a difference to people’s actions even if they knew that the clothing, they have purchased has created a large percentage of carbon during the production process.

Question 4
‘How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?’.

Responses
Interviewee 1
Umm, I wouldn’t say that I am very aware of the impacts the clothing industry has in terms of carbon emissions. However, I know the basics that they emit a lot of carbon emissions in the production process again, I'm not sure how much.

Interviewee 2
Ah I'd say I'm not as aware as I probably should be. Although, I feel I know a little regarding carbon emissions during the production of clothing which is pretty high for most businesses.

Interviewee 3
I would say I am fairly aware of the environmental impact that the clothing industry has. I wouldn’t be able to give any figures or anything though.


Interviewee 4
Oo Ok, I think I am aware of the environmental impacts which clothing companies cause. I also think I don’t know as much as I maybe should. I know 
things such as in the production process some business emits a lot of carbon emissions which are exposed into our atmosphere which are harmful to our health. But in regards, to the in-depth facts I don't think I'm up to speed with it all.


Question 5
‘To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?’.
Responses
Interviewee 1
I think that I would support and think more of a business if they were committed to sustainability. I think it is hard to find clothing businesses which put all their efforts into being sustainable. I find some businesses might try to be sustainable, yet they will send a parcel with loads of unnecessary packaging.

Interviewee 2
Personally, purchasing from a small clothing business which is very unsustainable in comparison to another which is very sustainable would make me want to purchase more from the sustainable one. Although, I would still purchase from the least sustainable one if I preferred their clothing.


Interviewee 3
So, the clothing brand’s commitment to sustainability I wouldn’t say it would have a massive influence on my perception, but I do think it would have some impact because I'd rather support a business which is sustainable rather than one which isn’t.

Interviewee 4
Ok, so I would definitely always support a clothing brand which is committed to sustainability. I personally would think more of a business which is trying to look after the environment because so many businesses today don’t care or don’t try to reduce their carbon emissions and maybe things like the packaging which goes to waste is something which is often an on-going issue.



Question 6
‘To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?’
Responses 

Interviewee 1
I would be willing to pay a little more for clothing which is from businesses that want to achieve net zero emissions. I don't think I would want to pay a large amount on top of the usual price only because I couldn’t afford expensive clothing. But yes, I would pay a little extra.

Interviewee 2
Ok, so I think if there were two businesses selling something which I wanted and one business was sustainable, and the other wasn’t as much yet the price was cheaper for the least sustainable one. I would probably purchase the cheaper piece of clothing from the least sustainable business. I just think it's hard to afford more expensive clothes today.

Interviewee 3
Yes, I would be willing to pay a premium for businesses that want to achieve net zero carbon emissions. I think it is important that everyone supports this as these emissions can have an impact on our future and health.


Interviewee 4
Interesting, ok, so I would pay more for clothing which is from businesses which care about achieving net zero emissions. Yeah, I'd definitely be willing to pay that extra amount because I think businesses' reducing their carbon is important today and for the future.








Appendix 5: Questionnaire Questions asked

The questions which are included in the Questionnaire are as follows;
	Question 1
	What is your age group?


	Question 2
	Gender?


	Question 3
	How often do you purchase clothing from small businesses in the UK?


	Question 4

	To what extent do you consider the environmental impact when purchasing clothing?


	Question 5

	What initiatives or practices do you believe small clothing businesses should adopt to reduce their carbon emissions? (Select all that apply)


	Question 6

	How willing are you to pay a premium for clothing from businesses committed to achieving net zero carbon emissions?


	Question 7
	In your opinion, what role should government policies play in encouraging small clothing businesses to become more environmentally friendly?


	Question 8

	Would you prefer small clothing businesses to actively communicate their efforts towards achieving net zero carbon emissions?


	Question 9

	What other suggestions do you have for small clothing businesses aiming to reduce their environmental impact? Please state below.







Appendix 6: Structured Interview Questions

Question 1
Are their specific sustainable practices or initiatives that, if adopted by small businesses, would make you more likely to support them?



Question 2
What suggestions do you have for small clothing businesses looking to become more environmentally friendly and achieve net zero carbon emissions?

Question 3
Do you believe there is a need for increased education and awareness among consumers regarding the environmental impact of clothing production?

Question 4
How aware are you of the environmental impact of the clothing industry, particularly small businesses, in terms of carbon emissions?

Question 5
To what extent does a clothing brand's commitment to sustainability influence your perception of the brand?

Question 6
To what extent are you willing to pay a premium for clothing from small businesses committed to achieving net zero carbon emissions?
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| would like to extend an invitation to you to participate in a research study for
my undergraduate dissertation. This information sheet is designed to provide
you with a comprehensive overview of the study's objectives and your role
before you decide. Should you require additional information, please do not
hesitate to reach out.

Researcher and Study Overview: | am an undergraduate student enrolled at the
University of Wales Trinity Saint David. The impetus for this study stemmed
from observing individuals' perspective regarding ‘How can small clothing
businesses achieve net zero carbon emissions?’ The primary objective is to
explore these effects from the perspectives of the public who feel strongly
about this topic. By gaining personal opinions. | aim to gain an in-depth
understanding of the personal perspectives for this chosen topic.

Participant Involvement: As part of this study, you will have conversations
around the topic of "How can small clothing businesses achieve net zero carbon
emissions?" considering a range of factors that could motivate small clothing
companies to strive for net zero carbon emissions as well as potential public
support.

Invitation Rationale: You have been invited to take part in this study because
the purpose of the interviews is to learn more about the public's perceptions of
small clothing businesses, how well-supported they are by the public, and what
steps can be taken to lessen their carbon impact.

Voluntary Participation: Your participation in this research is entirely voluntary.
You have the autonomy to decline participation altogether or to withdraw from
the interview at any stage without repercussion.

Confidentiality: Any personal information shared during the interview will be
anonymized using participant numbers to ensure confidentiality.

Use of Study Results: The insights gathered from the interviews will be utilized
solely for the purpose of completing my dissertation.

Further Information: If you require additional details or have any questions,
please don't hesitate to contact myself via this email.

Thank you for considering participation in this study. Your contribution would
be greatly appreciated.

7z




image13.png
40

35

30

25

20

15

10

Gender?

Male

Female





image3.jpeg
ey




image4.png
Stages Include

Using less material in design and
manufacture. Keeping products for
longer; re use. Using less hazardous
materials

Checking, cleaning, repairing,
refurbishing, whole items or spare
parts

Turning waste into a new substance or
product. Includes composting if it
meets quality protocols

Includes anaerobic digestion,
incineration with energy recovery,
gasification and pyrolysis which
produce energy (fuels, heat and
power) and materials from waste;
'some backfilling

Landfil and incineration without energy
recovery





image5.png
Most fashion e-shoppers in the UK agree that retailers and their suppliers should

display fair workplace practices
Agreement with sustainability statements, fashion apparel or accessories e-shoppers, the United Kingdom, 2022

| want retailers to have fair workplace practices
and ensure the companies that supply them 86%
» have high standards of staff and community welfare
| would be willing to pay more for products if |
knew they were produced and transported in a 53%
way that did not harm the environment

Based on 450 individuals who shop fashion apparel or accessories online in the UK, aged 16-83, Jun 2022. Question: "To what extent
do you agree or disagree with the following statements?"





image8.png
How often do you purchase clothing from small

businesses in the UK?

= Frequently = Occasionally = Rarely = Never




image10.png
18
16
14
12
10

®

oNn s o

environmental impact when purchasing

To what extent do you consider the

clothing?

Always

Often

Occasionally

Rarely

Never




image11.png
What initiatives or practices do you believe
small clothing businesses should adopt to
reduce their carbon emissions? (Select all that

= Sustainable sourcing of materials = Energy-efficient production processes
= Recycling programs for old clothing = Minimalpackaging
= Other (Please specify)




image14.png
Would you prefer small clothing businesses to
actively communicate their efforts towards
achieving net zero carbon emissions?

aYes, itsimportant = Neutral = No,it'snotnecessary




image15.png
anonymous

anonymous

anonymous

anonymous

anonymous

anonymous

Businesses need to be transparent about their carbon accounting and state
whether they are including scope 3 emissions, so as to not greenwash customers.
The government should roll out a subsidy for small businesses that wish to invest
in robust carbon accounting, delivered by consultancies such as ‘Balanced Energy
Ltd".

Manufacturing the product in the UK.

Upcycle second hand clothed, they could even offer trade prices for people who
bringing in old clothes - giving them some credit to offset against their purchases

Keep everything local and craft based. Promoting better skill based locally.

| don't think the customer should pay a higher price for clothing from a business
committed to zero emissions | think the government should subsidize these
business so they can offer competitive prices We pay enough in taxes to the
Government for different things

Be aware of the water used in cotton production




