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· Compare the differences between Fine Art works and any other product sold through conventional marketing techniques. Understand the difference.

· Research and describe the structure and size of the Fine Art market for your chosen direction and identify the particular industry marketing opportunities.

· Describe your perspective on the possible dilemmas that confront the Fine Art artists and the contemporary arts marketplace.

· Describe the role of museum associations galleries and other art facilitators.

· Consider the area of expertise you wish to follow as a career path and investigate the area thoroughly. E.g. if you are interested in a gallery based career it is important to understand the processes of gallery submission etc. 

· Develop a marketing plan for gallery or museum or any art related area of your choice.

· Artists statement on work

· Artists biography 

· Blog

· Website

· Instagram

· Tumblr

· Linkedin

· Facebook page for your year group – link it to all the university pages.

· On both personal and group sites make sure you attach yourself to the Swansea Fine Art and UWTSD links.
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