












Business name -


Tails& Trails    LTD 15.06.2023
Markets and Competitions

Target Markets

The location of Tails and Trails (T&T) will be near Bristol International Airport where both long and short haul flights depart from. The aim is to attract customers who need to leave their dogs while they are travelling. The two types of customers that the business will focus on will include those who wish to pay more for a luxury service including grooming, GPS tracking on walks and other additional adds-ons. It will also include customers who just require the standard package of dog boarding. The business would provide short and long term stays depending on the customers’ needs and requirements.

A SWOT analysis was undertaken to assess T&T’s position in the market.

Strengths

It is an all in one package as it is near Bristol Airport and includes parking and airport transfer. Packages are catered to suit the needs of individual customers and dogs. It will cover both the luxury end as well as a standard package to suit all budgets. All staff will have Disclosure Barring Service (DBS) checks. Dogs will be in safe hands as everyone will be trained in animal first aid. It will cater for people who have concerns over their dogs as T&T will be talking to the owners when they make a booking. All dogs will have to be fully vaccinated before they stay.


Weakness.

Quieter in winter months and weather may affect dog walking for those dogs who do not like cold wet weather. The standard package will probably be more expensive than the equivalent packages from competitors. Finding the right quality of staff (reliable and trustworthy). Initially, due to the high costs and overheads, then cash flow may be affected until T&T builds up its customer base.


Opportunities

It is located near an international airport. It will stress that it will cater for the individual dog with extra add-ons (for example GPS tracking and extra walks) with lots of extra running around space rather than being kept in a kennel for 20 hours a day. It will offer an on-site groomer. If it proves to be successful then T&T can then expand out to other international airports and possibly franchise the company.

Threats

Customers with existing boarding kennels that also offer a good spacious environment. Customers may assume that it is just a large boarding kennel near an airport rather than a small operation that interacts with the dogs over and above normal larger kennel operations. High overheads due to the level of electricity needed and the amount of space to cover all the operations. The cost of setting-up and securing the car park will eat into the profit margins.


Competitors

The aim of the business is to provide a service for two levels of customers. We will provide different packages which will suit the needs of each customer and their dog.

Standard dog boarding and kennels do not often add on dog grooming and GPS dog walking in their packages. In addition to this the business will make sure that the dogs will be made to feel safe, relaxed and as comfortable as possible. In order to do this there will be underfloor heating installed and luxury dog beds provided at an extra cost. The underfloor heating costs from £74.98 for x2 mats that will cover 12m each so will need to purchase enough to cover the area in which the dogs will be sleeping. The owner's father will fit these during the renovation free of
charge. While the cost of T&T may be a bit more than others this extra cost can be justified with the extras T&T would offer.

In order to make T&T stand out from others then a selling point would be that their dog would be allowed to run around out of cage during the day on top of their daily walks. However, we would need to ask the customer if they are comfortable with their dog running free and mixing with other dogs.

As the location will be near Bristol Airport we will be able to offer an airport drop and pick up service for families who are leaving their dogs with T&T, this will make the service more appealing to customers who are looking to save money on airport parking and taxis.

Local dog boarding is offered at ‘The Woofchester Hotel’ which is a nineteen- minute drive from Bristol airport. This is a family run boarding service that offer a home pick up service for the dogs. They start from £24 per dog per night plus extra add-ons for medicated dogs and dog grooming at a charge. T&T would have more space for the dogs to roam, more options for extra add-ons including grooming and would also offer car park and airport drop offs and pickups.

As the location will be near an intentional airport we will be able to offer an airport drop and pick up service for families who are leaving their dogs with T&T, this will

make the service more appealing to customers who are looking to save money on airport parking and taxis.

Parking at Bristol Airport in peak summer starts from £45 per day. T&T would offer it as a package included in the dog boarding. T&T would need to ensure that the pricing covers the cost of insurance and the security of the car park.
If customers are on a two-week holiday in the school summer holidays this could save them not only time and convenience but up to £143 per week.
Below is the price table taken from bristolairport.co.uk (2022) silver zone carpark which is a short bus journey to the terminal.


Sales and Marketing

Sales

In order to facilitate enough sales T&T would make bookings as easy as possible. Customers would be able to book online via Instagram and Facebook, or directly from the website. T&T would also take bookings directly over the phone 7 days a week. Customers would be contacted once they have booked to be given a chance to up-sell additional products and services.

Once customers have used the services the business would then offer a small discount on the next stay to encourage repeat customers. The business would also provide them with a loyalty card that will be stamped with every add on bought, once the stamp card is full T&T will offer a free luxury night stay on their next booking. Employees would ask customers to leave a review on social media and Google, along with pictures of the facility; this will help new customers feel relaxed leaving their dog with Tails and Trails.
Brightdesign.co.uk (2021) state that 49% of consumers always check reviews online. 93% of those consumers state that online reviews do impact their buying decision and 82% of those consumers say that reading the reviews helps them make a decision before making a purchase or using a service.

T&T will offer two packages and can also create bespoke packages for customers who want to add on extras or have specific requirements such as medication application, badly behaved or nervous dogs. The standard package will include overnight stays, one 30 minute walk a day, space to roam the grounds and daily treats. The luxury package will include overnight stays, one hour walk a day, space to roam the grounds, wash and groom before leaving, extra treats,


Marketing

For promotion purposes for the luxury customers of the market T&T will advertise in

high end local magazines that are placed in cafes, bars and hairdressers around affluent areas, for example The Shire in mid-Wales. The Shire Magazine distributes 45,000 copies a month and prices start from £195 for a quarter page and £385 for a half page (The Shire, 2021). The business would also, once established, look to advertise in national magazines such as Country File and Woman and Home to reach its upper end target audience. However, when advertising for the standard package T&T would advertise on social media such as Instagram, Facebook and LinkedIn. T&T would use Facebook ads and Google ads pop ups for frequent flyers and travellers as well as advertising at airports. T&T will also be advertising more traditionally with leaflets and posters in local shops (Appendix 11), community centres and large corporation businesses. This is how the business will hope to reach all target markets.

Once the business has a strong presence and good brand awareness then word of mouth will be the strongest form of marketing. Hitesh Bhasin of marketing91.com (January 2021) states that word of mouth marketing is so vital to all marketers because it is generally a personal recommendation and usually by someone you know, this then builds a trust on the recommendation and consumers are more likely to use your services or buy your products.

The business would decorate the two vans with brightly coloured branding and the T&T logo. The vans would have contact details and a brief description of what T&T do. This would then be recognised around Bristol and surrounding areas to raise brand awareness.


Taking all this into account the business would need around £6000 for a marketing budget for the first year, this would include a website, company domain, social media adverts and a marketing company to design the brand.


Product Positioning

The business will take pride in offering a service unlike any other dog boarding operation. The packages will be designed for the customer and their pet. They can add on or take off as much as they require. The business will be very flexible in meeting the needs of the customer.


After carrying out research no other dog boarding company operates near international airports that offer airport drops and parking. The business will save space for delayed flights so that the customers never have to worry that their pet has no place to go. The GPS dog walking will ensure customers that their dog is getting the required walks they paid for and it will also be peace of mind for the customer to be able to check where their pets are whilst out walking.

Management

Regarding staff, T&T will need one full-time and one part-time front of house staff who will be the face of the establishment. They will need to carry out full receptionist duties such as managing bookings, taking calls, dealing with customer problems, managing social media, and taking payments. The business will also rely on these staff members to up-sell the packages to maximise each and every sale. The front of house staff will need to be reliable, trustworthy, friendly and extremely organised with excellent communication skills.

The business will need to be able to care for up to thirty dogs per day so it will need four to five full time members of staff who are reliable, energetic, compassionate and who are dog lovers to care for them. Following government requirements staff can only have up to 10 dogs to take care of. These staff members will need dog first aid training so they are prepared for any situation (reed.co.uk, 2022). These courses will ensure we are practicing the best care for the dogs, and we keep in line with the Government Dog Day Care Licensing (gov.co.uk, 2022).

The business would require all staff to be able to drive in order to take the dogs on walks and take clients to the airport. They must also pass a full DBS check (Appendix 2). The business will need an additional two members of staff on zero- hour contracts to cover annual leave, weekends and busy periods. These will also have to meet the same criteria as the full-time members of staff.

There will be an onsite dog groomer who will be self-employed at first to save on costs. This will mean they will rent a room and any equipment they may need from the business. Once the business is established it can then hire a full-time member of staff for grooming. The groomer will require a L3 diploma (Appendix 5) in professional dog grooming, be reliable with appointments and tolerant with the dogs.


T&T would advertise the jobs on websites such as uk.dogbuddy.com (2022) and agencies such as Reed (reed.co.uk, 2022) and Total Jobs (Totaljobs.com, 2022). For local zero-hour staff the business would put an advert on gumtree.com (2022), LinkedIn and local Facebook groups. The business would design a job specification description and would only accept interviews for candidates that have previous experience with dogs. All staff would be on a contract to cover both the business and the staff members. The staff would carry out a three and six month probation period; this would avoid and smooth out any issues the manager or staff members may have.

The business will outsource an accountant that submits tax returns, confirmation statements for the company, deals with PAYE, pensions and staff payslips. This will be an additional cost per month of £130. As it is a limited company the business

understands that it is vital to keep on top of the administration, failure to do so can end up in fines and even in court. As stated on the gov.uk website if you fail to pay tax, PAYE and self-assessment there will be a daily interest added and a further 5% added after 12 months (gov.co.uk, 2007)

T&T would register with Companies House as a limited company (gov.co.uk, no date) T&T will need to ensure that all staff are on PAYE with a government pension scheme unless opted out. T&T would need an up-to-date public liability insurance clearly displayed on the wall in sight of customers. Staff will need to have training in first aid and fire safety. Health and safety checks will be carried out daily, weekly, and monthly on the site. These checks would include checking for any trip hazards, fire alarm and sprinkler checks, ensure all fire exits are clear, emergency lighting is working and first aid kit is full with the correct equipment.

Before staff can start they would need to fill out a Starter Form checklist to make sure they are eligible to work in the UK (hmrc.gov.uk, no date). Staff would be given a Human Resources manual and company contract that they will be expected to read and sign to ensure they understand their duties and responsibilities at T&T.


Operations

A PESTLE analysis Political
T&T would need to be aware of changes in legislation for staffing and dog boarding laws (gov.uk, 2022). Staff contracts and taking staff on a zero-hour contracts may change. T&T would have support from the accountant on these issues that may arise. A potential change would be in changes to existing staff due to Brexit legislation. T&T may need to take out extra checks on staff to ensure they are fully legal to work in the UK.



Economic

Currently there are fewer flights leaving the UK due to Covid and there are also issues with staff shortages across the travel industry, this is going to have a large impact for cancellations and lengthy delays. Airports and airlines in the UK are struggling to manage with the amount of people travelling again after staff left during Covid. The Guardian (2022) has stated that

In recent days, EasyJet has cancelled more than 200 flights to and from Gatwick between 28 May and 6 June. Tui also made several last-minute cancellations

over the weekend from airports including Gatwick, Birmingham and Bristol, as a result of “operational and supply chain issues”.

The metro.co.uk (2022) has stated that ‘ Heathrow Airport boss John Holland-Kaye claims ‘I think it will take 12 to 18 months for the aviation sector to fully recover capacity’ “

This will have a negative financial impact on T&T if it were to continue with last minute cancellations. Employment rates are going up as well as minimum wages as are overheads and the cost of living. This will affect T&T with higher running costs, staff wages and the price of electricity. T&T have a standard and a luxury package to cover all budgets, this can be adjusted accordingly to the current situation.



The table below shows the increase in prices in 2022 for the national minimum wage increase from gov.co.uk (2022) .


Social

T&T would ensure the correct procedures are being carried out for Health and Safety. T&T would have full insurance for dogs, the public and the venue. All staff would need to have a full background and DBS check. References will be carried out on new staff and dog first aid training for peace of mind for the customer.

Technology

T&T would keep technology as simple as possible with an easy booking system on the website where customers can book out of hours. T&T would mainly deal with customers face to face or over the telephone. T&T will use GPS tracking on the dog's collars which are chargeable and last up to 7 days once charged. T&T will keep in contact with customers by mobile phone in case there are delays. CCTV cameras, air conditioning and heating would be maintained by the author’s, father’s company yearly. He would also carry out checks on all electrical items that would need PAT (Portable Appliance Testing) testing to ensure they are safe and in good working condition. T&T would need broadband, a laptop for bookings and two mobile phones (Appendix 7) one to stay in at the base and the other to go with the staff for drop offs to the airport. T&T would pay monthly for the phone, laptop, and upgrade once the contract term ends.


Legal

As T&T will be outsourcing their accountant they will be fully aware of any

employment law changes that may arise (cardiffaccountants.co.uk, 2021)
All staff would need to be registered as an employee on PAYE (Gov.co.uk, no date). The manager would need to ensure that the dog walking insurance and owners liability insurance (Appendix 10) is renewed yearly and check for any changes to the way we run the business that may affect or void the insurance. Insurance can be paid monthly. Health and Safety Laws may change and this will need to be addressed when T&T start to take on staff
(hse.gov.uk, 2022). Environmental
T&T will use bio-degradable poo bags that will be more environmentally friendly. With global warming T&T will have to take into consideration extreme weather conditions that will affect the dogs and their heath. The temperature will have to be monitored with air conditioning and heating.

Premises and Equipment

The business would be situated within a 15-mile radius of Bristol International Airport. The author has a family member with acres of farmland and a fully functioning barn that he is willing to give the owner for two free years to trial T&T; therefore this would save T&T on initial costing of the property deposit and rent. If T&T is a success then there would be an opportunity to buy the barn and surrounding land from the family member. T&T will be able to save money on labour costs due to the owner’s father owning a property development company and he has agreed to support the project and will offer his services and labor for free.

The property would have enough land to build runs for the dogs and enough space for them to roam without being in any danger. To ensure this then there would need to a fence surrounding the premises to keep the dogs safe. The barn is fully functioning with electricity and water supply.

To conform to regulations then the Department for Environment Food and Rural Affairs (bristol.gov.uk, 2018) state that each dog requires six square meters of space each, inside or outside. This means the premise would need to be at least 180 Sq meters to meet the DEFRA (2018) regulations. The property has a large space of flat land to build a car park for the customers. The property would need to be fitted with security cameras (appendix 12) and alarms to ensure that dogs and customers’ cars are safe and secure. The total amount for security cameras would be £39.99 per camera and we would need up to x10 cameras to cover the inside and out of the barn.

To create a welcoming and friendly atmosphere for both dogs and people then the inside of the barn would be painted different shades of blue as this colour stands out to dogs (vcahospitals.com, 2022). We would ensure that the temperature was

well monitored with air conditioning for the summer and underfloor heating in the winter. The customer would be offered a choice. They may bring their own dog beds, blankets and toys. However, if needed, at additional cost then T&T would also provide these along with extra treats and GPS trackers (Appendix 7).

T&T would also need a people carrier (appendix 8) to take families to and from the airport. It would also need two vans with dog cages fitted into them (appendix 3).
Staff would also need the correct insurance to drive the vehicles.

Additional equipment needed includes grooming equipment that the self employed groomer should provide, T&T would eventually invest in their own grooming equipment once established, GPS trackers £13.49 x30 enough to cover every dog in T&T’s care.

Around the Bristol area T&T will trade from, there are plenty of large parks and fields that the dogs would be taken for walks too. They would be safely transported in the vans to these locations. Locations include Brandon Hill nature park, Leigh woods and Mendip Hills.



Suppliers

T&T would rely on the local cash and carry for dog food and treats as they are the most reliable source being open 12 hours a day. Being local is also important in case you need to get in emergency supplies. Doggy poo bags will also be brought from the local cash and carry. Failure to clean up dog’s mess can lead to a fine of
£60 to £100. Bristol.gov.uk (2021) state that committing an environmental crime and failing to pay the fixed penalty notice can lead to a court prosecution process.
Amazon would be a main provider for First Aid supplies for the dogs and staff. Amazon is an exceptionally reliable source, quick and efficient (Appendix 13).



Financial information

Cash flow Forecast


The business will be able to hold x30 dogs at a time. The charge for these dogs will be starting from £38 per night per dog, this is not including any additional add-ons. T&T will need to ensure they have enough cash flow to pay for the overheads such as rent, electric, staff, water, petrol and dog food. There needs to be a cash float for any issue that may arise such as leaks or any damages to the property, vehicle issues and MOT/services.T&T would predict a quieter start with x10 dogs in the

December/January then slowly increasing to x30 dogs in July/August then declining when heading back into winter.

Sales Forecast

At full capacity T&T would take a minimum of £38 per night and a full capacity week would take from £7,980. The business would expect that the summer months will be a lot busier than the winter months. This is something T&T would monitor and would close for certain days in the winter months to keep the cost down when necessary.


Set up and operational cost

Initially, the set up for T&T would need to cover the materials for decorating and set-up of the property. T&T would need to pay for the vans (Appendix 16), cages (Appendix 3) and the secure fitting of the cages and marketing. In this budget T&T
initially will need to be able to cover three full time staff members, a receptionist and the owner who will be covering all roles. The set-up costs would need to include all relevant courses, annual insurance for dog walking (Appendix 16), public liability, car/van insurance and contents cover


Sources of finance/funding requirements

The founder of T&T has inherited £20,000 from family that they will be using in the set-up cash flow. There will be a further £15,000 that will be from a loan, this will be used to decorate and buy all equipment needed. The loan will be paid back in monthly instalments of £303 (Appendix 14). T&T will hold back £8000 for materials in the set up cost, this will include all the decorations, light fittings, new bathroom and kitchen for staff.

Profit & Loss statement

The busiest time of year for T&T will be throughout summer with predictions of full capacity in August including the car park. T&T will start in January with three full time members of staff and the owner who will cover all roles. In May T&T will hire an additional full-timer in preparation for the busy period. During June there will be five full time staff members and the owner all working full time. To cover staff sickness and extra dog walks there will be some flexible staff around to cover for these hours. The price of travel fluctuates depending on how many airport drops they have that month. The sale and cash flow predictions are without the extra add- ons for grooming and longer walks. When Autumn starts to approach T&T will drop back down to 4 full time members of staff to save on costs if needed.

T&T will start advertising a few months before opening and securing the first months’ bookings with a discount. The vans will be wrapped with the company logo and description. As the months go on into the summer T&T can keep the advertising costs down and just raise brand awareness on social media platforms. T&T will save the payroll and tax expenses in a business savings account every month so when it is time to pay at the end of the tax year it will be ready and prepared and so it will not be a major impact on the following year.

T&T will grow and decline due to seasons/school holidays and celebrations. Over time the company will build up a good reputation and clientele which will result in more money to invest back into the company increasing the size of the kennel and capacity of dogs T&T can hold.

T&T will save £300 per month incase of any repairs needed for the property or vans. The units of electric used will increase during the winter months so costs will rise slightly with the use of the underfloor heating.
All staff will have to carry out courses on dog first aid, basic grooming and canine nutrition this will help staff gain a better understanding so they are more knowledgeable when talking to customers.



The predictions for the amount of dogs staying at T&T as follows -
	
	

	January
	x10 Dogs -

	February
	x12 Dogs

	March
	x15 Dogs

	April
	X22 Dogs

	May
	x25 Dogs

	June
	x30 Dogs ( FULL CAPACITY )

	July
	x30 Dogs ( FULL CAPACITY )

	August
	x30 Dogs ( FULL CAPACITY )

	September
	X25 Dogs

	October
	x22 Dogs

	November
	x15 Dogs

	December
	x20 Dogs






Appendix 1 CV (See attachment)

2. DPS Checks for staff
Crbdirect.org.uk
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3. Dog Cages for the van
Ebay.co.uk
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4. Dog First Aid Training
https://www.reed.co.uk/courses/dog-first-aid/342286#/courses/dog-first-aid
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5. Canine Nutrition Diploma Course
www.centreofexcellence.com
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6. Dog Grooming Course

https://www.thecoursemix.co.uk/courses/dog-grooming-level-3-and-4-bundle/
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7a. Technology

https://www.currys.co.uk/computing/laptops/laptops/apple?
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ws7b Mobile Phone

https://shop.ee.co.uk/extras
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7C GPS trackers
https://www.amazon.co.uk
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8. People carrier for Airport Drop off and Pick ups
https://www.cargurus.co.uk
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9. Underfloor heating
www.theunderfloorheatingstore.com
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10. Boarding/Walking Insurance

www.petplansanctuary.co.uk
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11. Posters / Marketing
Vistaprint.co.uk
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12. Secruity Cameras
Amazon.co.uk
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13. First Aid Kit
Amazon.co,uk
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14. Business Loan https://www.fundingcircle.com
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15. Car Decals etsy.co.uk
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16. Van for dog walking/pick ups www.ebay.co.uk
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Dominique Mould Mobile: 07949457357
Email: Dominique.creativecc@gmail.com
Profile

Employment History

2018- Current 
Kenneth Bernard Lettings /Air bob management /Cleaning 

I possess a strong work ethic and am known for my reliability, punctuality, and hardworking nature. I excel both independently and as a valuable member of a larger team. My commitment to excellence drives me to complete tasks to the highest standards. Even under pressure, I remain composed, adaptable, and quick to respond to changes. My cheerful and positive personality adds a lively touch to any environment.
As a manager, I am approachable and patient. I have developed excellent people skills. I am always eager to expand my skill set and explore diverse interests in various fields. Continuous learning and personal development are important aspects of my professional journey.


2017- Current - The Creative Candle Company

I own and run a bespoke candle company that has now been established for 8 years. I have created an online store and have built up clientele in and around South Wales. I supply wholesale to gift shops and link in with local events like such as fashion shows, charity fundraising and seasonal markets.

2016 – September 2017 Innovate Trust- Catering/Support Manager
Building upon my experience of working with disadvantaged individuals and my management experience, I rose to the challenge of working with Innovate Trust. I trained and created opportunities for young people with learning disabilities who face barriers to employment in the catering sector. I would ensure that they comply with relevant hygiene and health and safety legislation and supervise them to build their confidence and skills. I was responsible for cashing up and purchasing stock to sell at a number of locations operated by the Trust. I work calmly under pressure and managed difficult situations with empathy and professionalism.

2014-2015 Cancer Research Wales – Store Manager



On my return to the UK I decided that I wanted to build upon my retail experience and become a manager. I successfully opened the flagship store in Central Cardiff for the charity and was responsible for recruiting staff and volunteers. In addition, I was responsible for merchandise display and stock being sourced from other stores and warehouses.
I organised staff to attend the Eisteddfod which was the first time Cancer Research Wales had a presence at such an event. I worked at the event myself which was a huge success. I regularly organised fund raising evenings in the shop to raise the awareness and brand profile of Cancer Research Wales in Cardiff City Centre. These included raffles, pamper evenings and charity auctions.


2013-2014 Teaching English as a Foreign Language (TEFL) English Teacher (Phuket Thailand)
I moved to Thailand in November 2013 and successfully found a teaching placement in a small school of 300 students ages 4 - 13
My typical tasks included:
· Classroom management;
· Planning, preparing and delivering lessons to a range of classes and age groups;
· Preparing and setting tests, examination papers, and exercises;
· Marking and providing appropriate feedback on oral and written work;
· Devising, writing and producing new materials, including audio and visual resources;
· Organising and getting involved in social and cultural activities such as sports competitions, school parties, dinners and excursions;
· Attending and contributing to training sessions;
· Participating in marketing events for the language school;
· Preparing information for inspection visits and other quality assurance exercises;
· Basic administration, such as keeping student registers and attendance records.

In addition, I sought to progress my teaching skills further by undertaking freelance teaching on a one-to-one basis. This included, teaching adults and children at their homes and in school settings and managing a busy schedule.



2012-2013 Opportunity Housing Trust – Support Worker
I was responsible for supporting five male service users all with challenging behavior and individual personalities in their own home. I worked as part of a team in the provision of overall support and development to service users living in their own homes. I undertook additional training such as food hygiene, health and safety and manual handling as well as Protection of Vulnerable Adults training. Individually, I assisted them with physical and emotional support helping to promote their own independence.




Whilst working in this role I wanted to undertake additional learning to develop new skills and to travel. I decided to complete Teaching English as a Foreign Language (TEFL) course via the internet and was immediately successful. I then embarked upon my travels to Thailand to implement my new skill set.


2008-2012 Molton Brown Ltd (Senior sales assistant/key holder) Cardiff
My main focus was to deliver excellent customer service which resulted in the store achieving our weekly KPI targets. My main responsibilities included opening and closing the store on a daily basis, completing daily and weekly trade reports for head office and maintaining good stock control through receipting deliveries/returns and assist with completing regular stock takes. I took on additional responsibility as key holder. Cashing up and banking experience were developed as part of this role.

During this period, I established my own beauty business. I studied whilst working full time to obtain the relevant qualifications I needed in tanning, nail art, massage, and eyelashes for example. I managed to balance my own business around my busy shifts in Molton Brown.


Qualifications and Training Courses School: 2001 – 2006 St Teilos Cardiff
GCSE
· English
· Mathematics
· Art
· IT
· P.E

Courses and certificates
· Cardiff School of Beauty Therapy (various beauty treatments)
· Self-defense in the work place
· Health and safety at work
· Food hygiene
· TEFL
· POVA



Interests and hobbies

My interests and hobbies include travel, keeping fit, my 2 dogs which are pugs, make up, fashion and socialising with friends and family. I support numerous charitable organisations and actively raise money for those in need. Examples of this include two years ago I trekked across the Sahara desert and raised £7,000 for Help for Heroes.
Most weekends I work alongside GFP a clothing brand, I help out with social media, photo shoots and promotional stands.

Personal details
Address: 141 Bremley Court, Glenwood, Cardiff, CF23 6UW Date of birth: 27/03/1991
Nationality : British Driving licence
Non smoker
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