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[bookmark: _Toc102043676]Introduction
The globalisation and expansion of enterprises on a worldwide scale have made effective international business communication a critical aspect of organisational progress. Establishing an effective and robust corporate network will not only assist the firm to acquire better functionality but will also enable the company's organisational functioning to improve and become more goal oriented (Lacovleva, 2021). This study will focus on the international business of the UK in Turkey as a developing country. 
[bookmark: _Toc102043677]Turkey as a Developing Country
Turkey has a workforce of around eighty million people, with Ankara serving as the capital. Turkey's official language is Turkish. The Turkish community is reported to be 99.8 per cent Muslim, with the remainder 0.2 per cent comprised of Christians and Jews. Turkey has an open nation and is categorized by the International Monetary Fund (IMF) as an emerging economy with fast growth, making it a recently industrialised country. Germany, Iraq, the United Kingdom, and Russia are Turkey's business partners (Ainsworth, 2013). Its principal exports include car and mechanical components, as well as knit and embroidered items and accessories.
[bookmark: _Toc102043678]Hofstede Cultural Theory
[bookmark: _Toc102043679]Power Distance
Turkey has a top score on this dimension (66), indicating that the main attributes define Turkish panache: Superiors who are dependent, evaluated, and frequently unavailable, and the best leader is a great father Managers concentrate their efforts on their leadership as well as the rules, and authority is solidified. Employees are expecting to be told what to do. Regulation is anticipated, and managers are officially handled. Communication is casual, and data is shared selectively. A comparable arrangement may be found in the family unit, where the father acts as a patriarchal to which the majority of the household conforms (Leibensperger, 2015). The United Kingdom scores 35th on the PDI, suggesting that it is a culture that believes injustices between people should be minimised. Surprisingly, study reveals that the Power Distance index in Britain is lower among the higher classes than among the middle classes. The Power Distance Index score has seemed to be at odds with well-recognised and contextual British class system, and it uncovers one of the military battles in British culture – between both the status of birth rank on the one side and a depth belief that in which you are envisioned should not limit how far you can transport in life on the other. A sense of equality inspires the belief that persons should be considered fairly in some way (Talya, 2018).
[bookmark: _Toc102043680]Individualism
Turkey, with a value of 37, is a collectivist. This means that the "We" is vital; people adhere to the in who care about others in pay back for loyalty. Communication is casual, and group cohesion must be maintained; open conflicts are minimised. The bond has a ethical underpinning that always reigns supreme over work fulfilment (InterNations, 2022). To establish a trustworthy relationship, time must be invested at beginning. Favouritism may be more prevalent. Even in the business sector, criticism is typically subtle. The United Kingdom is among the top Individualist countries, with a rank of 89. In the United Kingdom, autonomy and anonymity are highly respected. Students are taught from a young age to think for themselves after order to determine their unique function in life and how they may contribute to society. Individual fulfilment is the path to happiness. As Britain's wealth grew in the preceding period, with income also 'spreading North,' various trends emerged, including the rise of what was viewed as unrestrained consumerism and the creation of the 'ME' mentality (Lacovleva, 2021).
[bookmark: _Toc102043681]Masculinity
Turkey obtains a score of 45, putting it in the Feminine category. This shows that milder cultural components, such as identifying with others, establishing harmony, and empathising with the victim, are valued and fostered (Hofstede Insights, 2022). A low score on the aspect (Feminine) indicates that compassion for others and standard of living are the leading values in culture. A Feminine culture is one in which the life style is viewed as a degree of progress and deviating from the herd is frowned upon. The central question becomes whether individuals are driven by a desire to become the best (masculine) or by a want to love what they do (feminine) (Feminine).
Turkey acquires a score of 45, putting it in the musculine category. This shows that milder cultural components, such as identifying with others, establishing harmony, and empathising with the victim, are valued and fostered (Hofstede Insights, 2022). It is essential to prevent disagreement in both personal and professional life and to achieve an agreement at the end. Leisure time is important to Turks since it is when the complete family, clan, and friends get together to have a pleasant life. Although status is indicated, this is owing to the high PDI. Britain, with the rank of sixty-six, is a Masculine culture, focused on accomplishment and determination. The seeming contradiction between British culture of humble and simplicity and the country's successfully handle value system is a critical source of misunderstanding for the foreigner. Realizing British culture necessitates the capacity to "think critically." What is said is not always the same as what is intended. In contrary to Feminine cultures such as Scandinavian nations, people in the UK survive in terms of career and have an effective implementation aim.
[bookmark: _Toc102043682]Uncertainty Avoidance
Turkey ranks 85th in this area, suggesting an urgent need for legislation and regulations. People utilise a number of rituals to decrease anxiety. The constant references to "Allah" may look religious to foreign people, although they are just traditional social patterns utilised in particular settings to release stress. The United Kingdom has a low Uncertainty Avoidance rating of 35, indicating that as a country, people are happy to start up and forget what the day holds and to 'make it up as they go along,' changing plans as new information comes to light (Gov.uk, 2022). The British, becoming a low Uncertainty avoidance country, feel at ease in unknown conditions; the word "bumbling through" is a characteristic British way of saying this. There are few rules in British society, but those who do exist are strictly enforced.
[bookmark: _Toc102043683]Long Term Orientation
Turkey's mean record of 46 is in the middle of the scale, indicating that no influential cultural taste exists. With a score of 51 on this area, a leading choice in British culture cannot be identified.
[bookmark: _Toc102043684]Indulgence
Turkey, with an average rating of 49, cannot be awarded a feature that corresponds to this level. A score of 69 indicates that British culture is considered Indulgent. Once it comes to life and having fun, people in areas with a high Indulgence score are more inclined to pursue their inclinations and wishes. They have a positive attitude and a tendency to be cheerful. Moreover, they place a higher emphasis on free time, are free to act as they please, and spend their money as they wish (Hoftsede Insights, 2022).
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Fig:1 Hofstede Cultural Comparison between Turkey and UK
Source: Hofstede Insights (2022)
[bookmark: _Toc102043685]Cultural Sensitivity between Turkey and UK
[bookmark: _Toc102043686]Building Relationships
Because commercial connections are also intended to be personal ties, first meetings are frequently about trying to get to know you rather than talking business. The Turkish people are well-known for their hospitality. People like having family meals, bringing visitors out to dinner, and engaging in social activities together. Small gifts are often part of company culture and are not intended to be bribed (Ainsworth, 2013). Turkish competitors will take their time and endeavour to take excellent care of their visitors and possible business partners and refusing such group cohesion activities is looked upon.
[bookmark: _Toc102043687]Hierarchical Way of Working
In most Turkish organizations, hierarchies are crucial. As many tasks require the permission of top management, this might cause decision-making to be delayed. Questioning superiors is frowned upon, and feedback is often delivered by the senior to the younger, rather than vice versa. Within Turkish organisations, there is little chance to debate how things are done or to provide constructive comments (British Council, 2014).
[bookmark: _Toc102043688]Traditional Values
Turkish society remains conservative and mostly patriarchal. Males predominate in culture, politics, and business, and most family companies are headed by men. In Turkey, for example, there are just thirty-four female mayors (less than 1 per cent of the population). People are coming to embrace more egalitarian institutions, with shared decision-making and increased possibilities for women in the workplace, because of progressive development. Patriotism is high in several parts of Turkey. However, people have varying perspectives on identity and nationality, which should be regarded with caution, particularly during the early encounter (British Culture, 2022). It is an innovative idea to study a little bit about Turkish culture and history to aid you. Religion, history, and politics are all touchy subjects. 
[bookmark: _Toc102043689]Flexible Attitude of Time
Business goes more gradually in Turkey than they do in the UK, regarding new acquaintances. Meeting hours are flexible - they start and conclude late, and individuals are frequently late for meetings. Your local commercial colleagues, on the other hand, will expect you to be prompt and on time for business meetings. Because procedures are sluggish, activities are planned, and actions may occur at the last moment (British Culture, 2022). People must be reminded of timelines but be wary of utilising pressure methods to force replies, since this may result in a premature conclusion to discussions.
[bookmark: _Toc102043690]Communication Barriers
[bookmark: _Toc102043691]Language Barriers
If an expat does not speak the language, he is at a tremendous disadvantage. Learning languages is an important, though not obligatory, component of efficient business communication. Speaking the native competent language as a big advantage and a signal of respect, regardless of whether the worker is attempting to broker a deal between two businesses or relocate to an overseas office.
[bookmark: _Toc102043692]Cultural Barriers
Some nations regard the American business style as harsh and brusque. For example, before entering a professional partnership, Chinese CEOs want to get to know their business counterparts on a personal level (Chron.com, 2022). Getting four or nine things is deemed inauspicious in Japanese culture. When doing business in France, it is expected to provide a little gift at the beginning of a commercial partnership; however, Swedish etiquette requires a gift presentation at the end of a business deal. It is critical to realize the corporate culture of the country in which you are doing business.
[bookmark: _Toc102043693]Body Language
Communicators must guarantee that the mode of communication does not conflict with what they are saying. This is particularly significant when travelling because what is deemed appropriate in one nation may be considered disrespectful in another (Deloitte Turkey, 2022). It is important to know how communications and body language are expressed in the nation where business is done. 
[bookmark: _Toc102043694]Patience
Some countries make it simpler to do business than others. This is so important that the Doing Business website ranks nations based on how simple it is to do business in each one. While tolerance is not a spoken communication talent, it is one that a competent corporate communicator will have. In more difficult nations, the explanations for the setbacks may not be conveyed to the party awaiting to close the commercial contract. Obtaining government engagement or permission, as well as navigating administrative systems, can be time-consuming (Exportgov, 2019).
[bookmark: _Toc102043695]Gender Bias
Even in the twenty-first century, some societies are still ruled by men. Male CEOs in many nations and cultures will not deal with women or will do so only reluctantly. This preference must be understood and appreciated as communication in these nations if a commercial connection is to be developed.
[bookmark: _Toc102043696]Communication Strategies
Understanding the culture and communication patterns of the nation with whom you are doing business is crucial. Efficient communication may get you one step closer to reaching a commercial transaction. Because Turkey has numerous historic ideals and customs, understanding its history will get you nearer to economic future success (Lacovleva, 2021).
[bookmark: _Toc102043697]Face-to-face communication
Because personal connections are so essential to Turks, a variety of verbal and nonverbal communication patterns should be kept in mind while doing deals in Turkey.
[bookmark: _Toc102043698]Language 
Turkey's official language is Turkish. English is taught in most government schools. Although French and German are taught, the mass of pupils selects English. However, due to the high movement of Turkish employees to Germany and their exposure to the language, German has grown in popularity in recent years.
While many young individuals have an excellent grasp of the English language, previous groups may not (Gov.UK, 2022). As a result, when working with top executives in most firms, it is best to utilise an interpreter to prevent confusion or misunderstandings.
[bookmark: _Toc102043699]Corporate Relations
Individual ties are formed in Turkey to improve commercial relationships. A commercial partnership is a personal one and acquiring your business partner's friendship and trust does not guarantee that they will trust anybody else in your firm. This is critical when choosing key employees to signify a firm in Turkey since changing agents at a later period will have a direct effect on the commercial relationship. Even if there has been a good commercial connection up to that point, any new persons who are announced may be necessary to form and develop personal connections from the ground up (Leibensperger, 2015).
The Turkish economic climate places a high value on rank, expertise, and power. It is customary for the most senior individual in the company to make the final decision. However, owing to the strong feeling of collectivism in Turkish culture, the decision-maker will commonly engage other individuals in the firm in that process.
Personal ties in Turkey can aid in the formation of a system of friends, and third-party introductions are critical in the development of mutual trust. As a result, existing ties may be the beginning point for getting to know other individuals, because Turks may be cautious to create a commercial relationship with you if you are not a member of the family or a tight circle of acquaintances.
[bookmark: _Toc102043700]Business Links
Turkish individuals have a lot of experience working with international enterprises. Foreign players regard Turks as adaptable and efficient. In the early phases, the ideal way of approaching them is through phone and email, followed by communicating directly (Talya, 2018). When conversing with co-workers and associates, an arm's length is a suitable amount of social distance. Private privacy is tighter for Turks than it is for many Westerners, which might be difficult for some. Relational distance shrinks even further in tight interactions, such as those between family and friends, when there is a significant amount of contact.
Public demonstrations of love are restricted, even though touching is a culturally accepted standard in nonverbal communication without the requirement for an emotional bond. Turks place a high value on handshakes (British Culture, 2022). It is customary to shake hands while welcoming someone and before departing, as this is regarded as a gesture of respect. It is always advisable to cultivate personal contacts and engage in socializing.
[bookmark: _Toc102043701]Conclusion
The report shows a thorough review of international business communication. The country selected as a developing country is Turkey. The report entails the Turkish culture in detail by using Hofstede's Cultural Theory with few communication barriers that could impact the business expansion followed by the strategies.
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