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1.Indtroduction

	The Covid-19 pandemic has dramatically affected all individual’s daily life. We can see how this situation has change the way individuals’ beliefs, attitudes, and value. Some people do not even believe the covid at all and some are extremely concerned and overprotected. In the beginning it was difficult for everybody to wear the mask and to maintain the social distancing, but by the time, people were already getting used to it, that in fact sometimes when we forget our mask at home, you already will feel that something is missing from your body, like it is already part of your clothes.
	How has this change affected the workplaces? It has been a very tough situation for the majority businesses, to have from the staffs to its customer to adapt all the new regulations that will need to be implemented following the government guidelines. The chosen organisation is Uniqlo company limited, is a Japanese clothing brand, a company subsidiary from Fast Retailing. One of the most affected industry is retail, in fact some of the retail brands in UK has been forced to shut due to bankruptcy caused by the Covid-19. Luckily Uniqlo was doing sales even in lockdown, because of the online orders, it is better do some sales than nothing at all. Changes has been implemented since the store opened this April of the year and this has affected every individual’s attitude, beliefs, and values. From staffs to customers all the changes must be adapted, especially staffs must be trained properly to deliver better customer experience to satisfy customers. In this report, it will be discussed how this Covid-19 has affected Uniqlo and how the company will overcome the challenges and tackle mindsets to improve businesses in the future.




