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1. [bookmark: _Toc113298769][bookmark: _Toc113385052]Introduction

Communication is the process of exchanging information between two or more individuals and comprise three elements: the sender who sends the information, the message which needs to be delivered, and the receivers who receive the information. The transmission of messages from sender to receiver could be affected by noise or other factors (Nordquist, 2019).

Since the beginning of time, humans have used a variety of communication methods. First, they used smoke signals, which China used the most, and then the carrier pigeon, which delivered human letters. In the pre-modern era, people communicated using the following methods: the postal system, newspapers, radios, telegraphs, telephones, televisions, the internet, email, and text messages. Nowadays, we could communicate with one click on social media, which is quick and cheap (KalamTime, 2021).

2. [bookmark: _Toc113385053]Models Of Communication

Although there are many models of communication, in this module we have studied only three of them, so I will explain Shannon and Weaver, Schramm's model, and Berlo's model below.
2.1. [bookmark: _Toc113385054]Shannon and Weaver model
“The Shannon and Weaver model is a linear model of communication that provides a framework for analysing how messages are sent and received (Drew, 2019).” It has been created in 1948 and have six concepts:
a) Sender (Information source) – The sender is the human being who creates and sends the message.
b) Encoder (Transmitter) – An encoder converts the message into a signal or binary data using a machine.
c) Channel – Through channels, messages are sent out to the recipients.
d) Decoder (Receiver) - The function of a decoder is to convert signals or binary data into messages, or to receive signals and translate them into messages.
e) Receiver (Destination) - In general, the receiver is the recipient of the message or the place where the message is to be delivered.
f) Noise - In simple terms, noise is anything that interferes with the delivery of a message, such as the environment, people, etc., which prevents the message from reaching the intended recipient.
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The purpose of this post is to explain the Shannon and Weaver communication by sharing the case study of Maria and Pedro (pg12) as well as some additional examples:

This case study illustrates how the messages from Maria (Sender) were transmitted incorrectly to Pedro (Receiver). He was working outside where there was a lot of noise, and instead of asking his wife to repeat what she was saying or to call her back and confirm before returning home, he just went to the kitchen, as he thought his wife had asked him to meet her there. We can see how noise affects communication based on Shannon's model. 
The hotel where I work uses Woki Toki to communicate between staff, and every department has a channel to use it. One day, the reception called us and asked if we could help a guest from room 332. During that moment, I was in the breakfast area, which was very busy, and understood room 222. In lieu of asking the reception to confirm the room number again, I beat on the door, but no one answered, so I opened the door with my key and there was a couple. This is another example of how noise affects how messages are sent. 

2.2. [bookmark: _Toc113385055]Schramm (1954)
The Schramm model is described as a cyclical communication model in which a message or info, as well as its feedback or acknowledgement, passes back and forth between sender and receiver. According to this model, the message should be understood between the sender and the recipient, and it was first developed by Wilbur Schramm in 1954 (Bhasin, 2020). Schramm’s models have the following elements:
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a) Source – The source is the sender who wants to send a message. He is identified as a source because he is responsible for composing a message that must be sanded. It is important that the message is clear and easy to understand for the receiver. In this model, the source of a message represents the originating element from which communication begins, but it is also the point at which the communication concludes. In other words, the sender becomes the receiver and vice versa (Bhasin, 2020).
b) Receiver – A receiver is the individual who receives a message from a sender and is often called a decoder. As Schramm points out, there are several factors to consider in order to ensure that the decoded message was understood. Also, the receiver must be able to understand the source correctly, and both parties should share certain characteristics, such as language, culture, understanding, etc. Because messages cannot be decoded if the sender does not speak the same language as the receiver (Bhasin, 2020).
c) Message – A message is the content that is sent from the sender to the receiver. It may take the form of text, audio, video, or a combination of all of these components. The form of communication depends on the sender and the recipient and messages might be verbal or non-verbal. In every communication model, messages play an incredibly significant role as if the recipient receives the message, then it means communication has been successful (businesstopia, 2018).
d) Feedback – Feedback is a process in which the receiver transmits data from the sender, meaning the receiver decoded and understood the messages sent by the sender. It is crucial for the sender to get feedback on whether the receiver understood the message correctly. As a result, communication becomes more effective (Bhasin, 2020). 
e) Noise - Messages are disrupted by noise, resulting in a failure of the message and the communication process. As a result of noise, the message is diluted, as well as the meaning of the message may be altered (an example is Maria and Pedro case study). If the Maria and Pedro case study was used the Schramm model, Maria should receive feedback from Pedro which confirms that he received the message to buy a chicken not to come to the kitchen.

2.3. [bookmark: _Toc113385056]Berlo (1964)
The SMCR model developed by Berlo is similar to others and is a linear model without feedback. He identified the factors that may influence communication in his model. As described by Berlo in his 1960 model of communication, the SMCR model describes the various elements that bring up the basic communication process. Berlo SMRC model is composed of four components, and everyone has them factors which could affect communication:
· S-Sender – “Communication Skills, Attitude, Knowledge, Culture.
· M-Message – Content, Elements, Treatment, Structure, Code.
· C-Channel – Hearing, Seeing, Touching, Smelling, Tasting.
· R-Receiver – Communication Skills, Attitudes, Knowledge, Social System, Culture”.[image: Diagram
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[bookmark: _Hlk113297842]                                                                                                    (businesstopia, 2018)
Among Berlo's criticisms was the absence of any noise in his model, which might affect communication, as well as the lack of feedback included. Furthermore, the persons between whom the communication takes place should be very similar to ensure successful communication according to Berol's model.
As an example of Berlo’s model is the Professor and the Village People (pg. 13) case study. Professor asleep while smoking his cigarette and because of this, started a fire. He went to the Village and started to scream to the people with advanced academic phrases such a “The edifice is being consumed by a great conflagration!”. People totally ignored him as they did not understand his academic language. As in this case study, it is very easy to understand Berlo's model since there is a big difference between Sender and Receiver. Most messages cannot be delivered to the Receiver as communication skills, attitude, knowledge, and culture negatively affected delivery. The people would understand and help the professor if he came to the village and said, "My house is on fire.".

3. [bookmark: _Toc113385057]Communication Skills

3.1. [bookmark: _Toc113385058]Verbal Communication – Any communication that involves the use of words in order to transmit information is considered verbal communication. In addition to being spoken, these words may also be written (Skillsyouneed, 2011). We also have to pay attention to the words we choose, tone, and pitch to have a successfully verbal communicating. We have four types of verbal communication:
a. Interpersonal – The term interpersonal refers to a one-on-one conversation with a person. It may be conducted over the telephone, in person, or on the Internet.
b. Intrapersonal – In interpersonal communication, you talk to yourself or act on your imagination. As an example, you plan your day for tomorrow and see what you can accomplish. 
c. Small group communication – Small group communication refers to communication that involves more than two people. The size of the group should be such that everyone is able to interact with each other.
d. Public communication – A public communication occurs when one person speaks to a group of people. An example of this is when we presented our presentation in front of the class (harappa.education, n.d.).
3.2. [bookmark: _Toc113385059]Non-Verbal Communication – Communicating non-verbally refers to sending a message by using body language, facial expressions, or gestures without talking. Non-verbal communication we are using separately or together with verbal communication. An example is when we have a public communication and to be successful, we should use both verbal and non-verbal communications.

Case Study – A Day with the Chief (pg. 14)
Mark uses both verbal and nonverbal communication in this case study. If I were in Mark's position I would do completely different than Mark did at the meeting with his CEO, Mrs. Brown. As soon as she asked him about the company's fit with his own professional goals, with legs crossed, he started ranting about how wrong the London Office is and how people should be paid better. A poor choice of words was used in this case, as your problems should have been discussed with your local manager not at your reward meeting with the CEO.
Since I am working in a hotel, one of my coworkers has autism, and she loses her speech when she has a meltdown. In order to encourage her and show that I care about her, I use both verbal and nonverbal communication. This is to show her that we can still communicate when she loses her speech. She is also replying with both text (verbal) and body language (nonverbal).
3.3. [bookmark: _Toc113385060]Listening
Communication and success as a professional are based on listening skills. Many people confusing Listening with Hearing:
a. Hearing - The ability to hear is the ability to detect sounds physically. In physiological terms, it is the act of receiving sounds.
b. Listening - When you are listening, you must pay attention to both verbal and nonverbal communication, as well as determine the meaning of the messages being sent. In order to develop personal relationships with colleagues, managers, and clients, it is necessary to listen effectively. (Quintanilla and Wahl 2020).

4. [bookmark: _Toc113385061]Advantages and Disadvantages of Communication Technology
With the time Communication Technology make the communication much easier but bring and advantages and disadvantages:
· Advantages
· Access the information
· Improve communication
· Social Media
· E-Commerce
· Gives voice to those who normally wouldn't speak up.
· Disadvantages
· Reduce face to face communication
· Bullying and cyber-skyping
· Unsafe (Ramey, n.d.).



5. [bookmark: _Toc113385062]Conclusion

Our ability to communicate with people is one of the most significant tools we possess. It has been demonstrated that if we are to build meaningful relationships with service users, careers, and other individuals, we must possess strong communication skills. Taking the time to communicate properly can be very helpful in resolving several concerns and issues. To live a fuller and happier life, one must communicate their thoughts and feelings. 
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MARIA and PEDRO

pedro works on a building site and Maria is his wife.

One day Maria phoned Pedro.

Hello, Pedro, when you're coming home, see if you can get me chicken.”
‘Okay, replied Pedro.

When he got home, Pedro took off his boots and coat and went into the kitchen.
“Maria, where are you?’ He said.

‘Here — in the sitting room,” she said.

When Pedro went into the sitting room, Maria said, ‘Where is the chicken?’
‘What Chicken?’ Asked Pedro.

The one | asked you to get on your way home.”

Oh, no! | thought you said when | come home, | will see you in the kitchen!

Q: Why do you think Pedro misunderstood Maria? 4
oufsiole

PreanS "”F 4l nolse { o

Q: Whose Model of Communication explains this confusion and why?
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‘THE PROFESSOR and THE VILLAGE PEOPLE
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A Professor of English at a well-known Welsh University lived in a large house not far from a
Jittl village. He never went into the village, bur shopped in the town near the University
because he had nothing in common with the village peaple, who were largely uneducated
and did manual jobs.

One night, the professor fell asleep while smoking his pipe and the pipe fell onto the carpet
and started a fire.

When the professor awoke and saw the house on fire, he rushed into the village, screaming:
“The edifice is being consumed by a great conflagration!”

“The edifice i being consumed by a great conflagration!”

The village people looked at him and continued doing what they were doing

‘Donft you understand? He said. “The edifice is being consumed by  great conflagration v
They ignored him.

When the Professor returned home, he saw that his house had been completely destroyed.
He sat down on the ground and wept.

The next day, he went into the villsge crying. ‘Why, oh why didn't you help me? My home:
has been destroyed by the fire. | came and begged you last night.” He wept.

1But Professor, why didn't you say that your house was on fire? We would have hefped.”

Q: Why didn’t the vllla—‘q(e people help the Professor?

TZL\/ olodn! wikonstansl W&J ﬂf Su ol

Q: What could he have done to get them to help him?

S plalkr  moik simple

Q: Whose model of communication do you think can explain this situation and why?
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s a reward for being the top salesman for his computer manufacturing company in London, Mark s
rewarded by a free trp to the company's head office n California to meet the Chief Executive Officer
(CEO), Alana Brown. He had heard people describe Mrs. Brown as the ‘Wicked Witch of the West
because of her rough way of speaking to people and her quickness at dismissing employees who do
ot please her. They had also said that she never smiles, doesn't make eye contact and does't fie.
people starting up a conversation.

Although Mark s excited to be going to Californi, he is nervous about meeting Mrs. Brown He
doesn'tknow what she would talk about or how she might treat him. After all, h isjust a salesman
and she s boss of a multinational corporation. She would obviously want to know about his sales.
strategy and how he succeeds in convincing people to buy their computers. Hisfriends at work had
said that she might even promote him!

He arrives in California and is taken from the airport by a company car to the company's offces,
where he is met by Mrs. Brown's secretary, who takes him in to see her. Mark's mouth is dry, and he
is trembling as he enters the arge offce. He is shocked when he sees a small woman sitting behind 2
large desk, smilng at him with friendly eyes. She stands up, shakes his hand and asks him if he had a
800d fight. He nervously says that it was good, and he waited for her to invite him to sit.

Would you ke  cup of teaor coffee — maybe a glass of water?” Asked Mrs. Brown.

Nothing just yet, he stammered.

“Please have a sea, she sad smiling. 1 have been looking forward to meeting our top salesman.”
Mark

d. Mrs. Brown was nothing ke the witch they had said she was.

She asks him many questions about how he approaches his work and how he gets people to buy
their products. She also wants to know how the company fit in with his own professional goals. He.

begins to feel more and more comfortable because these are things he knows and had rehearsed
over and over in his mind.

Mrs. Brown leans forward,listens and nods her head in understanding. Mark is now completely.
elaxed, 50 he loosens his ie, crosses his legs and begins to tell her what he thinks s wrong with the
London office. He tells her how his immediate supervisor had failed on many occasions to take
opportunities to increase sales and how he thought they should be paid better.

Mrs. Brown squinted her eyes as she looked at him. Then she stood up and said in a gruff voice.
“My secretary will show you out.”

\
1. Given the professional context, would you have done the same or differenty f you were in
Mark's position?
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