                            Report for Harrods assignment  
Before to start writing about our work in the Harrods assignment I will like to write down my group members  :
· Elena Andreea Ilinca – group leader 1715284
· Ionela Oniga -1714402
· Ana Maria Popescu-1715105
· Andrei Balaci  -1714716
[bookmark: _GoBack]Our case study is about Marketing Fundamentals and we decide to study and write in this field about Harrods ,now we will present you in a few steps our understanding and   vision about Harrods regarding the study case .
Marketing can be defined as  process of socializing or communicating the value of product or services to the customers whit the objective to sell goods or services and executing the conception , pricing , promotion and distribution of ideas ,goods, events, information’s , and services to create an exchange and   satisfy an individual and organisational objectives.
The aim of our report and assignment is to provide an understanding of how marketing research , planning and marketing mix are used in all organisations . 
Harrods is the name of the company that we choose to talk and analysing in our group assignment  
Harrods is a luxury department store located on Brompton road in Knightsbridge , London . The shop’s 300 departments offering a wide range of products and services  and 23 restaurants whit cuisine from all over the world and rarity food .
Harrods has annual up to 300,000 customers from here and around the world , many of them coming only to visit the store or just to drink a cup of tea in .
In our blogs we are writing about Harrods history , rarity that you can find only in Harrods , about the restaurants and some very expensive and unique clothing creating by famous designers all over the word .
We will touch as well the Management of Harrods that look very interesting and very important for our sociality .
The management of Harrods is build whit confidence . Confidence in the workplace stems from true participation in the work , they want to make sure that the people ( employers) are motivated and productive requires open communication and trust between manager and stuff .
Conclusion 
People have various kinds of needs and Harrods tent for more then 100 years to satisfied them .
Harrods is very famous and very well know brand ,its has successfully achieved its targets and continuously improved and expanded over the years .Harrods management work very efficiently to satisfied the customers needs .
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