I contributed to marketing the conference by sharing its promotional materials on my WeChat Moments, which is one of the most widely used social networking features in China and an important channel for peer-to-peer communication. I posted the conference poster and programme in a clear and visually engaging way, accompanied by a short introduction to the event and its relevance to art and design research. This helped raise awareness of the conference among people in my personal and academic network.
I chose WeChat Moments because it is the platform I use most regularly to communicate with friends, classmates, researchers, and contacts in the art and design field. Unlike more formal mailing channels, WeChat allows information to circulate quickly through personal trust networks. When people see a post shared by someone they know, they are often more likely to pay attention to it, engage with it, and potentially pass it on. This makes it especially useful for promoting academic and cultural events in a way that feels direct and accessible.
Sharing the conference on WeChat Moments also allowed me to reach a mixed audience, including fellow postgraduate students, artists, and contacts in China who may not otherwise encounter the event through university or institutional channels. In this sense, the platform helped extend the conference’s visibility beyond its immediate organisers and participants. My contribution therefore supported the conference’s promotion by using a familiar and effective social media space to widen its reach and encourage interest through my own personal network.
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You are cordially invited to join the international
conference hosted by our university. Everyone
is welcome to participate.

For more details and to join the conference,
please click the link below:https://events.teams
.microsoft.com/event/11817ef5-0613-4499-a2
22-4ebad6eacc81@4e0f11f9-046e-4505-9cb
8-db2152311e21
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