Topic: Platform corporate social responsibility, employee organizational recognition and gig innovation behavior

Outline:
Under the gig economy, platform enterprise, as a new enterprise theme, has gradually become an important force to promote social and economic development. Social responsibility is the underlying logic of the development of platform enterprises. Platform enterprises should take the innovation of social responsibility as their key strategy. This study explores the impact of platform CSR on employees' innovative behavior from the perspective of workers. Organizational identity of employees is a mediating variable. According to existing studies, higher organizational identity can improve employee loyalty, job satisfaction, organizational commitment, and organizational trust, which is helpful to attract and retain employees. Based on the theory of social exchange and social identity, this study first discusses the impact of CSR activities on employees' organizational identity, then analyzes the relationship between employees' organizational identity and employees' innovative behavior, and finally explores the relationship between social responsibility and innovative behavior. The research paradigm is pragmatism and use mixed research approach. In the first stage, using the case study method, 30 gig workers and HR from 2 different platform enterprises are qualitatively studied on the relationship between CSR, organizational identification and gig worker’s innovation behavior. In the second stage, an empirical study was conducted to verify the results of the first stage. 500 questionnaires were distributed to 10 different platform enterprises.

