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Introduction:
The Essay is about direct comparison of the marketing methods of two multinational hotel chains.
The two multinational hotel brands that will be discussed in this essay are, Premier Inn and Marriott.
[bookmark: _Int_EEW9rc1F]Both hotel brands have many visitors all year round, however, have different marketing strategies in order to enable them to make most of the market for every season. They achieve this by using a multitude of different social media platforms and other marketing tools across the internet and physical billboards.
Premier Inn’s marketing choice tends to be tv adverts, advertisements on websites, social media platforms such as Facebook, snapchat, Instagram, twitter TikTok along with actual adds streaming on YouTube. Premier inn has always advertised on billboards and on National TV in the past, this strategy seems to still be one that they use however with the internet now reaching far more people this strategy seems to have been slowed down in recent times. Premier Inn have always marketed themselves as being “everything premier but the price” as a company quote and ethos, this shows that premier inn as a mid-range place to stay with premier comforts but at an affordable price. 
Premier inn advertised cutting carbon emission 50% by 2025.They are taking responsibility to both people and planet seriously. From everyday efficiency to bold new innervation to always look for ways to reduce, reuse and recycle resource they use.
They pledge to move toward zero gas in all new built premier inn hotels, move towards green gas across premier inn hotels, Maintain the commitment to use renewable energy in the Uk and international operation, invest in effincet appliances to reduce gas consumption. They pledge to reduce emission from company car fleets and distribution vehicles by moving to more electric, hybrid and alternate fuel vehicles.
Also, Premier Inn advertise the use of solar panels to support the use of renewable energy, over 113 hotels generate electricity on site, and they advertise all this on their website.
Premier Inn openly advertise that using energy efficiency equipment including LED lights and heat recovery in Premier Inn hotels bathrooms have a direct saving of over 10,000 tonnes of carbon annually. All this advertisement helps the customer feel less wasteful when booking a room away from home. As more people become aware of climate change the ever-growing expectation for big companies such as premier inn to accommodate change, without compromise. 
Premier Inn have made strong efforts to show sustainability and green messaging through all the pledges and commitments they have made, all this helps grow the brand to grow into a more current and with the times company.
Premier Inn advertised ‘Clean Protect’ which is a trademark of the company, this is an enhanced hotel cleaning promise. Designed to help guests and the staff to stay safe during covid 19, they have created this cleaning brand to advertise the extra safety measures and additional hygiene levels that are taken at each hotel. 
Premier Inn advertises, all you can eat buffet breakfast, “clean from top to bottom” hotel rooms.
All this positions Premier inn as a brand that is relevant and aware of the current times, with hygiene and safety at mind always. Also advertising the back to normal approach to the buffet breakfast, demonstrating that they feel confident in having customers walk freely around the hotel and use the facilities available.
As the Covid restrictions have eased Whitbread the owners of Premier Inn banking on marketing to harness “pent-up demand "am as th ongs consumers for staycation.Premier Inn look to invest £20m into marketing over the next financial year from the reports of www.marketingweek .com.
The company which was created by (Burnett 1935) features the voice of Sir (Henry 1958) who Premier Inn says has become “synonymords”with its brand. These new adds created by Premier Inn highlight the ease of customers experience from booking to bed.

[bookmark: _Int_5IR5AIIq]The multi-channel campaign saw Premier Inn return to Tv screens as well as covering outdoor, radio, print, digital and social media. British businessperson, the chief executive officer of (Whitbread 1965) According to Whitbread Ceo Allison Britian, its goal is to reinforce brand consideration for both Premier Inns leisure and business guest.
This shows Premier Inns commitments through investments into different marketing platforms.
Marriott hotels target market primarily includes both business and leisure travellers' both cases, they are attracted to the brand, the familiarity, and the amenities that Marriott hotels offer them. It was founded by (Mariott 1927) in Washinton D.C.
Marriott hotel and resorts, chooses to use social media to advertise its presence. It also uses platforms such as YouTube and advertises on TV adds. Traditionally Marriott advertised using ads in newspapers and magazines as a luxury resort hotel along with luxury TV campaigns, as the internet has a far wider reach Marriott still tend to advertise using traditional methods but have increased its online market over the years to be more current.
Marriott has planted more than 415,000 trees over the past several years and has submitted a letter to the science-based targets initiative, committing to set science –based emissions reduction targets in line with 1.5-degree centigrade emissions scenarios and a long-term science- based target to reach net-zero value chain greenhouse gas emissions by no later than 2050.
Marriott hotels recycle all glass, plastic, paper, cardboard, computers, electronics, and metals waste, as well as lawn waste and cooking oil.
Their daily operation includes eco-friendly laundry and dry-cleaning processes, green housekeeping standards, guest room recycling separation, and more.
It also includes low –flow devices in all rooms, a water purification/recycling system for all splash zone, the use of saline in pools/spa to reduce chlorine gases, and a rain-sensitive irrigation system.
Marriott hotels are 100% smoke free, with fresh air HVAC systems throughout the property and “Allergen-Free Rooms "are available upon request.
In addition to LED or compact fluorescent lighting in all rooms, parking garages and public areas, the hotel has installed solar-powered exhaust units, a computer-monitored gas usage system and is participant in the Energy Star Program.
[bookmark: _Int_SXuimEtv][bookmark: _Int_WeAEcSQw][bookmark: _Int_vLI2zKkF]Over the next few months, all guests in the Marriott portfolio, they will notice several additions to its cleaning regimen. Covid 19 has raised awareness about importance of high-touch surface cleanliness. In all public spaces, the company has added to its already rigorous cleaning protocols, requiring that surfaces be thoroughly treated with hospital-grade disinfect.
Marriott also has a huge presence on social media as it tends to use influencers to promote luxury properties around the world. Many influencers will take to social media with beautiful posts of how they ‘enjoyed the spa’ or ‘have taken a stroll on the magnificent resort beach’ (YouTube) captions from influencers. This is a way in which Marriott stay current with its customers young and older. 
[bookmark: _Int_RXDDeDWz]Marriott hotel & resorts sell an idea of paradise across many of its resorts and offer this through ads it runs during holiday periods, comparison to Premier inn that will highlight the comfort of its beds and its easy check-in, check-out services. 
[bookmark: _Int_5Bb12S8F]Marriott offer breakfast but will not advertise this as a benefit or even free, whereas premier inn often parades this in its ads to show value for money. 
Premier inns use a well-known comedian Sir (Henry 1958), that is relatable by many as friendly face to lure customers in, these ads are playful and nice, whereas Marriott use many models and try to sell the luxury feel to their resorts. 
[bookmark: _Int_cPNsNQ08][bookmark: _Int_HYg8uoMr][bookmark: _Int_gxeXUgvS][bookmark: _Int_QKNNiyxm]Comparing the two assorted brands, Marriott hotels & resorts understand the use of influencers and under selling online by investing in their resorts and having the influencers take charge to spread the word, this under selling is a very smart way to create a buzz, as most brands in the luxury sector do this. Premier inn does not do this and actively advertise and have ad campaigns to target their market, many influencers do not sell the luxury side of the brand, however they will often sell the fact premier inn are well priced and will often mention the location and how close the property often is to all local amenities such as, train and bus stations, airports, and shops. Both brands understand the importance on online presence and the use of social media, however both brands go about it differently with Marriott showing luxury and premier inn showing value for money.
Marriott hotel & Resorts and Premier Inn have both grown over the years and are well established hotels because of their use of marketing through the years, they continue to move with the times and will keep growing as they understand the market they represent.












 










