Portfolio Preparation and Presentation
· Size – A3 or A2 is most manageable but it depends on the nature of your work and how far you need to travel. 

· Plastic wallets – Depends on the nature of your work; not always suitable for fabric, 3D surfaces etc and can look a little like a school or foundation portfolio.

· How much to include?

· Do not include work that is substandard just to bulk out – quality over quantity every time. 

· Focus the content of your portfolio to suit each meeting or appointment.  It is worth taking the time to research and prepare for each encounter.  It is better to take a targeted portfolio rather than a portfolio that appears rambling and lacking in focus.  

· Show a breadth of work involved in your projects from Primary drawing/research, mood boards, and design boards to finished pieces or photographs if they are too bulky to include.

· Show a breadth of your abilities without including everything but the kitchen sink!  

A designer’s portfolio should show the breadth of their abilities through a variety of different project briefs addressing different markets, varying colour palettes, design styles and outcomes. – 4 or 5 collections are a good indicator and the key is to convey integrity of your signature balanced with enough flexibility to respond to the ever-changing trends and determinates of the design industry.  

A Maker’s portfolio should show the breadth of their abilities through a considered communication of concepts, materials, processes and final works.  It will be of benefit to show more than one body of work although the journey between each individual chapter might be closely linked. 

In the case of all pathways, as and where live projects, external liaison and competitions have been successful, these should be included.

· Consider the most appropriate ways to include fabric, laser cutting, hard materials and samples in a portfolio.

· Ensure that your portfolio makes sense without you presenting it – it should have visual clarity.

· All work needs to be professionally and securely mounted or presented.

· Keep presentation of individual pieces simple; avoid window mounting, using heavy mount board and clashing coloured backboards or papers.

· Front load your portfolio with your strongest work for best possible first impression.  Also, always end on a high!

· Label your portfolio and work (discreetly) with your name and contact details, you could also use the copyright symbol.

· Keep your portfolio up to date and refresh tired looking/dog-eared pages.

· Digital portfolios – you may be asked to submit these, they may require supporting text and titles to explain work - ensure careful ordering of slides.  Make files “read only” to protect your copyright and flatten design files.

· Online portfolios/galleries – varying rates to feature your work – some may be upfront, some may be sales dependant, shop around, look at other portfolios featured before signing up.  Artsthread.  The Dots. Behance.
· Be very cautious about leaving your portfolios with others.  There may be times when this is necessary so you have to assess the risks on an individual basis.  

Scenarios where this might be appropriate:

· If you are showing your work to a well-established individual, label, gallery or company and they want a second opinion from a colleague it may be a risk worth taking to allow them to run into another studio with your work for a short time.  

· If it is a defined criteria for a particular selection process eg a competition or interview/selection process then you have little choice.

Scenarios where this isn’t appropriate:
· If you are giving your work to an individual/company who you don’t know well, you don’t have confirmation of your agreement in writing and you don’t know when you are going to get it back, don’t do it!
· You will need to use your judgement and instinct, and learn from experience how to handle these situations. 

· Your aim is to present a lively, positive, fresh portfolio that speaks for itself as well as sells you as a creative individual!  It is worth investing time and money into maintaining this as you launch yourselves towards your future careers. 

