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[bookmark: _Toc133773628]1. INTRODUCTION 
Entrepreneurship is often regarded as a successful method of business organisation for maximising profits while limiting monetary losses. Researched here are aspects of business and entrepreneurship relevant to running a successful non-profit. Business risk-takers engage in enterprise when they establish a new company with the goal of capitalising on untapped market niches. An organisation is a separate legal entity formed for the purpose of carrying on commercial activity via the use of contracts and the acquisition and maintenance of physical assets. Characteristics, attributes, and motivation typical of entrepreneurs have been developed in response to research into their defining personality traits.
[bookmark: _Toc133773629]1(a) DEFINITION OF ENTERPRISE AND ENTREPRENEURSHIP 
Enterprise refers to a business that has formed a legal entity in order to enter into contracts and acquire assets for the purpose of conducting business. Functions like human resources, finance, operation, and marketing should be prioritised while dealing with activities or projects related to product or service manufacture. Strategies to enhance, track, and manage daily operations are the basis of an individual's economic activity (Awwad and Al-Aseer, 2021). The ability to build and organise a business with the goal of making a profit despite these unknowns is what defines entrepreneurialism. The analysis concludes that taking the initiative to found a business and seeing it through to fruition is an example of entrepreneurial activity.
Jean-Baptiste Say, an economist, is credited with developing the notion of entrepreneurship, which centres on the entrepreneur's role in the management of economic resources with the goal of increasing productivity. Entrepreneurship can be broken down into four distinct subfields: enterprises of scale, startups with limited resources, social entrepreneurs, and those focusing on a specific cause. Focusing on economic and social innovation potential is motivated by a concept of systematic study of opportunities (Jones et al. 2019). The term "enterprise" refers to the focus on making a profit in business that characterises entrepreneurial endeavours. The steps an individual takes to launch a business are also part of the definition of entrepreneurship.



[bookmark: _Hlk132816303][bookmark: _Toc133773630]2. CONCEPTUAL FOUNDATION FOR ENTERPRISE AND ENTREPRENEURSHIP WITH EXAMPLES 
Entrepreneurship and enterprise are inextricably intertwined since the very nature of taking the initiative to start a firm entails taking some degree of financial risk in the pursuit of a financial reward. As a result, educational, nutritional, and economic issues have been viewed as social entrepreneurship's domain (Feng and Chen, 2020). In addition, the UK-based firm Locavore was deemed a social enterprise in an analysis of the company's zero-waste organic food and flower marketplace. According to the findings, the firm is dedicated to the community and environment as a food producer to compete with expensive retail food. Then, innovative entrepreneurship is concerned with novel business inventions or concepts.
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Figure 1: Conceptual Framework of Enterprise and Entrepreneurship
(Source: Self-developed)
Figures based on entrepreneurs' education, experience, willingness to start a business, and other factors are presented above. An examination of Tesla's disruptive innovations in the car industry, particularly the introduction of the inexpensive electric vehicle that will dominate the market in 2019. According to the study, the company's global sales of 367,849 units climbed by 50% in 2019. Successive studies of corporate venturing have examined the long-term benefits of small-business acquisitions. An examination of Disney's successful acquisition of Pixar Animation Studios. Therefore, the lean startup concept has become the centre of attention for entrepreneurs seeking to create scalable businesses (Anh et al. 2019). Uber's revolutionary changes in the taxi sector have prompted the company to implement business rules to manage independent contractor drivers, however these practises have resulted in a business model that is both low quality and unjustified.
[bookmark: _Toc133773631]3. CRITICAL EVALUATION OF CONCEPTS OF ENTERPRISE AND ENTREPRENEURSHIP FROM THE PERSPECTIVE OF AN ENTREPRENEUR 
In order to encourage business expansion, an investigation of enterprise and entrepreneurship was conducted from the viewpoint of entrepreneurs, using real-world examples of successful businesses. As a means of highlighting the digital revolution, we will be focusing on Apple's Steve Jobs as its entrepreneur and founder. The electronic industry is $8.3 billion richer thanks to a shift in emphasis on the role that technology plays in business. Entrepreneurship is vital to the success of any firm, and this company has a clear vision for how it can use technology to advance its own marketing and operations (Peng et al. 2022). Bill Gates's idea of entrepreneurship, on the other hand, is often associated with the information technology revolution.
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Figure 2: Entrepreneurial intention for start-ups
(Source: Tian et al. 2022)
Microsoft was able to amass an estimated $80 billion in revenue due to its founders' keen interest in computer programming. For the Windows OS development team to be able to devote more time and energy to charitable causes and scientific research, of course! Bill Gates is also committed to alleviating poverty, improving health care, expanding educational opportunities, and expanding access to technology on a global scale (Tian et al. 2022). Focusing on Adi Dassler, founder of Adidas, the largest brand of sports shoes especially popular among athletes, illustrates that entrepreneurship is a dangerous but ultimately profitable endeavour.
In order to provide high-quality sports shoes that will appeal to a wide range of consumers, the company is dedicated to listening to athletes' comments on what features they'd like to see (Kassa and Getnet Mirete, 2022). Then, Melanie Perkins's Canva, a programme that simplifies and reduces the cost of the elaborate design process, came into consideration. To become an entrepreneur in Photoshop and reach 60 million consumers to produce designs in 190 countries, the sales pitch is on finding solutions to challenges faced by students and office workers. Therefore, it provides the fortitude necessary for business idea valuation and the subsequent entrepreneurial success.
[bookmark: _Toc133773632]4. CONCEPTUAL FOUNDATION OF PERSONALITY TRAITS THEORIES WITH EXAMPLES 
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Figure 3: Personality traits theories
(Source: Jayawickreme et al. 2019)
Personality psychology and behaviour are at the heart of the debate over trait theories. Theories need to be adapted to fit the specifics of entrepreneurship if they're going to be useful. Central traits, secondary traits, and cardinal traits were all taken into account in Gordon Allport's trait theory. In addition, the fundamental qualities of the trait approach take the behaviour pattern of being a perfectionist into account when assessing the characteristics of an entrepreneur (Jayawickreme et al. 2019). Thus, the secondary characteristics are concerned with incidental behaviours like financial risks and business expansion opportunities.
Incorporating the results of a test designed to highlight the significance of each of Raymond Cattell's 16 personality traits. In addition, Hans Eysenck proposed a two-factor model of extraversion and neuroticism to account for differences in business owner behaviour (Sheldon and Prentice, 2019). The five-factor hypothesis was formed as a result of an examination of the PEN model, and it places a premium on agreeableness, conscientiousness, extroversion, neuroticism, and openness to experience in order to achieve a desired outcome. The entrepreneur's entire character is geared around dealing with this viewpoint.
[bookmark: _Toc133773633]5. CRITICAL EVALUATION OF TRAITS, CHARACTERISTICS, ATTRIBUTES AND MOTIVATIONS OF ENTREPRENEURS 
5(a) TRAITS
The perspectives of leadership, competitive management, decision making, risk taking, problem solving, and ethics management are important to the characteristics of successful entrepreneurs. Additionally, other factors are taken into account to enhance business operations. These characteristics aid in the generation of profits through the management of business risks, and are thus essential for the success of any enterprise, for-profit or not. And since leadership is the cornerstone of managing one's team members for optimal performance, it's no surprise that ethical business practises contribute to a company's long-term viability (Hogan and Sherman, 2020). As a result, the ability to take risks is beneficial for expanding one's horizons creatively, making more informed decisions, and developing novel strategies for resolving difficulties.
[bookmark: _Toc133773634]5(b) CHARACTERISTICS	
Major themes are highlighted, including persistence, self-control, the ability to work in groups, communicate clearly, show initiative, and show flexibility. The profit or non-profit organisation has prioritised a commitment to entrepreneurship as a means to achieve operational excellence (Stasielowicz, 2022). The results of the study suggest that building an entrepreneurial mindset by actively seeking out new possibilities is quite similar to the traits and characteristics of an entrepreneur.
[bookmark: _Toc133773635]5(c) ATTRIBUTES	
To be successful in business, an entrepreneur must be willing to put in long hours and focus on streamlined operations management. Successful businesses are built on careful management of resources, both financial and human. Entrepreneurs must embrace change without fixating on risk if they want to seize long-term success and innovation for both lucrative and non-profit organisations (Hameed and Irfan, 2019). Instead, successful entrepreneurs build their businesses around their passions.
[bookmark: _Toc133773636]5(d) MOTIVATIONS	
The factors that entrepreneurs find inspiring to focus on change depending on the nature of the enterprise. Profitability is the driving force behind any organisation, and this is pursued through strategies such as strategic positioning, developing a competitive advantage, building brand loyalty, and prioritising the demands of customers (Ismail, 2022). On the other side, motivation within nonprofits grows as a result of their provision of social services, community improvement, government funding, and positive word of mouth. In order to improve operational activities, grow as an entrepreneur, and ultimately achieve market dominance, it is crucial that you maintain a high level of motivation.
[bookmark: _Toc133773637]5(e) CONCEPTUAL 
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Figure 4: Personality traits impact on entrepreneurial intention
(Source: Awwad and Al-Aseer, 2021)
Personality traits that have an effect on an entrepreneur's motivation are represented in the following conceptual framework. Experiential openness, neuroticism, conscientiousness, extraversion, and agreeableness are just few of the big-picture factors that need to be taken into account (Pauceanu et al. 2021). The activity of entrepreneurship is aimed at developing the features based on the perspective of entrepreneurial alternatives and intentions (Awwad and Al-Aseer, 2021). The entrepreneur is also aided in making sound choices by factors like personality traits, characteristics, motives, and attributes.
[bookmark: _Toc133773638]6. CONCEPTUAL FOUNDATION OF FOR-PROFIT AND NOT-FOR-PROFIT SMALL ORGANISATIONS WITH EXAMPLES 
Due to differences in their vision and aim, the analysis of the profitable organisation and the non-profit organisation evaluated distinct facets of running a business. Transparent Hands works with a small, UK-based nonprofit to secure funding for elective procedures for low-income people. Forming such a close relationship between patients and donors can help improve surgical techniques (Wartiovaara et al. 2019). On the other side, AI-Khair Foundation (AKF) is a charitable organisation that helps people after natural catastrophes. Members receive assistance in the form of social services, humanitarian aid, international development, emergency aid, and disaster relief, all of which are provided free of charge by the organisation. Because of this, we can confidently call the work of this non-profit an example of successful entrepreneurship.
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Figure 5: The business foundation of profit and not-for-profit organisations
(Source: Makeel et al. 2022)
The following diagram illustrates the idea of for-profit and non-profit organisations analysing the economic and social benefits of inclusive business practises. Activities to run the business for the purposes of making a profit and expanding its market share are the focus of a profitable organisation (Makeel et al. 2022). Organizations like Proviz, who specialise in cycling apparel and gear, are seen as promising opportunities for developing entrepreneurial activity and generating revenue in the UK (Zarnadze et al. 2019). However, Manton's cards considered expanding into greeting cards and gifts as a means to improve the management and merchandising of its business on a local level.
[bookmark: _Toc133773639]7. CRITICAL ANALYSIS OF ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH RELEVANT EXAMPLES 
Profitable organisations, as defined by Cho et al. (2022), focus on commercial pursuits that increase company earnings. But the point of a non-profit isn't to make money for its members or the government; it's to help those in need through the services they provide. So, the small business that started with both a for-profit and a not-for-profit motive is an example of how entrepreneurial values and beliefs can strengthen a company and lead to market dominance. Considering this business from the perspective of a non-profit organisation, which is more concerned with social good than financial gain, requires a shift in emphasis.
Leveraging cash from grants and funding helps to derive the operation for aiding members of the community, which, according to the report, increases goodwill in the market and credibility. Donating to and investing in causes that make a difference are two ways to take advantage of tax breaks. Therefore, the rise in the company's net worth includes a legacy-building aspect in the market (Falaras and Moschidis, 2023). According to the above research, AI-Khair Foundation and Transparent Hands are two of the most effective small nonprofits in providing aid to the underprivileged and disaster victims, respectively, and are essential to the growth and prosperity of their respective communities.
 Companies like Mantons Cards and Proviz that focus on generating profits through the sale of products and services to customers should be taken into account. Entrepreneurial small businesses, both for profit and non-profit, have various management priorities, according to Zarnadze et al. (2019). When the entrepreneur's role, values, and beliefs are taken into account alongside the varied reasons for conducting company, the result is long-term, sustainable business practises (Eniola et al. 2019). In addition, the examination of the primary entrepreneur's perspective evaluates the efficiency with which the operation gains profit and develops to become a thriving success through offering social services.
[bookmark: _Toc133773640]8. CRITICAL ANALYSIS OF ENTREPRENEUR'S VALUES AND BELIEFS IN 'FOR PROFIT' AND 'NOT FOR PROFIT' SMALL ORGANISATIONS WITH APPLICATIONS 
Entrepreneurial principles and values are those that prioritise trustworthiness, originality, autonomy, and success. These ideals and principles inspire organisations of all kinds, for-profit and non-profit alike. Government support for social enterprise research lends credibility to such studies (O'Shea et al., 2021). Better outcomes can be achieved by focusing on the provision of social services in the areas of food, education, and finance. Pay attention to the SSE, a school for social entrepreneurs that teaches them the fundamentals of entrepreneurship so that they can improve people's lives in the communities where they work. As a result, Ashoka UK promotes social entrepreneurship as a means of training business leaders to effect systemic change and so increasing innovation, entrepreneurship, creativity, social impact, and moral fortitude.
It adopts the formulated ideals of entrepreneurship as a yardstick for success based on the techniques of sustaining financing, workshops, network access, and accelerated programmes. Manton Cards, on the other hand, is a thriving local retail hero because of the entrepreneurial ideals and beliefs it embraces. Chris Beards's business model is founded on the principle of entrepreneurship and is designed to maximise profit (Rawhouser et al. 2022). Proviz, on the other hand, is a sporting apparel and accessories startup formed by two brothers who use technology to derive the entrepreneurial qualities necessary to succeed.
[bookmark: _Toc133773641]9. CONCLUSION 
Overall, the study found that entrepreneurship is crucial to business success. The company owner of a small organisation that focuses on both for-profit and non-profit activities has successfully mitigated the risks inherent in his or her ventures. Analysis of the entrepreneur's knowledge, experience, and goals for expanding their business provides inspiration for continued success. Entrepreneurial personality is examined through the lens of many theories of personality, including trait theory, self-theory, sociopsychological theory, and psychoanalytic theory. Next comes an analysis of the personal qualities and professional goals that have led successful business owners to start their own ventures, whether for profit or charity. Profit and non-profit organisations alike can benefit from using entrepreneurial concepts and principles.
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