Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Nafiu Ansari 2546072
Topic chosen: The use of social media to promote businesses
Title of source: Small Business Survival in the Digital Age: How Instagram and TikTok Drive Sales
Author(s): Sarah Jenkins and David Lee
Year published: 2024
How did you find this source?
(e.g. Google Scholar, library database, google)
I actually started by just Googling, but realized I needed something more academic. So, I switched to the university library database (EBSCOhost) and searched for "social media marketing" and "small business."
Why did you choose this source?
(Think about relevance, credibility, usefulness)
It stood out because it wasn't just about giant corporations like Nike or Apple. It looked at local, small businesses, which felt a lot more relevant to real life. Plus, it had actual survey data from business owners.
Is it relevant to the topic? 
It talks directly about how businesses use social media platforms to get more customers and build their brand awareness.
Is this a useful article? 
Yeah, it's really useful. It breaks down the difference between using Instagram for photos and TikTok for short videos, which gives me some great specific examples to use in my presentation.
Is this an academic source?
Yes, it is. It has a clear methodology section, a long list of references, and was published in a peer-reviewed journal.

When was it published? Is it recent enough? Why?
It was published in 2024. That's super recent, which I think is really important because social media trends change constantly. An article from even five years ago would already be pretty outdated.


Author Credibility
Who is the author? What are their qualifications or expertise?
Sarah Jenkins is a lecturer in marketing at the University of Leeds, and David Lee is a digital marketing consultant who also teaches part-time. They both have degrees in business and communications.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
I think so. It was published in the Journal of Small Business Strategy, which is a peer-reviewed journal. This means other experts had to check their work and approve it before it was published. Also, they cited over 30 other academic papers to back up their points. 

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

