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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It is easily and fast to accessed by the users. While my browsing, there was no glitching nor any malfunction observed. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: It contains relevant amount of sub-pages, costumers can easily navigate and achieve their goals whether for booking a table, checking the food menu, booking a room, and especially ranges of prices. With its Navigation and Structure, the website adopts a conventional and user-friendly structure, with a primary navigation menu clearly displayed at the top of Home page.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Regarding its booking functionality, the booking process is simple and intuitive. For dining, users can select their party size, date and time in a few steps via portal powered by OpenTable platform. Room Accommodation booking is accessed through “Stay with us” button in the homepage, which provides descriptive details about the boutique rooms and its prices.  

	Question 1d - What improvements could be made to the usability of the website?


	Answer: While the site is visually appealing, accessibility considerations appear to be limited. Some images may lack descriptive alternative text, and there is no explicit accessibility statement. Introducing accessibility features such as screen reader compatibility for visually impaired guests, and keyboard navigation support would widen the potential. A performance optimisation check could improve the mobile experience further, particularly for image-heavy pages like their restaurant page as it sometimes appears to be blurry on mobile phones.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: As I have both used my phone and laptop, it caught my attention to observe that the site adapts well to both of my devices, maintaining visual quality images and text. However, without direct speed testing, it is unclear whether the site meets optimal load times on slower connections, and as I have highlighted in previous question, some pictures may appear blurry even regardless of my network connection.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: High quality imagery plays a central role in communicating the venue’s ambience. Pictures of sunlit gardens, warm lighting, and elegant plating encourage emotional connection, which proven driver of the maximised bookings. The use of lifestyle photography rather than just stock imagery adds authenticity, and the colour pallet is not too heavy and mixed up, and I would say that overall, it is chosen wisely and everything looks elegant yet simple.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I cannot find any online chat tool which is a little bit surprising for a hotel website, as mostly of the businesses across UK now uses AI-generated chat bots that helps costumers answers their primary questions. 

	Question 2d – How effective are the social media links on the website?


	Answer: They have placed both their Instagram and Facebook to which I would say it is just like other businesses. Given that it is a 3-star hotel, their social media following is quite effective as both of its engagement reaches are high-numbered and socially connected to reach for their market. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They are consistent with their dual offering: a restaurant that serves premium seasonal menus and boutique-style accommodation with stylish interiors. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Regarding their social proof and trust building like Tripadvisor that rated them 4.8/5 from over 294 reviews, with positive themes including cleanliness and attentive service and well-prepared food. While their restaurant uses OpenTable and rated 4.6/5 where guests praising portion sizes, food taste, and relaxed atmosphere. These can be found through google and OpenTable domain, in which they should also feature important reviews in their website to gain trust with potential bookers. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Beyond core restaurant service, The High Field differentiates itself by offering boutique accommodation as this can be proven by the third-party sites such as Tripadvisor and OpenTable ratings. Hotel rooms, given its boutique-style and its location, by observing to their costumers’ reviews, it is worth their money, mentioning about the Staff service on its top quality and their location itself is being loved by many as they mention its convenience. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The High Field occupies the mid-range bracket. Given that they are a 3-star Hotel it could be considered as a bargain for some as its location is convenient and its vicinity is within the heart of Birmingham. Their restaurant price ranges with starts at ￡1.95-￡16 while their boutique rooms start for as low as ￡85 (it varies on its dates of stay) 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Birmingham

	
	2. Hotel

	
	3.Boutique-style

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Even by typing these keywords, it would not easily appear unless you dive in and deepen searching. However, they benefit from strong visibility on platforms such as Tripadvisor and OpenTable, which drives significant referral traffic. This presence ensures that even without direct knowledge of the website, potential guests can discover the venue through popular hospitality search platforms.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. As The High Field’s website is an effective digital representation of the venue, successfully combining visual appeal, intuitive navigation, and clear booking processes. It positions the restaurant and accommodation as stylish, welcoming, and costumer-focused. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: It would be development of their Search engine optimisation, While the website contains essential details (Menus, booking links, and contact information), it does not appear to have content optimised for search beyond branded keywords. There is not much blog, article session, or regular event posting that could improve rankings for searches like “restaurant in Edgbaston” or “Boutique hotels in Birmingham.” By refining this element, The High Field could expand its online reach and strengthen its reputation as a leading hospitality destination in Birmingham.
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