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[bookmark: _Toc69996111]Introduction 
This essay mainly provides concise description about marketing and its importance in organization. It also illustrate that how marketing can create superior value for potential customers. The essay has analyzed that how marketing contribute towards better customer service and boost sales collections. It mainly focuses upon the stakeholder engagement on business activities. The essay has mainly illustrates the marketing activities of Primark for creating better customer value. Primark is mainly regarded as leading clothing retailer in UK that operates its services around 170 stores. The essay has also examined the importance of stakeholder engagement in marketing activities. 















[bookmark: _Toc69996112]1.Role of Marketing Activities in creating customer value 
Marketing is mainly defined as set of actions used for creating strong brand awareness among customers (Appel et al., 2020). In today’s highly competitive environment, Marketing provides all relevant information to customers regarding particular product or service. At present, Primark often use marketing strategy to provide exciting discounts and create short video motivational programs for customers. Around 84% companies have stated that marketing strategies are quite useful in maintaining strong relationship with customers. Over the past few years, Primark mainly emphasize upon sales promotion, PRG campaigns and competitive pricing strategy to create superior value for customers. 
Marketing mainly helps businesses to pay much attention towards website development, search engine optimization and incorporate eco friendly practices in their business model. Firms often focus upon different marketing channels like social media, e-commerce websites and Youtube to attain higher brand loyalty (Appel et al., 2020). Primark often creates its own private label brands to attract large customers. The company often take advantage of different digital marketing platforms such as Pinterest, Google Plus and Instagram to build unique brand personality among customers. Through marketing, Primark often creates motivational fitness campaigns for customers. Thus, Marketing helps Primark to provide crucial incentives to customers during special occasions. There are different marketing concepts that affects business performance are described below: 
Production Concept: This concept mainly states that businesses must produce cheap quality products to generate higher profit margins. Here, Customers are mainly attracted towards lower pricing strategy and high quality standards (Kayumovich and Annamuradovna, 2020). For instance, Primark often collaborates with Sustainable Apparel Coalition to manufacture sustainable clothing materials for potential customers. The company is mainly committed towards Greenpeace Campaign to create exceptional customer service. 
Product Concept: This concept mainly revolves around innovative features, quality standards and brand taglines to attract large customers (Kanyundo, 2020). This marketing concept mainly implies that there is strategic alignment between brand loyalty and quality standards. For instance, Primark often focus upon diverse product portfolio including cosmetics, homeware and latest clothing collections to attract large customers. 
Selling Concept: Here, Firms often adopt aggressive advertising strategy to promote innovative products among customers (Chylinski et al., 2020). This marketing concept states that business has to persuade their customers to purchase particular product.  
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Source: (Kanyundo, 2020)
Marketing Concept: It is regarded as most important element for creating superior value for customers. It implies that unique selling proposition mainly contributes towards loyal customer base. For instance, Primark usually concentrate upon digital marketing strategy to win customer trust and confidence. 
Societal Marketing Concept: This concept is all about giving back to local communities. Societal marketing mainly focuses upon long term interests of customers (Kayumovich and Annamuradovna, 2020).For instance, Primark usually focus upon responsible sourcing system to tackle societal issues such as environmental deterioration, social disruption and poverty. 
From above analysis, it is stated that Primark mainly focuses upon product concept to create exceptional brand value among customers. This product concept may help businesses to leverage their brand image and become more successful in global marketplace. In this way, Primark was able to position itself as innovative clothing brand among customers. These marketing concepts may help businesses to become more customer oriented and creative in managing day to day operations. 


How Business creates value among customers through marketing 
At present, Primark often deploy different marketing techniques like online product reviews, word of mouth referrals and social media platforms to create unforgettable brand experience for customers. With the help of marketing, Primark pays much attention towards personalization, emotional brand messaging and analyzing competitor strategy. Marketing mainly helps Primark to leverage their CRM system and share inspirational content with customers. In this way, Primark is constantly becoming social media sensation among customers. The fashion retailer often implements engaging promotional campaigns on their Facebook Page to attract large customers (Chylinski et al., 2020). Primark constantly focus upon their marketing efforts to create eye catching professional logo and user friendly websites for customers. During this pandemic, Primark mainly use different marketing channels like Facebook, Instagram and Youtube Tutorial to share visual content among customers. 
Thus, Marketing mainly helps Primark to create dedicated posts, attractive discounted schemes and send personalized emails to customers. With these marketing strategies, Primark was able to reach 13 million followers and conduct innovative digital campaigns for customers. The company often collaborates with other marketing teams to create digital in store experience for customers and attaining higher brand value (Varadarajan, 2020). Therefore, an effective marketing strategy usually builds excitement among customers regarding new technological developments and innovative product features. Apart from this, Primark adopts following marketing strategies to create superior value among customers. Some of them are described below: 
Free trials: Marketing mainly provides wider opportunity to business to offer 6 months free trials and subscription services to customers. For instance, Primark provides 10% discounts to higher spending customers along with complementary products (Frei, 2021). Through effective marketing campaigns, Primark mainly offers free shipping charges and gift cards to customers. These special offers mainly create exceptional brand value for customers. 
Conducting engaging loyalty programs: As per recent survey, 73% customers are willing to spend more money based upon loyalty programs. These loyalty programs mainly develop greater brand loyalty and cooperation among customers. For instance, Primark mainly conducts point based loyalty programs including email subscriptions, digital gift cards and giving additional points for purchases to create greater value for customers (Arriaga et al., 2017). Thus, Marketing mainly helps Primark to create free cashback points and free shipping charges for customers. 
Creates user friendly content: Primark mainly deploy different marketing strategy to collect positive response from customers. The company is entirely dependent upon digital marketing campaigns to produce value driven content for customers. Apart from this, Primark often take advantage of different marketing materials such as professional logo, user friendly website and infographics to create fun loving content for customers (Frei, 2021). These marketing efforts mainly contribute towards higher brand credibility and improve conversion rates. 
Asking for Honest Feedback: Around 72% customers often purchase products after reviewing online social media reviews. Primark often use social media, Youtube and social media platforms to gather honest feedback from customers (Chylinski et al., 2020). The company also conducts online engagement surveys to create superior value for customers. The company mainly takes support of marketing campaign to analyze customer experience regarding particular brand. 
Holding Digital Contests: Organization often use digital contests to increase customer engagement and obtain highest market share. For instance, Primark often conducts online promotional contests to share relevant links, blog posts and information with customers regarding new product (Varadarajan, 2020). Thus, Marketing provides wider opportunity to business to share Instagram stories and conduct online polls for better customer service. 
From above discussion, it is stated that above marketing strategies is quite useful for gaining customer satisfaction. Apart from this, Primark mainly focuses upon positive word of mouth to enter into new emerging markets. The company often conducts loyalty program to thank customers for their valuable suggestions. 



[bookmark: _Toc69996113]2. SWOT Analysis 
Strength: At present, Primark has mainly established operate its services around 160 stores(Frei, 2021). During this pandemic, The Company has established several safety measures for customers including additional security staff, regular handwash and other sanitization facilities to promote customer wellbeing. The company has mainly expanded their in store cleaning areas to create comfortable environment for staff members. During this financial crisis, The Company has mainly implemented Perspex screens to protect customers from infectious disease. 
Weaknesses: Primark has mainly faced several accusations of using child labor which has adverse effect upon brand image. During COVID 19 pandemic, The company has faced several problems due to heavy operational costs. In this global outbreak, Primark has suffered from huge financial loss around 2 billion (Frei, 2021). The company has witnessed huge decline in their sales collections around 2 billion. 
Opportunities: During this pandemic, Primark has wider opportunity to embrace new technologies like voice assistant technology, artificial intelligence and machine learning to boost sales collections (Chylinski et al., 2020). During this pandemic, The Company must focus upon Google Analytics and different performance indicators to stay one step ahead of competition. The fashion retailer should offer more personalized solutions to customers regarding sustainable clothing materials. 
Threats: The recent economic recession has mainly brought several financial and social challenges for Primark. The company has gained huge loss in their sales collections around 650 million and unable to retain customer loyalty (Arriaga et al., 2017). In this COVID 19 crisis, The fashion retailer is facing tough competition from other fashionable brands such as Crew Clothing, Select Fashion and Mothercare. 





[bookmark: _Toc69996114]3. 4Ps of Marketing Mix 
Product: Primark mainly offers large product portfolio to customers including footwear, hosiery and kidswear. The company has also expanded their product offerings by introducing technological and beauty care products for customers (Lim, 2020). The fashion retailer has mainly established well known brands such as CedarWood, Atmosphere and Opia to grab customer attention. 
[image: ]
Source: (Lim, 2020).
Price: Primark has mainly adopted lower pricing strategy to gain customer appreciation. The company often makes certain modifications in their pricing strategy as per customer buying patterns and behavior (Lim, 2020). This has helped Primark to maintain consistent revenue stream and provide suitable discounts to customers. 

Place: At present, Primark mainly operates its services across different countries such as U.SA., Europe and UK (Lim, 2020). The company has mainly established 300 stores in Europe to distribute their products among customers. In recent years, The fashion retailer has established new stores in different countries like France and Germany to attain customer loyalty. 

Promotion: Primark mainly focuses upon word of mouth marketing to promote innovative products or services. The company always reviews social media comments to create strong awareness among customers. Primark has mainly positioned itself as eco friendly and low cost fashion retailer to attract large customers (Chylinski et al., 2020). The company has created attractive Facebook Page to persuade customers for visiting their store. 
[bookmark: _Toc69996115]4. Impact of Stakeholder Engagement on Marketing Activities
A stakeholder is the group of individuals who shows genuine interest over business policies and products (Goodman and Halme, 2017). In today’s competitive environment, Stakeholders are the strongest supporters for long term growth of business. Some of them are customers, suppliers, investors, government agencies and board of directors. Stakeholder Engagement is quite essential for evaluating potential risks, achieving greater milestones and collecting relevant information about changing marketing conditions. These stakeholders have positive impact upon strategic planning, risk management and contribute towards proper execution of marketing plan. These stakeholders mainly help Primark to pay much attention towards quality standards, technological trends and execute promotional campaigns in effective way (Bahadorestani et al., 2020). These stakeholders mainly provides sufficient budget to Primark for R&D department. The company often conducts special meetings to interact with stakeholders regarding brand awareness, product targets and selection of appropriate product designs. 
These stakeholders mainly provide crucial information to Primark regarding changing customer preferences, safety standards and manage stocked goods. Primark often use different communication methods like email, social media and instant messaging to interact with stakeholders regarding pricing strategy, design selection and eco friendly practices. With stakeholder engagement, Primark is quite successful in creating ethical trading website for customers (Troise and Camilleri, 2021). Apart from this, Primark mainly collaborate with local communities to conduct eco friendly marketing campaigns for customers (Arriaga et al., 2017). The company has also established strong partnership with civil society groups and other trade unions to resolve ethical issues and serve itself as affordable fashionable brand among customers. 
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Source: (Goodman and Halme, 2017)
These stakeholders mainly provide sustainable solutions to Primark regarding day to day production issues. At present, The fashion retailer is constantly working with stakeholders to gain in depth understanding about local and international marketing conditions. In this way, Primark is able to gain global expertise regarding innovative product offerings. Thus, Stakeholders has positive impact upon marketing activities and boost brand reputation. Apart from this, Stakeholders also provides valuable feedback to business regarding brand positioning, product usage and market requirements. Primark often utilize this feedback to make constant improvement in their promotional tactics. Thus, Stakeholder Engagement is the most important source for long term success of product marketing. On the other side, Stakeholders provide wider support to Primark in obtaining higher market share and improves their brand messaging. For instance, Primark often collaborate with suppliers to identify potential product defects and conduct quality inspections upon regular basis (Varadarajan, 2020). Thus, Stakeholder Engagement mainly contributes towards success and failure of marketing strategies. These stakeholders mainly help Primark to create attractive Instagram stories on social media platforms and invest more money upon community based projects. Primark always discuss with stakeholders regarding customer safety standards, government compliance and product innovation. Thus, Stakeholder Engagement mainly leads to higher brand recognition and creates competitive advantage. In relationship marketing, stakeholders mainly provide innovative ways to promote new product or service. 
Improve Sales Collections: Stakeholders mainly provides crucial insights to Primark regarding competitor strategy and latest customer trends (Frei, 2021).  Through stakeholder engagement, The company mainly decides that whether the above product will be successful in global marketplace or not. In this way, Primark access new technologies and cultivate higher revenue. Stakeholders also provide financial advice to business regarding new technologies and innovate product offerings. 
Improve Decision Making Process: Stakeholders mainly helps Primark to establish right pricing policy for specific process. They often suggest innovative ideas regarding diverse product portfolio and social responsibilities (Goodman and Halme, 2017). Primark also collaborates with stakeholders to conduct effective digital marketing campaign for customers. 
Leverage Digital Marketing Efforts: In today’s highly competitive environment, Stakeholder Engagement is an integral part of digital marketing strategy (Varadarajan, 2020). These stakeholders mainly help Primark to pay much attention towards video marketing, promotions and podcasts. Through stakeholders, The fashion retailer was able to create better digital marketing plan among potential customers. Stakeholders also provide suitable recommendation to Primark for making certain changes in their homepage or review product comments on regular basis. 
Increase Profit Margins: Primark often collaborate with different stakeholders like suppliers and investors to analyze the demand of product in global marketplace. Employees are mainly regarded as valuable asset to Primark (Troise and Camilleri, 2021). These stakeholders often track financial goals and customer buying behavior. 
From the above analysis, it can be stated that stakeholder engagement has long term impact upon marketing activities. Every stakeholder mainly suggests innovative solutions related to product portfolio and operational issues. These stakeholders mainly provide crucial insights to Primark regarding purchasing power and changing demographic areas. 






[bookmark: _Toc69996116]Conclusion 
The essay has concluded that marketing plays crucial role in creating superior value for customers and enhance brand reputation. It has mainly summarized the strengths and weaknesses of Primark. The essay also highlights that how Primark apply different marketing strategies to deliver exceptional customer service. It has identified the product and promotional strategy of Primark. The essay has illustrated that marketing mainly creates superior value among customers through online digital contests, reviewing social media platforms and collecting honest feedback from customers. It has also examined that how stakeholders influence marketing activities. 
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