Lecture 11 May 2021.
Ideas for Assignment 2: The Presentation.
Some of this brief was first presented in the final lecturer on the Identity module in March 2021.
This is the task set for Applied Qualitative Business Research (BMDB7002), deadline May 2021:

Assignment 2. 
Presentation of initial research proposal.
Using the details of the 3rd report above, present the key factors needed to seek approval from the University Research Committee, including its Research Ethics subcommittee.
The individual presentation/video should last 15 minutes.


The research question needs to link to your previous academic/professional knowledge and experience.  The research question should be narrow and tightly defined and meet the requirements of a ‘good’ research question as discussed within the classroom session.   The research question must be agreed by the module leader before you start work on the detail of the assignment.


The presentation must include:
· An academic and applied justification for the choice of topic
· A critical review of information about the practical/applied context of the question
· A critical review of academic contextual information
· An informed consideration and justification of a proposed methodological approach to primary research to investigate the question (including relevant research philosophies, research design framework)

In the interest of brevity, avoidance of duplication and creating space for discussion and answers to questions, you may refer back to details included in your 3rd report.

The audience will be most concerned to establish that there is a sufficiently robust academic debate to which you can engage, that practical solutions to research problems identified have been evaluated and that your capacity to deliver the project has been analysed.

You must submit a list (in Harvard format) of all information sources specifically referred to within the video.

Repeat advice.
 
	General comments:
· Whether this is your first, 3rd or final assignment, Caroline and Steve will mark it positively. That is we will look for good ideas, arguments, signs of research and use of evidence and reward it with grades.
(The alternative negative marking starts with 100% and then takes marks off for poor work…. this we do not do).
· There is NO single answer to the questions set. Your answer will be individual to you. However there are common ways to review, evaluate and “sift” ideas, theories and ways to research. These we will be looking for.

· The whole assignment seeks to get you to rehearse the things you need to do anyways, when preparing for your ultimate research, thesis writing and presentation of the document. Therefore it is possible to make mistakes. This will be especially valuable if you recognise mistakes, know why they are the wrong thing to do and make preparation to avoid these in the future.


· In the sense that these are “blogs”, they can resemble small reflections on your learning journey. Like any journey we can sometimes get lost or experiment with new ways to get to our destination. Should you lose your way, it is Caroline and Steve’s job to help you back on the road that will get you to where you want to be.


· The other thing to appreciate is that the process you are undertaking is a circle or cycle. You may start with some ideas, investigate them, design a research project, undertake it, but then come back to the same questions…you may even go on a new cycle. This assignment hopes that you will start this circle journey. At the end of the assignment and the taught modules we hope you will be stronger and more confident. Then you start the full research process and write your dissertation!

Play to your strengths. If you like certain things or have achieved good results in study or work, use some of these past studies or experiences to reflect on how you might develop a research project.

The process of this assignment reflects Maxwell’s chapters:
Joseph A. Maxwell (2012) Qualitative Research Design: An Interactive Approach: (Applied Social Research Methods), London, SAGE.
file:///C:/Users/steve/Downloads/MaxwellDesigningaqualitativestudy.pdf 
Maxwell’s chapter headings are:
1. A Model for Qualitative research design.

2. Goals: Why are you doing this study?

3. Conceptual Framework: What do you think is going on?

4. Research Questions: What do you want to understand?

5. Methods: What will you actually do?

6. Validity: How might you be wrong?

7. Research Proposals: Presenting and justifying a qualitative research study.


His chapters 2 to 6 might be particularly relevant to the process you are undertaking in this assignment.
Chapter 1 would be relevant if you plan qualitative data collection.
Chapter 7 would be relevant for your final research proposal but could be useful for this assignment for the section 3 and presentation.
There are many other texts and articles that offer the same approach. Do reference them.

Another free source: This is a nice chapter on getting yourself ready for doctoral research:
Source: https://in.sagepub.com/sites/default/files/upm-assets/58917_book_item_58917.pdf


New stuff!!
YOUR PRESENTATION

Elsewhere, on the Moodle tile, we have uploaded advice, mainly from commercial commentators/marketers, but some from academic sources on improving your presentations. Do read them and do adopt some of the good practice. However make the presentation suit what you want to do and what suites your style.

Take care! Some advice in the uploads is given to business managers to improve them to deliver in a business context. Maybe to sell more products to customers. Your purpose is more academic, to show that you know what qualitative methods are and that you can construct a workable plan to use them to research a topic that you enjoy. Most business presenters will not bother with abstract theories or take them for granted. 

For today we need to think about the context of your presentation.

1. Environment.

Remember this is being done online. Be prepared for any technology hitches. Share power points, with Caroline, if using or other material. This is an academic presentation to demonstrate that you know, understand and can apply the disciplines of qualitative methods.
One advice document uploaded looks at academic presentations which seek to get funding for research. This will have a slightly different slant, focusing on research outcomes and spin offs for revenue generation or prestige for the university. This is not your concern here. You need to convince us that you have a well-grounded research proposal, which we can support.
Advice on font size, number of bullet points/slides, audience engagement etc. is different for this exercise, compared with if you were presenting to a big class.
DEBATE: How formal should I be? Just be comfortable but respectful.

2. Purpose.

This assignment will help you pass the module.
This exercise represents 50% or the grade, which at first glance may seem generous given all the work you put into assignment 1. However it does require as much thought and planning.
It represents a distillation of your ideas as you have progressed through the module.
For ease we assume that the presentation will develop from the 3 sections of assignment 1. Section 3 in particular asks for a more detailed account of your research proposal using qualitative method(s). 
We know some of you have already decided to do quantitative methods in your real proposal. Others are undecided or thinking of mixed methods. Use this exercise to practice your arguments, which if you do actually finally do quantitative, can be used to justify this choice (since you will emphasise the disadvantages of qualitative, which you expound in this module).
DEBATE: Should I present in the same way as I would to the research or ethics committee? Yes. However you have less time and word space to do the full job so will need to summarise the main debates and alternatives.
3. Audience.

Caroline and Steve are your audience. The presentation will also be recorded. The recording might be shared with the external examiner, who has to verify that the grades Caroline and Steve allocate are justified.
Implications:
Caroline and Steve know what you are talking about. This is different to a general audience who know nothing (you must assume). However please still treat your audience as ‘intelligent’ (they can follow your arguments and are logical), but ‘ignorant’ (they do not know your subject). Therefore they must be respected, will follow your arguments and might ask questions to clarify your views and plans. Specialised definitions need to be given and does a brief explanation of theories you intend to base your research on.
There is no need to fear the audience is here to make fun of you. We are on your side!
The external examiner will check your presentation, our grades against the grade criteria. See these below.
Do attempt to engage with the audience and do not simply read your presentation slides. 
DEBATE: What engagement is possible? Did you understand the point I am making? 
This is likely to be limited in this online way of delivering however you might reference Caroline’s lectures as a starting point for your interest in the topic. You can be engaging in your communication of your enthusiasm for the project.

4. Parameters.

Check timing 15 minutes.
Be on time.
Do rehearse.
DEBATE: Can I change any parameters? Not really, but if you wish to do something very unconventional get advice.

5. Criteria for grading.

See the handbook.

	Generic Assessment Criteria 

	1. Engagement with Literature Skills

	




	

	2. Knowledge and Understanding Skills

	




	

	3. Cognitive and Intellectual Skills

	




	

	4. Practical Application Skills

	




	

	 5. Presentation– professional skills 

	

	



Crucially we are looking for academic engagement. Planning of research, literature base and logical data collection plan.
A good student knows that there are always alternatives:
· Theories
· Methods
· Interpretations
· Contexts for research

You only have limited time to communicate this. 
Therefore referring back to assignment 1 might help. Alternatively/simultaneously you can focus the debate, to play “devil’s advocate”, arguing for the main alternative view of your theme and method.

For example:
“I am taking the wider view of CSR (Freeman, 2006) opposing Friedman (1971), however there might be a final compromise position where elements of both can be reconciled.
In my interviews of senior managers I expect a well briefed response where they accept the CSR role, however in looking at worker interactions in chosen cases, I expect a more ‘natural/untrained’ response to the problems, indicating the lower the level in the organisation, the less knowledge or acceptance of the concept of CSR and the need to adopt it. (Zhan, 2019)…..”

DEBATE: Does it have to be the same topic/method as my report/blog 3 in assignment 1? Not necessarily but get advice if your topic is totally different.
6. Your persona in the presentation.

Note this is NOT an interview. 
This is NOT a performance art installation or happening.
The presentation is under your control. We have fixed the parameters but you can do what you want. 
We want you to be academic and professional so do not do silly tricks like some in marketing do….. Ask Steve! I gave some silly examples…dressing as a banana to sell fruit to possible customers.
Do not be afraid that you will mess up. If you make a mistake or forget what you wanted to say, check your notes and clarify things with the audience.
Ideally you will tell us a story of your journey through this module. What you have learnt, what works for you, how you plan to use it in the future, but that you are aware that there will be disadvantages that you are planning to avoid.
Give Caroline and Steve the “excuse” to award you good grades. 
You can see that being, 
· Analytical
· Logical
· Making evaluations
· Planning sensible data collection
· Being responsible i.e. reducing ethical risk

….is what we are looking for.

Best wishes.
We look forward to seeing you at the presentation.

Steve & Caroline


Lecture 11 May 2021


.


 


Ideas for Assignment 2: The Presentation.


 


Some of this 


brief 


was first presented in the final lecturer on the Identity 


module


 


in March 2021


.


 


This is the task set


 


for


 


Applied Qualitative Business Research 


(BMDB7002)


, deadline May 2021


:


 


 


Assignment 2. 


 


Presentation of initial research proposal.


 


Using the details of the 3


rd


 


report above, present the key factors needed 


to seek approval from the University Research Committee, including its 


Research Ethics subcommittee.


 


The individual presentation/video should last 1


5


 


minutes.


 


 


 


The research question


 


needs to link to your previ


ous 


academic/professional knowledge and experience.  The research 


question should be narrow and tightly defined and meet the 


requirements of a ‘good’ research question as discussed within the 


classroom session.   The research question 


must be agreed


 


by the


 


module leader before you start work on the detail of the assignment.


 


 


 


The presentation must include


:


 


·


 


An academic and applied justification for the choice of topic


 


·


 


A critical review of information about the practical/applied context 


of the question


 


·


 


A crit


ical review of academic contextual information


 


·


 


An informed consideration and justification of a proposed 


methodological approach to primary research to investigate the 


question (including relevant research philosophies, research 


design framework)


 


 


In the i


nterest of brevity, avoidance of duplication and creating space for 


discussion and answers to questions, you may refer back to details 


included in your 3


rd


 


report.


 




Lecture 11 May 2021 .   Ideas for Assignment 2: The Presentation.   Some of this  brief  was first presented in the final lecturer on the Identity  module   in March 2021 .   This is the task set   for   Applied Qualitative Business Research  (BMDB7002) , deadline May 2021 :     Assignment 2.    Presentation of initial research proposal.   Using the details of the 3 rd   report above, present the key factors needed  to seek approval from the University Research Committee, including its  Research Ethics subcommittee.   The individual presentation/video should last 1 5   minutes.       The research question   needs to link to your previ ous  academic/professional knowledge and experience.  The research  question should be narrow and tightly defined and meet the  requirements of a ‘good’ research question as discussed within the  classroom session.   The research question  must be agreed   by the   module leader before you start work on the detail of the assignment.       The presentation must include :      An academic and applied justification for the choice of topic      A critical review of information about the practical/applied context  of the question      A crit ical review of academic contextual information      An informed consideration and justification of a proposed  methodological approach to primary research to investigate the  question (including relevant research philosophies, research  design framework)     In the i nterest of brevity, avoidance of duplication and creating space for  discussion and answers to questions, you may refer back to details  included in your 3 rd   report.  

