Amazon known for the huge stamp in the online sales trade, collecting data on everyone of its customers to enable a better more customer experience. 
Big Data refers to the large amounts of data gained which are simply too large scaled to deal with on a traditional database, so big data allows analysts, business users and researchers to improve service and decisions using the data received, which previously would have been inaccessible. 

Amazon collects its data through its many forms of services. Such as Amazon.com, the Amazon Echo Dot and Echo Show, as well as the book recommendations given through the Kindle Highlighting function. Amazon use all these platforms to retrieve customer data in order to gain a better knowledge on the customer ultimately improve customer satisfaction and gaining customer loyalty, which is a part of Amazons success, 

The Amazon Echo Dot and Echo Show are key drivers in retrieving customer data, which log all conversation and altercations with the device to Amazon servers also the Amazon Kindle which the company can monitor to see what interests the reader may have.  

All these methods have strategically been put in place buy amazon only to provide advanced services but more so to gain a better knowledge of its community to reach further and accomplish overall company goals. This data is first-hand from customers and would be the best source of information. (Pathak, 2020)





Amazon have a Central data warehouse which contains Hewlett-Packard servers running Oracle on Linux, this would be classed as an internal source of data. 
To combat large amounts of data and effectively putting the data to use, Amazon uses Big Data to manage the workload. While customers roam around the amazon webpage amazon is storing data in order to provide an accurate recommendation through its recommendation’s engine. (Marr, 2021)
 

















Explicit Knowledge is commonly known as knowledge, which is easily recorded, communicated, easily articulated and most importantly, stored. 
Amazon are renowned for there use of explicit knowledge typology as well as algorithms carefully put in place, whether its information that was typed manual through their website search engine or whether it was information directly volunteered by one of Amazons many useful data tools, the Amazon Echo Dot/Show.  These would be examples of Internal knowledge sources. (Alexander, 2018)

Amazon have many methods of knowledge sharing, for example, a 700-million-dollar investment into the upscaling of employees for higher-skilled jobs. Employees from all levels are offered this opportunity. This is an example of Amazons huge intention to improve quality and competencies from staff members, creating the opportunity to increase knowledge available to all staff at all levels shows the equality and determination amazon demonstrates towards goals. (Scott, 2019)

Amazon.com ranking 12th in the world in terms traffic engagement ranking compared to all other websites worldwide. With total visits reaching 2.56 billion in the last 6 months clearly indicates the established community Amazon has with the world. (Similarweb, 2021)

Amazon’s mission is to be Earths most customer-centric company and make their expectations and goals clear to members of staff throughout the brand. Amazon staff are required to be customer obsessed and have a passion for inventing a better future for customers. Amazon have clear practices they want all staff members to abide by which are, being very customer orientated, revolving their entire operations on a better customer experience. 
Using customer feedback amazon employees are required to continuously invest in long term thinking, using the data received from feedback to refine and enhance offerings and customer experience. (Amazon, 2019) 

Customer feedback is treasured at amazon, giving the knowledge that can be gained from receiving feedback is essential to improving services and customer experience, which is the heart of Amazons mission. Customers often look for reviews to make a decision on purchasing and will often make decisions on the basis of previous customer reviews. Amazon understand this knowledge is very powerful and has a rippling effect on other customers. Amazon encourage customers to provide feedback on regular occasions especially after purchased to influence other customers as well as understanding how the customer feels about their purchase and for product development. (Marketplaceamp, 2021)
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