Advertising Environment

CHECKLIST

AMBIENT:

e Research and development work in visual diary (include marketing:
Needs>Wants>Demands, Tangibles/Intangibles, benefits and USP for
consumer products, identify target Audience. Relevance to marketing mix

4ps)
e concept boards of FINAL ambient campaign (3D prototype / mock-up if
appropriate)
e A 200 word design rationale for your concept.
OOH Billboard:

e Research and development work in visual diary (include consideration of
sustainability and ethics).
e Concept boards and mock-up of your OOH campaign.

e A 200 word design rationale for your concept.

Physical work to be handed in, digital work ppts etc upload and share on ONEDRIVE.

As Monday 2nd May is a Bank Holiday —

SUMMATIVE DEADLINE Tuesday 3" May 2022 — 1pm

Full brief details on Moodle.



