2
Student ID No. 2235234

[image: Discover University of Wales Trinity Saint David]



	[bookmark: _Hlk128172027]LEVEL 7 ASSESSMENT SPECIFICATION 



	Student name:
	KUOK Yew Lee
	Student ID number:
	2235234

	Programme:
	DBA

	Module:
	Qualitative Research Methods

	Module code:
	HKBM7003
	Contribution to Overall Module Assessment (%):
	100%

	Lecturer:
	Dr Tamara Savelyeva
	Internal Verifier:
	Dr Andrew Chan

	Assignment Title:
	Research Article
	Word count (or equivalent):
	8247 words
(excluding  References and Appendix 1)

	Submission deadline:
	6 November 2023
	Return date of provisional marks & written feedback:
	26 November 2023

	Submission method:
	All written assessments, where practical and possible, must be submitted via Turnitin unless otherwise instructed by the Lecturer. (Please DO NOT put this assessment specification into Turnitin or it will match many similarities with other students’ submissions.)
Alternative submission method (if applicable): 
Late submission of the assessment will result in a late penalty mark.  Penalties for late submission: Up to one week late, maximum mark of 50%.  Over one week late, 0%.  Only the Extenuating Circumstances Panel may approve a change to submission dates.

	Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.  





1. 	RESEARCH ARTICLE CRITIQUE

Young, S. and Thyil, V. (2013) ‘Corporate Social Responsibility and Corporate Governance: Role of Context in International Settings’, Journal of Business Ethics, 122, pp.1-24. 

1.1 Introduction and Brief Summary of the Article

In light of the comments of researchers on the limited research in exploring the applicability of corporate governance (“CG”) matters in developed countries to developing countries (Jackling and Johl, 2009, cited in Young and Thyil, 2013), followed by the application of institutional theory (Scott , 2008, cited in Young and Thyil, 2013) and Porter and Kramar’s Corporate Social Responsibility (“CSR”) model (Porter and Kramar, 2006, cited in Young and Thyil, 2013), Young and Thyil (2013) conducted a research to explore (a) the nature of (and the major factors in creating the) relationship between CG and CSR; and (b) the role of context and institutional background under the international setting in influencing such relationship – the research article titled ‘Corporate Social Responsibility and Corporate Governance: Role of Context in International Settings’.

[bookmark: _Hlk148799394]Young and Thyil (2013) adopted a qualitative interpretative research methodology by holding 29 in-depth semi-structured interviews (“Interview(s)”) with key actors in CG and CSR systems (such as, inter alia, executives, institutional shareholders (investors), analysts and consultants, who are senior decision makers and stakeholders, collectively known as the “Participants” or the “Samples”) of United Kingdom (“UK”), Australian and Indian’s public (also listed companies), private and government enterprises which in total 21 target groups (including, inter alia, business entities, corporate investors, retirement funds and auditing firms, collectively known as the “Units of Analysis”) in an exploratory research design over three years. Authors employed social constructivism (interpretivism) paradigm and inductively based analytical approach for generating theory, and discourse analysis method for exploring and uncovering key variables that link CG and CSR in an international setting and building well-grounded theory based on multiple insights and views of the Participants. 



1.2	Philosophical Assumptions of Research

[bookmark: _Hlk148800098]	In studying the stipulated two central broad research questions, authors employed (i) Porter and Kramar’s CSR model (Porter and Kramar, 2006, cited in Young and Thyil, 2013) that applies licence to operate, moral obligation, sustainability and reputation dimensions to categories CSR actions as responsive or strategic; and (ii) institutional theory for creating 12 sub-questions which were exploratory in nature (i.e. open-ended form) with the aim of revealing justifications and rationale, and finding comprehensive and context-specific data from various business sectors. All Participants had been asked the same set of 12 open-ended questions. The following describe (i) the research philosophy assumptions adopted by Young and Thyil (2013) for grounding their qualitative research design, strategies and methodologies so as to generate trustworthy and useful research findings; and (ii) the comments on the suitability of such philosophical beliefs to the selected social constructivism interpretative framework (Lincoln, Lynham and Guba, 2011):

(a) Ontological Assumption

The summary of key research findings under coding themes and coding sub-themes emerged from the data collected in the Interviews are relationship between CG and CSR, each presenting different perspectives and responses arising from each of UK, Australia and India sections. 

Authors’ ontological belief is suitable for social constructivism framework as various perspectives and insights are constructed through Interviews with Participants (selected through purposive sampling) whereby authors could identify and understand, under the influence of national context for each country, the meanings of CG and CSR (as well as their relationships) at corporate context based on the interpretation and real-life experiences of the Participants. Thus, assign meaning and value to the data collected from Interviews. Therefore, the ontological assumption is coherent with their research objective (also see the writer’s critique on the quality of research’s 12 sub-questions set out in the below item 1.5 (a)).


(b) 	Epistemological Assumption

Authors collected and audio-taped multiple subjective insights and views during the Interviews at the Participants’ offices for approximately one hour, and became an ‘insider’. Participants continually reflecting their concrete experiences and perspectives when answering the research questions, and authors constantly reflecting their research purpose (i.e. goal) and practices so as to enhance the rigor and depth of the research. 

Authors’ epistemological belief is suitable for social constructivism framework as universal perspectives and responses concerning the relationship between CG and CSR in an international setting were shaped by the experiences of, and constructed between, the authors and the Participants. In view of each Interview was audio-taped and transcribed by authors at a later stage, hence, authors could focus on self-reflection and critical engagement with Participants (including observing the Participants’ body language). Therefore, the chosen data collection methods and instruments are aligned with the authors’ epistemological stance.

(c) 	Axiological Assumption

Authors recognised that their values, beliefs and ethics have played an important role in the interpretation of research findings and deciding how to deal with the Participants.

[bookmark: _Hlk148799762]In terms of sampling methods and procedures, the Participants, comprise of experts from various backgrounds and identities, have their own interpretations of governance which based on commonalities within their organisational and national contexts. This could impose bias to the research results. Furthermore, authors would expect that Participants (as governance practitioners) were not concerning CSR agenda. Therefore, when discussing governance, Participants would incorporate CSR into their discourse practices to generate varied understandings. Again, bias might occur during collection of CSR-related data.

For ensuring the research process aligns with ethical standards and respects the values involved, the interviewees were initially contacted via phone to provide an explanation of the research. They were then sent a plain language statement and consent form, which had been approved by the Ethics Committee. All interviewees agreed to participate in the study.  

[bookmark: _Hlk148799817]In terms of data collection methods and instruments, authors used a semi-structured interview guide (protocol) and schedule with a set of 12 governance related sub-questions for all interviewees. The Interviews took place at Participants’ office with informal setting. Authors approached their Interviews with an open mind, striving to eliminate any pre-conceptions. They personally transcribed the Interviews audio source and shared the transcriptions with the Participants for accuracy verification, ensuring that the information truly reflected Participants’ meanings and eliminating interviewer’s bias.

[bookmark: _Hlk148799833]In terms of data analysis method, the Interview data was coded using NVIVO, a computer-aided qualitative data analysis software (“CAQDAS”), for producing emergent and data-driven (inductive) coding. 

In terms of extant literature, authors claimed that the substantial evidence from expert Participants raised the potential for bias due to their expertise under the common modes of communication and expression.

Authors’ axiological belief is associated with their social constructivism paradigm and research process which aimed at respecting the values of Participants and knowledge derived from Interviews; and acknowledging biases were present in research context and results, particularly multiple perspectives and insights were constructed from diverse identities of Samples. Authors would have to encounter the challenge in entering the governance world of the Participants and understanding such world from their point of view in order to generate trustworthy and useful research findings.




(d) 	Methodological Assumption

As described above, for generate trustworthy findings, authors (i) adopted a qualitative interpretative research methodology by holding Interviews in an exploratory research design; social constructivism (interpretivism) paradigm with reflection and revision elements from both the authors and the Participants’ experiences, and inductively based analytical approach for generating theory; purposive sampling strategies, procedures and methods/ approaches; and (ii) used plain language for the research; interview guide (protocol) and schedule for organising the Interviews; audio-taped as the best fit data collection instrument; and discourse analysis method and CAQDAS for data analysis purpose. 

The article did not indicate the adoption of ground theory research approach, but at the Conclusion section – sub-sections of Key Contribution of the Paper: it highlighted that the research goal was to build theory; and presented evidences of the relationship between CG and CSR (together with the nature of such link), as well as the key influencing variables (or factors) of the country’s institutional and national frameworks on CG and CSR fields, and over the relationship of CG and CSR. Hence, for critique purpose, writer makes a presumption that there is an overlooked mistake from the authors of including ground theory research approach for developing theory grounded in data from the CG and CSR fields. 

With the inclusion of ground theory research approach in the article (based on the writer’s presumption basis), authors’ methodological belief can develop a robust conceptual framework that ground the research topic and field where the research results can address the specified two central research questions (also see the writer’s critique on the quality of research’s 12 sub-questions set out in the below item 1.5 (a)), which then contribute to the primary study purpose (see below item 1.4), and finally, investigate the identified research problem (see below item 1.3).




1.3	Research Problem Statement

As regards the quality of the research problem statement, the following comments are related to the disorderly of structure which may cause detracting from reader interest: 

(a) The article indicated deficiencies in (i) past research’s arguments of how CG and CSR influence each other is not well-defined; and (ii) previous literature’s claim of lacking a comprehensive understanding of the nature and essence of CG and CSR relationship. On the other hand, authors pointed that academic literature highlighted CG and CSR are deeply connected. 

The above two deficiencies are referring to the similar research issue and outcome of which these two claims should be placed one after another instead of separated by the research purpose statement and the information of continuing global financial crisis (“GFC”) as an important contextual variable in influencing the relationship between CG and CSR.

(b) In order to support the inclusion of research context (including GFC) and institutional setting, authors (i) adopted institutional theory to analyse and differentiate the characteristics of CG in developed and developing countries; and (ii) quoted the research report’s comment of limited research on the degree to which CG practices that are prevalent in developed economies can be applied in emerging economies.

The structure for explaining the essential of institutional context in the research was in the state of disorder of which the article highlighted the potential Units of Analysis (including UK and Australian companies) and Samples, and interpreted the institutional context before identifying the above deficiency in evidence using the previous research report. Moreover, the rationale for incorporation of the institutional context as an essential contextual variable (see above items 1.3 (a) and (b)) had been placed in different paragraph. Additionally, although UK, Australia and India had been selected as investigation contexts, only UK and Australia (being classified as developed market category) were put with supporting evidence under Introduction section; whereas, India (being classified as a secondary emerging market) only being described in Theoretical Framework and Background section. 

(c) Save for the structural problem set out in the above items 1.3 (a) and (b), the article did identify the issues in need of investigation which are stipulated in the deficiencies of studying (i) the nature of (and the major factors in creating the) relationship between CG and CSR (see above item 1.3 (a)); and (ii) the role of context and institutional background under the international setting (i.e. UK, Australia and India) in influencing such relationship (see above item 1.3 (b)).

1.4	Research Purpose Statement

	Following the identification of problems and creation of research problem statement, authors identified the primary study purpose as follows:
(a) research aim was to understand the connections between CG and CSR within an international context (first highlighted in Introduction section); and 
(b) research goal was to develop theory by identifying the fundamental variables that establish a connection between CG and CSR (first highlighted in Conclusion section - sub-section of Key Contribution of the Paper).

As regards the quality of the research purpose statement, the main purpose of the study, which is translated into specific research inquiries, can be categorised into two overarching research questions (see above item 1.1) and 12 open-ended sub-questions, which in turn guide the qualitative study design. However, as pointed above, there was disorderly of presentation structure of which the goal of building theory should be stipulated in the Introduction section, instead of the last section of the article. Even from the authors’ research philosophy assumptions (see above item 1.2), it is very clear that one of the research purposes is to construct theory from multiple realities. Hence, this may cause detracting from reader interest.


1.5	Analytical Review/ Evaluation/ Critique of the Qualitative Research Design, Approach, Method(s), Procedures, Sampling, Data Collection Method(s) and Data Collection Instrument(s), and Data Analysis Method(s)_________

(a) Research Problem Statement; Research Purpose Statement; and 
	Research Questions______________________________________

	The writer’s critiques on (and the relevant recommendations to) the research problem statement and research purpose statement are described in the above items 1.3 and 1.4. respectively. 

As regards the quality of research questions, the two central broad research questions clearly reflect the research topic and fields of CG and CSR. However, the 12 open-ended sub-questions are only related to CG, not CSR. Young and Thyil (2013) would expect that Participants (as governance practitioners) were not concerning CSR agenda. 
Therefore, when discussing governance, Participants would incorporate CSR into their discourse practices to generate varied understandings. Therefore, apart from the high possibility of obtaining a set of ‘bias’ CSR-related data, research might not be able to generate trustworthy findings. In relation thereto, the degree of trustworthiness of the results in addressing the specified central research questions, in contributing to the primary research purpose, and ultimately, in investigating the identified research problems is questionable. On the other hand, despite of the above critique on the data quality (trustworthiness), authors might merely intent to focus on understanding the diverse perspectives of Participants regarding CSR agenda for generating multiple perspectives and diverse views. 

(b)	Philosophical Assumptions of Research
 
The writer’s evaluation and critiques (where applicable) on the philosophical assumptions are described in the above item 1.2. 



(c)	Qualitative Interpretive Framework (Paradigm); and 
Research Strategy and Approach______   __________

Young and Thyil (2013) adopted social constructivism (interpretivism) paradigm, ground theory research approach (based on the writer’s presumption set out in the above item 1.2 (d)) and inductively based analytical approach for generating theory. Save for the writer’s comments as described in the above item 1.2 (d), the selected paradigm, research strategy and approach are in line with research philosophy assumptions.

(d)	Sampling Strategies, Procedures and Methods/ Approaches; Data Collection Method(s); Data Collection Instrument(s); and Data Analysis Method(s)________

Young and Thyil (2013) employed purposive and convenience sampling methods by recruiting 29 Participants (who are information rich informant) selected from searching of company listings at internet and media commentary based on non-random samples by using purposeful sampling to (i) expand variations (such as quota, maximum variation and intensity sampling); and (ii) narrow variations and explore similarities (such as specific criterion and homogeneous sampling). For further information on the sampling boundary – choices of Samples and Units of Analysis, see the above item 1.1.

Furthermore, sample size of interviewees should be based on the principle of saturation (Giordano, 2003). As compared with Australia (12 interviewees) and India (12 interviewees), the sample size of UK context (only 5 interviewees) is clearly not achieving the concept of saturation (Giordano, 2003). Additionally, the aggregated sample size of the developed market category (i.e. UK and Australia) are 17 interviewees, whereas, the sample size of a secondary emerging market (i.e. India) are only 12 interviewees. In order to have a fair comparison between developed and emerging countries on investigated research issues, the sample size of emerging country may not meet the concept of saturation (Giordano, 2003).

Save for the above critiques on the sample size, the chosen sampling strategies and methods/ approaches are practicality, feasibility and representative of research field for ensuring trustworthy findings, and the sampling procedures took into ethical consideration (see above item 1.2 (c)).

In terms of data collection methods and instruments, authors conducted 29 face-to-face Interviews on a one-to-one basis at context-dependent and distraction-free place, and all Interviews session were audio-taped (see above items 1.2 (b), (c) and (d) for detailed descriptions, evaluation and critiques, where applicable). Writer opined that Young and Thyil (2013) should include the following information in their article:

(i) the mean(s) for storing audio-taped data securely and schedule for removing such audio for security and ethical purpose; 

(ii) the use of (a) observation method (together with observation sheet and protocol as instruments) in collecting data derived from Participants’ body language and behaviour during the Interviews which may add meaningful value to the data collected via verbal communication; and (b) any secondary data about the background information of the Participants, and institution and national frameworks attached to them for preliminary preparation of Interviews. 

Authors should collect various types of data derived from observations and documents, instead of relying solely on Interviews. Authors should study and analyse data collected from various forms so that all themes and sub-themes cut across all of the data sources; and

(iii) the interview guide contains protocol for ensuring the Interviews are guided by reflexivity and ethics elements. 

In terms of data analysis methods, authors employed (i) CAQDAS to generate coding for Interview transcripts where the analysis is driven by the content of the data itself (inductive approach); and (ii) discourse analysis method to analyse language within CG, CSR and international contexts. Writer opined that other appropriate methods are (i) grounded theory method for creating new theory through a series of revisions; and (ii) interpretive phenomenological analysis method for understanding and exploring intensively the experiences and subjective perspectives of a relatively small number of Participants (i.e. 29 interviewees). Additionally, the article should highlight any other supplemental data recording methods and instruments such as field notes for Interviews and observations, memoing (self-memo), reflective journal (reflective diary) for facilitating authors on data recording throughout the research process.


























2. 	ABSTRACT OF RESEARCH ARTICLE

Understand the relationship among Corporate Governance,
Corporate Social Responsibility (CSR) and Sustainability Development (SD); and
the SD of a listed Financial Public Relations Firm engaging in CSR activities


Abstract

Problem under investigation: There is minimal research on exploring the nature of relationship between corporate governance (CG) and corporate social responsibility (CSR), and the sustainability of Hong Kong (HK) listed corporations engaging in CSR orientation in HK. Moreover, to the best of the writer’s knowledge, there is no study on exploring the influence of United Nations’ 17 sustainable development goals (SDGs) on (a) CG and CSR initiatives towards maximising HK listed corporations’ contribution to sustainable development (SD); and (b) the successful integration of environmental, social and governance (ESG) agenda into their business strategies. 

Purpose: The purpose of this article is to explore the relationship among CG, CSR and SD for a listed financial public relations firm (Financial PR Firm, with headquarter in HK and major branches in China, Singapore and New York) in HK. The aim of the research is to fill the gaps exist in the literature and real-life issues on CG, CSR and SD domains through exploring a new  knowledge (or theory) and/or recommendation(s) on the research field.

Research design, approach and methodology: The research uses a qualitative research design and postpositivism interpretive framework with a combination of deductive and inductive research approaches for exploring multiple subjective evidence from participants in the specified research context. The research adopts a multi-case study and maximum variation case approach; and conducted face-to-face semi-structured (in-depth) interviews with 23 participants on a one-to-one basis at context-dependent and distraction-free places. 

Purposeful maximal sampling was used for obtaining participants’ lived experiences, rich and insightful information about the specified research purpose, leading to the development of different perspectives on the research issues and findings, as well as generating an in-depth description, analysis and understanding of the research issues described with the cases. Participants involve Financial PR Firm’s key officers (i.e. chairman of the board and officers from various departments - for collecting extensive and in-depth details about research questions within the context of Financial PR Firm) and its key external stakeholders (i.e. several shareholders, customers, suppliers and competitors - for members check purpose), and several HK professional associations’ key officers (for collecting intense perspectives related to CG, CSR, SD, ESG disciplines in HK, and SDGs). 

The research incorporates triangulation for multiple sources of data, data collection methods (including prolonged engagement with participants through interviews and direct observation during interviews) and instruments to cross-validate findings. 

Additionally, the integration of deductive and inductive strategies, coupled with compatibility of multiple data analysis methods (such as NVivo software for transcription of interviews audio source, organisation, management and analysis of various research data, discourse analysis, template analysis method, semiotic analysis method, thematic analysis, interpretive phenomenological analysis, and grounded theory method), a comprehensive finding that representing participants’ multiple subjective perspectives and writer’s interpretation of such meanings has been attained. 

Keywords: exploratory qualitative research, corporate governance, corporate social responsibility, sustainability development, sustainable development goals (global goals), ESG, Hong Kong.







3. 	RESEARCH PROPOSAL

Topic: Understand the relationship among Corporate Governance, Corporate Social Responsibility (CSR) and Sustainability Development (SD); and the SD of a listed Financial Public Relations Firm engaging in CSR activities

3.1	INTRODUCTION

3.1.1	Grounds for the Research

The evolution of the stakeholder analysis concept has largely driven the development of corporate social responsibility (“CSR”) (McDonald, 2007). Hopkins (2004) claims that CSR involves the ethical and responsible treatment of the firm’s stakeholders. Essentially, CSR extends the firm’s commitment to fostering effective corporate governance (“CG”, referred to ‘the system by which companies are directed and controlled’ (Cadbury, 2000, p. 8)) and ensuring sustainability through ethical business practices that uphold fairness, accountability and transparency disciplines. Firms are prone to sustain profitability while upholding the utmost standards of internal governance (Jamali, Safieddine and Rabbath, 2008; Jo and Harjoto, 2011).

Globalisation has contributed to global economic expansion and wealth generation, as well as aroused the CSR world, whereby in the 21st century, CSR is the standard approach in conducting business (The Economist, 2008). Arguably, CSR will and should be largely market-driven, but this will not occur immediately solely through legal and regulatory changes, although these are crucial catalysts. For examples, CG and environmental, social and governance (“ESG”) fields have been included in the rules governing the listing of securities on the main board of The Stock Exchange of Hong Kong Limited (“SEHK”) (“Listing Rules”), company laws and regulations, shareholder protection and remedies, etc. CSR has been incorporated as mainstream CG and ESG requirements in Hong Kong (“HK”) as it is not just a moral obligation but also a smart business decision. The evaluation of organisations’ performance in relation to the societies they operate in and their environmental impact has become vital for assessing their overall performance towards contributing to sustainable development (“SD”) (ISO, 2010).  

Sustainability is not only concerning the future of our society; it also holds significance for present-day industries and businesses in terms of achieving commercial prosperity. The obligation of transforming businesses to align with environmental constraints and meet societal desires and requirements has emerged as a significant challenge for innovation on integrating ESG factors into business strategies. Simultaneously, it presents extensive prospects for competition and adjustment in an ever-changing world, necessitating profound societal, political, legal, technological, cultural and behavioural transformations. Thus, businesses that capable of thriving in the future are the pioneers in generating value within and beyond their organisational boundaries.

3.1.2	Research Problem Statement

There is minimal research on exploring the nature of relationship between CG and CSR, and the sustainability of corporations engaging in CSR orientation in HK, a developed economy market and one of the leading international financial centres, particularly with sample of HK listed corporation(s).

The Global Goals (also known as “SDGs” which referred to United Nations’ (“UN”) 17 Sustainable Development Goals, adopted by the UN in 2015 under its 2030 Agenda for SD) (United Nations, 2023) which aim at transforming our world is a new approach calling for urgent action by all countries with strong partnerships and cooperation at the global, national and local levels so as to achieve a shared vision and goals, which underlying a unified new insight on SD in balancing environmental, social and economic sustainability for all stakeholders (United Nations, 2023). However, many SDGs are interlinked, raising the critical need to identify trade-offs and co-benefits, and priority of the goals in supporting corporations’ sustainable business strategy which embedded with ESG initiative (contained the elements of CG and CSR). To the best of the writer’s knowledge, no study has explored the influence of the Global Goals on (a) CG and CSR initiatives towards maximising HK listed corporations’ contribution to SD; and (b) the successful integration of ESG agenda into their business strategies. 

3.1.3	Research Purpose Statement

The purpose of this case study is to explore the relationship among CG, CSR and SD for a listed financial public relations (PR) firm (“Financial PR Firm”) in HK. 

In relation thereto, the objective of this study is to describe the relationship between CG frameworks and CSR practices of Financial PR Firm, and the sustainability of such firm engaging in CSR orientation, through exploring four central research questions set out in the item 3.1.4. The Financial PR Firm is a listed corporation on the main board of SEHK with headquarter in HK and major branches in China, Singapore and New York. It is the leading financial PR communications group in the Asia Pacific region, and has a global outreach network that covers over 160 cities. 

Therefore, as part of this research, the writer will begin with the presentation of the influencing factors and principles of CG, CSR and SD agenda contained in the existing CG and CSR literatures, international standards of ISO 26000 (ISO, 2010), the Listing Rules on ESG subject areas, and the Global Goals set out in the item 3.2. Following the qualitative research design and methodologies set out in the item 3.3, research results will address the central and sub-questions, contribute to the research objective and purpose through filling gaps exist in the understanding of the research problems coming from gaps in the literature and real-life issues on CG, CSR and SD, and with the aim of exploring a new line of thinking (or new knowledge) and/or recommendation(s) on research field. Full learning consists of both tacit and articulate knowledge (Polanyi, 1962), thereby writer’s understanding of the existing literature will change as research proceeds. 
    
3.1.4	Research Questions

(1)	How do the CG frameworks of Financial PR Firm influent its CSR practices (and vice versa), and explore the relationship between CG and CSR?
	
(2)	How does Financial PR Firm perceive its SD through engaging in CSR activities?

(3)	How does the era of Global Goals shape (a) CG and CSR initiatives towards maximising Financial PR Firm’s contribution to SD; and (b) the integration of ESG agenda into Financial PR Firm’s business strategies?

(4)	How does the above research issues describe the essence of the literatures applied in, and the international standards and the Listing Rules on ESG subject areas discussed in, the study?


























3.2	LITERATURE REVIEW AND RESOURCES

3.2.1	CG Literature

A narrow view of CG perceives it as a regulatory and financial accounting systems, often neglecting socio-environmental aspects (Saravanamuthu, 2004). This concept primarily emphasises accountability, compliance and transparency (Keasy and Wright, 1997; MacMillan et al., 2004).  

However, a broader CG conception emphasising the accountabilities of every business towards its various stakeholders (MacMillan et al., 2004); and CG involves balancing the interests of different stakeholders (Thompson, 1995). While managers have primary accountability towards shareholders on the company’s financial performance, they also bear obligation towards other stakeholders who have significant interests vested in the company (Kendall, 1999; Page, 2005). This concept involves considering all stakeholders’ interests and ensuring accountable to companies’ key stakeholders (Dunlop, 1998; Kendall, 1999).

3.2.2	CSR Literature

The following CSR theories encompass the three key domains of CSR: economic, societal and environmental responsibilities (Golja and Pauišić, 2012).

3.2.2a	Davis’s Iron Law of Responsibility

According to Davis (1960), the ‘Iron Law of Responsibility’ posited that the social obligations of businessmen should align with their social power, and neglecting social obligations would result in the gradual decline of social power for businesses. Regardless of the business size, every company has the potential to make a positive impact on SD through responsible behaviour (Davis, 1973).



3.2.2b	Friedman’s Shareholder Theory (or Agency theory)

Friedman’s (1962) Shareholder Theory asserts that profit maximisation is the sole objective of business. Friedman (1970a) does not believe in CSR, since it undermined business’s fundamental responsibility, which is to make profits for the owners. He further asserts that CSR involves aligning business operations with the interests of shareholders, aiming to utilise resources and engage in activities that maximise profits while adhering to societal norms and regulations that embody legal and ethical standards (such as without deception or fraud) (Friedman, 1970b).

3.2.2c	Freeman’s Stakeholder Theory

Stakeholder Theory is commonly attributed to Freeman (1984), who contends that firms should utilise CSR as an extension of effective CG mechanisms of which managers are responsible for navigating conflicting and competing interests among stakeholders to attaining the organisation’s objectives. Freeman (2002) argues that management must consider the rights and interests of all legitimate stakeholders, promoting stakeholder democracy and CG; and  asserts that Stakeholder Theory aligns with various ethical theories. 

3.2.2d	Carroll’s Four-Part Model of CSR (for Corporate Social Performance Theory)

Carroll (1991) suggests that corporations have four responsibilities: economic (i.e. generating profits for shareholders), legal, ethical and philanthropic, which constitute total CSR (see Figure 1); and highlights that businesses should not prioritise these responsibilities sequentially, but rather uphold each of them at all times. Thus, CSR approach urges companies to strike a balance between these four responsibilities.







Figure 1 - Carroll’s Four-Part Model of CSR

[image: ]


3.2.2e	Elkington’s Triple Bottom Line (“TBL”) Concept 
(also known as Triple P (Profit, Planet, People) Reporting)

In Elkington’s terms, the three dimensions of organisational performance are economic prosperity, environmental quality, and social justice/equity which involve the company’s purpose and taking into consideration the needs of all the company’s stakeholders (Elkington, 1997). Elkington (2006) indicates that the TBL agenda is the responsibility of the board of directors (the “Board”). The better the system of CG, the greater the chance that we can build towards genuinely sustainable capitalism. In this regard, shifting from public relations to competitive advantage and CG form a sustainable business. 


3.2.2f	Corporate Citizenship (“CC”)

There are currently three perspectives of CC: (i) limited view of CC that essentially equating to corporate philanthropy; (ii) equivalent view of CC that essentially equating to CSR; and (iii) extended view of CC that acknowledging the political role of the corporation in society (Matten, Crane and Chapple, 2003). 

3.2.3	Interrelationships between CG and CSR

[bookmark: _Hlk144758346]3.2.3a	Hancock’s (2005) Four Key Pillars of CSR Model 

[bookmark: _Hlk144758393][bookmark: _Hlk144758529]Model 1: CG as a Pillar of CSR (see Figure 2). This model presents that an effective CG system ensures proper management of the company in a manner that serves the interests of all stakeholders involved. Finally, contribute to the SD (Hancock, 2005). This insight aligns with Elkington’s (2006) perspective and the notion of ISO 26000, which suggests that CSR is the Board’s responsibility, and that good CG serves as a cornerstone for sustainable CSR (Jamali, Safieddine and Rabbath, 2008).

Figure 2 - Four Key Pillars of CSR Model
[image: ]
[bookmark: _Hlk144758459]3.2.3b  Ho’s (2005) CSR Embedded in CG Model

[bookmark: _Hlk144758498][bookmark: _Hlk144758620]Model 2: CSR as a dimension of CG (see Figure 3). Corporations believe good CG should include ethical value to the business operations, thus widening the scope of CG. SD forms part of essential components of the group’s philosophy and CSR is one of its priorities (Ho, 2005). This insight consistent with Kendall’s (1999) perspective, whereby CSR is as an integral part of CG. This is a high-degree of complexity perception and considered as the least popular framework (Jamali, Safieddine and Rabbath, 2008). 

Figure 3 - CSR Embedded in CG Model
[image: ]




[bookmark: _Hlk144758690]3.2.3c  Bhimani and Soonawalla’s (2005) The Corporate Responsibilities Continuum

[bookmark: _Hlk144758763]Model 3: CG and CSR as complementary constituents (see Figure 4). An effective alignment of robust governance structure and responsible business conduct will ensure the delivery of value and sustainable growth within a globalising business environment in the best interests of shareholders and stakeholders (Bhimani and Soonawalla, 2005). This may be the most popular framework and backed by prior investigations (such as Marsiglia and Falautano, 2005; Clarke, 2007) (Jamali, Safieddine and Rabbath, 2008).

Figure 4 - The Corporate Responsibilities Continuum
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3.2.4	Application of ISO 26000

The notion of good CG is the cornerstone for CSR is consistent with ISO 26000 which addresses seven core subjects of social responsibility that revolve around organisational CG. These core subjects cover the most likely economic, environmental and social impacts that organisations should address towards maximising contribution to SD (ISO, 2010). ISO 26000 also provides guidance on the seven principles of social responsibility to ensure social equity, healthy ecosystems and good CG (ISO, 2010; ISO, 2011). A schematic overview of ISO 26000 is presented in Figure 5. 

Figure 5 - Schematic Overview of ISO 26000
[image: ]
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3.2.5	Application of Listing Rules on ESG Subject Areas

	This study is focus on Appendix 14 (CG Code) and Appendix 27 (ESG Reporting Guide) to the Listing Rules. An overview of ESG subject areas is presented in Figure 6. The Board should be focusing on creating long-term sustainable growth for shareholders and delivering long-term values to all stakeholders (HKEx, 2023).

Figure 6 – An Overview of ESG Subject Areas

[image: ]
3.2.6	Application of UN’s SDGs

The SDGs are a collection of 17 goals (see Figure 7) and 169 targets with the aim to achieve a better and more sustainable future for all by 2030, taking into account of balancing environmental, social and economic sustainability. However, many SDGs are interlinked, raising the critical need to identify trade-offs and co-benefits (see Figure 8) (United Nations, 2023). Resulting therefrom, it is necessary to map 17 goals against the three broad categories of ESG (see Figure 9) for evaluating the synergies between the goals. 

Figure 7 – SDGs

[image: Sustainable Development Goals]
Source: United Nations (2023).








Figure 8 – The Interlinked Nature of the SDGs
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Source: Nerlinger and Wilkens (2020).








Figure 9 – SDGs Mapped Against ESG Categories
[image: ]
Source: Walden Asset Management.









3.3	RESEARCH DESIGN AND METHODOLOGIES 

3.3.1	Qualitative Research Design 

3.3.1a	Philosophical Assumptions

	The philosophical assumptions on implications for research design are as follows:

(a) 	ontological assumption: writer reports different perspectives from participants which derived from empirical inquiries for an in-depth understanding of the research issues within the contemporary real-life context of participants;

(b) 	epistemological assumption: subjective evidence is obtained from participants through staying at the research sites and collaborating with participants for developing insider insights; 

(c) 	axiological assumption: writer makes her values known in this study and reports such values represent her own interpretation in conjunction with participants’ subjective views; and 

(d) 	methodological assumption: writer uses a combination of deductive and inductive approaches. Writer already mastered the existing literature before going into this research field, hence, employs a deductive approach as a ground in presenting key influencing factors centred on deficiencies in the existing literature and evidence in real-life issues for the specified research context. Coupled with the rigorous data collection and analysis methods, writer will develop an in-depth description and analysis of research issues as described by (and discover the complex relationships of factors in) the case study towards addressing the specified research questions and contributing to the specified research objective and purpose, including the development of a new thinking or knowledge (Creswell and Poth, 2018).
 
It is impossible to conduct any research without theory (i.e. all data are theory-loaded). Hence, both induction and deduction processes are always involved in the research simultaneously and they are linked research approaches (Popper, 1972; Strauss, 1987; Richards, 1993; Miles and Huberman, 1994, cited in Perry and Jensen, 2001). Parkhe urges that pure induction with no prior theory might prevent the researcher from benefiting from existing theory, just as pure deduction might prevent the development of new and useful theory. Thus, extreme approach is unnecessary and ongoing theory advancement requires interplay between these two processes (1993, cited in Perry and Jensen, 2001).

3.3.1b	Postpositivism Interpretive Framework

	Based on the writer’s practical working experiences, political and professional beliefs of the research field (Berger, 2015, cited in Creswell and Poth, 2018), writer believes there may have multiple subjective perspectives from participants in the specified research context, and adopts rigorous qualitative data collection and analysis methods, complemented by validation procedure(s), and produces study in the form of scientific report (Denzin and Lincoln, 2005). Denzin and Lincoln (2005) argue that the postpositivist interpretive framework can be seen in the systematic procedures of grounded theory as presented by Strauss and Corbin (1990, 1998) and Corbin and Strauss (2007, 2015), the data analysis strategies of case comparisons of Yin (2014), and the analytic data analysis steps in phenomenology (Moustakas, 1994) (Denzin and Lincoln, 2005).

	Following the above described practical postpositivist paradigm and philosophical beliefs, multiple subjective views could be obtained through writer’s own interpretation in conjunction with participants’ subjective insights derived from the semi-structured in-depth interviews (along with direct observation during interview session), all of which are shaped by both the interviewer and interviewee’s experiences. Writer acknowledges the existence of biases, thus, for ensuring credibility of research results in exploring a new line of thinking or new knowledge on research field, writer employs peer debriefing and member checks validity approaches (Denzin and Lincoln, 2005; Lincoln, Lynham and Guba, 2011). 




3.3.1c	Ethical Procedures

	Ethical issues will be addressed throughout the entire research process, starting from the pre-research stage and continuing until the completion of the data analysis process (Creswell and Poth, 2018) (see Appendix 1). 

3.3.2	Research Approach 

Based on the research design described in the above item 3.3.1, writer selects multi-case study and maximum variation case approach  for stronger arguments on the validity of the study, whereby different subjective perspectives on the research issues are collected through empirical inquiries of several participants within their real-life context at several research sites (see Figure 10) and several units of analysis within the Financial PR Firm may develop different perspectives on the research issues and cross-case assertation, thereby generate an in-depth description, analysis and understanding of the research issues described with the cases (Farquhar, 2012; Creswell and Poth, 2018). The aim of adoption case study approach is exploring a new line of thinking or new knowledge on research field, or generating recommendation. Thus, purposeful maximal sampling is necessary (Creswell, 2012, cited in Creswell and Poth, 2018).

3.3.3	Sampling 

3.3.3a	Sampling Strategies 
 
Writer adopts maximum variation sampling for maximising differences at the beginning of the study with the aim of obtaining different perspectives of results findings. Therefore, diverse variations of samples at individual participants level and site level (i.e. Financial PR Firm) which based on specific characteristics are planned in advance and in line with the concept of purposeful sampling (i.e. the selected samples can understand, and provide useful and rich information of the specified research problems and questions). Other applicable types of sampling are (a) convenience sampling – recruitment of sample(s) is through writer’s personal connection or network in workplace which is easily accessible and gained the confidence of participant(s); (b) snowball or chain sampling – recruitment of sample(s) is through the writer’s social network which ultimately gaining access to the participant of the relevant unit of analysis; and (c) confirming and disconfirming cases sampling, and intensity sampling – for obtaining different perspectives of results findings (Creswell and Poth, 2018).

Considering the chosen sampling strategies and the complexity of the research issues; arguments of Yin on not including more than four or five case studies in a single study as this sample size should provide ample opportunity to identify themes of the cases, as well as conduct cross-case theme analysis (2014, cited in Creswell and Poth, 2018); recommendation of Wolcott that more than one case diminishes the level of detail that a researcher can offer (2008a, cited in Creswell and Poth, 2018); and the principle of saturation on the sample size (Giordano, 2003), the writer drafts the targeted samples and sample size in the below section.  

3.3.3b   Participants in the Sample and Sample Size

	The research samples consist of 23 participants, all of them are key informants, and can tell their lived experiences and provide insightful information about the specified research purpose and questions at face-to-face (semi-structure) interviews and on a one-to-one basis (see Figure 10 for the reference of units of analysis and participants, and the associated sampling strategies and purposes).
 
After sending the invitation letter to all chosen participants, writer must receive the duly completed and signed consent form for participating in research (which enclosing the information sheet about the research methodology and procedures, details of interview, etc.) from participants before proceeding with data collection procedures.  










Figure 10 – Units of Analysis and Participants (as interviewees) for reference purpose
	Units of Analysis and Participants
	Number of Participants
	Sampling Strategies; and Sampling Purposes 

	Financial PR Firm’s key officers:
· Chairman of the Board
	
1
	
Convenience Sampling.

To collect extensive and in-depth details about research questions within the context of Financial PR Firm.

	· CG/ CSR/ SD/ ESG related discipline 
	1
	

	· Company Secretary 
	1
	

	· Legal 
	1
	

	· Investor Relations 
	1
	

	· Finance 
	1
	

	· Equity Investment 
	1
	

	· Brand Promotion 
	1
	

	Financial PR Firm’s external stakeholders:
	
	Chain Sampling; and
Confirming and Disconfirming Cases Sampling  
(“C&D Sampling”, for members checks purpose
which seek elaboration, confirmation or exception on writer’s initial analysis, and look for variation).

	· Shareholder (A)
	1
	

	· Shareholder (B)
	1
	

	· Shareholder (C)
	1
	

	· Corporate customer (A)
	1
	

	· Corporate customer (B)
	1
	

	· Corporate customer (C)
	1
	

	· Corporate supplier (A)
	1
	

	· Corporate supplier (B)
	1
	

	· Corporate supplier (C)
	1
	

	· Corporate competitor (A)
	1
	Convenience Sampling; and C&D Sampling.

	· Corporate competitor (B)
	1
	

	HK Professional Associations’ key officers:
· The Hong Kong Chartered Governance Institute
	
1
	Chain Sampling; and
Intensity Sampling.
To collect intense perspectives related to CG, CSR, SD, ESG disciplines in HK and Global Goals. 

	· Hong Kong Investor Relations Association
	1
	

	· Law Society of Hong Kong
	1
	

	· Hong Kong Institute of Directors
	1
	

	Total Number of Participants and Interviews:
	23
	(Creswell and Poth, 2018)


3.3.4	Data Collection Methods, Procedures and Instruments

Writer will (a) conduct face-to-face interviews with participants on a one-to-one basis (i.e. between the writer and a single participant) under semi-structured in-depth interview mode and using open-ended sub-questions designed by the writer for achieving the research objectives stipulated in the above research design, research approach and sampling sections; (b) along with observation mode for observing participants’ body language and behaviour during the interview session (i.e. complete participant type of observation for full engagement and establishment of greater rapport with the participants) (Angrosino, 2007, cited in Creswell and Poth, 2018); and (c) base on the original interpretation of secondary data (such as published documents, physical artifacts and records), study and decipher qualitative information pertaining to the research issues for gaining profound understanding of the research context. Primary data will be collected through interview and observation modes. Writer position herself as key instrument for data collection, and convey her background details, and interest in (and aim of) this research to the participants (Creswell and Poth, 2018). 

As part of data collection instruments for recoding information, writer will prepare (a) interview protocol (and field notes) - contains of brief description of research project and details of interview such as date, time, location, name of interviewer and interviewee (and position), sub-questions which are open-ended for answering by interviewee, and closing lines for thanking interviewee; (b) observational protocol (and field notes) - contains of descriptive and reflective notes; (c) analysis of documents, artifacts and records template; and (d) sound recording (audiotaping). Then, conduct pilot testing to improve the interview questions and steps. Additionally, writer has to anticipate and minimise field issues (i.e. emergent design) during interview and observation; and decide appropriate means for storing hard and soft data securely (Creswell and Poth, 2018).

Interviews will be conducted at each participant’s office and in a natural setting environment for approximately one hour where he/she experiences the specified research issues and problems – context-dependent and distraction-free place are importance (Maxwell, 2013, cited in Creswell and Poth, 2018). Follow good interview procedures (such as, inter alia, be a good listener and learn the meanings of research problems and issues from participants) and pre-determined transcription logistics (particularly, using audiotaping). No lengthy interview as participants knew the open-ended questions beforehand; and maintain good rapport with participants (see the sampling strategies applied).

3.3.5	Data Analysis Methods and Procedures

Writer will use NVivo transcription software with automatic speech recognition to transcribe the interviews audio source. Writer will review the transcriptions for accuracy verification to safeguard the information captures the interpretations of the participants, as well as uses discourse analysis to understand the participants’ languages within their social context. To ensure that the information accurately captures the intended interpretations of the participants (Cresw 2018; Myers, 2020).

At this stage, writer has to review, understand and analyse all data collected from all sources, such as transcripts, self-memos, reflexive journal (reflective diary) and secondary data, etc.; and build a comprehensive set of codes, categories and themes (and cross-case themes, which collectively referred as patterns) through inductive thinking process towards generating new knowledge or recommendation. However, prior to the data collection procedure, writer will have a provisional set of themes and concepts derived deductively from existing literature (see the writer’s methodological assumption). Template analysis and semiotic analysis methods will be used for analysing data, and signs and symbols as regards their meanings (Creswell and Poth, 2018; Myers, 2020). 

Writer will use NVivo software for generating coding (and re-cording), categories (and re-categorisation) and themes; understanding and revealing the essence of the connections among the participants’ pattern of experiences, inter-relationships of various factors in the specified literature review, and the connections between emergent data-driven and literature-driven patterns; and drawing meaningful insights and generating findings efficiently and effectively (Patton, 1990; Richter, 2011, cited in cited in Young and Thyil, 2013; Creswell and Poth, 2018). Resulting therefrom, writer will employ (a) thematic analysis to understand the essence of participants’ experiences and views; and confirm or improve her understanding on (or reduce and correct her pre-conceptions derived from), where applicable, the patterns of meaning in the existing literature (Myers, 2020); (b) interpretive phenomenological analysis for exploring (along with writer’s reflexivity throughout the analysis process) and in-depth understanding of the participants’ subjective perspectives relating to their lived experiences and identifying commonalities across participants (Creswell and Poth, 2018); and (c) grounded theory method that uses inductive codes for constant comparison and theoretical sampling, whereby ‘selective coding’ will be used to generate new theory for the research field (Saunders, Lewis and Thornhill, 2023).

The integration of deductive and inductive strategies, and compatibility of multiple data analysis methods will provide a comprehensive finding that representing participants’ perspectives and writer’s interpretations, followed by external review of other researcher(s) to gain trustworthiness of results.

3.3.6	Data Quality Techniques and Procedures
 
Trustworthiness procedures have been embedded in the above research framework and process - (a) research design: incorporate peer debriefing and member checks (also see research approach and sampling strategies sections) validity approaches; (b) sampling: meet the principle of saturation on the sample size, which include the concept of negative case analysis; (c) data collection: incorporate triangulation for multiple sources of data, data collection methods (including prolonged engagement with participants through interview and observation) and instruments to cross-validate findings; and (d) data analysis: rich descriptions of the research context, participants and data collected, complemented by a comprehensive analysis methods, thus, enhance the transferability and applicability of the findings to other contexts. The dependability judgment of external review will result in a confirmability judgement. Therefore, the quality criteria of ccredibility, transferability, dependability and confirmability are attainable (Lincoln and Guba, (1985).








3.4	IMPLICATION OF THE CHOSEN QUALITATIVE RESEARCH DESIGN, APPROACH AND METHODS TO THE RESEARCH; AND CONTRIBUTION TO THEORY AND PRACTICE, AND RESEARCH FIELD

	The suitability of the chosen research methods for the research topic have been described in the above-mentioned research process, section by section in an orderly manner, with the aim of generating trustworthy results, which encompassing rich and valuable insights into complex research context, towards constructing new knowledge (theory) to the literature and/or recommendation(s) to the real-life issues on CG, CSR, ESG and SD domains (particularly, the influence of SDGs) in HK. 

3.5	POTENTIAL CONTRIBUTIONS OF THE RESEARCH

Results may show comparison of preceding literature review on convergence of, and Financial PR Firm’s business strategies on the integration of, CG, CSR and SD domains. This will alert the public listed companies (including their management) to the raising convergence (and significant linkages) between CG and CSR agendas, emphasising the necessity for diligent and systematic efforts in both areas towards maximising SD.

Due to the interlinked nature of SDGs, it is essential of mapping the SDGs into ESG categories and identifying the trade-offs, co-benefits (or synergies) and priorities of SDGs by Financial PR Firm. Together with the influence of the challenges in the implementation of SDGs, research findings may reveal the similarities and dissimilarities range of CG and CSR activities conducted by Financial PR Firm towards maximising its contribution to SD, and the degree of successful integration of ESG agenda into its business strategies.

Findings can potentially create value to, and alert the policy makers, CG/CSR/ESG/SD scholars and students, and civil society organisations to the importance of enhancing the awareness and capabilities of regulatory and judicial systems in relation to CG reform; and intensify institutional pressures to encourage the adoption and implementation of CSR value and practices in the organisations’ mission statement and business policy respectively.  
3.6	POSSIBLE LIMITATION OF QUALITATIVE RESEARCH APPROACH TO THIS RESEARCH

Subjectivity in interpretation - the evidences gathered are based on face-to-face interview, thus, imposes potential bias by allowing subjective views get in the way of describing the meaning and interpreting the data, leading to varying conclusions (Saunders, Lewis and Thornhill, 2012).
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Appendix 1	- Ethical Procedures

1.	Pre-research Process

(a) Submit the application for ethical approval to the university for approval.
(b) Understand the professional ethical standards of HK professional associations, i.e. The Hong Kong Chartered Governance Institute, Hong Kong Investor Relations Association, Law Society of Hong Kong, and Hong Kong Institute of Directors (being potential participants).
(c) Contact and seek approvals for the research sites and participants, whereby for each participant, email will be sent to such individual participant and his/her direct superior separately at the same time. If individual participant is the chairman of the Board or owner of such unit of analysis, only send email to such participant. However, for snowball or chain sampling, seek gatekeeper’s assistance for such arrangement. 
(d) Select the office of participant as research site for context-dependent, distraction-free, and site that free from the raise of conflict of interest between interviewer and interviewee which will ultimately influent the research outcome.
(e) For peer debriefing, give credit for work done on validation. 
(f) Seek consent for obtaining and using of (i) unpublished records and information from the participants; and (ii) unpublished research instruments and/or procedures owned by other researchers and give credit to them. 

2.	Beginning of Research Process

(a)	Obtain the duly completed and signed consent form for participating in research (which enclosing the information sheet about the general research purpose, reason for recruiting such individual participant, research methodology and procedures, details of interview, potential risks of the research and mitigation solutions, etc.) from participants.  
(b)	Inform participants that their participation on this research in voluntary.
(c)	As part of interview protocol, sub-questions should be phrased in a way that interviewees can answer.
(d)	Understand and respect the culture, values and beliefs of the participants and their companies (i.e. units of analysis) and societies. 
3.	Data Collection Process

(a)	Anticipate and minimise field issues (i.e. emergent design) for gaining access to the sites and participants.
(b)	Inform (and, where necessary, discuss with) the participants about the purpose and the use of research data; and the secured locations and measurements for storing the collected data until the graduation from the DBA programme.
(c)	Avoid manipulation of participants, disclosure of sensitive information, and writer’s personal influence.
(d)	In the mode of avoiding conflict of interest, provide rewards to participants as a token of appreciation for participating the research. 

4.	Data Analysis Process

(a)	Analyse all data with multiples perspectives collected from multiple sources, irrespective of positive or negative findings. 
(b)	Report the comprehensive results honestly with appropriate language, and avoid plagiarize. 
(c)	Keep the personal details of participants in confidential by assigning aliases and generating composite profiles.
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