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[bookmark: _Toc224229781]Introduction 
Employability skills refer to the skills and personal traits that assist one to acquire a job and work efficiently in the work place (Thapa, 2024). These are communication skills, teamwork skills, problem solving skills, leadership skills and analytical skills that are vital in achieving professional achievement in various fields. In this study, a particular role will be used in the health and social care industry and an analysis of the duties and responsibilities related to the position will be done. The report will also determine the skills which are essential in the job and will explain strategies which will be used to enhance and develop the employability skills.
[bookmark: _Toc224229782]Discussion 
[bookmark: _Toc224229783]Analysing specific role 
One of the positions in the health and social care industry is that of Marketing Manager. A marketing manager will have the role of formulating and executing marketing strategies to advertise healthcare services raise the level of awareness among people and to attract patients or the service consumers (Indeed, 2026). The role aids in spreading crucial information to the society about healthcare organisations services, treatments and health campaigns.
Researching the market opportunities and learning about the needs of patients is one of the major tasks of a marketing manager. The research is done through analysing market trends, researching target markets and finding effective means of marketing healthcare services. Indicatively, in other organisations like the NHS, marketing managers facilitate the marketing of health promotion campaigns like the introduction of vaccination programmes or mental health awareness (NHS, 2026).
Marketing plan formulation and execution is another significant task. The marketing managers organise the campaigns through various channels like social media, websites, events, and email marketing in an attempt to reach more people (Almestarihi et al., 2024). In companies such as Bupa, the marketing managers prepare campaigns to publicise the services of the private healthcare and health insurance plans (Bupa, 2026). Performance of campaigns and management of marketing budgets is also analysed by marketing managers. 
[bookmark: _Toc224229784]Essential skills 
1. Communication Skills
One of the most needed skills of a Marketing Manager in health and social care sector is communication. It is the ability to communicate effectively with various audiences including the patients, health care professionals, and other partners. A marketing manager has to convey messages regarding healthcare services in a clear, precise and interesting manner to enable the people understand services that are available to them (Agatz et al., 2024).
Good communication skills are also needed since the information related to healthcare that has to be communicated in a manner that is cautious and responsible (O'Toole, 2024). Marketing managers also have to liaise with other teams like designers, social media makers and healthcare professionals to facilitate smooth running of the marketing campaigns. To illustrate, the NHS conducts regular health campaigns in the community including vaccination programmes and mental health awareness (NHS England, 2026). 
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(Source: NHS England, 2026)
These campaigns need to be disseminated to the general population by a marketing manager by use of social media, websites, and advertisements to ensure that people have the right information.
2. Analytical Skills
A marketing manager also requires analysis skills as they assist one to analyse the efficiency of the marketing strategies (Zaman, 2022). Data analysis by the marketing managers which includes information on the activities of the site like web traffic, interaction with customers and campaign performances will help to determine whether the marketing processes are effective. This is an essential skill since healthcare organisations cannot afford to have their marketing campaigns targeting the wrong audience and give them irrelevant information. Through marketing data analysis, a marketing manager is able to determine the success and failure of campaigns as well as what needs to be done to improve the same. To illustrate, organisations like Bupa employ marketing analytics to determine the number of people who participate in their online health services and access their websites to understand the services of the health services (Bupa, 2026). 
3. Skills in Leadership and Teamwork
[bookmark: _Toc224229785]A marketing manager is also required to have the skills of leadership and teamwork (Ma, Kor and Seidl, 2022). As marketing managers, they usually have a team of professionals under their leadership; content creators, designers, analysts, and social media specialists. They focus on organising activities, give directions and make sure that all people cooperate to attain marketing goals. These competencies are necessary since marketing campaigns involve the cooperation of various departments. In a case study, such as in organisations such as Nuffield Health, marketing managers deal with medical professionals, marketing teams and communication experts to market products such as health checkups or fitness plans (Nuffield Health, 2026).
Describing essential strategies 
1. Communication Skills Improvement Strategies
Communication and public speech training are one of the strategies that could be used to enhance communication skills (Amelia et al., 2022). Training programmes enable one to know how to deliver information effectively, arrange thoughts, and communicate effectively with various people. This training would be useful to a marketing manager in the healthcare sector during the presentation of marketing campaigns or when communicating health information to the people.
The other approach is professional writing that includes marketing text, email, or social media (Phan, 2024). Practise enhances the knowledge on how to convey messages in an effective and interesting manner. As an illustration, the marketing managers in organisations such as NHS, frequently compose campaign messages regarding health projects to the population and these need straightforward and precise communication.
The third option is to request feedback among colleagues or supervisors. Feedback assists people to determine the areas that their communication can be enhanced (Lloyd et al., 2023). As an example, a marketing manager might request the team members to go through presentations or campaign messages and recommend on how to improve them.
2. Techniques of Enhancing Analytical Accuracies
The learning of how to use digital marketing analytical tools like website analytics or social media insights is one of the strategies to enhance analytical skills (Omorogbe, 2023). These tools assist marketing managers to monitor the performance of a campaign and audience behaviour.
The other approach would be to enrol in brief courses or online education in data analysis and digital marketing. This insight would be beneficial in organisations like Bupa which involves marketing managers analysing the customer engagement and traffic on the site (Bupa, 2026). The third approach is the periodic revision of marketing reports and campaign outcomes. These courses assist the individuals to know how to read and understand the marketing information and make sound decision based on these findings.
3. Plans to Enhance Leadership and Teamwork
Attending leadership development programmes is one of the ways of enhancing skills in leadership and teamwork (Grocutt et al., 2022). Through these programmes, individuals are taught to deal with teams, assign tasks and motivate employees.
The other approach is collaborating with other departments on joint projects. This will enable marketing managers to have experience when dealing with professionals with diverse backgrounds. Indicatively, Nuffield Health marketing teams tend to liaise with the healthcare experts and communication teams as a way of marketing health services (Nuffield Health, 2026).
The third plan is time management and organisational skill development. Organisation assists the leaders to organise the team activities and to achieve marketing campaigns within time (Turyadi et al., 2023). These tactics enable the marketing managers to develop effective teamwork and leadership skills.
[bookmark: _Toc224229786]Conclusion 
To sum up, this report has discussed the position of a Marketing Manager in the health and social care industry and has discussed the most important duties and responsibilities of the given position. The discussion has pointed out the relevance of communication, analytical ability and leadership skills that have contributed to the successful performance of this position. The report has also established a number of strategies which have been used in enhancing these skills and training programmes, practical experience and continuous feedback have been identified. On the whole, the analysis has shown how the acquisition of these core competences has worked toward professional development as well as facilitated effective marketing of healthcare services in organisations.
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