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Introduction
Technology is rapidly growing, necessitating businesses to discover emerging trends, which can promote growth and competitiveness (Shemi and Procter, 2018). Because of the substantial influence of technological advances such as the usage of internet applications in our daily lives, the notion of economic growth and innovation has garnered considerable interest (Wang, Tseng, Wang, and Chu, 2019). Entrepreneurs are not oblivious to this orientation and have incorporated technical improvements and offerings to achieve a strategic edge. E-commerce is a comparatively recent term that has appeared in the digital world. The essence, drivers, enablers, and significance of e-commerce are addressed in this blog, which includes definitional, theoretical, and contextual issues. Breakthroughs and innovations by entrepreneurs are key to the future economic growth of every nation. 

Best examples, such as Jeff Bezos, founder of Amazon, and Jack Ma co-owner of Alibaba Group are amongst the most successful people of the decade, who had primarily established from digital start-ups. More so in this technological era, online innovations are changing the essence of entrepreneurship, entrepreneurial structures, and the manner in which entrepreneurship is practiced (Hatthakijphong and Ting, 2019). Entrepreneurs are universally recognized as innovators due to their capacity to respond to consumer demands and develop solutions (Rossato and Castellani, 2020). Entrepreneurial creativity aided countries and globalization by evolving with changes and developing innovative goods and services. However, present study and research into digital entrepreneurship are still in their early stages, from a recent analysis of only 35 publications on the subject (Reuschke and Mason, 2020).

The research proposal is critical to a thesis. As averred by (Thompson and Illes, 2020), it outlines the key factors as to why the research would be crucial and valuable to the audience, the relevant field, and society at large. The vital concepts and justifications as to why the researcher is conducting the study will be analysed. Additionally, the methods and approaches that would be employed are included in the research proposal.

Background
1.Personal evaluation of the researcher’s past educational studies and training experiences
The purpose of the researcher assessing her previous education and practical expertise is to monitor herself in the areas of strengths and shortcomings, and the importance to improve herself further in expertise. In assessing oneself, as stated by (Vaughan-Johnston and Jacobson, 2021), self-evaluation and awareness greatly enhance knowledge acquisition of oneself, therefore, it supports one's development and propels further growth.

To evaluate the researcher’s positionality, social identity and her rationale on choosing to perform a research on the e-commerce field will be stated in this section. As the researcher hails from a family whose background is in different fields of business, such as e-commerce, property, and hotel management, the researcher inherently had an interest in the business field. Thus, to learn more about the business and management field, the researcher has an academic background in Business and Management specialization. Prior to enrolling in the Doctor of Business Administration (DBA) program, she had completed her Bachelor of Arts with Honours in Management in Hospitality, studied two Masters, Master of Business Administration (MBA) and MSc in Project Management. The reason that she is continuing to do an advanced postgraduate research program is that she feels that there is substantially much more to learn about business in-depth.

The researcher has training experiences in the business and management fields. She has worked in the business development, operations, marketing, and sales sector in companies like Amazon, the healthcare industry, and also in her family’s business.

Problem Statement
1.1 Objectives of the research
The objective of this research is to identify key issues surrounding the entrepreneurs, their role, engagement, and management, in particular, their evaluation of drawbacks and progress in the contexts of business expertise and practice. It is envisioned that the outcomes of the research will be a comprehensive recognition of evidence-based advantages and obstacles in the e-commerce field, as well as transparency in understanding that will support and educate the creation of better and safer e-commerce, where online shoppers and entrepreneurs both have a better online experience.

Purpose of the Study
1.2 List of sources for future research 
As stated by (Klarin, Inkizhinov, Nazarov, and Gorenskaia, 2021), it is vital to consult and seek sources for future research because it is imperative to identify the foremost and vital knowledge on the subject field and to validate the consistency of the findings. Additionally, (Akdeniz, Zhang, and Cavusgil, 2019) attested that it is imperative to obtain professional advice, viewpoints to related studies and also to exclude inaccurate, distorted, obsolete, and/or inaccurate data, and therefore, to determine whether the researcher maintains the data that is in relevance.

Some of the sources and theories the researcher will utilize for her future research are displayed in Table 1 and Table 2. The researcher has selected 25 sources that have been identified for their relevance, reliability, and validity in the field. Firstly, it is of the works of Joseph Schumpeter (1911), when he initially presented his revolutionizing views on the understanding of the relation linking inventiveness and growth (The Schumpeter Center for Innovation and Development, 2021). His theory, Schumpeter’s Theory of Innovation is plausibly his most remarkable contribution. This is because Schumpeter expressed that an entrepreneur could make economic progress and prosperity by incorporating competent inventions (Aydin, Araz, and Ozer-Imer, 2018). The theory suggests that the key role of an entrepreneur is to develop advancements and therefore the benefit offered for its innovation (Schumpeter and Clemence, 1989). This literature works incomparably for the researcher’s interest and is valid because the concepts are applicable to the research questions, more specifically regarding the current knowledge-based economy which depends on adaptable technological development. It necessitates perceptual agility that enhances the dispersal and thereby recognizing internationalization, one which leads to entrepreneurialism (Wales et al., 2020).



Another important source is the author Frank Hyneman Knight. His book titled Risk, Uncertainty and Profit in which he explains his Uncertainty-bearing theory that he developed clearly sees businesses as bearers of ambiguity, rendering it a rather individualistic concept (Knight, 2009). The principle puts a significant focus on an entrepreneur's capabilities to make choices amid uncertainties. This concept is viable to the researcher’s study as it explicates segregation among the probability which could be measured on the complexity about which the odds are unknown (Van Staveren, 2021).

The researcher has read and is reading books and publications on E-commerce and management, which she will also utilize in her future sources. Some of the selected ones are titled Digital Business and E-Commerce Management, and E-Business and E-Commerce Management: Strategy, Implementation, and Practice by Dave Chaffey, who is notable for consulting and authoring in this field. These recent publications cover the current affairs from an international perspective and a fine equilibrium across technological and management factors of critical significance to the success of a conceptualization (Tolstoy, Nordman, Hånell, and Özbek, 2021).

Other book sources include Business at the Speed of Thought: Succeeding in the Digital Economy authored by Bill Gates, which delineates how businesses, innovation, and technological aspects are interlaced, as well as explores how the digital infrastructures and communication networks could allow entrepreneurs to gain a competitive advantage. Gates argues that companies need to adapt to compete in the digital era (Banalieva and Dhanaraj, 2019).

Additionally, the researcher will be employing academic articles and e-books from leading journal websites such as Science Direct, Research Gate, SAGE Journals, Wiley Online Library, and Stanford Encyclopedia to name some. Furthermore, the researcher will be keeping out for breaking news on the field from credible online news publications, specifically on the E-commerce sector. Some of these websites are Forbes, Practical Ecommerce, E-consultancy, and Digital Commerce 360.

The Table 1 exhibits a few of the different variety of sources that will be used. 
On Table 2, Literature Review Matrix has been employed.
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Table 2. Literature Review Matrix
2. Core theory and its application to several possible lines of investigation.
Conceptual Framework
The researcher would be employing the conceptual framework instead of a theoretical framework, the reason being that, as affirmed by (Paul and Rosenbaum, 2020), a conceptual framework is utilized to demonstrate how the propositions are connected by using more than one theory to analyze the study, whereas in a theoretical framework, only a single formal theory is employed, and the theory is the main tool for comprehending and investigating the issues of the study. For the study, the researcher would be using more than one theory to assess her study, such as Schumpeter’s Theory of Innovation and Uncertainty-bearing Theory to name a few.

In the next section, the researcher has mapped a concept mind map for her research.

2.1 Concept Mind Map
The concept map and the developmental plan stages have been showcased in the diagram below. There are some benefits of utilizing concept diagrams in qualitative analysis. The charts, for starters, assist researchers in keeping the scope and framework of the study central in the data evaluation processes (Novak, 1998).

On the concept map, the objectives, methods, research problems, questions, have been mapped out.
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Diagram 1. Concept Mind Map





2.2 Sample protocol and size
The research will be a qualitative research. The sample size will be 30 respondents, who have an operating e-commerce business. The reason why the specific sample size is selected is because, as alluded by (Sim et al., 2017), in qualitative research, according to academic research on this specific subject, 30 seems to be the optimal sample size for a detailed study, and besides research with as few as 10 sample respondents could also produce highly productive and relevant results, however this implies on the authenticity in the selection of the respondents. 

The notion of saturation is among the most key concepts to remember in any research (Liamputtong, 2019).  In a qualitative survey, the aim would be to get a broad enough sample size to demonstrate a diversity of viewpoints, and to minimize the number of respondents off at the point when there is repetition and recurrent results (Bulck, Puppis, Donders and Audenhove, 2019). Hence, the requisite and importance for qualitative researchers to delineate on how they obtained saturation in the analysis in a more concise and pellucid manner, enabling the audience to recognize the relevance of this proposition (Chandra and Shang, 2019). Furthermore, a more rigorous re-evaluation of how saturation is regulated and empirically validated is essential (Kyngäs, 2019).

2.3 Proposed sample group for the focus group
The sample group will include a single representative from the business, it could be the business owner or a partner in the business. The requisite is the representative/respondent will have to have an operating e-commerce business. 

2.4 Formulation of the proposed sample group
A request for members will be sent out to specific e-commerce businesses, either in new or seasoned operation. It will be via email.

2.5 Research Ethics Risks
The research will be in accordance with the University's Research Governance Policy. The inclusion criteria will consider participants' consent, lack of coercion, and secure storage of collected data. The participants will be assured of anonymity in the way data will be collected, stored, and disseminated. Implementing an ethical approach entails adhering to a framework or application of standards, guidelines, policies, procedures and conducts. 

The interviews will be conducted in a semi-structured manner. It is because, as professed by (King, 2020), it has a series of pre-planned questions and also enables the researcher to venture further into the aspects of the interview as long as the researcher stays within the general framework of questions and topics. The interviews and questionnaires will be shown in a procedural approach. 

In future articles and/or materials submitted for publication, respondents and their business names will not be mentioned, unless if the respondent requested to be named. The respondents will receive an information sheet detailing and explaining about the study as well as a consent form with all of the study's data.  This documentation will be sent to respondents via e - mail, and will be asked to sign, if they agree to the interviews and questionnaires, and keep a copy for their own. 

The Flinders’ Ethical Frameworks and Aspects of Research is employed to the research (Flinders, 1992).
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Table 3: The Flinders’ Ethical Frameworks and Aspects of Research

2.6 Possible Bias
As stated by (Best, 2020), bias is the tendency or preference towards or against an individual or entity, particularly in a form that is deemed prejudiced, a focus on personal inclination in one certain field or topic. Furthermore, (Kienzler, 2018) argued that, comprehending and analyzing research bias is crucial amongst many factors. Firstly, bias occurs amongst all research, through research approaches, and is hard to prevent; secondly, bias can arise at any point of the research study; thirdly, bias affects the quality, validity and reliability of study results, and research misapplication can have serious effects on findings.

Possible challenges might include reluctance by the interviewees to provide relevant information. However, the interviewees will be encouraged to provide all relevant data. The online sources and literature might give varying data, which will need extra attention to establish the validity of the data. Help from expert entrepreneurs will be required to establish whether the collected data are relevant. In all entirety, the researcher will eliminate any unforeseen bias and issues that may come in the way of the study.  

2.7 Research Questions and Propositions
Proposal for the research seeks to answer the following questions.

RQ1. How do e-commerce businesses shape innovation and entrepreneurship in comparison to the conventional bricks-and-mortar businesses? What are the benefits of the capital input/output and convenience to e- commerce business operations?

Researchers articulate that online businesses give entrepreneurs the opportunity to move beyond from conventional businesses, such as lower operational expenses yet greater business efficiency (Kumar, Sikdar and Saha, 2021). Such findings could help in identifying how e-commerce businesses can enhance innovation and entrepreneurship. The response contrasts current strategies, structures, policies, and processes that have been known to inspire and influence innovation and creativity. The monetary fundings and capital restraints that are faced by e-commerce businesses will be examined. 

RQ2. What is the business environment in which e-commerce entrepreneurship exists in terms of growth, competitiveness and technical advancements?
E-commerce entrepreneurship is crucial in the facilitation of innovation (Karim and Qi, 2020). The purpose of this question is to identify the critical outcomes in terms of growth, competitiveness and technical advancements for enhancing incremental/disruptive innovation in the e-commerce market which stimulates innovation and entrepreneurship (Yuruk-Kayapinar, 2020). 

RQ3. What are the societal systems challenged and encountered by e-commerce entrepreneurs? 

The social context in which economic processes occurs performs a critical function in understanding the formation of businesses, and hence the reason in which businesses encounter the uncertainties, risks, tools and expertise necessary. Is there a disparity in skills, qualifications and practice for e-commerce entrepreneurs that reduces their innovation? The social structures, backgrounds and the positionality of the e-commerce entrepreneurs and the biases they encounter will be discussed and assessed.

RQ4. What is the main rationale of the entrepreneur’s business plans and ideas? What factors drove them to start an e-commerce business?

The response could show the distinction between incremental/disruptive innovation that the entrepreneurs chose for the need to innovate on the basis of their degree of expertise and knowledge. Moreover, the rationale of the entrepreneur’s business plans and purposes will be evaluated.

3. Research Theme and Methodology
A research methodology is a logical basis for the methods used to collect and analyse data through which order and on which measures (Faria, Santos and Zaidan, 2021). Many works of literature have focused on processes and products (Yang, Li and Wang, 2020), leaving out the point of views (POVs) of the entrepreneurs, in terms of the obstacles and advantages the entrepreneurs face in managing their businesses in the current 21st century, when majority of consumers have moved to online buying, more so due to the Covid pandemic. 

3.1 Interpretive and Pragmatic paradigms 
3.1.1 Pragmatic paradigm
The study will employ both interpretive and pragmatic paradigms which are applicable in answering the research questions. A pragmatic research concentrates on a specific given situation in practical life. The first step in conducting a pragmatic inquiry is to recognize the issue, then consider it in its widest terms (Albinus, 2018). It drives to a research investigation that aims to obtain a deeper comprehension of the issue and, therefore, to resolve it (Schroeder, 2018). As affirmed by (Kelly and Cordeiro, 2020), a focus on substantive understanding, appreciation of interrelatedness among practice, recognizing, interacting and exploration as an experience-based mechanism are the key research concepts which underpin a pragmatic approach to study. 

3.1.2 Interpretive paradigm
An interpretivist paradigm is a method of conducting a study which emphasizes the investigator's subjective interpretation (Choudhury Kaul, Sandhu and Alam, 2019). Having compassion, comprehension and perspectives of study participants are central to interpretive study (Darby, Fugate and Murray, 2019). The method embraces the importance the researchers put on significant human experiences and the sociological relevance by allowing the findings to emerge naturally from the study (Goulding, 1999).  Interpretive and pragmatic paradigms have been selected as both methods are vital to the study and allows in understanding the research participants more in depth and solving the research questions.

3.2 Qualitative Research and Exploratory Design Methods
The researcher will be employing qualitative, primary and secondary data collecting methods, as the aim of the study is to delve further into the advantages and disadvantages of the role of the entrepreneurs and the businesses, and to understand the e-commerce field in an extensive way. The reason on why qualitative approach is chosen is because qualitative analysis is associated with phrases and meaning, and it includes and recognizes the perspective of the respondents (Lindgreen, Di Benedetto, Thornton and Geersbro, 2021), which is an advantage because the researcher is connected with the respondents in a more direct manner, and has a human interaction to the social experience, in which the distance among both reality and representation is narrowed (Vova-Chatzi et al., 2020). Qualitative approach uses inductive inference to develop assertion and proposes the social reality as a mechanism (Van Looy, 2021). It is exploratory and places a high value on contextual interpretation, resulting in rich and comprehensive data (Putra and Cho, 2019). 

The reason why quantitative approach is not selected for the research is because of the restricted challenges to probe and inquest responses from the interviewees (Lo, Rey-Martí and Botella-Carrubi, 2020). It is one disadvantage to quantitative analysis, especially in cases where responders may have traits that do not appeal to the focus study, resulting in a perceived bias in the analysis (Ivanova-Gongne, Koporcic, Dziubaniuk and Mandják, 2018). 

Exploring this field can help further knowledge for making informed decisions in the context of e-commerce, digital innovation and entrepreneurship. The study plans to use an exploratory research design that can open up ideas for further research, considering the rapidly changing technology and innovation. This research design is appropriate for the topic and to direct future research and techniques involved in business and management. As stated by (Lude and Prügl, 2020), an explanatory research design is suitable due to its flexibility to address different types of research questions, and since globalisation has highly accelerated e-commerce through interconnected activities (Snyder and Hamdan, 2009). This research aims to explore the interconnected activities which help promote e-commerce, innovation and entrepreneurship in this digital era. 
[bookmark: _Toc44916779]
3.3 Setting, Fieldwork, and Data Collection
This research will adopt varied methods for collecting data. It will involve surveys, interviews (recorded video and oral), literature findings, and credible online sources to extract useful data. Surveys and interviews will be useful in studying the emerging trends in business and management, particularly innovation and entrepreneurship in acquiring responses for considerable depth (Schwenzow, Hartmann, Schikowsky and Heitmann, 2021). A narrative interviewing approach is helpful in encouraging participants to describe their experiences in their own way (Pasupathi and Adler, 2021). Participants who are innovators and entrepreneurs in the e-commerce field will give their views on how they see the advancement of e-commerce businesses such as drop-shipping and selling online on independently owned websites and/or on online marketplaces such as Amazon, Alibaba, etc. Online sources and literature findings on e-commerce, innovation, entrepreneurship, drop-shipping will provide relevant data to further the findings for research.

3.4 Reliability and Validity 
Reliability and validity are essential factors to take into account while evaluating the execution and quality of the research study (Morad, Ragonis and Barak, 2021). 

3.4.1 Validity
The term validity refers to a tool's ability to assess precisely what it claims to measure, in ascertaining what it is intended to measure (Baird et al., 2021). The concerns of qualitative research in validity and reliability context are intertwined with the concept of qualitative research and the need to reflect and implement it in practice (Sadiq, Hussain and Naseem, 2020), although to make qualitative research accurately viable and credible, is not impossible to achieve (Shu, Wei and Ran, 2020). 

3.4.2 Reliability
According to (F.P. Ramsey, 1931), a hypothesis is a perception whether it is relevant, factual, and acquired through a reliable method. The researcher must be able to make informed judgments about the importance of its own and as well as other's findings, as a new approach to the problem in order to determine its reliability (Jasti, Kota and Kale, 2020).
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3.5 Timescale
The research will take roughly a maximum of four years to complete. In every stage of the research, data will be collected, and then compared, and findings recorded on the impact of e-commerce businesses and entrepreneurship. The period will be enough to gather an understanding of the nature, advancement and usefulness of e-commerce businesses. The timeframe will be as shown in the Gantt chart below. 
	GOT
	YEAR 1 (2021)

	YEAR 2 (2022)

	YEAR 3 (2023)

	YEAR 4 (2024)


	SEMESTER
	1
	2
	1
	2
	1
	2
	1
	2

	MONTH
	Jan
	Feb
	Mar
	Apr
	May
	Jun
	Jul
	Aug
	Sep
	Oct
	Nov
	Dec
	Jan
	Feb
	Mar
	Apr
	May
	Jun
	Jul
	Aug
	Sep
	Oct
	Nov
	Dec
	Jan
	Feb
	Mar
	Apr
	May
	Jun
	Jul
	Aug
	Sep
	Oct
	Nov
	Dec
	Jan
	Feb
	Mar
	Apr
	May
	Jun
	Jul
	Aug
	Sep
	Oct
	Nov
	Dec

	Abstract
	
	
	
	
	
	
	
	

	Introduction
	
	
	
	
	
	
	
	

	Literature Review
	
	
	
	
	
	
	
	

	References
	
	
	
	
	
	
	
	

	Problem Statement 
	
	
	
	
	
	
	
	

	Research Questions
	
	
	
	
	
	
	
	

	Research Methodology
	
	
	
	
	
	
	
	

	Data Collection
	
	
	
	
	
	

	
	

	Data Analysis
	
	
	
	
	
	
	
	

	Publication
	
	
	
	
	
	
	
	

	Discussion
	
	
	
	
	
	
	
	

	Contribution
	
	
	
	
	
	
	
	

	Conclusion
	
	
	
	
	
	
	
	



	
	Key Duration



Table 4. Gantt Chart DBA Full Time
3.6 Costs
The research will require items such as cameras and software to collect and store data. The research will require some finances to support the study, in which the costs will be fully funded by the researcher. All factors, the required items, and the estimated costs for the four years will be as follows:

	Expense 
	Quantity
	Total Cost ($)

	Camera
	2
	2,100

	Commute/Transportation Costs 
	10
	400

	Software 
	1
	150

	Rental Library/Office 
	1
	150

	Additional Expenses 
	1
	800

	Total Expenses 
	3,600
















Conclusions
In conclusion, the outcomes of the research could become beneficial for enabling and motivating e-commerce enterprises and entrepreneurs to achieve long-term advancement and a flourishing online marketplace to conduct business activities. The viewpoints on e-commerce discussed and research to be acquired are based on the fact that the field of economics and globalization is innately evolving and entrepreneurs who do not recognize it could cause oneself and their organizations greater problems. E-commerce, digital innovation and entrepreneurship, understandably, will play a significant role in defining the transnational and multidimensional field of business, allowing businesses to widen their market segments and margins. E-commerce companies would be able to thrive and prosper in the business environment if they recognise and are familiar with the organizational dynamics and intricacies of the industry. 
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