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Hello, my name is Gabriela Topala and today I will discuss about the impact of digital marketing on the performance of the hotel and hospitality sector.
· This will include the impact of digital marketing and how it will be explored.
· The need for performance in the hospitality industry we will be highlighted.
· The impact of digital marketing on performance will be developed.
In this study, the discussion will be on the impact of digital marketing and performance, in which the background of the hospitality industry needs to be identified. As the hospitality industry is an important sector of the economic and social approaches, performance management and the use of digital marketing are needed, which influences the understanding of the future policy and management options in order to deal with the issue regarding the hospitality industry.
· There are almost 143000 businesses in the hospitality industry (according to gov.uk)
· almost 1.8 million employees are included.
· the gross value of the sector is almost 40.4 billion pounds.
The hospitality industry in the UK is developing overtime in which almost 143.000 businesses, 1.8 million employees and 40.4 billion pounds gross value or generated, the hospitality industry plays a greater role in the economic influence in the country and welcomes people which encourage to development of the sector and increase the attention of travellers towards the businesses.
Now I would like to present you the challenges faced by the sector.
Despite improved opportunities, the hospitality sector faces multiple issues that adversely impact businesses. The impact of COVID-19 makes the industry faced multiple difficulties and needs accurate approaches that develop the industrial development process. Brexit increases issues in the sector which makes travellers reduce their interest and impact the economy of the country. The supply chain cost is increasing over time which also impacted negatively on the business process.
The importance of digital marketing.
· Digital marketing helps to promote services and products.
· it allows marketers to track performances.
· it delivers a flexible campaign for promotions.
in the present situation, the modern society increase its digital acceptance in which the use of digital marketing is developing overtime. In this process businesses are using digital marketing to promote products and services an increase the tracking process of the performance which provide proper insight into the decision-making process and influences the achievements of the businesses.
Types of digital marketing.
There are different types of digital marketing which are used by the companies according to the needs of the companies as well as targeted audiences. There are different target audiences and businesses duck are developing their understanding of the needs of these customers and using digital marketing, which develops the altercation of the target audience and the chief the goals and objectives of every business.
I would like to get your attention in this slide as this is presenting the advantages of digital marketing in the hospitality industry.
· It helps to reach the global customers.
· it enhances the booking procedures of the customers.
· it ensures effective management an influence performance.
There are multiple advantages of digital marketing which make the hospitality sector used the marketing approaches according to the needs of the businesses. In this process, digital marketing helps to reach global customers which receive more global customers and of course this is increasing the financial side of businesses. In addition, the booking procedures, are improving with the process and help to make the performance management approaches that help to develop the profitability and productivity at a large scale.
Despite we all like to discuss about advantages, unfortunately, the digital marketing comes with these advantages as well.
Despite having multiple advantages, the disadvantages need to be considered, because they developed barriers in the development of the businesses and need a proper strategy which help to develop the productivity of the businesses. There is a high competition in the digital marketing sector, as well as in the hospitality sector and the dependability of technology needs proper resources for technological advancement. In addition, the use of digital marketing impacts the trust of the customers which improves the security and privacy issue in the business.
Policy of digital marketing in the hotel and hospitality industry.
· It encourages customers retention to develop the profitability of the business.
· it helps to educate the customers about new information.
· it increases the strength and addresses the challenges.
Different policies are developed in the company, ensuring the local communities know about the sector and their services. Digital marketing provides the potential to improve the profitability and productivity of the business and ensure the reliance which helps to promote the sector to the global customers and welcome more customers. After the COVID-19, digital marketing approaches have developed the influence back to normal operations and make the process more resilient. Hence it is observed that the influence of marketing ensures the development of the hotel sector and develops the achievements for the future.
Impact of the digital marketing on performance
Digital marketing impacts the performance of organisation in which brand awareness is developed and increases in sales, which ensures improved profitability in the business and develops the understanding over the entire business process. This ensures strategic approaches that influence performance that attract more customers and helps to achieve the goals and objective of the businesses.
Importance of the performance in the hospitality sector
Based on the identified approaches in the hospitality industry, performance is an important approach which helps the sector welcoming more customers, ensure performance to deliver and enjoyable and memorable experience which increase customer satisfaction. The use of digital marketing helps to achieve the goals and objectives of the businesses and make a stronger approach to the operation to ensure positive results. Hence, it is observed that the development of the businesses ensures that achievement of the goals and objectives.
Opportunities in digital marketing to develop performance.
Digital marketing improves multiple advantage and helps to innovate products and services in order to develop the experiences of the customers. This helps to create new values and ensure connexion among the different things which helps to achieve the goals and objectives of the businesses. The hospitality industry needs digital marketing to provide information about the business and helps to increase brand awareness which is needed.
Future policy and management options in digital marketing in the hotel sector
· The future policy includes interactive contents to attract customers.
· it set objectives & the auction with it.
· the marketing techniques will be combined to improve management options.
it is expected that the future generation needs different policies in which digital marketing in the hotel sector needs accurate policies. Accurate interactive content is needed, including the attention of the audience, and improving relationship within the sector. There are multiple marketing techniques which improve the management approaches and influence the operational processes which influenced the development of the business and ensure the achievement of the goals and objectives.
Recommendation
· the needs of the customers with market research needs to be identified.
· the market trends need to be improved.
· the promotion of the services increases the attention of the travellers.
based on the identified issues, it is needed to identify the needs of the customers with market researchers ask the desire of the customers are changing overtime and developing the services according to that needs of the customers. In addition, understanding of the market trends is required which develop the performance of the sector so that the attraction of the customers can be developed. Hence it is observed doctor promotion of the digital marketing is needed which influences the achievement of the sector in which proper performance is needed.
Conclusion
· digital marketing influences the performance of the hospitality industry.
· the policy of the future is based on digital marketing is developing overtime.
· an understanding of the customers is needed, which provide accurate utilisation of the digital marketing.
in this study, the primary focus is on the impact of digital marketing on performance in the hospitality industry in which the impact of digital marketing and the use of the policy and operational approaches are included which helps to ensure the achievement of the sector. In addition, the use of digital marketing develops multiple advantages which helps to achieve the goal and objectives of the sector,
This was my presentation, thank you very much for your attention.

[image: O imagine care conține text, captură de ecran, Font, cerc

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, design grafic, desen animat

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, desen animat, proiectare

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, artă

Descriere generată automat]
[image: O imagine care conține text, design grafic, captură de ecran, Grafică

Descriere generată automat]

[image: O imagine care conține text, captură de ecran, Font, proiectare

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, computer, Telefon mobil

Descriere generată automat]
[image: O imagine care conține text, Font, captură de ecran, design grafic

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, Font

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, design grafic, Grafică

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, proiectare

Descriere generată automat]
[image: O imagine care conține text, captură de ecran

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, design grafic

Descriere generată automat]
[image: O imagine care conține calculator, captură de ecran, text, computer

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, Font, proiectare

Descriere generată automat]
[image: O imagine care conține text, captură de ecran, Font, document

Descriere generată automat]
[image: O imagine care conține galben, Font, Grafică, siglă

Descriere generată automat]

image5.png
Importance of
igital Marketing

Digital marketing
helps to promote services and
products

. Itallows
marketers totrack
performances

. It deliversa
flexible campaign for
promotions





image6.png
Type of digital
marketing

. Social media
marketing

. Content
marketing

. Search engine — =
optimisation COMTERT i A\ ANALYSIS

- ® PO
marketing (oo

. Affiliate marketing





image7.png
Advantages of digital
marketing in the
hospitality industry

. It helps to reach the global
customers
. It enhances the booking procedures

of the customers (Homg et al., 2022)

. It ensures effective management
and nfluences performances





image8.png
B

Disadvantages of ||

digital marketing hé é\ F)

in the hOSpitalIty L MEDIA MARKETING
sector
DIGITAL
MARKETING

) !

CER MARKETING

EMAIL MARKETI!

Itincludes high-market
competition

S

DISPLAY /




image9.png
hospitality

dustry

DIGITAL MARK

. It encourages customer retention to
develop the profitability of the business (Chu
etal.,, 2020)

. It helps to educate the customers
about new information

. It increases the strengths and
addresses the challenges




image10.png
Impact of digital
marketing on
performance

. Digital marketing helps to
develop brand awareness which increases
sales

. The strategic approach to digital
marketing provides insight into the
performance of the audiences (Melovié et
al, 2020)

. It impacts the revenue and
profitability of the business




image11.png
Importance of
performance in the
hospitality sector

. Improved performance ensures the guest
‘amemorable and enjoyable experience (Martinez-
Martinezetal, 2019)

. It evaluates the economic situation of the
sector
. Positive performance helps to improve

operations and deliver a superior outcome




image12.png
Opportunities in
digital marketing to
develop
performance

. Technological influences are included in the
reinvented business model

with digital trar

. ive expe
provide positive insights





image13.png
Future policy
and
Management
optionsiin
digital

marketmgrin
the hetel
sector

. Future policy includes interactive
content to attract customers

. It sets objectives and signs the action
with it
. The marketing techniques will be

combined to improve management options




image14.png
Recommendation

. The need of the
customers with market research
needs to be identified

. The market trends
need to be improved

. ‘The promotion of
the services increases the
attention of the travellers





image15.png
Conclusion

. | marketing ¢
influences the performance of Q
the hospitality industry
Social Media
The policy for the
tal
marketing i developing over
time
Anunderstanding
e custom
h provide acct
Website

E-mail
Marketing

Analytics

'W

Digital
Campaign

DIGITAL
MARKETING

PPC Ads




image16.png
References

(€. 5.C. Den.T. 20 Chang, H. 2020.Tne rols of scia mecis advartsng nhospitlcy, tourism snd travet  tsrature
Feview and resaarch agends.IternationalJournalof Contamporary Hosptaliey Management, 32(11,pp.3419-3435.

‘GOV.UK 2023 Hospitaiysratesy:recpering,recovery, rsifence. Avaable .
etps: /v govkigovernment/pblicaions mospitlty.stratey-reopering.recovery-resiienca mospitaliy:strategy-
reopening-recovery-

resifiences~text=TheS 20U 5620hospitalty5520sectork20is UK 20sconomy 56205 Bfooinotes20955D.

Horng, 5. L, CH. Chou. S, Y T. and Hu, D.C. 2022, Marketing mansgement in th hotel ndustry:a systemstic
Iitersture.review by wsing text mining. Sustinaaiiy. 144152344,

Martnez-Martines & Cegarrs-Navarro, G- Garca-Parez, A and Wensey, A, 2015, Knowledge agents s drversof
emironmental sustinabiity snd business perfarmanc i th hespitality sectar. Tourism mansgemant. 70,3 381-385.

Meloie.B. Jocovie, M. Dabie, M. VUl T, a0 Dudic B, 2020, The impactofdgtal tranformation and digital marketing.
o brand promotion,gesitning and isctronic busings: in Mantansgro Technolagy i Sociaty, 62, p 101425,

Nasi, A, Farooa, U and Bashir M.F. 2022.Stockreturns, governmant rasponse trategies, and daly new casebursts durng.
(COVID-15:3 ross-county perspactive. InternationalJournalof Fnance & Economics.





image17.png
THANK YOU




image1.png
Impact of digital marketing
on the performance of the
hotel and hospitality sector




image2.png
N

Introduction

- Impact of digital marketing
willbe explored

Need or performancein
e hospitalty industry will e Fighighed

- Impact of igital marketing
on performance willbe developed

I/ ggmmh





image3.png
Background of the
hospitality sector

. There are
almost 143000
businesses in the
hospitality industry
(GOV.UK. 2023)

. Almost 1.8

million employees are
included

. The gross
value of the sector is
almost 40.4 billion
pounds





image4.png
Challenges faced by
the sector

. The covid-19 pandemic impacted the
industry adversely (Nasir et al,, 2022)

. The result of Brexit develops issues
in the sector

. Rising costs in the supply chain
develop the investments in the sector

PRODUCTIN





